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ON THE COVER
By Colleen Miniuk-Sperry
“Joy in the Little Things (Yellow Salsify Seed Head)” won first 
place in the flora category of the Excellence in Craft photography 
contest. See a full list of contest winners starting on page 21. 
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From the Editor

Make the most of  your membership
We will have 

recently wrapped 
up our annual 

conference by the time this 
issue of OU returns from the 
printer. We often tout confer-
ence as the greatest member 
benefit we offer, but it’s far 
from the only one. For those 
unable to make it to Billings, 
Montana, this year, or for those 
who did and returned home 
inspired to keep the momentum they built 
learning and networking, this is meant to 
be a reminder of a few benefits sometimes 
forgotten and ways you can maximize your 
membership year-round.

Whether you’ve recently published a 
book, or you are hoping to get your photo-
graphs in front of magazine editors, OWAA 
is here to help you promote and sell your 
work, as well as give  you the skills reach 
new markets.

Promote your work.
n The Bookshelf in OU features new 

books by members. 
n The portfolio in the magazine offers 

a chance to show off your skills behind the 
camera.
n Tell your fellow members about 

awards or recent projects on the member 

news section of the website.
n Share a killer shot on our 

Facebook page by submitting to our 
Feature Photo Friday.

Improve your skills
n The craft improvement articles 

in Outdoors Unlimited are meant to 
teach new skills. Is there something 
you’ve been interested in learn-
ing more about? Let us know and 
we’ll try to find an expert to draft an 

article. Our online archive of Outdoors Un-
limited is up-to-date thanks to the diligent 
work by our summer interns. Take time to 
browse old issues or search craft improve-
ment articles online for tips of the trade.
n Each year the Madson Fellowship 

offers scholarships for continuing education 
opportunities, from attending our annual 
conference, to taking attending classes or 
other conferences.
n Can’t make it to conference? You can 

still take advantage of experts leading craft 
improvement session. Visit http://owaa.org/
members-area/resources/ 
conference-videos/ to watch conference 
videos. Our 2016 conference videos will 
be online soon. In the meantime, you can 
watch sessions from previous years.
n We’ve recently added free webinars 

tackling topics like making money as a 

nature photographer. Look for upcoming 
webinar information in OU and watch ones 
you missed by visiting  http://owaa.org/
members-area/resources/webinars. Read 
below this article to find out information on 
our next webinar. 

Find work.
n Have you signed up for the Outdoor 

Market? While you can check it regularly 
through the website, you can also make 
sure you get an email any time a new job is 
posted. The Outdoor Market features only 
paid work requests, like publications seek-
ing freelance submissions, or companies 
needing to hire outdoor communicators.
n We recently put our directory online. 

That means you can search out the email of 
that fellow member whose work you’ve ad-
mired, find people who specialize in cover-
ing certain topics like bowhunting and solic-
it pitches for your publication or find editors 
who work with content you cover and send 
a personalized query, or connect with other 
outdoor communicators in your state. With 
the new supporting groups directory, you 
can find contacts at companies representing 
travel, gear and outdoor advocacy. n

— Editor Kelsey Dayton
editor@owaa.org

KELSEY DAYTON

Incorporating creativity to improve your work
OWAA free webinar:

 Join Nikhil Bahl, a photographer, author and educator in Washington D.C. for a webinar on creativity at noon Mountain 
Standard Time on Sept. 8.

What is creativity? How can you be creative? Creativity means different things to different people. However, being truly 
creative means being able to express oneself artistically. Communication and interpretation play a big part in this process. 
Using his photos as examples, Bahl will share his thoughts and ideas on creativity and inspire you to push beyond the literal. 

The webinar is free to OWAA members. To sign up, visit https://attendee.gotowebinar.com/register/913351490816932097.
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President’s Message

Presidential pact

The coup is complete.
Newspaper guys rule OWAA. 

Four of the last five presidents 
served, or are serving, long ca-
reers in the newspaper industry. 
And the reign will continue with 
the current vice president also 
coming from the print journal-
ism world.

The idea for three of those to 
run for president hatched during 
the 2007 conference in Roanoke, 
Virginia.

Emboldened by each other’s 
enthusiasm, the three — feel 
free to call them Larry, Curly 
and Moe — made a pact not only to take 
turns leading OWAA, but to support each 
other while doing it. 

When I became president in Billings, 
Montana, in July, it completed our plan to 
take over OWAA.

We decided it made sense to ride the 
success of the annual conference in his 
hometown and threw Mark Taylor to the 
lions first.

Taylor, also known as Curly for obvious 
reasons, officially took the helm in 2012.

Bill Graham was not a part of the 
“Three Stooges” pact, but he managed to 
sneak in as president of OWAA in 2013 and 
strengthened the grip of newspaper blood 
on the presidency.

Next up was Mark Freeman, henceforth 
known as Larry. Freeman was key to the 
agreement, at least for me. I figured if he 
could serve as the OWAA president and the 
organization survived, then surely I could 
handle the job. I only say this because Free-
man loves to say the same thing.

I’m proud five OWAA presidents be-

tween 2012 and 2017 came from newspaper 
backgrounds, but even I’m a little suspi-
cious about the dominance.

 Perhaps you are thinking we all 
have time because we are unem-
ployed as newspapers keep slash-
ing jobs like Taylor’s casts hit the 
water. The truth is, four of us have 
since left the profession, but remain 
qualified for OWAA membership 
with other forms of outdoor com-
munication careers. Only Freeman 
maintains his job as a daily scribe. 

  So what gives? Why are 
members from the other disciplines 
of OWAA avoiding accepting the 

gavel? 
It took me a while to agree to run for the 

executive board. I kept dodging the oppor-
tunity, saying I was too busy and wouldn’t 
be able to serve OWAA as I should. I of-
fered up the same excuse when I was asked 
to throw my name into the hat for the board 
of directors. 

 I was wrong. Life just gets more crazy as 
the years pass, and procrastinating involve-
ment at the highest levels of the organiza-
tion means missing a chance to give back to 
other OWAA members.

If you are asked to run for the board or 
for second vice president it means a com-
mittee identified you as somebody who can 
help move OWAA forward in a meaningful 
way. 

 This request should not be viewed as 
a burden. It is an honor to represent the 
organization as a board member or as part 
of the executive committee. I’m proud to 
join the ranks of so many amazing outdoor 
communicators who have served OWAA 
since 1927. That’s 90 years of people just 

like you and me who volunteered to take on 
some extra duties to keep Outdoor Writers 
Association of America strong and vital.

 I was intimidated and a little star struck 
in my first board meeting. I spent most of 
the time just listening and getting a sense 
of how things worked, but it wasn’t long 
before I realized I had a voice and that it 
mattered to the other board members and 
the organization. That is powerful stuff and 
comes with a strong sense of responsibility. 

Over the course of my board term I came 
to develop a deeper understanding of how 
OWAA works and what it takes to keep the 
organization afloat financially and in terms 
of member services. 

 It is absolutely vital for OWAA mem-
bers, those serving in official capacities and 
those who just joined the organization, to 
engage in the operations and understand the 
issues to keep us healthy. 

 I have occasionally found myself over 
my head when asked to perform certain 
tasks for OWAA. At first I was reluctant, 
perhaps stubborn is a better word, to ask 
others for help. I eventually came to under-
stand I was not alone and I had the entire 
membership of our organization who could 
lend a thought to the task. 

 I’m entering my presidency of this sto-
ried organization knowing I am not doing it 
alone. I’d like to think every one of you is 
there should I need you. 

 A lot of people have managed to sail this 
course before, and I believe it is due largely 
to those who stand in line behind us ready 
to take the helm. n

— OWAA President Brett Prettyman 
brettoutdoors@yahoo.com

BRETT PRETTYMAN

Prettyman steps up to lead OWAA
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News from Headquarters

Brian Ohlen wins Madson Fellowship
The Outdoor Writers Association of America 

awarded Brian Ohlen, of Cody, Wyoming, 
the 2016 John Madson Fellowship. Ohlen 

received about $600 he used to attend the annual confer-
ence in July in Billings, Montana. The fellowship is an 
annual grant program that funds continuing education 
opportunities for outdoor communicators, both members 
and nonmembers.

Ohlen grew up in the Black Hills of South Dakota 
where he learned to fly-fish and ride a bike at a young 
age. He recently published his first article in Back-
country Journal.  You can see his photographs and read about his 
adventures at his website  www.spokenfly.com.

Ohlen plans to embark on an 1,800-mile coastal bike ride from 

British Columbia to Mexico this winter, Spey rod in tow, to 
catch steelhead in Washington, Oregon and California.

OWAA’s Madson Fellowship is funded through the 
John Madson Fellowship Fund, an endowment that thrives 
primarily through OWAA member contributions and fund-
raising efforts. Its goal is to enhance professional commu-
nication skills for outdoor communicators. The fellowship 
program is designed to honor the legacy of John Madson, 
one of OWAA’s most talented, respected and honored 
legends. Applications are evaluated by a committee of past 
OWAA Jade of Chiefs conservation award winners. More 
information about the annual fellowship program can be 

found online at www.owaa.org /programs/scholarships-fellowships/
madson-fellowship/.  n

BRIAN OHLEN

Three students earn Bodie McDowell Scholarships

The Outdoor Writers Association 
of America awarded three Bodie 
McDowell scholarships totaling 

$4,700 for the 2015-16 school year to un-
dergraduate and graduate students studying 
outdoor communications. 

John David Santi II, a junior studying 
integrated marketing and communications 
at the University of Mississippi received 
$1,500. 

Emily Cook, a graduate student in 

environmental studies at Prescott College 
received $1,500. 

