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By Colleen Miniuk-Sperry
Pictured is Coral Pink Sand Dunes State Park during the summer bloom.
Residing in Chandler, Ariz., Colleen Miniuk-Sperry is an award-winning
and internationally published outdoor photographer and writer. Visit her
website at www.cms-photo.com.
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Online Exclusives

“

”

Welcome to OU’s Online Exclusives! A part of the redesigned OU, this page features a sneak
peek of all the extras we just couldn’t fit into the monthly publication. To check out these
–ASHLEY SCHROEDER, OU EDITOR
bonus features, refer the website links mentioned below.

Online sales

Be sure to follow OWAA on Facebook
(www facebook.com/OWAAonline) and
Twitter (www.twitter.com/OWAAonline)
for alerts about limited-time sales.
Sales will include free shipping specials
and discounts on store merchandise.
Promotions will be valid for online purchases only.

Outdoor Market
Some recent Outdoor Market listings
include editorial guidelines for Bugle,
Oregon Outdoors, Persimmon Hill, The
Old Dominion Outdoor Guide and Breathe
magazine, among others. Check out these
money-making opportunities at www.owaa.
org/ou/category/market.

New and improved conference website:

www.owaa.org/2011conference

n
n
n
n
n
n

Up-to-date news on conference sessions, deadlines, speakers, etc.
Online registration.
Downloadable forms, including agenda and registration materials.
Photos and descriptions for all pre- and post-conference trips.
Local committee recommendations for FAM trips.
Local Utah travel information.

OWAA press releases
Did you accidentally delete that last news
bulletin email from OWAA headquarters?
Don’t fret, you can catch up on all OWAA
news by visiting the press releases section
of the OWAA website at www.owaa.org/
blog/category/press-releases. Bonus points
if you share info from these press releases
via your newspaper or magazine column,
blog or email list.

New OWAA website login process

The password “freelancer” has expired. To access members-only content, you will need to create your own unique login.
The username and password system is new with our new website. You are able to create your own username and password that you
can remember. If you haven’t created one since the new website was available, you don’t have one yet.
Previously, OWAA changed the password every year. But since we were redesigning the website, it gave us an opportunity to set
up a system where members could choose their own login instead of trying to remember a generic password. It also makes the content
more secure.
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From the executive director’s desk

R

Bloggers and students and membership, oh my!

ecently, I spent a couple hours attending a Missoula Nonprofit Network presentation about fundraising for nonprofits in the new economy. Of the many inspiring and
motivational ideas gleaned, what struck me dead in the heart was a
comment made by a student attendee during a
discussion about raising awareness of community nonprofits’ political and economic impact.
The group started to talk about raising awareness via the media. Making a blanket statement
on behalf of the next generation — those just
coming out of college and younger — he said,
“We don’t need the media, we are the media.”
Part of OWAA’s mission statement is to
foster the next generation of outdoor communicators. So how do we do that when many ROBIN GINER
young people think they don’t need traditional
media to spread their message? How do we
then welcome them into our organization as members?
I believe part of the sentiment expressed by the young man at the
meeting was in response to the popularity of blogs, the availability of everyday citizens to post videos and reports on services like
Vimeo and YouTube, and even contribute iReports to news outlets
like CNN. The manner in which people have been receiving and
sharing information throughout the past decade has morphed considerably from the time when Tom Brokaw told you all you needed
to know on the nightly news. Information is coming our way from
more sources than ever before.
OWAA’s Board of Directors will take a close look at how to incorporate bloggers into the fold of OWAA membership during their
upcoming meeting at the July 2011 OWAA Annual Conference.
Matt Miller has been given the charge as committee chair to
investigate and formulate draft criteria for the inclusion of this

group of communicators. We want to make sure bloggers who are
included as members are professionals, not your fly-by-nighters
who opened a Blogger account last night and clacked out an essay
about their latest hike. Many of our members already maintain
blogs — either as a side project in addition to freelancing, or as
part of their day jobs at organizations and newspapers. It’s a natural
progression to start recognizing some of the excellent writing and
photography contributed to the world of outdoor communications
by way of blogs. We can’t ignore the fact that some of these blogs
attract an impressive following.
But simply including bloggers into our membership criteria is
not enough to get the next generation interested in OWAA. At the
winter board meeting, Jason Jenkins introduced an idea that has
taken shape this spring: to start college student chapters of OWAA
at universities around the country. To show the next generation,
while they’re still in college, the value of professional association. The benefits that come from not embracing the “go-it-alone”
attitude and building those personal relationships that come with
membership in organizations like OWAA and the list of other local
and regional groups. The first meeting of the inaugural OWAA college student chapter at the University of Missouri was held on April
21. See Jenkin’s report on page 8.
If you have input on how to test the waters to make sure a blogger is a professional, please share those ideas with us. Or if you’re
interested in getting a student chapter going at your local university
or alma mater, please let us know that too and we’ll help you along
the way. And don’t forget to come to Salt Lake City and share your
ideas and input at the membership meeting on Sunday, July 10. n
— Robin Giner, OWAA Executive Director
rginer@owaa.org

Letters to the Editor
Mistake to own HQs building
It has never made sense for OWAA to
own a headquarters building. Now that we
are out from under the condo, we should not
go back into debt to own another building.
There were moves back in the 1970s and
1980s to purchase a headquarters building
that would be a kind of “shrine” to outdoor
writers. It was visualized as a place people
would want to visit, a place where mementos would be displayed.
As president in 1984, I successfully
quashed the idea by pointing out that the
cost of the purchase would not justify a
Feedback guidelines

questionable dream. Who really would
come to see this shrine?
Years later, as boards and officers
changed, OWAA made some mistakes, and
one of them was the purchase of an office.
In recent years, after the unfortunate turn
of events, we found that the cost of the office was more than we could afford, but at
last we are out from under it.
The justification for renting an office is
the same today as it was when Ed Hanson
rented in Milwaukee and Sylvia Bashline
rented in State Collage [sic]. All we need
is an office, not a shrine. It matters not
where the office is, because the work of

headquarters can be conducted as well in
Fort Lauderdale as in Seattle. It’s merely an
office with a mailing address.
All but one current board candidate
stated that our biggest challenge is membership. We are smaller than we used to be, and
we can less afford to purchase a building
than anytime in our history. All we need is a
rented office.
I plead with the board and the officers
to rethink this idea of reinvesting in yet
another building. Please keep OWAA out
of another fiscal disaster.
— George Harrison
Hubertus, Wis.

Members are encouraged to write about issues and topics. The executive director and editor will decide whether opinions are appropriate for debate or if the comments promote a personal cause; if the “cause” is unrelated to OWAA’s mission and potentially damaging to the membership, the
letter might not be printed. Word limit: 400. Longer letters will be returned for revision.
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President’s message

Getting the job done

T

hese columns can be tough to
write. It would seem simple. One
would think there should be a ton
of information to put
before OWAA members
each month. But that’s
the problem. There is
a ton of info to tell you
about and prioritizing it
is often difficult.
But first, an apology
and praise are in order.
My apologies to
OWAA board members TONY DOLLE
who worked tirelessly
and extremely diligently
this past year, but have heard little from me
about their various assignments. There is a
reason for this. If board members have heard
little from me, it means that as far as I know
they are completing their assignments as
expected and probably don’t need my help
(read: interference). Those who have needed

my help have asked for and received it.
On that note, thanks to our membership
for electing quality board members who are
able to complete those assignments without
my help (again, read: interference).
At OWAA, like other groups and businesses, the squeaky wheels get the oil —
meaning those who cry or complain loudest
seem to get our attention the most often.
“Those” being projects and persons which
the board and executive committee have
prioritized as most necessary to ensure
OWAA continues as North America’s premier outdoor media organization.
So, again, my apologies if it seems I’ve ignored you and my thanks for a job well done.
BOARD ELECTIONS
It’s official. The results of the May 6
election are in: Bruce Cochran, Mary J.
Nickum and Randy Zellers were elected
to serve on the OWAA Board of Directors
for three-year terms. I had a chance to speak
with each one to congratulate them and urge

them to get involved quickly on the board,
to volunteer often and to help move OWAA
forward. I’m happy to report they all agreed
to do those exact tasks.
2011 CONFERENCE
The 2011 OWAA conference at Snowbird
Ski and Summer Resort just outside of Salt
Lake City is shaping up to be one of the
best ever. I can’t urge you enough to find a
way to attend.
I’m not noted for participating in pre- and
post-conference trips, but there are so many
good ones this year (read: ways to make
money), that even I think there is probably
a trip I can take to get back some of my
investment in attending this conference.
Don’t let these trips go unused. Sign up for
the conference and take one of the trips and
make yourself some money.
See you there!
— Tony Dolle, OWAA President
tdolle@ducks.org

C

tions!
a
l
u
t
a
gr 2011 Norm Strung Youth Writing Awards
n
o

The contest allows promising young writers and poets to showcase their skills and win cash prizes, thanks to the
support and sponsorship of Safari Club International. Junior and senior poetry and prose first-place winners received
$200; second-place winners received $125; and third-place winners received $100. This year’s winners are:
JUNIOR POETRY

1st: Elijah Provost, Aitkin, Minn., “Dancing Feathers”
2nd: Alexandra Palocz, Weston, Mass., “Lone Tree”
3rd: Alexandra Palocz, Weston, Mass., “Cloud”

SENIOR POETRY

1st: Alisa Kane, Lake Orion, Mich., “Filling My Dreams”
2nd: Liesl F. Eck, Jasper, Id., “Death of Fall”
3rd: Paige Collingwood, Willard, Ohio, “First Harvest”

JUNIOR PROSE

1st: Anisha Datta, Hillsboro, Ore., “The Creek”
2nd: Ben Westin, Ironton, Minn., “A Day on the Trap Line”
3rd: Abby Wood, Gallipolis, Ohio, “First Hunt & Hooked for Life”

SENIOR PROSE

1st: Richard DeMarte, White Plains, N.Y., “The Long Island Sound:
New York’s and Connecticut’s Inshore Saltwater Fishing and Boating Paradise”
2nd: Calahan Henry, Eufaula, Okla., “The Henry’s Hunting: Sharing the Heritage”
3rd: Tabitha Harden, Litchfield, Mich., “My First Taste of the U.P.”
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Character Sketch: Gail Jokerst

Reporting, cooking
and living softly

A

BY HANNAH J. RYAN

painting hanging above Gail Jokerst’s stove depicts a
chair pulled up to the front of an oven. There is where
someone will sit, patiently, to watch their cookies turn

gold.
A friend found this picture, which seemingly emulates the story
Jokerst once heard about the secret of an excellent baker.
“She sat there (before the stove) in essence to make sure her
cookies didn’t burn and removing the temptation to multi-task,”
said Jokerst, a freelance journalist who lives in a cedar-sided cabin
at the end of a dirt road, with windows looking out at the peaks of
Glacier National Park.
To really do something well, you can’t wash dishes, do the laundry, talk on the phone and bake cookies at the same time.
“Time and cookies wait for no one,” she said.
This is a reflection of her life — that of a baker, writer, consultant and nature-lover — and how, if you focus on the task at hand,
you can give it your best.
Jokerst first moved from Boston to West Glacier, Mont., 24 years
ago, following her husband, a wildlife biologist and artist. At the
time, the only work she could find was making quilts.
“To say it was a culture shock would be a vast understatement,”
she said. “I found there was no way to make a living with my background in a small, touristy Montana town.”
She holds degrees in education and nutrition, and is often snowed
in for long periods of time during the winter.
She asked Jackie Bissonnette, an acquaintance from church and
the editor of The Downtowner, a now defunct publication promoting Kalispell businesses, for pointers on the craft of news writing, a
interest of hers she could practice from her remote home.
Bissonnette told her the simplest way to learn was by doing it
and offered Jokerst her first two assignments.
“Writing began to give me a new sense of community with all
these people I was interviewing,” Jokerst said. “My world expanded
and Montana became my own more and more.”
She began writing features on tourism and hiking, food and wildlife, volunteerism and natural resources. Her stories were published
in Montana Magazine, The Spokesman-Review, Big Sky Journal,
Montana Living, Montana Senior News and The Christian Science
Monitor among others.
Jokerst identifies with a statement Tom Swick, travel editor
for the Fort Lauderdale Sun Sentinel, made in one of his writing
workshops. Swick said, “I don’t know why people think it’s hard to
write, all you do is sit down at a keyboard and sweat blood.”
The most important part of the writing process is the interview,
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When Gail Jokerst moved from Boston to a small town in Montana, she sought refuge in
reporting and writing about her new home. “Writing began to give me a new sense of community with all the people I was interviewing,” she said. Photo by Hannah J. Ryan.
it’s obviously the lifeblood of a story, said Jokerst, who has conducted more than 400 interviews. The research for a feature story is
like prepping for a college exam.
“You never walk into an interview cold turkey,” Jokerst said.
When facing her interviewee, she said there are always four
defining goals she must accomplish before the conversation ends.
“You’re always looking for what might lead a story, what might
end a story, excellent anecdotes and excellent quotes.”
Jokerst will further detail this process at the upcoming Goldenrod Writing Workshop where she will be a visiting faculty member.
Her favorite part of freelancing are the interviews, thus people
stories are her specialty.

CONTINUED ON PAGE 12

Craft Improvement - Photography

Where the wild things are
BY LISA DENSMORE

M

y parents spend winters in
Florida and summers at my
childhood home in the Adirondacks. At the end of April, my 76-year-old
dad planned to drive their car north, playing
golf along the way. Worried about my dad
on the road by himself, my mother recruited
me to accompany him on the multi-day road
trip. There was only one problem: I’m not a
golfer. I would much rather take photos of
a tiny black mole than finesse a white ball
into a small numbered hole.
Any top wildlife photographer will tell
you that in order to get publishable images,
you have to study your subject. If you know
its habitat and its habits, you can get in
position at the ideal moment to capture the
photograph you want. You might also need a
blind or another way to camouflage yourself
depending on the species. I agree, but I don’t
always have that luxury nor do I need it.
On the trip with my dad, I had no idea
where we would be stopping along the way
and thus no clue what animals I might see
through my lens. I also had little control
over the time of day I would be able to take
pictures. At that point, most pros would put
their cameras away, but I considered it a
valuable opportunity to photograph a few
creatures that I would normally never see.
But where to find the wild things?
Go to water, any water. All birds and
animals need water to survive. They live in
it, above it, and beside it; or they visit it.
The species I see on my unplanned visits
to a body of water might not be exotic or
rare. They might be undesirable invasive
species like European starlings or house
sparrows, but they all have a place in my
stock file. Once in awhile, I snap the shutter
on something unusual. In truth, the invasives and common creatures sell better.
On my trip north with my father, our first
stop during daylight hours was golf mecca
Myrtle Beach, N.C. On the map, I noticed

The author shot a loon with chicks, above,
at Forked Lake in New York.
At right, a brown anole lizard at Pompano
Beach in Florida. Photos by Lisa Densmore.
a sizeable public green space
called Huntington Beach State
Park on the southern end of the
50-mile Grand Strand beach
resorts. A quick Google search
revealed the state park was a
well-known birding spot. Bingo!
Huntington Beach State Park
was a photographer’s bonanza. I found
boardwalks into a classic saltwater marsh,
a series of nature trails through lush coastal
woodlands, and a swath of wild dunes along
a sandy beach — three different habitats in
one spot.
Though my dad’s golf schedule allowed only an hour there at high noon, I
was able to take nice images of several
American alligators (which I desperately
needed because I get requests for alligator photos at least twice per year). I also

photographed great egrets; male and female
boat-tailed grackles, which only exist along
the southeastern Atlantic coast and the Gulf
of Mexico; a painted bunting; and a blackfaced tern diving for its lunch.
The next day, while my dad made shots
toward colored pins in the middle of
manicured greens, I shot impromptu images
of turtles beside a greenish pond behind our
hotel.

CONTINUED ON PAGE 12
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College student chapters

An experiment in our future
OWAA now has an official presence on the University of Missouri campus

BY JASON JENKINS

O

n college campuses these days,
there’s seemingly a club for every
interest. At the University of
Missouri, for example, there are more than
500 student groups. From academic organizations and professional societies to sports
clubs and community service groups, if you
name it, they probably have it.
That is, with one noted exception — outdoor communications. Yes, a student can
join the bass fishing club, the forestry club
or the magazine club, but why not fill the
void and give students a group that combines their love of the outdoors and their
Above, OWAA board member Jason Jenkins speaks at the
desire to communicate about it? Why not
student chapter’s first meeting. He shared his perspective on
give them OWAA?
an elk restoration project underway in Missouri, a day after
Last fall, I posed this question to Bill Alvisiting the location where the elk will be released. Photo
len, a former science reporter for the St. Lou- by Kyle Spradly.
is Post-Dispatch who now teaches science
journalism at Ol’ Mizzou. He responded that Pictured to the right is John McLaughlin, a senior from
Grain Valley, Mo., who is studying agricultural journalism
not only was there a cadre of students who
would jump at the opportunity to join such a with an emphasis in conservation and environmental
group, but he also knew a student who could sciences. Working with Jenkins, he spearheaded the
establishment of OWAA’s first-ever college student chapter
spearhead its creation.
at the University of Missouri. McLaughlin has been elected
At the winter OWAA Board of Directors
meeting, I presented a plan for a pilot project president by his peers for the 2011-2012 academic year.
Photo by Jason Jenkins.
to give OWAA a presence at the Univergetting the student
sity of Missouri. Fast-forward a handful of
months to a rainy Thursday in late April, inside a nondescript class- chapter organized
room on the Mizzou campus. Here, a small contingent of like-mind- and officially
recognized by the
ed students came together for the inaugural meeting of the Mizzou
university. This latChapter of OWAA, the first official university student chapter to be
ter step ensures that
sanctioned by our organization.
even after he graduates and moves on to his career, the chapter will
Why would OWAA get involved on a college campus? Well, it’s
be able to continue on with the next crop of students.
no secret that our ranks have steadily decreased in recent years. If
“I cannot thank OWAA enough for affording us this chance at
our organization is to be relevant and vibrant in the future, we need
to cultivate new members. As our mission states, we need to mentor future success,” said McLaughlin, who was elected president of the
chapter for the 2011-2012 academic year.
the next generation of professional outdoor communicators. With“I have great expectations of increasing our student memberout them, there will be no OWAA.
ship and furthering activity in our beloved outdoors. Our chapter
We need young communicators in our organization like John
looks forward to working with national OWAA members to further
McLaughlin, a senior from Grain Valley, Mo., who is studying agricultural journalism with an emphasis in conservation and environ- outdoor communication and strengthen our still budding knowledge
of the natural world.”
mental sciences.
It was McLaughlin who stepped up and took on the task of

CONTINUED ON PAGE 13
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Commentary

Citizen journalists in OWAA
BY PETER SCHROEDER
Members are encouraged to write
about issues and topics. Views expressed do not represent the opinion or
endorsement of OWAA, its staff, officers, directors or members. Opposing
views are encouraged, as OWAA desires
to create a forum for the exchange of
ideas. Send commentary to editor@
owaa.org.

W

hen my kids went away to college, I regularly mailed them
letters, the hand-written kind.
However, it wasn’t long before they told me
to email them instead, because they would
receive the correspondence instantly. So I
learned how to send emails and everything
was fine — at least for a while.
Then they asked me to IM (instant message) them instead, so we could correspond
back and forth in real time. So I had to
learn how to send IMs. But then they said it
would be better to get a cell phone, and we
could call each other whenever we wanted
for minimal cost, since there would be no
long-distance charges. So I got a cell phone.
But shortly after that, they said it would
be better if I text messaged them from my
cell phone. That way, their phone wouldn’t
ring if they were in class and we could text
each other even while they were taking
notes during lectures. Once I got the hang of
moving my thumbs across the small keypad
and learned the abbreviated texting jargon,
things went pretty well. But this, too, was
short-lived. Next they said I should upgrade
from my cell phone to a smartphone,
which had a regular keypad, so it would be
easier to text. Also, this way I could pick up
emails. So I bought an iPhone.
By this time they were in graduate
school. Now they told me I could just write
on their Facebook wall (whatever that
meant) or, if the message was short, I could
tweet (yet another new frontier). In the
evening when they were back in their dorms

we could Skype, so we could talk and also
see each other. (Wait — I have to comb my
hair to talk to my kids on the phone?) And
instead of mailing them photos, I should
just post them on Snapfish or Picasa (for
which I had to open a Google account).
This was all coming pretty fast, but
eventually I got a Facebook account, signed
on to Twitter, joined LinkedIn, learned
how to Skype, posted photos on Picasa, and
am now braced for the next techno-upgrade.
In the meantime, while I’ve been trying
to figure out the online version of Outdoors Unlimited, my kids have built their
own websites, produced YouTube videos, signed onto online forums, created
podcasts and joined the blogosphere. By
commenting on numerous subjects, many of
which are the purview of traditional journalism, they have become “citizen journalists,” followed by thousands of people with
whom they share a common interest.
If it hadn’t been for my kids dragging me
reluctantly into the digital media era, I’d
still be back in the Gutenberg age banging
out copy on my old IBM Selectric. (Didn’t
the font ball seem like a great leap forward?)
The point: The world of mass communication is moving fast into new directions and
unless we as traditional journalists want to
face extinction like the dinosaurs, we’d better learn these tools of new media and adapt
accordingly.
An even bigger challenge to OWAA is
figuring out how to integrate these so-called
citizen journalists into our organization.