Mark Kaufman, a graduate student 
studying science journalism at New York 
University received $1,700. 

Jack Ballard, chairman of the educa-
tion committee, along with Tim Mead, 
Matthew Dickerson and Tim Christie, 
reviewed 10 scholarship applications and 
selected the winners. 

Recipients are paid at the commence-

ment of the fall semester, and also receive 
a one-year student membership in Outdoor 
Writers Association of America. OWAA’s 
Endowment Trustees manage the Bodie 
McDowell Scholarship Fund and distribute 
funds to college scholarship recipients each 
year in accordance with OWAA bylaws. 

For more information and to learn 
about how to apply, visit www.owaa.org/
programs/scholarships-fellowships/bodie-
mcdowell-scholarship. n

Tim Cahill, a founding editor 
of Outside magazine and a 
prolific adventure writer, re-
ceived honorary membership to 

OWAA following his keynote address at the 
2016 annual conference in July in Billings, 
Montana. 

Cahill is the author of nine books and 
a freelance writer with bylines in Rolling 
Stone, Esquire, Field & Stream, National 
Geographic and other major publications. 

 “If ever there were a writer who deserves 
to be made an honorary member of OWAA based on the quality and 
quantity and subject matter of his body of work, Tim is that writer,” 
Bill Powell, OWAA’s legal counsel told the Board of Directors. 
Powell, along with OWAA’s first vice president Phil Bloom nomi-
nated Cahill for the honorary membership, and the board unani-
mously approved him.

Cahill spent three years writing his first book on serial killer John 
Wayne Gacy. After “Buried Dreams” published, he turned his focus 
to his often humorous, sometimes dangerous and always entertain-
ing adventures, Powell said. His work has taken him to exotic loca-

tions around the globe and into politically unstable regions. He also 
holds the record for the fastest overland trip from the tip of South 
America to Prudhoe Bay, Alaska. 

But above all, Cahill is a writer, Powell said.
“The quality of Tim’s writing in his decades-long career has put 

him in the proper company of the literary outdoor writers he and the 
others who founded Outside aspired to emulate:  James Fenimore 
Cooper, Herman Melville, Mark Twain, Ernest Hemingway and 
William Faulkner,” Powell said. “His adventures, however, have 
often been wildly more hair-raising than theirs.”

Honorary membership can, according to the OWAA bylaws, be 
granted by unanimous vote from the Board of Directors.

Cahill joins five other living honorary members: G. Matheny, 
Eileen King, Steve Baker, Sil Strung and Gene Reynolds.

“Since the first article I read by Tim Cahill during the early years 
of Outside magazine, whenever I see his byline, I always paused to 
read his words,” said Lisa Ballard, former OWAA president. “Not 
only is he an extraordinary adventurer who has traveled throughout 
the world enlightening us about people, places, controversy, conser-
vation and other challenges, but he is also one of the most engaging 
outdoor storytellers of our era. I can't think of a more deserving 
person to receive honorary membership in OWAA.” n

Tim Cahill granted honorary OWAA membership

TIM CAHILL
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Craft Improvement

Are you ready to try

BY MARY NICKUM

We learned in school that anything published had been 
thoroughly checked and edited by specialists and 
those who knew far more than ourselves. 

As we became adults, some of us became teachers, writers and 
experts in our own right, yet we learned quickly how hard it was 
to attract the eyes of a publisher, even with our credentials. Some 
of us continued to butt our heads against the publishing wall, until 
we forced a toe in the door. Some of us gave up. A third group saw 
a new way in the modern world to get the work published: they 
decided to do it themselves. 

New technology has afforded low-cost publishing through sites 
like CreateSpace, free ways to distribute your books on sites like 
Amazon and a way to keep all or most of the profits, without having 
a garage full of inventory to store and ship.

It sounds like a pretty good deal.
Not so fast.
Self-publishing has opened the door to anyone wanting to get 

their work out, but there are still things to consider before decid-
ing to do it alone. There’s a reason why so many people look down 
on self-publishing. It’s because too many people try it before they 
understand what it entails to do it well.

 Here’s a checklist to use before you try to go-it alone.
n You are an expert on the subject matter you are writing 

about. 
You don’t have to have an advanced degree in the topic, but your 

knowledge of the subject matter should be well beyond that of an 
average person’s and you should be willing to acknowledge your 
limitations somewhere in the text.  
n You researched the topic extensively beyond your book-

shelf and the local public library. 
There is nothing wrong with using the resources you have on 

hand — just don’t stop there. Beware of the internet. Use it with 
caution. Much information is unfiltered and unchecked—anybody 
can put anything online whether or not it is valid.
n You had someone besides your best friend or grandmoth-

er edit your work. 
Your best friend and your grandmother are fine people and 

likely have your best interest at heart. However, they are probably 
not editors and, even if they are, they are biased when it comes to 
your work. Choose someone, or better yet, several people, who are 
experienced writers, editors or English teachers to read your work 
critically. You should welcome criticism — it means you are on the 
way to having a quality piece of work.

n You have a marketing and business plan, which goes 
beyond Amazon.

 Amazon is great at what it does. It makes works available to 
anyone who can get near a computer and has a few bucks to buy a 
book. But that’s as far as it goes. How will anyone other than your 
family and friends know your book is there among the millions of 
other items to buy? They won’t. You are competing with at least a 
hundred million other titles, admittedly not all on your topic, but 
that won’t make your book any easier to find.

A marketing plan provides a roadmap to follow to garner atten-
tion for your book. It should include: 
 n A website. 
 n A blog.
 n Social media sites like Facebook, Twitter, Tumblr and 

Instagram.
 n More traditional materials, such as bookmarks, busi-

ness cards, postcards and flyers.
 n Signings and speaking engagements.
n You have a personal brand.
 Your brand is your persona as a writer, specifically as the writer 

of your particular book on your particular topic. You must make 
yourself known by what you have written. Everything on this list 
helps brand you. Use it.

If this all sounds like a lot of work, it’s because it is. Even the 
large publishers require more promotional work from their authors 
than they did back in the day. 

But when doing it yourself, you must also face the stigmas as-
sociated with self-publishing. It isn’t as bad as it once was, as more 
experienced and talented writers are going this route. 

Yet too often one can spot a self-published book within its first 
pages. The layout might be strange. There might be typos and spell-
ing and grammatical errors that appear with distracting regularity. 
(Many self-publishing sites don’t edit work). You might see an 
occasional typo in books from large publishing houses, but nowhere 
near as many as you find in many self-published texts.

You self-publish at your own risk. n

self-publishing?

A member since 2000, Mary J. Nickum is a retired librarian 
who is now an editor and freelance writer. Her primary 
focus is on science for the public. Nickum is editor-in-chief 
of the Intermountain Journal of Science and currently edits 
World Aquaculture magazine. Contact her at mjnickum@
hotmail.com.
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Craft Improvement

From the frontline

BY KATY SPENCE

How to cover forest fires and stay safe

During the 2013 California Rim 
Fire, firefighters directed pho-
tojournalist Al Golub down a 

stretch of road they believed safe. Moments 
later, a plume of fire shot in front of his 
truck, like something you’d see in a movie. 

“It’s exciting,” Golub said of covering 
fires. “That’s part of why I do it. There’s an 
excitement, a fear.”

As fires burn bigger, hotter and more 
often, chances are, if you are a journalist 
in the West, you are going end up covering 
a forest fire. Golub, who has been photo-
graphing wildland fires in the West since 
1987, has a few tips on how to do it. 

GET THE CREDS
The first step in covering a fire is getting 

credentials.
The National Wildfire Coordinating 

Group sets wildfire training standards for 
federal and state agencies, though each 
agency has specific requirements. Indi-
viduals who complete training through an 
associated government agency receive an 
Incident Qualification Card, commonly 
called a red card.

As of 2004, journalists are no longer is-
sued red cards, which indicate hireable gov-

ernment employees. However, taking the 
basic firefighting classes S-130 and S-190 
will inform your reporting as well as ease 
fire crews’ concerns, Golub said. Training 
typically lasts a few days and is increas-
ingly being supplemented with self-paced, 
online courses.

Many agencies also offer abbreviated 
classes specifically for media, but Golub 
recommends taking the extended courses. 
Not only will you be better informed, but 
you’ll earn points with crews you may see 
on the ground.

Golub regularly completes the training 
courses. When he arrives at a fire, he tells 
the incident commander that he’s trained as 
a firefighter but is working as a photogra-
pher. If the incident commander asks him to 
leave, Golub respects the request, although 
by now his reputation grants him access to 
most places.

Training also helps him circumvent han-
dlers or the information specialists whom 
agencies often assign to media covering big 
fires. 

A number of local and federal agencies 
offer classes on a regular basis. You can find 
more information about fire training courses 
at www.nwcg.gov. Golub also suggests ap-
proaching local fire chiefs directly. They of-
ten care more about people receiving safety 

training than whether or not you work for a 
particular agency. 

KNOW YOUR LIMITS
The most important thing you can do to 

prepare for fire coverage is get fit. It’s one 
thing to go for a strenuous hike. Adding the 
stress of a fire and a heavy pack is another 
thing entirely.

At 73, Golub said he’s reined in his wan-
derings a bit.

“Now that I’m old, I’m even more care-
ful,” Golub said. “I don’t go more than a 
mile from my car.”

The 2004 media regulations no longer 
require journalists to complete the physical 
fitness test. However, if firefighters must 
adhere to strict physical ability tests, you 
should consider your own ability to keep 
up. Firefighters working in the field must 
hike 3 miles with a 45-pound pack in 45 
minutes or less. Can you do the same?