B

nnn

logs, tweets, podcasts, YouTube
videos — today, many “citizen
journalists” use online social
media to comment about the outdoors. The
impact and credibility of these individuals
can be significant — many are followed by
thousands of people with whom they share
their interests. Outdoor enthusiasts no longer
depend exclusively on newspaper columnists, magazine writers or TV anchor people.
The advice of the expert authority has been

replaced by the collective wisdom of the
crowd.
OWAA faces a challenge: how do we
integrate citizen journalists into our organization? At the moment we do not have a
membership category that fits these people
working in the new media.
Here are some ideas that have been
adopted by other writers groups facing this
same issue. OWAA could establish a citizen
journalist membership category that requires
applicants to meet any four of the following
five benchmarks:
1. Minimum one year of blogging, posting videos (on YouTube, Vimeo or a similar
platform) online reporting, etc. on a social
media website that allows response and
feedback.
2. Income from a source other than PR
firms, advertising agencies or commercial
organizations.
3. Minimum two online written, audio, or
visual updates per month (in season) that are
editorial, not advertorial; redistribution of
press releases does not qualify.
4. Minimum 500 page-views/hits per
month, and must allow response feedback
on the site.
5. Applicant must be responsible only for
editorial content of a website and may not be
involved in the selling of advertising.
Are these criteria broad enough, too
restrictive, or incomplete? n
Editor’s note: This article originally appeared as a two-part series in the April and
May 2011 issues of Outdoors Unlimited.
To read the rest of those publications, visit
www.owaa.org/ou.
Peter Schroeder is a freelance
writer and photographer. He
specializes in recreational
boating, cruising under sail,
scuba diving, snow skiing, and
worldwide adventure travel.
Contact him at ptrschrdr@
aol.com.
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BY TIM CHRISTIE

S

ince beginning my solo freelance
photography business 30 years
ago, I learned that more time spent
in the office meant more sales. Yet, that is
the antithesis of why I got into photography.
So I had to figure out how to spend time
afield and still survive financially. Here are
some tricks to minimize lost sales when on
extended road trips: Stay connected to your
clients, use technology to your advantage,
and have a fully functional website.
Last year, an Alaskan photo trip took me
out of my office for more than a month.
Fortunately, the trip had little impact on
my photo sales. Pre-trip planning for the
extended absence was critical. I keep a
calendar that tracks what times of the year
my major clients typically look for images, along with a record of what they’ve
purchased in the past. Two months before
departing on my trip, I phoned each of my
major clients. I told them what was happening and asked them if they might forecast
their needs for upcoming issues or projects.
Long-standing relationships with each
client facilitated the request; most happily
obliged. In the ensuing weeks I prepared
submissions for each client based on their
projected needs. Two clients prepared
detailed lists, simplifying my work. Others
gave me some general ideas, but enough to
prepare solid photo packages.
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Once on the
road I tried to attend to
any client needs. Finding cell
coverage was easier than finding
Internet access while traveling to and in
Alaska. A smartphone with Internet browsing capability proved handy for frequently
checking emails. After receiving an image
request, I sought out a reliable Internet
connection, which often proved challenging. Once found (commonly at restaurants
or commercial campgrounds), I spent the
time needed to process the request. When
traveling I carry a two-terabyte hard drive
containing all of my digital photo files. Using a cloud storage service, such as YouSendIt (www.yousendit.com), one can upload
high-resolution files or folders to a client’s
computer. This eliminates the extra time and
cost associated with having to burn images
to media and then mail them.
My major clients knew that I’d be off the
grid sometimes for up to a week at a time,
so they took care to ensure their requests
didn’t require immediate attention. On the
trip I received several requests from new
clients, some of whom seemed miffed that
I was not immediately responsive to their
emails even though I’d posted an email
reply message that I was on the road. One
sent eight emails in two days, finally
asking, “Where in the Hell are you?” Truly
those eight messages are a testament to
what digital technology has done to the
levels of people’s expectations of instant
gratification.

Having someone pick up office
phone messages, or having the capacity to pick up messages on the road is
equally critical. Some clients avoid
emails, instead preferring a phone
call. Not responding to a client’s missives for a month strains their faith in
your work ethic.
My website serves several purposes
while I’m on trips. First, it allows clients to
search and select images when they need
them. Instead of general requests for “a big
whitetail buck,” clients now send requests
for specific photos chosen from my website.
Secondly, it allows me to create a
password-protected private Web gallery.
Knowing that a client might be looking
for some images like those I’ve just shot, I
email them a password and tell them what’s
in the gallery. Three photos taken on the trip
were sold before I got home — something
never possible in the “era of film.”
When I’m on a photo shoot it’s a given
that there’s a potential to lose sales. But
my sanity and the need to add new and
fresh images to my stock files require that
I regularly go afield to photograph. The
digital world and all its technology allows
one to pull off some amazing tricks. It’s
just a matter of staying connected; and with
some planning and technology, it’s easier
than ever. n
Editor’s note: This article originally appeared in the April 2011 online edition of
Outdoors Unlimited. For more business tips,
visit www.owaa.org/ou.
Tim Christie, a fulltime
freelance writer and nature
photographer residing in
Coeur d’Alene, Idaho, has
photographed throughout
North America. He has been a
member of OWAA since 1985.
You can view or purchase his
images by visiting his website
www.timchristiephoto.com.

Are you ready
for a personal

Business

Independence Day?
BY COLLEEN MINIUK-SPERRY
This article is the first installment of a three-part series
about leaving an office job for a freelance career. The second
article will list the top things to do before you leave. And in
part three, the author will talk about how to thrive in the freelance life and avoid returning to Corporate America.

T

hough not recognized as a bank holiday, Feb. 28 is my
personal Independence Day. On that glorious day in 2007,
after two years of meticulously planning my escape, I left
the safe but life-draining gray cubicles of Corporate America and
opened the door to a full-time freelance career in outdoor photography and writing.
When I share my story with others, I most often hear, “That took
guts! How did you do it?” This three-part series will address that
question.
There are things to consider before you resign from your current
living and ways to ensure you don’t return to your drab windowless office. But first, how do you know you are ready to pursue a
full-time position in your own business? If the following rings true,
it may be time to plan your own Independence Day.
Working at the circus sounds more appealing than staying at your
current job. You feel like you work with a bunch of clowns now,
which makes you so crazy that it seems like running off to join the
circus would be a step up in your career. And that’s a good perspective to have because as soon as you become a freelancing communicator, you become a one-person show in a many-ringed circus. Are
you ready to simultaneously juggle the tasks of marketing, finance,
human relations, manufacturing and training? If multitasking isn’t
your forte, do you know who to contact to either perform these
tasks or help you develop these skills?
If freelancing doesn’t work out, your backup plan is not returning to your existing occupation, but rather serving hamburgers at a
fast food restaurant. Indifference is not a big enough motivator, but
an intense dislike of your current situation can serve as excellent
inspiration to change. When the worst case scenario seems better
than where you are at today, perhaps it is time to stop wasting your
talents and energy on things you honestly hate to do.
A burning passion to inform, educate and inspire others lives in
your soul. Making a choice to become self-employed should stem
from an excitement and commitment to your desired area of focus,
not because you lack other employment options or because you saw
an idealistic notion of what a National Geographic photographer
does from the novel and movie, “The Bridges of Madison County.”
You have run out of “dead” relatives. No one believes your great

aunt has passed away six times since February. Or maybe you
have called in sick so frequently, you’ve earned the reputation of
being “the one who has some highly contagious unpronounceable
disease.” Whatever your excuse, you have run out of your allocated
vacation and sick days to support freelance opportunities during
work hours — and it’s only June.
A taste of the “good” life has left you hungry for more. Working
as a freelancer in conjunction with your present 40-hour work week
can sometimes make you feel like you have two full-time jobs.
However, trying out your new life in the figurative circus above a
safety net and finding enough work to independently generate income now and in the foreseeable future can set you on a profitable
self-employed course.
Family and friends support you beyond, “Wow, that’s a pretty
picture, George. You could totally sell that!” The people in your
moral support network are willing to buy your photographic prints
for the holidays, spend hours editing your articles, and cook you
dinner when you’re so focused on a deadline you forget to eat.
You are self-disciplined, independent and highly motivated.
Being self-employed, no manager stands over your shoulder telling
you what, when and how to do your work. No one will provide
direction when the path gets foggy. To be successful, you must be
comfortable charting your own course and following your own
compass.
Having complete control and accountability for your work
excites you. As el Presidente of your own business, when things go
right, you’re to blame. When things go wrong, you’re to blame.
Your financial obligations are low. Because you’ll be transitioning from a stable income to a fluctuating one, it is best not to be in
serious debt when starting a freelancing career. You might have to
fund your own trips for developing story ideas to build a portfolio,
and query new outlets before they are willing to give you regular
assignments. Are you willing to put off purchasing that expensive
new lens you really don’t need?
If these points resonate with you, don’t jump ship yet! In the next
issue of OU, we’ll explore the critical steps to take before you ditch
the clowns, to ensure you are set up for success once you celebrate
your own Independence Day. n
Residing in Chandler, Ariz., Colleen Miniuk-Sperry is an
award-winning and internationally published outdoor
photographer and writer. While focused on delivering phototext packages for various editorial outlets, working on three
books, teaching photography workshops, and chairing the
OWAA Education Committee, she frequently forgets to eat.
Contact her at cms@cms-photo.com.
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GAIL JOKERST

BRIEFLY...
Sam Caldwell’s painting of young hunter
earns recognition
Sam Caldwell was
named Texas Ducks Unlimited State Artist for 20112012. His painting of young
Alan Evans and Old Buck
depicts a boy and his dog out
hunting.
A member since 1989,
Caldwell is from Kingswood, Texas. To view
this painting and more of
Caldwell’s work, visit www.
samcaldwell.com.

Tim Flanigan recognized at M-DOWA
awards ceremony
The Mason-Dixon
Outdoor Writers Associaton recognized outstanding
work by members at its annual conference, held March
31-April 3, in Solomons,
Md.
Tim Flanigan was awarded the first place Talbot
Denmead Memorial Award
for the best magazine or
newspaper article or series
of articles about conservation and/or the environment.
The contest was sponsored
by Bass Pro Shops. Flanigan
was also awarded second
place in the Pete Greer
Memorial Award for the best
published outdoor photograph.
Members are invited to
submit news of achievements
and awards for publication
in Outdoors Unlimited. Send
information to aschroeder@
owaa.org. Deadline is the
fifth of the month prior to
publication.

CONTINUED FROM PAGE 6

“Gail is gentle with people, she puts them at
ease,” said Ellen Horowitz, a fellow writer and
friend. “She gets these great stories from people
who don’t always think what they do is a really
big deal or anything special.”
Take the story for Montana Senior News that
Jokerst has recently been working on. She found
it under her own roof, more specifically, in her
upstairs bathroom. After ascertaining that her
editor would be interested in the life of a handyman, she sat in the bathroom and interviewed her
plumber as he worked with his head under the
sink, to catch the feel of his profession.
“She’s perceptive,” said Jack Love, editor/publisher of Montana Senior News magazine. “She
finds people that present a good angle for her
stories and the audience.”
Though she considers herself a writer, Jokerst
said she’s never chosen to make a living by freelancing alone. She also does consulting work for
food service companies, teaches writing courses
at community colleges and sells baked goods at
the local farmers market.
“I make way more money in the consulting
business,” she said, “but I won’t give up freelancing because that’s where my heart is.”
Her patchwork life affords her the opportunity
to do all the things she enjoys.
Sue Hansen, a reporter for Oregon Hunter
Magazine, met Jokerst through OWAA.
“Gail writes from the heart, gets to know her
subjects deeply and becomes friends with them

WHERE THE WILD THINGS ARE
CONTINUED FROM PAGE 7

I’ve had similar experiences in other parts of
the country. Last summer, while my sweetheart
was on an assignment near the Upper Henry’s
Fork River in Idaho, I took our canoe and floated
a stretch of it. The river was filled with tourists
on rafts, but I still got some impressive photos of
gulls, a couple of duck species, a beaver, osprey
nesting and in flight, and cormorants drying themselves, flying and on the water. A cormorant image
is now on a calendar, I sold some of the osprey
shots to two magazines, and both birds provided
fodder for my blog on AudubonGuides.com.
One March, during a spur-of-the-moment drive
into Yellowstone National Park, I stopped by the
Lamar River. Large patches of snow covered the
rocky banks and exposed sections of riverbed,
but a flight of mountain bluebirds merrily hopped
across the snow and on the smooth rocks. Totally
unplanned, I got my favorite bluebird shot that
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before ever putting anything down on paper,”
Hansen said.
She likens Jokerst’s nostalgic approach to the
way she hikes.
“A one-mile hike might last two hours, we
sure do take our time,” Hansen said.
They hike for a bit, stop and look around at the
flora and fauna, sit down and chit chat about the
natural world to which they’ve dedicated their
professional and personal lives.
“Gail is a private person, she speaks through
her writing and sends it off quietly,” Hansen said.
“She was born too late, she would have been a
good pioneer woman.”
Jokerst and her husband plan to hold pen and
pastel until they are physically incapable of doing so. She hopes to expand her market, focusing more on freelance food writing and less on
consulting. Maybe there’s a trip back East to visit
friends and family. But mostly, Jokerst awaits
summer, when the huckleberries are ripe; with
long hours of sunshine that invite gentle hikes in
her adopted, rural Montana. n

Brought up wandering in the Big
Horn Mountains of Wyoming, Hannah J. Ryan continues to feed her
curiosities by pursuing bachelor
degrees in journalism and Spanish.
She was the spring semester intern
at OWAA headquarters. Contact
her at hannah.ryan@umconnect.
umt.edu.

day. It has since appeared in the photo issue of
Colorado Outdoors and on a calendar.
On a canal near my parent’s condo in Florida,
I’ve shot ibis, huge iguanas, tiny lizards, invasive
starlings, and baby ducklings. I’ve sold each of
their photos at one time or another.
Last summer in the Adirondacks, while canoecamping with my family, I discovered a loon with
two newborn chicks near our campsite.
What luck! Not really. I knew there would be
wildlife because of the water. Water is where the
wild things are. n
OWAA board member and photo
section chair Lisa Densmore is an
award-winning photographer from
Hanover, N.H., who contributes
words and images to more than 30
publications each year. See more
wildlife images at www.Densmore
Designs.com and read her blog at
www.AudubonGuides.com.

Association Update
NEW MEMBERS
Deb Ferns
David O’Farrell

(H) 804-355-0182, (W)
804-649-6554, outdoors
@timesdispatch.com.
Outdoors columnist,
Richmond TimesDispatch. Worked in
the Richmond Times-Dispatch sports department
since 2001, outdoors columnist since fall 2007.
(Jessica Morton) Applying for Active Membership; sponsored by Mark Taylor.

ASSOCIATION
UPDATE

PROPOSED NEW
MEMBERS
Susan Hagar, 1374 State Route 22b, Morrisonville, NY 12962. (H) 518-643-0052,
hagarhillfarm@gmail.com. Full-time student
in environmental technology; currently writing
column, “EnviroGirl,” for school newspaper.
Developing events and promotional materials for
campus-wide environmental events and activities. (Peter) Applying for Student Membership;
sponsored by Gary Henry.
Larry L. Kruckenberg, 522 Notre Dame
Court, Cheyenne, WY 82009. (H) 307-638-1470,
(W) 307-631-4536, (F) 307-638-1470,
llkruckenberg@bresnan net. Career wildlife professional. Retired in early 2010 as longtime Wyoming Game and Fish Department assistant to the
director. Currently a freelance photographer and
serves as executive secretary for the Western Association of Fish and Wildlife Agencies. (Roene)
Applying for Active Membership; sponsored by
Chris Madson.
Andrew Thompson, Richmond Times-Dispatch, 3000 Ferncliff Rd., Richmond, VA 23225.

COLLEGE STUDENT CHAPTERS
CONTINUED FROM PAGE 8

For many years, OWAA has had a student
membership category, but we’ve had relatively
few takers. Why? I don’t think it’s from lack of
interest. Instead, I think it’s because it’s difficult
for anyone — especially college students — to
connect to an organization on any meaningful
level without some social interaction.
College life is predicated on the social experience: dorm life, classes, football games, frat
parties. By having a presence on campus, OWAA
will be able to interact with students in more
meaningful ways. By interconnecting OWAA
with the college experience, there’s a strong
likelihood the relationship will continue into a
student’s professional career and ensure that our
ranks continue to be filled.
It will require more than just lending a name
for this pilot project to succeed. OWAA members
will need to be engaged with the student chapter,
serving as mentors for these young communicators. Fortunately, many OWAA members in Missouri live close to the university, including three
past presidents. OWAA members could serve as
special guest speakers on local environmental and

CREDENTIALS REVIEWS
The following member has successfully passed
the review of their member credentials:
Rob Van Driest

NEW SUPPORTING GROUPS,
AGENCIES AND BUSINESSES

1000 Islands International Tourism Council, 43373 Collins Landing Rd., P.O. Box 400,
Alexandria Bay, NY 13607. Contact: Corey Fram,
marketing/communications manager. (W) 315482-2520, (F) 315-482-5906, corey@visit1000islands.com, www.visit1000islands.com. Tourism
promotion agency representing the 1000 Islands
international region of New York and Ontario,
Canada. Promotions focus on outdoor recreation,
including boating, fishing, diving, paddle sports,
hunting and more.
outdoor issues, participate in chapter activities
such as field trips and outdoor recreation opportunities and provide other assistance to the chapter
as needed.
If we’re successful, what we learn in Missouri during the next few months can be used to
start OWAA chapters at colleges and universities around the country. The Mizzou Chapter
of OWAA has elected its student leadership for
the upcoming 2011-2012 academic year, and its
activities will begin in earnest in the fall when
classes resume. We hope to have a few members
join us at the annual conference at Snowbird in
July and also at the Goldenrod Workshop in Missoula later this summer. n

An OWAA member since 2004,
Jason Jenkins lives in Holts Summit,
Mo., and is managing editor of
Rural Missouri magazine. He can be
reached at jasnic@mchsi.com.