KNOW THE FIELD
“You can’t outrun a fire,” Golub said. No 

matter how fit you are.  You should know 
the landscape and how fire moves across it.”

Certification classes generally include 
map study, but Golub suggests reviewing 
topographical maps for the specific area of 
the fire you are covering, and remember 
that fires behave differently if you are in a 
wet forest in the East, or a dry forest in the 
West.

Pay attention to where you are in terms 
of land jurisdiction, as well.  Fires know 
no boundaries, but agencies do. The U.S. 
Forest Service has different regulations than 
the National Park Service, which is differ-
ent from the Bureau of Land Management. 
Private land is another matter entirely.

If an agency is trying to pull rank, it’s 
also important to know laws specific to your 
state.

Golub carries a card with the California 
law that says he can go anywhere as long 
as he doesn’t impede a firefighter. He could 
show it to someone if they tried to deny him 
access.

Photojournalist Mark Pepper documents the Rim Fire in August 2013 in California. Photos by Al Golub.

CONTINUED ON PAGE 8
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GET THE GEAR
It’s not about a special lens when you’re out chasing wildfires. 

It’s about safety.
The interagency media guidelines list the minimum required 

gear for journalists. You need a shirt and pants made of fire-resis-
tant Nomex, leather gloves, a hard helmet with ear flaps and boots 
with melt-resistant soles. Golub recommends carrying a shovel for 
extinguishing small fires. You should also carry at least five quarts 
of water. You can always leave more water in your vehicle.

Golub also suggests keeping a cooler of caffeinated beverages in 
your car. Firefighters are not allowed to have caffeinated beverages 
on the job.

“You can trade a couple of caffeinated drinks for almost any-
thing,” he said. 

Golub also keeps a scanner in his car. It gives him updates and 
ensures he’s not in a place where he might get trapped. 

RESPECT THE OCCUPATION 
If you take the time to meet the folks with boots on the ground, 

you gain access to less-covered stories. Building relationships can 
mean better access and better stories. 

Golub attributes part of his success when he first started photo-
graphing fires to venturing beyond the normal media area.

Like any specialized occupation, fire crews have their own 
lingo: hotshot crews, fire line and sling load. Understanding the 
terminology means you understand more of the story and connect 
with characters you may wish to cover.

Know the rules and procedures for wildland fires. You can find 

information on common operations in a fire zone in the National 
Wildfire Coordinating Group’s “Wildland Fire Incident Manage-
ment Field Guide” online. 

DO THE JOB
It’s easy to get caught up in the drama of a wildland fire: flames 

lick up the sides of trees as smoke and shouts fill the air. However, 
Golub said the best pictures are not always that close.

“You do not have to be in the fire to make a good picture,” 
Golub said. Seeing the big picture from a neighboring mountain or 
bridge can add important context, as well as visuals, to a story.

Golub looks for interaction shots in the heat of the moment. 
Doing your research and taking the classes will help you anticipate 
emotional or tense moments.

As always, he emphasizes the importance of safety.
“If you start to get too worried, you make mistakes,” Golub 

said. “So you’ve got to keep your wits about you.”
For more information on what agencies expect of media, read 

the USFS and BLM document “Interagency Media Guidelines for 
Wildland Fires” at http://file.dnr.wa.gov/publications/rp_fire_ 
mediaaccessguidelines.pdf. n

Craft Improvement

Photojournalists Justin Sullivan, Max Whittaker and Noah Berger photograph helicopter water drops 
along Highway 120 near the Rim Fire in August 2013 in California.

Reporter Tim Daly and photojournalist Mark Pepper watch fire jumping a California 
highway during the August 2013 Rim Fire.

From the frontline
CONTINUED FROM PAGE 7

Katy Spence is an OWAA intern and journalism gradu-
ate student at the University of Montana. She enjoys new 
recipes, new places and old souls.
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Craft Improvement

The rapid evolution of digital 
technology has forever changed 
the world of videography. GoPro, 

smartphones, DSLR video, post-production 
software and computer processing power 
has been a godsend for some, yet a digital 
apple from the Garden of Eden for others. 

It’s easy to fall into temptation. One- and 
two-man crews serve as videographer, pro-
ducer, editor and host.  Technology allows 
one or two people to do the work of several, 
but beware. As in life, some believe they 
have the skill and know-how to serve many 
masters, and fail miserably in serving all. 

As a judge for video contests, I have 
observed a disturbing trend among entrants 
who have succumbed to temptation and 
taken a bite from the fruit of easy technol-
ogy. Newbies and established pros alike are 
ignoring videography basics and are often 
plagued with a variety of production and 
technical flaws I didn’t see in competitions 
in the 1980s and 1990s. 

There are many possible reasons for 
this. In the past, a six-figure equipment 
investment restricted outdoor videography 
to mostly serious, talented professionals. 
Today, anyone with a modern camera and 
computer can attempt digital videography, 
but as with a sinner trying to repent, a half-
hearted effort won’t cut it. 

Below are commands to avoid common 
sins I’ve seen.

I, too, have committed videography sins 
over the years, and present them as some-
one who stumbled and repented. 

1. Thou Shalt Think as a Videographer
When I was breaking into video produc-

tion in the early 1990s, I asked OWAA past 
president Mark Sosin for advice. 

“Video is not photography,” he said. 
“You have to think differently when you 
shoot video.” 

His words took time to sink in. Eventual-
ly, I learned creating great video demanded 

thought as much as it did technical skill. 
Thinking as a videographer isn’t easy. It’s 

hard work keeping tabs on sound, lighting, 
exposure, continuity, angle, script and a host 
of other technical and logistical aspects. 
Don’t try to wing it from memory. Shot 
lists and storyboards do the heavy work. It’s 
often apparent when someone didn’t use 
a checklist when creating a video. Mini-
stories are presented under an established 
opening theme, but really have no place in 
a well-planned story. Storyboards prevent 
issues like not obtaining enough footage of 
a topic.  Experienced shooters will capture 
twice the footage they need to fill in the 
blanks when editing. Too often videos are 
shot at events and given little to no editing. 
Telling a story involves highlighting images 
and sounds, supported by a storyline that 
takes the viewer on an adventure. 

2. Thou Shalt Not Abuse Audio Tracks
Post-production and audio-editing 

software allow the seamless blend of many 
voice-overs, sound bites and music tracks. 
More doesn’t mean better.  Don’t let the 
theme music play continuously for nearly 
half of the segment. The music should en-
hance, not distract from, the interviews. 

Audio is the glue that brings vibrancy to 
carefully-arranged clips. Too much glue can 
make the final product look ugly and unpro-
fessional, where not enough can hasten the 
collapse of the structure. Strive for balance, 
and avoid extremes, especially with rap 
music or garish guitar riffs. You may per-
sonally like Lady Gaga’s “Bad Romance,” 
but it’s not appropriate as a music track to 
accompany a segment depicting a teenage 
girl rejecting the anti-gun lobby to go on 
her first deer hunt. (You also probably don’t 
have the rights to use it.)

3. Thou Shalt Embrace the Light
Use care in choosing a backdrop scene. 

There is no excuse for bad lighting, shaded 
faces and poor exposure. A gray day with 
a host in drab clothing positioned against 
a colorless winter backdrop is horribly 

depressing. A splash of color often saves a 
scene, but it’s not a cure-all. Reflectors and 
portable lights provide easy, affordable solu-
tions. Just because it’s a 4K-capable camera 
doesn’t mean the footage is A-roll quality. 
Garbage outside the camera is garbage 
inside the camera. 

Sunshine can also cast shadows, leaving 
faces in the dark.

Sunglasses and large-billed caps are often 
necessary on the water, but not for most of 
the segment. In the movie “Top Gun,” the 
pilots wear sunglasses and hats, but just for 
brief moments. People want to see expres-
sion in the eyes, not peer into the dark 
shadows of Mordor.

4. Thou Shalt Not Worship B-Roll as 
A-Roll

 GoPros and smartphones are great for 
capturing B-roll clips. Just because you 
have a clip, however, doesn’t mean you 
need to use it. It’s obvious to me as a judge 
when you didn’t film enough A-roll and you 
convinced yourself that the B-roll filler does 
the job. It doesn’t. And camera adjustments 
and reframing are also sins. Do it right in 
camera or spend hours fixing it in post. 

5. Thou Shalt Cut and Transition  
Properly

Don’t let your cuts and transitions 
resemble a video Frankenstein of clumsy 
appendages that don’t match up. Yes, fancy 
transitions can be a lot of work, especially 
at 60 frames per second. When in doubt, 
stick to simple cuts or dissolves. 

6. Thou Shalt Not Covet Color Imbalance
I’ve seen videos where people used 

post-production waveform scope and color-
correction software. The problem originates 
from the lack of consistent exposure or 
dealing with multiple cameras with differ-
ent sensors recording different color and 
luminescent properties. Coordinate camera 
settings beforehand for best results. 

BY CHRIS BATIN

The eight video commandments
Follow to avoid burning in trash-bin hell

CONTINUED ON PAGE 13 
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We’ve all seen it: a story that seems too good — or too 
bizarre — to be true. 

Red Wine: Cure for lung cancer?
Pessimists live longer lives, according to a new study. 
Eat more and weigh less? 
These stories are classic cases of misrepresented statistics. 
Statistics are an essential tool for outdoor communicators. Num-

bers and studies give veracity to news, and searching databases can 
be an excellent way to find story ideas.

But using statistics and attempting to comprehend scientific ar-
ticles when you aren’t trained as a scientist can be hard. Then regur-
gitating the information in an informative and easy-to-understand 
manner adds to the challenge.