BRIEFLY...
Ducks Unlimited supports process to restore
protections, shield
wetlands, waters
MEMPHIS, Tenn. —
Sportsmen and women
across the country have reason for encouragement after
the administration initiated
steps to restore Clean Water
Act protections to many
wetlands and streams.
These waters are critically
important to waterfowl and
other wildlife populations
throughout the nation. In
addition to recreational opportunities they provide for
wildlife enthusiasts, an estimated 117 million Americans also depend on streams
for drinking water. Many
millions more, including
farmers and ranchers, benefit
from the groundwater wetlands recharge and the flood
protection they provide.
“The Clean Water Act
has been a critical safety net
for our nation’s wetlands,”
former DU President John
Tomke said April 28 from
Milwaukee, Wis., during the
press conference where the
guidance was released. “It
is critical that the CWA continue to provide those protections to the fullest extent
possible, while remaining
consistent with the law and
the rulings of the courts.”
Tomke represented DU at
the event and was asked to
speak to the press.
Ducks Unlimited has long
supported the needs of waterfowl and sportsmen, and
therefore supports the initiation of an open, transparent
process by which longstanding CWA protections
can be restored to wetlands
important to waterfowl.
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Supporting Group News Tips
National Wildlife Federation

SUPPORTING GROUP
NEWS TIPS

Alpen Optics

Kampgrounds of America Inc., the world’s
Alpen Optics, along with Mississippi Outlargest system of family-friendly campdoors, Mississippi Department of Wildlife,
grounds, is now an official sponsor of
Prois, Fisheries and Parks, and Paralyzed
the National Wildlife Federation’s annual
Veterans of America Outdoor Recreation
“Great America Backyard Campout”
Heritage Fund, recently hosted a turkey
Send press releases and info
event. The Great American Backyard
about OWAA Supporting Groups, hunt and fishing event for injured female
Campout, planned for Saturday, June 25,
veterans to “celebrate” these women and
Agencies and Businesses
will bring thousands of people across the
the sacrifices they’ve made. For more
nation out into their backyards, neighinformation on Alpen Optics, check out
to aschroeder@owaa.org.
borhoods, communities, parks and area
www.alpenoptics.com.
campgrounds to take part in a one-night
event that will provide an experience for
World Fishing Network
all generations to connect with nature. Register at www.backyard
World Fishing Network, North America’s only 24-hour fishing lifecampout.org.
style network, has increased its distribution on DISH Network with
the addition of WFN to the Outdoor Sports Pack. For just $3 per
Lake Charles/Southwest Louisiana
month, the satellite provider’s new offering gives fishing and outdoor enthusiasts a mix of cable networks that offer a wide variety
Convention & Visitors Bureau
of fishing and outdoor programming choices. For more information
The Creole Nature Trail All-American Road, also known as Louisivisit www.dishnetwork.com/premiums/other.
ana’s Outback, has now been brought to life with the GPS Ranger
handheld video solution and smartphone application for visitors.
The free app can currently be downloaded at the iTunes App Store
or Android Market, and the GPS Ranger handheld unit can be
rented at the Lake Charles/Southwest Louisiana Convention & Visitors Bureau free of charge.

Frabill
Nature is a system of checks and balances. In a native ecosystem,
no flora or fauna gets a chance to run amuck for too long before the
worm turns and equilibrium returns. But that’s not the case with exotic invasive species. Placed in an environment without proper predation or other natural controls, what might be a harmless resident
back home, can become a nuisance, oftentimes destructive to their
non-native surroundings. In the third installment of Frabill’s video
series on Livebait, they take a look at how the everyday angler can
help control the spread of exotic invasive species. View it online at
www.youtube.com/user/frabillinc?ob=5#p/u/5/H_AhnZgjHdY.

BoatUS
A new downloadable BoatUS boating simulator, provided by the
BoatUS Foundation for Boating Safety and Clean Water, aims to
use animation, simulation and video to keep boaters on the virtual “water” anytime — and teach them how to navigate through
congested and sometimes treacherous waters. The simulator, which
utilizes your keyboard, mouse and arrow keys to operate, is free to
download at www.BoatUS.com/Foundation/games.

Safari Club International
Gary Caulk Jr., a second generation wildlife officer with the North
Carolina Wildlife Resources Commission, has been named the
Conservation Officer of the Year by the Safari Club International
Foundation. He accepted the award in ceremonies held May 6 in
Arlington, Va., during the annual meeting of Safari Club International.
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National Shooting Sports Foundation
In celebration of its 50th anniversary, the National Shooting Sports
Foundation is inviting all gun owners, hunters and target shooters to
participate in its Golden Anniversary Photo Contest. Cool monthly
prizes, including a $50 gift card and NSSF’s official anniversary
history publication, are part of this fun, interactive contest. Every
month, NSSF will announce a theme connected with its 50-year history and invite people to post photographs related to that theme. For
complete guidelines, look for the Contests tab on NSSF’s Facebook
page at www.facebook.com/nssfcomm.

Sturm, Ruger & Company
Sturm, Ruger & Company, Inc. is pleased to announce the introduction of the new Ruger SR-556E, a value-priced derivative of the
popular SR-556. The new SR-556E features Ruger’s patent-pending
two-stage piston and multi-stage regulator that runs cooler and
cleaner than traditional AR-style rifles. The SR-556E also features
an A2-style pistol grip, ships with one 30-round Magpul PMAG
magazine, and is packed in a soft-sided carry case. Sights, rails,
handguard covers, magazines and other accessories for the SR556E are available at www.ShopRuger.com.

Recreational Boating & Fishing Foundation
The Recreational Boating & Fishing Foundation has announced the
organization is kicking off year four of its state fishing license marketing program, a nationwide effort to increase fishing license sales.
The initiative, which includes direct mail, email outreach, social
media and additional marketing strategies, maintains a commitment
to increase participation in fishing through license sales, and generate awareness of the connection to state conservation efforts.

News Briefs
Winter bulbs and sugar beets:
Year round attractant
BioLogic has developed an easy-to-plant,
fast-germinating, and extremely attractive
blend of cultivars that will produce large,
attractive root bulbs relished by whitetails.
Winter Bulbs and Sugar Beets will keep
them coming all season long. The researchers look at many characteristics with three
of the most important being yield, nutritional content relating to whitetails’ needs,
and how well it attracts deer at various
times throughout the year.

Wal-Mart brings back gun sales

NEWS
BRIEFS

Purina Wildlife Series program
and sweepstakes announced

The Purina Wildlife Series is a free, community event providing educational seminars for wildlife enthusiasts and novices in
Send member-related info
rural parts of the country. All are welcome
to attend and will have the opportunity
and other news tips
to see the latest wildlife related gear and
to OU Editor
products on display by industry leading
at aschroeder@owaa.org.
wildlife sponsors. The events kick off late
summer and continue throughout the end of
the year. The 2011 Purina Wildlife Series
will include community events throughout
Texas, Louisiana, Alabama, Georgia and Florida. For the latest
information on the series, visit www.AntlerMax.com.

In 2006, Wal-Mart began quietly stopping gun sales in most of their
stores across the country. Now, after seven consecutive quarters
of falling sales, the Bentonville, Ark., company now says it will
resume rifle and shotgun sales in about 700 additional stores (the
company only sells handguns in Alaska). That means firearms will
once again be offered in approximately one-half of the company’s
4,000 locations nationwide. As a Wal-Mart spokesman said, “We
realized there is broader appeal for guns in some areas because of
sporting needs.” The company says the majority of firearms offered
will be made in the United States, and it would pursue an aggressive pricing policy on those returning products.

Outdoor Alabama Live Webcast
Outdoor Alabama Live, a brand new series of live Webcasts hosted
by the Alabama Department of Conservation and Natural Resources, premiered its first episode, “Alligators and Snakes: What You
Need to Know,” on May 17. To watch this hour-long interactive
presentation, visit www.outdooralabama.com/Webcast. During this
webcast, Alabama Division of Wildlife and Freshwater Fisheries
biologists had live snakes on-set, presented information about the
critters and answered questions from viewers.

Supporter Spotlight
Wrangler Rugged Wear and Wrangler ProGear outdoor pro tips
SPRING CANNIBAL BASS
Spawned-out largemouth bass are finicky fish with peculiar
traits. Larry Bozka reminds us one of those peculiar traits is cannibalism. “Yes, it’s a cruel fact of nature, but lunkers will turn
on their offspring,” Bozka said. “Anglers can take advantage
of this after the spawn by fishing small crank baits in baby bass
color patterns.”
BIG WALLEYES ON THE SHORE
Outdoor writer and TV host Ron Tussel reports that in the
Northeast, big spring walleyes will move in under cover of
darkness and cruise the warmest shallows for food. That makes
them just a casting distance away to shoreline anglers who know
where to fish. Anglers work shorelines with the wind blowing
from the opposite shoreline. This means warm surface water is
on their side. They fish rocky points that reach out to slightly
deeper water. Big walleyes will cruise back and forth around
these points.
WHEN REALITY MEETS VIDEO, BINGO!
When reality looks like a fishing video game, you’re doing
the right thing. “If you see fish below you on your electronics
then lower your drop shot rig straight down,” said Dean Capra
“If you see your rig and the fish together on the same screen, it’s
bingo, baby, like playing a video game. Very effective.”

WOO’S UPSIDE-DOWN WORM
When bass are hitting short, Bass Classic champion Woo
Daves fishes the upside-down worm. He inserts a 2/0 off-set
hook about two inches down from the tail of a trick worm. He
inserts a nail down the head of the worm so it swims head-first.
CALLING SPRING TURKEYS
Spring turkey hunters should strive to master all kinds of calls
but Ron Schara said novices should first master slate and box
calls and tackle difficult mouth and diaphragm calls later. He
said novices using mouth calls often call too loudly or out of
rhythm, and that puts the wise old gobbler on alert.
FLOATING JUG FINDS EDDIES
As fishing hotspots go, river eddies reign supreme. “Forage
and predator fish like to use the slow-moving and reverse current pools to rest and feed,” Bozka said. But how do you spot
those eddies? Bozka lets a floating milk jug lead the way on his
downstream river drifts. When the jug circles or comes to a stop
it is telling you it has found a river eddy.
WORK LARGE LURES SLOWLY IN THE SPRING
Daves tells anglers to fish big lures slowly in the spring for
big bass. “Springtime usually brings a lot of off-colored water,
so large baits and blades really produce,” he said. n
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EIC Ad Hoc Committee Report
Ad hoc committee report:

Excellence in Craft contests
n

Membership feedback sought, OWAA Board of Directors will discuss changes during July meeting

A

t its winter meeting, the OWAA Board of Directors decided
to convene an ad hoc committee to review the Excellence
in Craft contests. This was in response to concerns by several members that the change from the old format to the 2011 contest
for work published or broadcast the previous year was too narrow.
Our EIC contests are important because OWAA members are
the finest outdoor communicators in North America and winning or
placing in a category is truly an accomplishment. Also, many of the
leading journalism contests fail to make room for outdoor recreation,
conservation and nature — but we do.
Contest revision was oft discussed by OWAA staff and leadership
in the past decade because the contests became difficult and expensive
for staff to administer. Some longstanding categories that originally

had sponsors no longer had sponsors. Getting volunteers to judge the
many categories in a timely manner was a challenge.
The framework adopted by the board last June for the 2010 Excellence in Craft contest was an attempt to streamline and simplify.
But the board wishes to respond to member concerns.
So, an ad hoc committee submitted the following proposal for the
board to consider. The goal is a contest framework that is mediabased, but still includes some more specific categories that cater to the
broad talents of OWAA members.
We are aware that many categories easily could be split into more
specific fields. But we feel this proposal keeps us within our staff and

CONTINUED ON PAGE 17

Proposed restructuring of the OWAA Excellence in Craft contests
MEDIA‐BASED
CONTESTS (columns,
across the top)

SUBJECT‐BASED
CATEGORIES (rows)

Newspaper article

Magazine article

Radio/Audiocast

1 Hunting or shooting sports

Hunting or shooting sports

Hunting or shooting sports

2 Fishing

Fishing

Fishing

3 Conservation/Nature

Conservation/Nature

Conservation/Nature

4 Gear/Technical

Gear/Technical

Gear/Technical

5 Humor

Humor

Humor

Outdoor fun and adventure ‐ formerly
"camping/backpacking/etc." (Hopefully
6
sponsored again but will remain even if
not sponsored again.)