But you can do it. Here’s how.
Say you stumble upon a report that claims if bison in the Greater 

Yellowstone Ecosystem are fed jelly beans every day in July, they 
have a higher chance of surviving the winter. 

Yes, this is a ridiculous example. But you should treat every re-
port you find as though it is as ludicrous as my claim. It’ll be easier 
to find the leaps in logic. 

There are two ways to go about reporting this story. You can 
write an article that says a group of scientists are studying the ef-
fects of jelly beans on the ecosystem’s bison. You’re not insinuating 
anything. It’s less a story about the bison and more about the jelly 
bean scientists. 

Or you can report on the claim itself, think: Bison survive win-
ters better on a jelly bean diet, new study says. 

The latter will likely get you more clicks, but it’s also the story 
that can get you into trouble if you don’t understand statistics. 

Let’s say the scientists fed 100 bison jelly beans every day 
throughout July and tracked the animals throughout the winter. 

The scientists found 92 out of the 100 bison alive in March, 
while the average survival rate for the area bison population is 90 
percent. 

First, look at your source. Is the report sponsored by a jelly bean 
company? Is it in a peer-reviewed journal?  

Then think about the scope of the study and the results. How 
large is the sample size, or number of animals in the study? How 
long did the scientists test their theory? What do the results really 
mean?  

It’s easy for researchers to force results of statistical signifi-
cance, or make it seem like the outcome couldn’t have happened by 
chance, from increasing the sample size to decreasing variability in 
the sample. 

You need to remember — statistical significance is different than 
practical significance. The latter concentrates on the studies’ ap-
plicability in the real world.

Maybe 92 of 100 bison survive a Yellowstone winter with the 
jelly bean diet, and that is statistically significant. But think about 
it. Do two bison actually make a difference here? Perhaps a group 
of tourists put one bison outside the study in the back of their car 
and park staff had to kill it. Maybe another bison was incredibly old 
and had a heart attack before winter even began. There are reasons 
outside diet that bison live and die, and when the numbers don't 
increase or decrease enough to make you think something is going 
on, then probably nothing is going on. 

Not to mention the study only took place over a year. Almost 
all natural science studies need to be studied over long periods of 
time because of the variability in the natural world. One year does 
not make a pattern. It could be an anomaly; maybe it was a rainy 
summer and warm winter so the bison had easy access to food, or 
maybe it was the opposite.

But say the study took place over 10 years and 98 or 99 of the 
100 bison survived on the jelly bean diet every year. There isn’t any 
magic number for journalists that tells you when a study becomes 
practically significant, but again think about these results. It’s tough 
to account for eight or nine bison every year for 10 years. Some-
thing must be going on. 

Now is the time to check if other studies have found the same 
results. If other studies haven’t replicated the findings, make sure 
to mention that in your article. It’s one of many things you need to 
consider as you start to write.

In this example, you probably don’t need help in making your 
story interesting. But if you’re writing a piece about the dissolved 
oxygen levels in a local stream, or the stress of warmer tempera-
tures on a specific type of fungus, here are a few tips:  
n Talk about the significance 
Even if the data appears to be boring, the context surrounding it 

may be anything but. Don’t focus on the numbers, focus on what 
the numbers mean. Take the bison example. Perhaps Yellowstone 
has outlawed bringing jelly beans into the park, as they don’t want 
to increase the longevity of park bison. That is a lot more interest-
ing than listing numbers. 

Be careful not to impose unfounded reasons for the study’s find-
ings. We all know the phrase: correlation does not imply causation. 
Because there is an A and B, doesn’t mean A causes B. There could 
be a third factor at play.
n Explain the process
Write conversationally and give plenty of examples. People are 

better at understanding stories than definitions and numbers. If it 
fits, you might even consider crafting a first-person narrative in the 
story or as a sidebar so you can explain how you analyzed the data 

BY TAYLOR WYLLIE

The significance of statistics
Understanding numbers key to crafting accurate stories
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set yourself, acting as a surrogate to the reader. 
n Use infographics
It’s easier to read numbers when they’re separated from blocks 

of text. Plus infographics allow for fun, interactive designs on pages 
that might otherwise be heavy on text.

While taking a step back and working with statistics may seem 
tedious and even overwhelming, in the end you’ll create a far 
stronger and more accurate article. And if you’re still confused? It’s 
okay to reach out and ask for help. n

Crafting the Q & A
BY CHRISTINE PETERSON

Most of the time, people don’t 
speak unscripted as well as 
you write. You probably don’t 

speak as well as you write. That’s why 
most stories are heavy on prose and light 
on quotes. It allows the writer to skip over 
tangents, wanderings and broken sentences, 
while preserving the essence of the inter-
view.

It also allows a writer to include multiple 
people and perspectives without confusing 
the reader.

But sometimes people want to hear ex-
actly what a subject has to say in his or her 
own words. That’s where the question-and-
answer format comes in. 

The benefits vary. First, Q&As, as 
they’re often called, are typically easier 
than writing a narrative with multiple 
sources. Second, done well, they’re easy to 
read. And third, they can be more intimate, 
presenting a portrait of a person in his or her 
own words.

Before embarking on using the Q&A 
in your writing and reporting, here are a 
few questions (and answers) you should 
consider.

Q How do I decide if I should tell a 
story using a Q&A format?

A If time restraint is the best reason 
you can think of to write a Q&A, 

think about it some more. Question and 
answer stories shouldn’t be done because 
they can be easy. Their ease should be an 
ancillary benefit, not a primary reason. The 
best question and answers are often with 
people who are well known, or have had an 
impact on something important — people 
readers want to hear from directly. They 

should also, ideally, be with people who 
are relatively articulate. Before you decide 
to start one, ask yourself if this is a person 
you’d like to hear speak.

QHow do you prepare for the 
interview?

AQuestion-and-answer stories can be 
deceptive when it comes to time. 

Sure, you may not have to struggle over 
the perfect sentence, but you do have to do 
homework ahead of time. Make sure you’ve 
researched your subject before the inter-
view. If the subject is a writer, read some 
of his or her work so you can ask about a 
piece. If the subject is a scientist, ask about 
specific parts of his or her research.

QWhat kinds of questions should 
you ask?

ADon’t ask yes-or-no questions. This 
might seem obvious, but it’s easy to 

fall into the yes-or-no trap. Ask questions 
that will lead to stories. Instead of asking 
the bighorn sheep researcher if it’s scary 
to work on high-elevation exposed moun-
taintops, ask the scientist to describe what 
it is like to capture a sheep. Don’t stick 
to the basic “how did you get into this?” 
and “could you ever imagine you’d be this 
successful?” questions. Feel free to ask 
those — you never know what you might 
hear — but also ask more in-depth, specific 
questions. Stray from your script. You want 
these interviews to be conversational. As 
the person talks, feel free to respond with 
other questions you hadn’t planned. Keep 
the cadence like something you would see 
on an evening news show. You aren’t the 
center of the interview, but you are there, 
and should ask questions and respond as a 
reader might. 

QHow do I capture everything the 
subject says? 

ARecord the interview. The most 
cumbersome part of a Q&A is cer-

tainly transcribing, but it’s also necessary. 
Unless you type or write as fast as a person 
talks, and can guarantee the accuracy of 
your skills for the length of an entire inter-
view, you need to record it. This allows you 
to capture exactly what your subject says in 
the nuanced way he or she speaks. 

It also protects you should any of the 
interview be called into question later.

QHow much of the interview 
should I include in the story?

AMost of my Q&As start with basic 
questions to help the person feel 

more comfortable. I ask about job history 
or education. The information typically be-
comes part of an introduction I write, which 
slims a person’s biographical information 
from a list of schools, awards and positions 
into a couple of tight, clean sentences. From 
there, cut the least interesting questions 
and answers. You can also trim portions of 
their responses by using ellipses. You want 
to feature the most important and interest-
ing portions of the interview, so don’t plan 
to simply dump the entire transcript on 
your reader. If you are growing bored with 
a long-winded response, chances are your 
reader will, too. n

Christine Peterson is an 
award-winning writer and 
the outdoor editor for the 
Casper Star-Tribune, Wyo-
ming’s statewide newspaper. 
While she’s not tracking 
bears, wolves or elk on as-
signment, she’s chasing trout 
and wrangling her yellow 
Labrador.

Taylor Wyllie is an OWAA intern and student at the Uni-
versity of Montana, pursuing a degree in both journalism 
and environmental studies. She’s reported and edited for 
the independent student newspaper, The Montana Kaimin, 
for two years and her work has appeared on Montana PBS, 
Montana Public Radio and in the Missoulian.
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In August of 2007, then-Google designer Chris Messina 
suggested Twitter use hashtags as a way create groups and 
categorize conversations. 

Twitter rejected the idea. Its users did not.
As hashtags grew in popularity, they jumped from Twitter, 

to both Facebook and Instagram, to people’s speech (as a mil-
lennial I’ve witnessed many a colleague ending a sentence with 
“#Blessed”). 

But since its inception, Twitter has sharpened its search function 
so you can follow events using keywords. All you have to do is type 
in whatever it is you’re looking for — say the National Park Ser-
vice Centennial — and it’ll pull any Tweet the subject’s mentioned 
in. Essentially, Twitter’s current search function stole the adopted 
role of any hashtag. 

Keywords are trending now and the reign of the hashtag is over.
But don’t rejoice (or mourn) just yet. Hashtags are still an es-

sential part of succeeding on social media, both in reaching your 
audience and following your beat. 

Here’s a few things reporters should keep in mind each time they 
send out a Tweet: 

n Don’t make up a hashtag on your own.
Chances are, if you randomly decide on a hashtag, no one else 

will pick up on it. You may end up following the wrong conversa-
tion, and your Tweet will be filed away where people won’t find it. 
If you’re not sure if you’ve made it up or not, search your hashtag. 
If nothing comes up, scrap it. 

n But if you notice a hashtag that organically becomes 
popular, use it.

Sometimes a hashtag will naturally emerge — particularly sur-
rounding bigger events. Monitor the conversation and you’ll likely 
be able to see what people are using, although 100 percent hashtag 
consensus is rare. Begin by searching the name of the event or busi-
ness. 

If there is no user-generated hashtag for the event you’re cover-
ing, and if you’re one of the only media members covering it, send 
out a Tweet sans hashtag.  

n Use hashtags sparingly. 
Gone are the days when news agencies use multiple hashtags 

per Tweet, or even a hashtag with every Tweet. So-called “clean 
Tweets” can get more views than their hashtagged counterparts. 

n Remember to maintan objective reporting, even when 
tweeting.  

 Journalists have a responsibility to be mindful of the hashtags 
they do use — noting any unintended bias in the language of their 
hashtag. That doesn’t mean reporters can’t use slanted hashtags, it 
simply means know why you’re using it and how you’re using it. 
There’s still a debate on what the best way to go about this is, but 
essentially, if a trending hashtag is using language you otherwise 
wouldn’t, use the hashtag at the end of the tweet as a way to enter 
the conversation, not as a way to describe the event. 

n Know where your audience is getting news. 
It’s a smart idea to consider whether or not the people you write 

for are actually on Twitter.  
According to an article on Forbes, Facebook has 1.3 billion 

monthly, active users, compared to Twitter’s 271 million. If your 
audience is older or rural, you may not be reaching them by sticking 
to Twitter. Think about creating a reporter’s Facebook page instead, 
and use Twitter only to stay on top of your beat.

n Remember hashtags aren’t only a feature of Twitter 
anymore. 

The same information applies to all forms of social media — 
Facebook and Instagram especially. 

The social media world is an evolving one — what happens 
today could change tomorrow. 

Continually keep an eye on emerging trends and the evolution of 
old functions to stay on top of your social media game. n

— Author’s Note: this article was written with the help of the 
social media editor of The Washington Post, Ric Sanchez. 

BY TAYLOR WYLLIE

Taylor Wyllie is an OWAA intern and student at the Uni-
versity of Montana, pursuing a degree in both journalism 
and environmental studies. She’s reported and edited for 
the independent student newspaper, The Montana Kaimin, 
for two years and her work has appeared on Montana PBS, 
Montana Public Radio and in the Missoulian.

The evolution of  the #hashtag
And how to keep up with ever-changing social media



www.owaa.org/ou  OUTDOORS UNLIMITED  13

Craft Improvement

Your book just came out in print.  
Your photo essay just appeared 
in a major national magazine.   

Your article just received an Excellence in 
Craft award. Your company is rolling out 
a new initiative. In all of these cases, you 
want to share this news with the world. But 
how do you go about doing it?

You can speak to service clubs. You can 
share the news on your Facebook page, 
website or blog. You can even send out a 
press release. All of these will help, but you 
probably won’t reach a very large audience. 
So consider promoting it on the radio.

As the host and producer of two weekly 
outdoors radio shows, I’m always hunting 
for guests who are experts in a certain field 
or have an interesting story to share. 

Let’s say you wrote a book about fishing 
destinations in Oregon or hiking in Colo-
rado or where to paddle a kayak or canoe in 
Maine. Don’t you think audiences through-
out the state you featured and the region 
would be interested in knowing “the best 
places” you described in your book? Radio 
show hosts like myself would be, and you’ll 
get free exposure reaching hundreds to 
thousands of listeners, which is a lot more 

than you’ll likely see at local bookstore 
signings.

To land a spot on a radio show, you’ll 
need to market yourself. Let’s say you 
specialize in wildlife photography.  You can 
market yourself as an expert on wildlife 
behavior as it relates to getting memorable 
photos, photography equipment or simply 
creating better wildlife photos.   

You can work with a public relations firm 
to contact radio show hosts and produc-
ers.  I am contacted all the time by public 
relation firms hoping to get their clients on 
the air, but of the 50 or more pitches that hit 
my inbox, maybe one has a topic relevant to 
the outdoors. It’s easy for hosts and produc-
ers to overlook public relations company 
pitches when they are swamped with work, 
but when I am contacted directly by an indi-
vidual I tend to pay attention. You just have 
to convince me it’s something my listeners 
will want to hear on the air.

Sending a review copy of your book or a 
sample of your product helps. Consider of-
fering the same as a giveaway on the show, 
too. Every time the host or station promotes 
the giveaway, it’s more publicity for you. 

Once you book your interview, figure 
out if it’s going to be in-studio or over the 
phone. If it’s a phone interview, remember 
landline phones work best. Only use a cell 

phone in places with excellent reception and 
no background noise.

Ask the host ahead of time what the con-
versation will cover and how long you have 
to chat. This can help you craft your mes-
sage to an appropriate length. There’s a big 
difference between a 30-minute interview 
where you can speak in-depth and one that 
is only five minutes long where you have 
time to cover only one or two points. 

No matter the length, make sure you plug 
where listeners can find out more informa-
tion about you after the show. Phone num-
bers are easily forgotten and not everyone 
uses Facebook, so give your website and try 
to repeat it if you can.

Radio is a great way to get your message 
out to a wide audience and do so for little 
to no cost. Take advantage of it and become 
the guest every host wants on their show. n

John Kruse is the host and 
producer of two syndicated 
shows, Northwestern Out-
doors Radio, www. 
northwesternoutdoors.
com and America Outdoors 
Radio, www. 
americaoutdoorsradio.com.

Promote your work through radio
BY JOHN KRUSE

7. Thou Shalt Use Proper ID
Always identify a person speaking on-camera the first time that 

person appears. This is easy with today’s graphics or titling soft-
ware. Review CNN, Fox News or Sunday sports interviews for 
good examples of titling. 

8. Thou Shalt Work Every Day on the Job
Award-winning videographers create technically and emotion-

ally enticing stories because they see the subtle and document the 
details. 

These videography “sins” are all easily avoided. An award-

winning video requires hard work, abundant creativity and attention 
to detail. If you follow these basic video commandments, I predict 
you’ll find a Garden of Eden filled with the fruits of success, rather 
than apples.n

Eight video commandments
CONTINUED FROM PAGE 9

Chris Batin began his videography education in 1990, and 
by 2000, started a line of DVDs under his Alaska Angler 
and Alaska Hunter trademarks that have sold thousands 
of copies and created the foundation for “Chris Batin’s 
Underwater World of Alaska Sportfish” seminars and 
presentations. During his 41-year career in Alaska, he has 
sold footage to ESPN, Japanese television, government and 
commercial clientele. An OWAA member for 36 years, he 
has helped judge numerous contests for supporting mem-
bers and various writers’ organizations.
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Tim Cahill dangled on the rope, 
about halfway into the pitch-
black 500-foot-deep cave. The 

only light came from his headlamp, but he 
hung so far from the cave wall, it only il-
luminated the steam rising from his body in 
the chilly air. As the rope slowly started to 
spin, Cahill had one thought: how would he 
best describe this to his readers?

Cahill grew up in Wisconsin and became 
a competitive swimmer, so he didn’t have 
time to learn to ski or hike. It wasn’t until 
he started writing about outdoor adven-
ture that Cahill began mastering the skills 
needed for assignments that have taken him 
up technical rock faces, to the tops of re-
mote mountain peaks and below the surface 
diving and caving. The prolific adventure 
writer and founder of Outside magazine 
shared some tips of the trade — which in 
his case includes survival skills as well as 
reporting across cultures in swamps, deserts 
and even jungle treehouses.

n What’s one of the most memorable 
assignments you’ve had and why?

We contacted a group of people called 
the Korowai. They hadn’t seen people from 
the outside. It was like travelling back in 
time. You could actually see people living a 
Stone Age existence and imagine that your 
ancestors, your very ancient ancestors, lived 
a great deal like them.

These people did not want to be con-
tacted by the outside world, so they lived 
far into the swamp off the river ... and they 
lived in trees about 50 feet up. I found out 
very quickly why that was the case, because 
down below there were swarms and swarms 
of mosquitoes.

They eventually let us climb up to their 
tree and their treehouse. They had arranged 
a lot of stones that they carried up, and they 

could have a fire on these stones because 
the treehouse was just kind of like a wooden 
deck spread across these trees. 

They fed us. They didn’t have much, but 
that was what they wanted to do. So we de-
cided that we would feed them. So we made 
some rice for these folks and put some salt 
and pepper and a squeeze from one of those 
plastic lemon bottles and gave it to them. 
One of the young men was eating it. There 
were tears running down his face, and I 
thought, “Oh, now what did I do?” What it 
turned out through the three different levels 
of translation was he’d never eaten anything 
so good in his life. And he was just crying 
for the joy of eating that rice.

n Adventures like that are huge. 
How do you pick which details to in-
clude?

It’s all in service to the story. I did a story 
once where my next door neighbor was an 
Episcopal priest. He was not much of an 
adventurer really, he wasn’t particularly in 
good shape, but his great desire, one bucket 
list thing was to climb the Grand, the Grand 
Teton. And he asked me if I would go. So 
I took him to the mountain and we got a 
guide and climbed the mountain and made 
it to the top. Now I’m sure that my priest 

friend was utterly exhausted, and yet he 
said a prayer on top of the mountain. It was 
a very pretty prayer for all the people that 
couldn’t be there for reasons of physical 
challenges. And he prayed for most kinds of 
people and he blessed us on the mountain 
and although he was utterly exhausted, the 
real story was that prayer on top of that 
mountain and that kind of exaltation. So the 
feeling of great happiness and blessedness 
was what I emphasized, and not his obvious 
exhaustion. That’s how you pick things for 
the story. 

n How do you approach and write 
about the people you encounter?