Outdoor fun and adventure (Hopefully
sponsored again but will remain even if
not sponsored again.)

Outdoor fun and adventure (Hopefully
sponsored again but will remain even if
not sponsored again.)

7 Big Game Hunting (if sponsored again)

Big Game Hunting (if sponsored again)

Big Game Hunting (if sponsored again)

Family Part./Youth Outdoor Ed. (if
sponsored again)

Family Part./Youth Outdoor Ed. (if
sponsored again)

Family Part./Youth Outdoor Ed. (if
sponsored again)

Option to add addional sponsored
category(s) if sponsor wants to.

Option to add addional sponsored
category(s) if sponsor wants to.

Option to add addional sponsored
category(s) if sponsor wants to.

8
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EIC Ad Hoc Committee Report
financial resources, and it rewards the best of the
best.
Please feel free to contact OWAA headquarters
with your thoughts about the proposal, via email
at eicfeedback@owaa.org or call at 406-7287434. We welcome your feedback. Your input
will be reviewed by the board before decisions
are made on whether to revise the contest again
at meetings during the conference in July.
As you read the proposal, recognize that many
of the rules used in the former contests will be
woven in if the contest is revised. Such as, many
categories will need a minimum number of entries to be judged.
For another view of this contest proposal, see
the table below.
Please let us know your thoughts about this
proposal. n
— Bill Graham, Ad Hoc Committee Chair
and OWAA Third Vice President

ABOUT THE SPONSORED
SPECIALTY CONTESTS

EIC Rules Ad Hoc
Committee Members
Email us at eicfeedback@owaa.org.
n

BILL GRAHAM, COMMITTEE CHAIR

n

BRUCE COCHRAN

n

LISA DENSMORE

n

MATT MILLER

n

MARY NICKUM

n

ASHLEY SCHROEDER

n

TY STOCKTON

n

MARK TAYLOR

n

BILL POWELL, EX OFFICIO

n

TONY DOLLE, EX OFFICIO

n

ROBIN GINER, EX OFFICIO

For the 2010 contests, the board agreed to
keep any specialty categories, from the old
contest framework, that retained sponsors. For
the 2010 contest, those three categories included:
Big Game Hunting, sponsored by Outdoor
Channel; Family Participation/Youth Outdoor
Education, sponsored by RealTree; and Camping/Backpacking/Outdoor Recreational Travel/
Biking/Climbing, sponsored by Coleman.
The committee proposes keeping those specialties if they still have sponsors in the future. If
sponsors direct their support elsewhere or drop
out, those categories will be dropped; with the
exception of the Backpacking/Camping/etc. category that has been renamed as the Outdoor Fun
and Adventure category. We propose to the board
and members the following media-based contests
and subject-based categories as outlined on the
following pages.

CONTINUED ON PAGE 18

TV/Video/Webcast

Photo

Illustration/
Graphic

Book

Hunting or shooting sports

Flora

General/
overall

General
audience

Fishing

Fauna

Humor

Youth audience

Conservation/Nature

Action

Gear/Technical

People

Humor

Scenic

Outdoor fun and adventure (Hopefully
sponsored again but will remain even if
not sponsored again.)

Outdoor fun and adventure (if
sponsored again)

Big Game Hunting (if sponsored again)

Big Game Hunting (if sponsored
again)

Family Part./Youth Outdoor Ed. (if
sponsored again)

Family Part./Youth Outdoor Ed.
(if sponsored again)

Option to add addional sponsored
category(s) if sponsor wants to.

Option to add addional
sponsored category(s) if sponsor
wants to.

Column/Series

Best children's story
in a newspaper,
magazine or Web
product (The only
NOT Media‐Based
Contest)

No categories.
No categories. Just
Just an overall 1st, an overall 1st, 2nd,
3rd.
2nd, 3rd.
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EIC Ad Hoc Committee Report
EXCELLENCE IN CRAFT
CONTINUED FROM PAGE 17

OUTLINE OF NEW CONTESTS

CONTEST: Radio/Audiocast.
CATEGORIES:
1. Hunting or shooting sports story.
2. Fishing story.
3. Conservation or nature story.
4. Humor.
5. Gear/technical.
6. Outdoor fun and adventure. (Hopefully sponsored again but
will remain even if not sponsored.)
7. Big game hunting. (If sponsored again.)
8. Family participation/youth outdoor education. (If sponsored.)
Option to add sponsored category(s) if sponsor wants to.
n

n CONTEST: Newspaper or website with stories posted weekly
or daily.
CATEGORIES:
1. Hunting or shooting sports story — This includes hunting for
large or small game, and competitive or recreational shooting. This
includes archery, firearms, atlatl and other methods. The recreational shooting stories can be human interest stories or inspiring stories
about a competition.
2. Fishing story — This includes both freshwater and saltwater,
n CONTEST: TV/Video/Webcast.
any tackle. Emphasis should be on human
CATEGORIES:
interest or adventure within the sports.
REVISING THE RULES
1. Hunting or shooting sports story.
3. Conservation or nature story — Empha2. Fishing story.
If
the
contest
structure
is
revised,
sis is on successes or challenges within con3. Conservation or nature story.
many
of
the
rules
used
in
the
former
servation, interesting new discoveries within
4. Humor.
contests
will
be
incorporated.
Such
nature or a fascinating tale about a creature,
5. Gear/technical.
as,
categories
will
need
a
minimum
plant or ecosystem.
6. Outdoor fun and adventure. (Hopefully
number
of
entries
to
be
judged.
4. Humor — Better be funny and outdoors
sponsored
again but will remain even if not
The
committee
has
also
proposed
oriented.
sponsored.)
a
few
changes.
5. Gear/technical — Must be informative
7. Big game hunting. (If sponsored again.)
The contest will continue with
about gear or instructional in how to use
8. Family Participation/Youth Outdoor
the
new
digital
online
entry
system
outdoor equipment in an entertaining yet
Education.
(If sponsored again.)
first
instituted
in
2011.
For
entries
easy-to-understand manner.
Option
to
add additional sponsored
submitted
this
way,
the
entry
fee
6. Outdoor fun and adventure — Best
category(s)
if
sponsor wants to.
will
remain
as
it
has
been
for
the
outdoor recreation story from the various
past
few
years,
at
$10
per
submisnon-consumptive sports. This includes but is
n CONTEST: Photo – Black-and-white is
sion. For those who choose to send
not limited to outdoor sports such as campincluded
with color. Photos must be published
in their entries via postal mail (for
ing/backpacking, boating, hiking, birding,
or
sold
as
fine art (gallery, website or other
example, magazine clips instead of
snow skiing, orienteering, mountain biking
public
display)
in the contest year.
PDFs submitted online), the fee will
and general outdoor activities. (Hopefully
CATEGORIES:
be $20 per entry. This fee increase
sponsored again but will remain even if not
1. Action — People enjoying the outdoors.
excludes books, CDs and DVDs. The
sponsored.)
2. People — The person in the picture is the
fee increase covers admin costs for
7. Big game hunting. (If sponsored again.)
story.
digitizing paper entries.
8. Family participation/youth outdoor edu3. Scenic — Landscapes or eco-based
For the 2011 contest, all award
cation. (If sponsored again.)
outdoor
scenes.
recipients received free registration
Option to add additional sponsored
4.
Flora
— Plants and flowers.
for the annual conference so they
category(s) if sponsor wants to.
5.
Fauna
— Animals and bugs.
can attend the awards banquet. For
6.
Outdoor
fun and adventure. (If sponn CONTEST: Magazine or website that
2012, only first place winners will
sored
again.)
publishes monthly or less.
receive free conference registration.
7. Big game hunting (If sponsored again.)
CATEGORIES:
Additionally, the committee sug8. Family participation/youth outdoor edu1. Hunting or shooting sports story.
gests returning the contests to a
cation.
(If sponsored again.)
2. Fishing story.
members-only competition. The EIC
Option
to add sponsored category(s) if
3. Conservation or nature story.
contests were open to the public for
sponsor
wants
to.
4. Humor.
the first time in 2011.
5. Gear/technical.
n CONTEST: Best illustration/graphic.
6. Outdoor fun and adventure. (Hopefully
CATEGORIES:
sponsored again but will remain even if not sponsored.)
1. General/overall outdoor — Must be published in newspaper,
7. Big game hunting. (If sponsored again.)
magazine or online. Based on outdoor recreation or nature. Cartoon/
8. Family participation/youth outdoor education. (If sponsored
cartoon strips accepted.
again.)
2. Outdoor humor — Must be published in newspaper, magaOption to add sponsored category(s) if sponsor wants to.
zine or online. Better be funny and based on outdoor recreation or
nature. Cartoon/cartoon strips accepted.

CONTINUED ON PAGE 19
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EIC Ad Hoc Committee Report
EXCELLENCE IN CRAFT
CONTINUED FROM PAGE 18

CONTEST: Book.
CATEGORIES:
1. General audience — Must be a factual and informative book
about an outdoor recreation or conservation topic.
2. Youth audience — Must be a factual and informative book
about an outdoor recreation or conservation topic and written for a
youth audience.
n

n CONTEST: Best column — From newspaper, magazine,
website or blog. Three consecutive samples required. This can be
on any outdoor recreation, nature on conservation topic, but must
be a regularly published, opinion-style column, not a general news
or feature story.
1. No subject-based categories. Just an overall 1st, 2nd, 3rd.
n CONTEST: Best children’s story in a newspaper, magazine or
Web product — Can be a feature or informative story about outdoor
recreation or conservation that is clearly aimed at a youth audience.
(The only non media-based contest.)
1. No categories. Just an overall 1st, 2nd, 3rd.