We make sense out of the world through 
the vehicle of story, so I want find out what 
their story is. I want them to tell me stories 
of their life. I ask them some questions and 
they’ll give me some answers, and when 
I get an answer that reminds me of some-
thing that happened in my life, I’ll give 
them a quick story. The world over, you tell 
somebody a story, it’s likely that they will 
respond with another story, and that’s the 
way I work with people. 

n How do you balance being a writer 
and an adventurer?

I don’t. I’m a writer. I wrote about adven-
ture because it was a subject that seemed to 
come more easily to me than certain other 
things might be.

Most of the places I go, there’s not going 
to be electricity … I take notes in a report-
er’s notebook. I typically fill up about three 
notebooks … which I carry with me gener-
ally in my back pocket — and if it’s going 
to be wet you need Ziploc bags — and then 
I translate it to the big notebook, and I actu-
ally start writing. Occasionally some things 
that I wrote in the field in the big notebook 
have gone almost word-for-word into the 
finished story. It’s amazing. But you have to 
take notes on literally everything.

BY KATY SPENCE

Ask an expert:
Tim Cahill on adventure writing

Tim Cahill’s reporting has taken him all over the world, 
including to Kuwait, where he’s pictured in 1991 covering the 
efforts to put out oil well fires set by Iraqis in the aftermath 
of  the first Gulf  War. Photo by Peter Menzel. 



Ask an Expert

n You’ve mentioned 
self-deprecation as a writ-
ing tool. Can you talk a 
little more about that?

I tried at all costs to avoid 
gratuitous chest-beating. I 
would mention the mistakes 
that I made, and that’s often 
an opportunity for humor. 
But it also was a situation 
in which the subtext in my 
stories — at least I hope — 
in (the) reader’s mind might 
be something like this, 
“Well, gee, Tim climbed that 
mountain. If that clown can 
do it, so can I.” So I use self-deprecation 
as a tool to encourage the reader to take on 
various challenges, and I think that’s why a 
lot of my stories were very popular.

n How do you work in first-person 
experience without making the story 
about you?

You’re taking the reader on a trip. You’re 
showing the reader what you saw and they 
are following you. You don’t necessarily 
have to say, “And then I felt this way.”  If 
you tell the story properly, it will make 
them feel what you felt. You take me as the 
reader by the hand and introduce me slowly 
to all the things that make this topic exciting 
to you. 

If you’re telling a story, people want to 
find out how it ends. Often I will go on a 
quest and sometimes, I don’t succeed in 
doing what I’m trying to do. It turns out that 
failure’s as good a story as success. If you 
do what I’ve done for so many years, you 
begin to know that the obstacles you have 
to overcome in order to do your work, that’s 
not only part of the job, it’s going to be a 
good part of the story. The more things went 
wrong, the more I would say, “Yes! Yes, 

this story is forming.” That’s the dirty little 
secret of adventure writing: Something’s 
gotta go wrong.

n Would you say there’s a connec-
tion between adventure writing and being 
an outdoors advocate?

 I don’t write about issues. I don’t write 
argumentative essays. I write stories about 
a place in such a way that I hope that the 
reader says, “I want to go there, I want to 
experience this.” What I want to do is get 
them to love the place as I do. I take them 
by the hand and show them what I saw, and 
I would like to think that I’m enlisting them 
in what I call a gentle conspiracy of caring. 
Sometimes I’m criticized … for exposing 
these wonderful, hidden, remote places. My 
response to that has always been: there’s 
not a place on Earth that is not coveted by 
some timbering company, some petrochemi-
cal company, some land developer of some 
sort. The more people that have climbed the 
mountain or descended the river or climbed 
the trail, the more people that are person-
ally invested in the place and personally 
invested in keeping it that way. 

n Is there a moment when you've 
really been scared for your life? 

I fell off a cliff in Queen 
Charlotte Islands, and I 
realized that I’d hurt myself 
pretty badly and I was bleed-
ing pretty badly. So I ripped 
up some cloth from my 
shirt and bandaged up my 
head where I was bleeding. 
I was by myself, and I tried 
to walk back to our camp. 
Because I was so banged 
up, I wasn’t able to walk 
through the forest very well. 
It was a kayaking trip. I got 
to get down to the shore. (I 
thought), “What I’ll do is 

get some sticks and wood, get out onto a 
promontory and build a fire. It’s going to get 
dark soon, and these folks are going to be 
looking for me in the kayaks, and they’ll see 
the fire.” Indeed that’s what happened. And 
that’s another one that I was medivaced out 
of. But at no point was I scared. You just do 
what you have to do. 

Panic is something that can happen to 
you that can kill you. But if you know what 
to do, you can say, “Well I gotta do this.” 
That’s what goes through your mind. Fear 
... really doesn’t enter into the equation be-
cause you don’t have time to think about it.

There’s an old expression: It’s not an 
adventure while it’s happening. You only 
realize it was an adventure afterwards, when 
you think about it. n

Katy Spence is an OWAA 
intern and journalism graduate 
student at the University of 
Montana. She enjoys new reci-
pes, new places and old souls.

Jobs and editorial-needs listings are updated frequently.
Don’t miss an opportunity; sign up for daily updates!

www.owaa.org/ou/category/market

Tim Cahill and Garry Sowerby celebrate after setting the world record for driving from the southern-
most point of  South America to the northernmost point of  Alaska in 1987. Cahill wrote about the feat in 
the book “Road Fever.” Photo courtesy Tim Cahill.  
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Anyone who hunts in the southern 
and western parts of Minnesota 
knows there are two types of 

public land ownership — those acquired 
by the Duck Stamp and managed by the 
U.S. Fish and Wildlife Service as waterfowl 
production areas, and those purchased by 
similar state stamps or other Minnesota 
funding that are managed as state wildlife 
management areas by the Department of 
Natural Resources. 

These parcels are virtually identical 
except for signage, and when adjacent to 
each other, the land complex is sometimes 
managed as a whole by the two partner 
organizations. But there’s one big differ-
ence. On federal waterfowl protection areas, 
hunters must use nontoxic shot for hunting 
any upland species. To comply with federal 
law which requires the use of nontoxic shot 
for waterfowl, they use it when duck hunt-
ing on wildlife management areas as well. 
But if you were shooting a pheasant on 
these lands managed by the Department of 
Natural Resources, you can shoot lead. 

Right now, if your target is a mallard, 
you must use steel. If it is a rooster pheas-
ant, you can shoot lead. What sense does 
that make, considering you’re standing in 
practically the same spot, spewing shot out 
over the same marsh?

While it’s a given waterfowl production 
areas have wetlands for waterfowl produc-
tion, almost every wildlife management 
area also contains wetlands, and waterfowl 
production and hunting are two major uses.  
In much of what the Department of Natu-
ral Resources classifies as the “farmland 
zone,” these wildlife management areas also 
provide critical habitat for pheasants and 
sharp-tailed grouse.  

So it made sense to everyone manag-
ing these lands that given the toxicity of 
lead to waterfowl and other birds, the use 
of nontoxic shot should be required for all 
small game on wildlife management areas. 
By far the largest number of upland hunters 
using these lands are those chasing pheas-
ants. Since the best pheasant cover is near 
wetlands, the majority of those birds are 
bagged nearby. 

Wishing to avoid more lead in the few 

remaining wetlands in the state’s prairie re-
gion, the Department of Natural Resources 
announced its proposal in October 2015 to 
require nontoxic shot for upland hunting on 
these particular wildlife management areas 
near wetlands. It would not be applied to 
bullets or slugs or big game hunting. 

The National Shooting Sports Founda-
tion and Safari Club International organized 
their constituents to oppose this proposal. 
They also sent official letters to the depart-
ment during the comment period.

Ryan Burt, president of the Minnesota 
chapter of the Safari Club wrote to the 
Department of Natural Resources, “... it is 
disturbing that the DNR is attempting to 
accomplish through administrative rulemak-
ing what radical anti-hunting groups have 
largely been unable to do through litiga-
tion or legislation — pricing hunters out 
of hunting.” Steel, he asserted, is far more 
expensive, and all one needs to do is go to a 
sporting goods store to see that Safari Club 
International is right. 

But they aren’t right. Depending upon 
where and when you buy your shotshells, 
steel is often as cheap, or cheaper, than lead. 
Since shot weights and speeds are differ-
ent in lead loads than steel, apple-to-apple 
comparisons are not easy. But a simple 
online search for loads suitable for pheasant 
hunting reveals that Rogers Sporting Goods 
sells a case of lead Federal Wing-Shok 
12-gauge 2¾ shells for $129.99, and the 
similar steel Speed-Shok for $119.99. If you 
move up to 3-inch shells and into premium 
ammo designed specifically for pheasant 
hunting (Federal Prairie Storm), Cabela’s 
sells a case of steel for $199.99, with the 
lead version priced at $214.99. Clearly, 
nontoxic loads are not going to price anyone 
out of hunting. 

Then there are the comments of Jake 
McGuigan of the National Shooting Sports 
Foundation to the Department of Natural 
Resources, who said, “This legislation seeks 
to use lead as a means to end hunting in 
Minnesota.” 

Seriously? This would come as shock-
ing news to the numerous pheasant hunters 
(myself among them) who using steel, love 
to prowl the federal waterfowl protection 
areas. Even more baffling was endless in-
formation about the California Condor, the 
lack of evidence of health risks to humans, 
how wildlife management should focus on 

species population health and not that of 
individuals. It was not much more than a 
“traditional ammo” form letter which could 
be sent to any agency or region consider-
ing restricting the use of lead shot, little of 
which had anything to do with the proposal 
in Minnesota. 