NEEDS YOU.

CONTEST COMMENTS
Your robust, respectful and helpful comments
and suggestions are greatly encouraged.
Members can attend the annual membership
meeting at 8:15 a.m. on July 10 during the annual
conference. There, members will have the opportunity to participate in a discussion about the ad hoc
committee’s proposal.
Can’t attend conference? Send an email by July 5
to eicfeedback@owaa.org. Those messages will be
compiled by OWAA headquarters and presented to
the board.
Feedback from the membership meeting and
emails sent to the above address will taken into
consideration when the board discusses the EIC ad
hoc committee’s proposal during the July 11 board
meeting.

HELLO!
Catch your eye?
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ADVERTISE HERE!
Call 406-728-7434 for details
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Craft Improvement - Radio

Cutting through the clutter
BY CHANDLER
VAN VOORHIS

W

e live in an over-communicated world. Each day, the
average person is exposed to 18,000 marketing messages. Whether that message is a commercial, a branded segment, a billboard or commentary, everything is a message.
A great radio coach and messaging genius, Nick Michaels (www.
nickmichaels.com), once told me that all messages move through a
triangle. The top of the triangle is information, the bottom left point
is entertainment and the bottom right is relevancy.
Many of us in radio spend our time trying to dispense info to our
listeners like a general talking to a subordinate, or we spend time
trying to be 100 percent entertaining. We all have fallen into one of
these roles in one way or another. “Listen to WXXX, because we
are the station that rocks” or “Trust in KXXX.” Does the audience
really need to be commanded to listen or instructed to trust?
However, good radio focuses on being relevant.
Every day, we make decisions about what is relevant and what
is noise. We all have internal spam filters. Crafting your message to
focus on the deepest hopes, wants and fears of your audience will
enable two things. First, it creates a customize vehicle to deliver
information. Second, it forces one to stand shoulder-to-shoulder
with the audience. Not the traditional general-talking-to-the-private
scenario.

Nick Michaels did a radio billboard for KFI in Los Angeles after
9/11 that said: “Cindy is afraid. Every day Cindy drops her kid off
at school, looks into her eyes and wants to know what’s next? That
is why Cindy listens to KFI.”
This was brilliant. After 9/11, everyone was afraid. The message
tapped into the fear everyone was feeling. The audience wanted
to know how they could benefit from Cindy’s fear: “Wow, Cindy
listens to KFI.”
This is a perfect example of standing shoulder-to-shoulder with
the audience, cutting through the clutter and delivering a message
that is personal.
With every radio commercial, billboard, bit, interview or commentary, ask yourself this one question: “How do I make this
relevant to my audience?”
When you start with that one question, you are on the path to
great radio. n
A member since 2003, Chandler van Voorhis is a manager of
C2I, LLC and a founding member of Tender Biomass Supply,
LLC. He was also co-host of GreenWave radio and recipient
of the Chevron Texaco Conservation Award. Contact him at
chandler@c2invest.net.

BRIEFLY...
Eisele receives Excellence in Environmental Education
and Commucation award
The Madison Audubon Society presented its 2011 James Zimmerman Award for Excellence in Environmental Education and
Communication to Tim Eisele, of Madison, Wis. Eisele is a fulltime outdoor writer and photographer. An OWAA member since
1989, he is also a founding member and twice past-president of
the Wisconsin Outdoor Communicators Association.
In presenting the award at its annual meeting, Marsha Cannon,
MAS Awards Chair, noted that the award was named for Zimmerman who was a brilliant naturalist and environmental educator and the award recognizes time, skills and efforts devoted to
educating the public about the environment. She said that Eisele
“is a hunter and fisherman in the finest sense, with a deep respect
for the outdoors. His words inform and inspire.”
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Levine named editorial director of bdoutdoors.com
An online community for saltwater fishing, www.bloodydecks.
com, is proud to announce the launch of its new website, www.
bdoutdoors.com.
The company hired Charlie Levine to lead the editorial development and create a team of contributors. Levine has more than
10 years of editorial experience covering recreational fishing and
boating, most recently as senior editor of Marlin.
“It’s exciting to move from print to the online world,” Levine
said. “There are no limits on the Web. We’ve got the tools to
cover the sport and the lifestyle in a fresh, new format that I’m
sure our readers will appreciate.”
The new site builds upon its already popular forums by offering an expanded format, including in-depth articles and product
reviews, recipes, forum feeds, destination features and more.

Craft Improvement - Magazine/Newspaper

Liven up your writing:

Listen to local voices
BY DAN SMALL

T

an old map chip that showed dry
land where now there is nothing but
water. As we motored across miles of
open water near Buras, La., Lambert
called out the names of bays and bayous we were traversing, places that
still exist on his outdated map but are
now lost forever to the saltwater.
It sounded like a list of fallen
soldiers: “Grand Liard Bayou, Bay
Jacques, Scofield Bay, English
Bayou.”
When I asked why he didn’t replace the chip with one that depicted
today’s land and water features, he
simply said, “Then I couldn’t tell my
story.”
I spent the next day with 26-yearold Eustis. Our shirts clung to our
backs and sweat ran down our
faces as we idled down The Jump, a
several-mile channel that connects
the port of Venice, La., to the Mississippi River.
When Eustis finally brought his
24-foot bay boat up on plane, the
warm breeze was a welcome relief
from the stifling heat.
He smiled broadly and said, “We
call this ‘coon-ass air-conditioning,”
And right there I knew I had the
lead for my story. n

he best way to liven up a
magazine or newspaper
feature is to integrate local
color into your narrative. If you write
about hunting snowshoe hares in
Michigan’s Upper Peninsula, let your
readers feel the lung-searing bite of
a below-zero morning. If your article
subject is spey fishing for steelhead
on the Deschutes River, let them
smell the spawn-laced fog that hangs
over an Oregon river in March. If
you’re covering an attempt at a world
record for the fastest time canoeing
the Rhine from its headwaters in the
Swiss Alps to its mouth at the North
Sea in the Netherlands, let them hear
the confusion of a German water-police officer as he tries to understand
what two crazy Americans are doing
in their wireless-equipped Winona
emblazoned from bow to stern with
sponsor decals.
The best local color often spills
right from the mouths of, well, locals Fishing guide Brittin Eustis navigates a boat through marshes and bayous. Addthemselves. Listen to the way people ing commentary from a trip’s guide or any locals you encouter while covering a
story can add color to your writing. Photo by Dan Small.
talk about their jobs, their recreation
and their surroundings. If they use a
colloquial expression, put it in your story.
In many parts of the Northeast, for instance, ruffed grouse are
Editor’s note: This article originally apeared in the April 2011
“pa’tridge.” If your pack-trip elk guide is also a cowboy poet,
online edition of Outdoors Unlimited. For more craft improvement
record some of his doggerel verse and slip it into your account of
articles, visit www.owaa.org/ou.
an evening around the campfire. If a steelhead guide hands you a fly
you’ve never seen, ask him its name and how he came up with it.
A small dose of local color goes a long way, so don’t overdo it. If
Dan Small hosts Outdoor Wisconsin on public TV stations
you don’t have Faulkner’s ear for a Southern dialect, don’t sprinkle
and Outdoors Radio on commercial stations in Wisconsin.
too many y’alls and yes’ms into your dialogue or it will sound
He also writes for Outdoor News publications and anyone
else who will run his stuff. He says he is too busy to think
awkward at best. Just try to capture a phrase or two that hints at the
about retiring. His latest project is a line of food products
bigger picture.
under the Dan Small’s Fish & Game Gourmet label. Contact
Last July, while covering the BP Deepwater Horizon oil disaster
him at dansmalloutdoors@gmail.com.
and 80 years of habitat degradation in the Mississippi River Delta,
I spent two days touring marshes and bayous with fishing guides
Ryan Lambert and Brittin Eustis.
Lambert has guided there for 30 years. In his GPS unit, he had
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BRIEFLY...
Make connections
with editors at OWAA
conference in Utah
Hear a panel of book
publishers and acquisitions
editors of outdoors publications discuss their editorial
needs and how to sell your
work.
Speakers include Tom
Bie, The Drake; Kirk
Deeter, Field & Stream;
Steve Kinsella, Trout; Paul
Queneau, Bugle; and others.
Then we will open the
floor to questions from
conference attendees. This
question-and-answer style
session will be followed by
a meet-and-greet time to
provide more attendees with
a chance to interact with
editors and publishers faceto-face.
This is a tremendous
opportunity to meet face-toface in a less formal environment, build relationships and
sell yourself to prospective
buyers.
Clip boxes will be available for you to leave samples
for any of our editors or
publishers.
The ask-the-editors panel
is at 7-8 p m. on Sunday,
July 10. The meet-and-greet
will follow, from 8-9 p m.
Are you an editor and
interested in participating in
this panel? Contact Jessica
Pollett at jpollett@owaa.org.
For more information about this session
and the rest of the agenda
for OWAA’s 2011 annual
conference, visit www.owaa.
org/2011conference.
And be sure to check out
pages 24-27 of this issue
for more information about
other exciting money-making opportunites available at
the conference.