Apparently the Safari Club and the Na-
tional Shooting Sports Foundation still see 
bogeyman, anti-hunters under every bed. 
They act as if hunters were being asked to 
make a sacrifice akin to abandoning cars to 
travel by bike, when in fact the sacrifice —
if any — is more like asking them to change 
brands of cars. 

The proposal in Minnesota was simply to 
avoid the risk of soil and water contamina-
tion to ensure these remaining pockets of 
habitat stay healthy. The wildlife manage-
ment areas proposed for the ban on lead 
shot frequently contain wetlands which 
are just as important to waterfowl produc-
tion, staging and migration as their federal 
counterparts. The impacts on waterfowl by 
lead shot are well documented, and if these 
groups want to reopen that debate, they best 
be prepared for a serious ass-whooping. In a 
sea of soybeans and corn, these parcels are 
critical habitat not only to waterfowl and 
upland game birds, but every grassland pas-
serine and wetland wading species native to 
the region. And lead is deadly to them all. 

Just as the ban on lead did not end duck 
hunting — but did save millions of ducks 
— a limited ban on it for important wildlife 
lands in Minnesota won’t end upland hunt-
ing, but will save the lives of birds. n

— Circle of Chiefs articles are written by 
those who have received the Jade of Chiefs 
Award for conservation reporting and 
coverage. The Jade of Chiefs are considered 
OWAA’s conservation council. The article 
reflects the opinion of the author. If you’d 
like to add to the discussion, please send a 
letter to the editor.

Michael Furtman joined 
OWAA in 1986. He received 
the Jade of Chiefs Award in 
2001, and is the only writer 
to ever receive the highest 
conservation communica-
tor awards from both Ducks 
Unlimited and Trout Unlim-
ited. A passionate pheasant 
hunter, he’s used only steel 
shot on roosters  for over a 
decade.

BY MICHAEL FURTMAN

Opinion: Minnesota should ban lead shot
Circle of  Chiefs
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Most Americans think skiing in Europe means the Alps. 
But the Pyrenees on the Spanish-French border hold 
more than 30 ski resorts.

Last year, my wife Risa Wyatt and I skied at Baqueira-Beret, 
Spain’s largest ski resort, in the northern Pyrenees. Compared with 
Europe’s better-known ski resorts in Austria, Italy and France, 
Baqueira-Beret offers distinct differences. 

Located in the Catalonian Pyrenees, where the Catalonian culture 
and language have made a proud resurgence, you’ll find no signs in 
English, French, German or even Spanish at the ski area and sur-
rounding villages. A world atlas shows a neat line dividing France 
from Spain, but nothing could be further from reality. Catalonia is 
in the process of trying to gain its independence from Spain. To its 
east sits Andorra, an independent country. To the west is the Basque 
region, which although technically part of Spain, is nevertheless 
autonomous. Few people in these mountainous regions even speak 
Spanish, which is considered their third language.

All postings are in Catalan, although staff at large hotels, restau-
rants and ski-rental shops speak English. 

Chairlift names, with titles such as Blanhblar or Costarjas, are 
neither pronounceable nor memorable, with the possible exception 
of the double-diamond-plus run, Escornacrabes (which translates 
as “where goats fall”). But the area offers an experience you won’t 
forget. 

The magnificent skiing includes almost 100 miles of trails, 3,500 
vertical feet, spectacular views of 8,000- to 10,000-foot peaks, and 
limitless off-piste opportunities. From each of the three peaks that 
define the resort, one can look down on snowfields that seem to 
go on forever. It’s easy to imagine Mammoth, Breckenridge and 
several other Colorado resorts fitting comfortably within the area’s 
boundaries.

In the evening we hit the lively nightclub scene, where the san-
gria flowed continuously and foods of the region catered to every 
appetite. Whether you call them tapas (the Spanish word) or pintxos 
(Basque), they’re delicious and hit the spot après ski. For wine pair-
ing, think bubbles: Catalonia is the home of cava, Spain’s signature 
sparkling wine.

Only 2 percent of the visitors to the Pyrenees are from the U.S., 
and local tourism organizers are eager to increase that number. They 
offered us story ideas beyond just the skiing, from the 12th-Century 
Romanesque churches and frescoes in the region to numerous well-
stocked alpine fishing lakes. 

Local tourism representatives in Baqueira-Beret expressed inter-
est in hosting members of OWAA in their professional capacity. In 
addition to skiing and snowboarding, outdoors adventures through-

out the year in the region include lake fishing, hunting, camping, 
mountain biking, birding, hiking and more. The gateway to the 
region is either Barcelona or Toulouse, France, which are in them-
selves worth a stopover for a few days. Information about Baqueira-
Beret is found at http://www.baqueira.es. n

Baqueira-Beret, located in the Catalonian Pyrenees, is Spain’s largest ski area, yet few 
Americans have discovered the area. Photo by Peter Schroeder.

The Ski Club of International Journalists

The Ski Club of International Journalists is com-
posed of 2,000 journalists working in broadcast, print 
and digital media from 46 countries. OWAA mem-
bers interested in learning more about the Ski Club 
of International Journalists should visit www.scij.info 
or email U.S.Team Captain Risa Wyatt at words@
risawyatt.com.

BY PETER SCHROEDER

Travel

Spain ski area offers untold stories

Peter Schroeder is a freelance writer and photographer 
specializing in recreational boating, cruising under sail, 
scuba diving, snow skiing and worldwide adventure travel.
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Character Sketch: Danielle Taylor

The sun was setting over the white 
sands. Light pinks, faded blues 
and hazy oranges cast a shimmery 

glow on the dunes. 
Danielle Taylor stood in the center of it 

all soaking in the silent beauty of the White 
Sands National Monument in New Mexico. 
She felt content. Finally.

“Last year I was really not a happy per-
son,” Taylor said. 

Last year was 80-hour work weeks and 
backaches from sitting in a desk chair all 
day. Last year was telling herself she would 
pursue freelancing — eventually, mean-
while writing the same types of articles for 
the same publication for the same people 
day in and day out. 

An editor at a magazine covering parks 
and recreation, she was burnt out from the 
daily grind that comes with full-time work 
at a publication. 

“In some sense, I loved the job,” Taylor 
said. “I was writing about parks and recre-
ation. I felt like I was supporting the field.” 

But in other ways Taylor knew things had 
to change. 

Last summer, at 29 years old, Taylor real-
ized if ever there was a time to gamble with 
her career, now was it. 

“I don’t even have a boyfriend, I don’t 
have kids, I don’t have a mortgage,” Taylor 
said. “This is the perfect time in my life to 
take a risk like this.”

She sold her house and moved her be-
longings to a family home in Pennsylvania. 

With nothing holding her back, in the fall 
of 2015 Taylor decided for the next year 
(or two or three) she’d live out of her car 
and travel across the United States, visiting 
all 59 national parks and at least some of 
the other 352 public lands managed by the 
National Park Service, including the White 
Sands National Monument in New Mexico. 
She planned to sell stories about her journey 
and the parks she visited, using the park ser-
vice’s Centennial in August as a news hook.

It was a way to live out a dream of 
exploring the outdoors and writing about it 
she’d harbored since she was a child grow-
ing up in Raleigh, North Carolina.

Taylor always loved words, her mother 
Sue Taylor said. She learned to read by the 
time she was 4 years old. She won her first 
writing contest with a poem she wrote in 
second grade. In middle school she’d read 
the local newspaper and point out punctua-
tion errors — for fun.

Her father Bob Taylor often found his 
only daughter 12 to 15 feet up in a tree 
reading. She spent her summer nights 
beneath a tarp in her backyard, preferring 
the feel of the grass and sight of the stars to 
four concrete walls and a mattress.

Outside magazine, which Taylor sub-
scribed to as a teenager, inspired her efforts 
to be an outdoor journalist. It was king 
of all jobs. She could write, recreate and 
travel. And get paid for it.

Always itching to be somewhere else, 
Taylor went out-of-state for school, attend-
ing the University of Maryland where as 

a junior she participated in the Semester 
at Sea program. She visited about a dozen 
countries in three months. 

She felt odd when she returned. At 22, 
she’d been across the world, but seen little 
of her own country.

Taylor graduated in 2009 with degrees 
in English and magazine journalism and 
human geography, a resume including four 
internships and strong grades and no job of-
fers as the global economy destructed. 

She decided to spend her savings on a 
cross-country road trip and loaded her dog, 
Paxton, an 80-pound retriever mix, into her 
dad’s old pickup truck.

She made it to Idaho, saw Yellowstone 
National Park and herds of wild bison for 
the first time and was about to head south 
when an emergency with a good friend 
forced her back home weeks before she’d 
planned to return. 

For years, she tried to finish her road trip 
to the Southwest. But only two weeks of 
vacation time a year didn’t allow her the 
flexibility she needed. 

This year she finally had the opportunity 
to finish that trip and see even more. 

She’s paddled down the Mississippi Riv-
er, hiked 750 feet into the Earth at Carlsbad 
Caverns National Park and stood alone on a 
trail near Guadalupe Mountain, watching a 
heard of mule deer roam nearby. 

She works from the homes of friends, 
at coffee shops and even in her Subaru 
Outback. One time, while pulled over in a 
veterinary clinic parking lot in small-town 
Iowa, a police officer approached her after 
she’d tripped a silent alarm of some sort. He 
worried she was staking out the place. He 
now follows her adventures on her blog. 