Getting on an editor’s good side
BY PJ DelHOMME

Bugle magazine hunting editor

A

s hunting editor at Bugle magazine
with the Rocky Mountain Elk Foundation, I’ve learned a few tricks that help
me out in the freelance world — namely, reading the mind of an editor. Here are 10 tips that I
provide our potential writers hoping to publish a
story in Bugle. Maybe they can help you.
1. READ THE MAGAZINE
This is the best thing you can do. Don’t send
me a story identical to the one we published last
issue. To get an idea of what kinds of stories are
published, read a full year’s worth of the magazine. See how your story might fit.
2. HAVE AN ANGLE
I’m sure you had a great time on your hunt,
but ask yourself, why am I writing this story? All
good ones have a point. Possible angles can be
used to fit departments in the magazine. Naming
which department tells me you read the magazine.
3. KEEP A JOURNAL
You think you will remember all the details of
a hunt, but chances are you won’t. It’s unlikely
you’ll forget about the 6x6 bull you killed, but
what about the branch you stepped on that almost
blew it? How about that feeling in your stomach
when you thought you missed? These details help
give life to the story. Write them down.
4. INCLUDE YOUR CONTACT INFO
In school, leaving your name off a test got you
an ‘F.’ Most times it will just get your submission
deleted. Tell me who wrote the story.
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5. BE PATIENT
I receive hundreds of submissions every year.
We publish around 10 percent of those. I will
read your story, but it may take me up to a year to
make a decision.
6. CONSIDER HUMILITY
If an editor rejects your piece, asks you for an
extended query or to see a piece on spec, don’t
act insulted and tell them how many decades it’s
been since you’ve been rejected or wrote a piece
on spec.
7. ANTICIPATE OUR NEEDS
We’re creatures of habit. Every year, we have
a bowhunting special section, along with numerous special sections. Keep an eye out in the Call
for Stories box in our letters to the editor section.
That’s where we offer writing prompts and ideas
for potential special sections.
8. FORGET THE HOW-TO ARTICLE
When we run the occasional how-to piece, it’s
typically very specific and done by our editors
in-house. Always send us a query if you think you
have a how-to story idea we will want.
9. LABEL FICTION
The vast majority of submissions I receive are
considered non-fiction. If you have an amalgamation of events that occurred over a lifetime and
make them into one hunt, I consider that fiction.
Please label it. Be honest.
10. JUST ASK
In a timely fashion, I respond to every phone
call and email that comes to me. If you have a
question, just ask it. n

PUT THIS MONEY-MAKING ADVICE
TO GOOD USE:
Check out the Outdoor Market
for editorial-needs and job listings.
You can find the latest opportunities
at www.owaa.org/ou/category/market.

Circle of Chiefs

Ethanol provides false hope for drivers
BY RICH PATTERSON
Members are encouraged to write
about issues and topics. Views expressed do not represent the opinion or
endorsement of OWAA, its staff, officers, directors or members. Opposing
views are encouraged, as OWAA desires
to create a forum for the exchange of
ideas. Send commentary to editor@
owaa.org.
There’s a 600-acre farm in central Iowa
well known to several OWAA members.
From time to time I’d get a call from a member asking if I’d take him pheasant hunting.
My farmer friend was cooperative, and his
land crawled with birds.
The farm’s still there but pheasants have
departed. They are not scarce; they are gone!
The Iowa Department of Natural Resources
attributes the drop in the annual rooster harvest, of about 1.5 million to 300,000 birds,
to the weather. No doubt there’s truth to that.
The past few winters have been among the
snowiest on record and they were followed
by rainy springs that drowned chicks.
But there’s more to it than snow. Drive
across vast stretches of the world’s richest
soil in winter and the landscape is a vast
featureless pancake. Brushy fence lines of
a few years ago are gone. So are patches of
trees and grassy waterways. There’s hardly
cover for a chickadee.
Although wildlife habitat has been in
decline for years, record corn and soybean
prices are pushing farmers to put every
square inch of land into production.
Look at it from a farmer’s viewpoint.
In 2000, the average bushel of corn sold
for $1.77. In 2010, it had risen to $4.44.
As of March 11, 2011, a bushel of corn
fetched $6.69. It’s little wonder that farmers
view trees, fence lines and wetlands as lost
income.

The grain price explosion is fueled by
several factors, including poor 2010 weather
that resulted in a slightly lower harvest than
the United States Department of Agriculture
predicted. Rapidly increasing exports to
China and other developing countries probably has a greater impact on price. So does
ethanol.
Touted as a sustainable and renewable
“wonderfuel,” ethanol plants sprouted across
the Corn Belt in the past decade and now
consume upwards of a third of the crop.
The industry thrives on subsidies at various
levels. Ethanol producers get a tax credit of
45 cents per gallon. Farmers receive a host
of subsidies. And Iowa, among other states,
taxes ethanol blends less than straight gas at
the pump.
The credit alone costs taxpayers $6 billion
a year but is a sacred cow among Corn Belt
politicians. Iowa Sen. Chuck Grassley and
Gov. Terry Branstad claim to oppose subsidies and earmarks, but fall all over themselves defending ethanol subsidies.
The 10 percent ethanol normally mixed
with 90 percent gasoline is the same stuff
that gives booze its punch. A gallon of
ethanol contains 34 percent less energy than
a gallon of gas. Ethanol blended fuel reduces
miles per gallon by about 3 percent in most
vehicles. Although it might sell for 1 or 2
percent less per gallon than pure gas, it is
actually the more expensive product in terms
of miles it will propel a vehicle.
Rising corn demand is doing more than
destroying pheasant habitat. It’s also reducing the land’s ability to absorb precipitation.
In the wake of disastrous 2008 flooding,
most Iowans agreed that that reducing
future floods is best achieved by increasing
watershed health through wetland restoration
and the creation of vegetated buffers along
streams and rivers. The reverse is happening
as every scrap of land is put into production
and Conservation Reserve Program land
fades to a remnant.
Whether we’re nearing the point where

humanity must decide whether it wants
to burn or eat grain is a matter of opinion.
Farmers are confident that this cruel decision
will be unnecessary. Historically, corn yields
have risen 2 percent a year due to better
genetics and more efficient husbandry. Also,
more land is coming into corn production.
New hybrids enable corn to be grown in cold
and arid soil – the Corn Belt is pushing into
the Wheat Belt.
Ethanol proponents tout the promise of
cellulosic ethanol – that made from crop
residue rather than grain. In essence, this
lets people eat the grain and burn ethanol
made from cornstalks and leaves. Cellulosic
ethanol is a laboratory product too expensive to apply on commercial scale, but that
could change if the process becomes more
efficient. Scan an Iowa winter cornfield and
you notice a blanket of crop debris covering
the dirt. It reduces erosion and enables some
topsoil regeneration as it decomposes. Remove crop debris to make alcohol and more
topsoil will head for the Gulf as sediment.
It is hard to imagine that ethanol holds
much promise to significantly reduce oil
demand. We’re now using an enormous
amount of potential food to stretch gas by 10
percent. Energy efficiency is far more effective and cheaper.
Although ethanol is poor energy, environmental and farm policy it makes for great
politics because it sounds so good. n

A member since 1983, Rich
Patterson is director of Indian
Creek Nature Center. He also
contributes material to Iowa
Game & Fish Magazine and
Cedar Rapids Gazette. Contact
him at rpatterson@indian
creeknaturecenter.org.
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national Airport is planned for completion in 2013, making it easier than ever to
whisk into Salt Lake’s vibrant downtown
Director of communications,
in minutes. One of 16 “silver-level” bicycle
Salt Lake City CVB
friendly communities across the country,
according to the League of American BicyIf you haven’t been to Salt Lake City in
clists, Salt Lake now sports a new bicycle
the past few years, you’re in for an eyetransit center, replete with showers and
opening ride — whether it’s on the nearby
lockers, in the Intermodal Hub which ties toski slopes or the
gether all train, light
sleek light rail
rail and bus systems
transit system. Since
downtown.
hosting the 2002
In addition to
Olympic Winter
its easy accessibilGames, this city of
ity from anywhere
more than 183,000
in the country, Salt
has gone from good
Lake has established
to great. With more
itself as a major
than $1.5 billion of
outdoor destination
construction projin a cosmopolitan
ects in final stages
setting. Salt Lake’s
in the central busiworld-class ski re- SHAWN STINSON
ness district alone,
sorts — Alta, Brighand the slated 2012
ton, Snowbird and
completion of “Downtown Rising,” an ambi- Solitude — are all within 30 minutes of such
tious mixed-use development on two blocks
amenities as the AAA Five Diamond Grand
in the heart of downtown, Salt Lake City
America Hotel and its posh spa, or the Hotel
stands ready to join the ranks of the major
Monaco. Entertainment options abound, too.
metropolitan centers of the West.
Salt Lake is home to professional opera and
Spurred on by its hosting role in the 2002
symphony companies and hosts numerous
Olympic Winter Games, Salt Lake began
Broadway Across America musicals, not to
reinventing itself during the past
mention professional sports teams.
decade. It started with improved
The city and its nearby canyons tempt
infrastructure: rebuilt freeways,
diners with an appetizing selection of resairport and convention center
taurants, populated by world-traveled chefs
expansions, and a major light-rail cooking local and regional ingredients and
system. All of those features
serving them with award-winning wine lists.
made the city more accessible
From Rocky Mountain cuisine to superb
and desirable. A new light rail
sushi, it’s all here.
line from Salt Lake City Inter-

BY SHAWN STINSON

“”
If you haven’t been to Salt Lake
City in the past few years, you’re
in for an eye-opening ride —
whether it’s on the nearby ski
slopes or on the sleek light rail
transit system.

Portfolio
by Kent Dannen

At right, an Irish setter.
Below, two Brittanys
pose on a log. Botton
left, a vizsla.

K

ent Dannen’s outdoor communication efforts have largely
evolved to focus mostly on
writing guidebooks and photographying dogs. He currently is working on the
tenth edition of his trail guide, “Hiking
Rocky Mountain National Park.” In
addition to providing photos for canine
periodicals, books and calendars, he is
active in exhibiting his Samoyeds in
dog agility, conformation, herding and
obedience.
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Labrador retrievers lounging on a dock.

Above, a labrador retriever
goes after a retrieving toy.
At right, a golden retriever
puppy hides under a wagon.
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Featured in the April issue of OU ...
8 Character Sketch: Tom Wharton
by Hannah J. Ryan
9 Citizen journalists in OWAA
by Peter Schroeder
12 Road trip marketing
by Tim Christie
13 Seven deadly sins of a writer
by Mary J. Nickum
14 Close the gap
by Kris Millgate
16 Liven up your writing: Listen to local voices
by Dan Small
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The Voice of the Outdoors
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Featured in the May issue of OU ...
7 How to define ‘citizen journalist’
by Peter Schroeder
15 Character Sketch: Bill Horine
by Hannah J. Ryan
20 A (very) good way to improve your writing
by Paul Vang
21 Let nothing evade your eyes
by Joel M. Vance
22 Lightroom: An outdoor photog’s one-stop photoshop
by Paul Queneau
23 Cutting through the clutter
by Chandler van Voorhis