She’s written listacles for Alamo’s web-
site about the parks. Blue Ridge Outdoors 
has her writing 60 blog posts for its website 
on her experiences.

But she’s not limiting herself to national 
park stories. In early June, she biked and 
walked along a 240-mile-long trail in a Mis-
souri state park for a story for Rails to Trails 
magazine. 

Nomadic newshound

Danielle Taylor poses in Badlands National Park. Taylor 
is spending the next year visiting and writing about all the 
national parks in the U.S. Photo courtesy Danielle Taylor.

BY TAYLOR WYLLIE

Taylor plans to visit all 59 national parks
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Amy Knapp, editor at Rails to Trails, said it’s essential for people 
like Taylor to tell these parks’ and trails’ stories after actually ex-
periencing them. It gives them needed insight on the culture of that 
particular area. 

Taylor has written for Knapp multiple times.  
“Danielle has already proven to me that she can be successful at 

the freelance life,” Knapp said. 
And the freelance life isn’t easy, Knapp said. Reporters need 

drive, networking skills, the ability to hear the word “no” all while 
pitching new, creative stories. In Taylor’s case she also needs the 
flexibility to live on the road: the capacity to face an unsteady 
income, showers at truck stops and strangers peering into her car 
windows while she sleeps. 

While trying to figure out where to lay her head for the night 
during her trip at White Sands, Taylor met a fellow solo-female 
traveler. Before the sun set, the two new friends slid down the slick, 
bleach-white dunes on their sleds, whooping and laughing in the 

otherwise quiet park. 
It was the sort of night that Taylor said makes her really happy. 
“It’s kinda like when you’re outside all day and you have to pee 

in the woods,” Taylor said. “To me that always makes me happy — 
it’s like I’ve actually been outside and exploring for so long, I can’t 
just hold it until I’m back in civilization.” 

To follow Taylor’s journey, head to her website  
www.adventureeditorial.com. n

  

WELCOME TO OWAA

Taylor Wyllie is an OWAA intern and student at the Uni-
versity of Montana, pursuing a degree in both journalism 
and environmental studies. She’s reported and edited for 
the independent student newspaper, The Montana Kai-
min, for two years and her work has appeared on Mon-
tana PBS, Montana Public Radio and in the Missoulian.

Dacia Meneguzzo was born and raised in upper Michigan’s rugged and beautiful Keweenaw Peninsula. Her love 
of the outdoors led her to study forestry at Michigan Technological University.  A job with the U.S. Fish & Wildlife 
Service brought her to Minnesota. She earned a master’s degree in natural resources science and management at the 
University of Minnesota where she is currently a doctoral candidate in the same program. While working as a re-
search forester with the U.S. Forest Service, she created presentations and wrote a variety of reports, papers and sci-
entific journal articles on forestry-related research and natural resource issues. She is an avid bowhunter and spends 
most of her vacation time hanging out in a tree. Her love of outdoor adventures, photography and writing prompted 
her to create www.daciaadventuress.com where she shares photos and blogs about her outdoor experiences.  

Bob Baldwin became an avid bowhunter at 12 years old. He founded bowhuntinginfo.com in 1998. It was one of the 
earliest websites dedicated to archery. Baldwin’s goal is to get closer to wildlife, something bowhunting allows. He 
also takes photographs and video of wild game. Baldwin loves telling stories around a campfire. He is collaborating 
with his huntin’ buddy, Jay Ledbetter, to chronicle some of their hunting escapades through their website Bob N’ Jay 
Adventures. There is a kernel of truth to all their stories — some of the things that happen when hunting with good 
buddies just can’t be made up, but according to Baldwin, any embellishments are solely the responsibility of Ledbet-
ter. Baldwin lives with his bride of 45 years in the state of Michigan. 

Bobby Whitescarver is a watershed restoration scientist, farmer, award-winning writer and educator. He retired from 
the USDA’s Natural Resources Conservation Service with 31 years of field experience. He and his wife run a com-
mercial cow calf operation in the Shenandoah Valley of Virginia with 120 brood cows. He is president of Whitescarv-
er Natural Resources Management LLC, an environmental consulting firm, and is under contract with the Chesapeake 
Bay Foundation and the Bay Journal News Service. He teaches natural resource management at James Madison 
University and is a freelance writer. He has written for Virginia Wildlife Magazine, the Bay Journal and several 
newspapers throughout the country. He has a bachelor’s degree in agronomy from Virginia Tech and a master’s degree 
from James Madison University in public administration. In 2002, the Chesapeake Bay Foundation chose him as the 
Conservationist of the Year.  He can be reached through his website at http://www.gettingmoreontheground.com.
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2017 Conference Preview: Duluth, Minnesota

Miles of forested trails meet 
stretches of sandy beach in 
Duluth, Minnesota, home 

to OWAA’s 2017 conference. Mark your 
calendars for June 24-26, 2017, when 
OWAA returns to Duluth, where it hosted 
conferences in 1969 and 1996.

Whether you prefer kicking back with 
a pale ale or kicking up dust on the Supe-
rior Hiking Trail, Duluth is a renowned 
destination for accommodating every 
kind of pace in a stunning natural setting.

There’s a reason Outside magazine 
named Duluth winner of its annual “Best 
Town Ever” contest in 2014, and the 
town has produced more than 150 Olym-
pians. Situated on the shore of Lake Su-
perior, the largest freshwater lake in the 
world, Duluth is a thriving community 
that values recreation, with almost 7,000 
acres of parkland, 178 miles of wooded 
trails and 16 designated trout streams in 
the city limits.

Visitors and locals alike flock to the water. They fish on it, swim 
in it, admire the views of it, and, of course, drink beverages created 
from it. Perhaps more than any other city in Minnesota, Duluth has 
embraced the craft beer craze, with many of the state’s more than 
100 breweries flourishing in the immediate area.

Nestled in North America’s midsection in the heart of the Upper 
Midwest, Duluth is home to the largest shipping port along the en-

tire 2,400-mile Great Lakes St. Law-
rence Seaway. Canal Park, adjacent 
to the Duluth Harbor, is a perfect spot 
to watch, and listen to, the massive 
cargo ships measuring more than three 
football fields in length. 

But the adventure goes beyond the 
shores. 

Mountain bikers know Duluth as 
home to some of the best maintained 
trails and beautiful scenery anywhere, 
designated as one of just six gold-level 
ride centers in the world by the Inter-
national Mountain Biking Association. 
Pedal pumpers of all abilities descend 
in droves upon the expansive trail 
system that includes 45 miles of single 
track. The Duluth Traverse, 100 miles 
of purpose-built trails scheduled to be 
80 percent complete by 2017, will be 
one of the largest urban mountain-bike 
trail systems in the world.

Duluth blends its natural features and burgeoning urban scene 
like few places in the world. Visitors can comfortably explore one 
of Duluth’s many art galleries, catch an entertaining show down-
town in the emerging historic arts and theater district, indulge in the 
finest cuisine in the area, or listen to music on the waterfront. 

The result is the perfect place to host OWAA’s conference. We 
hope to see you there. 

For more information visit visitduluth.com. n

OWAA’s annual conference: Duluth, Minnesota, June 24-26, 2017

Duluth, Minnesota, offers a unique mix of  water, woods, community and culture. Photos courtesy Visit Duluth.

Duluth is situated on the shore of  Lake Superior. 

Destination Duluth
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2016 Excellence in Craft Winners

Excellence in Craft 
Award Winners

2016

THANKS TO THE 2016 CONTEST SPONSORS:

Ocean Conservancy: Fishing category
National Rifle Association: Hunting or Shooting Sports category

Realtree: Family Participation/Youth Outdoor Education category
Pew Charitable Trusts: Conservation/Nature category

Izaak Walton League of America: Outdoor Fun and Adventure category

“Duck” by Jessica McGlothlin won second place in the people category in the photography contest.

TELEVISION/VIDEO/WEBCAST 
CONTEST

HUNTING/SHOOTING SPORTS
1st place: Ron Schara, “Land of the Living 
Sky”
2nd place: David Majure, “Yuma: A Dove 
Hunter’s Paradise”
3rd place: Bill Sherck, “Big Sky Opener”

FISHING
1st place: Grant McOmie, “Oregon’s Fisher 
Whisperer”
2nd place: Bill Sherck, “3 Generations on 
the Fly”
3rd place: Eric Parker Andersen, “The Spin 
Doctor”

CONSERVATION
* 1st place: David Majure, “Bringing Back 
the Bighorn”
2nd place: David Majure, “A Growing  

Population of Mexican Wolves”
3rd place: Kris Millgate, “Snorkeling for 
Salmon”

HUMOR
1st place: Trey Reid, “Treestand Safety 
Campaign PSA: Your Tethers Too Low”
2nd place: Trey Reid, “Treestand Safety 
Campaign PSA: Use a Haul Line”
3rd place: Ed Kanze, “Golly, Wally: Giant 
Beavers Still Surviving in the Adiron-
dacks?”

GEAR/TECHNICAL
1st place: Bill Sherck, “Vistabule”
2nd place: Bill Sherck,“Whittier Decoys”
3rd place: Dan Small, “The Range of  
Richfield”

OUTDOOR FUN AND ADVENTURE
1st place: Eric Parker Andersen,  
“Scubapalooza”
2nd place: Bill Sherck, “Quetico”
3rd place: Grant McOmie, “Clam Gun 
Man”

FAMILY PARTICIPATION/YOUTH  
OUTDOOR EDUCATION
1st place: Kelly Jo McDonnell, “Okee  
Dokee Brothers”
2nd place: Joshua Bryant, “City Kid Farm”
3rd place: Bill Sherck, “Hope Kids”

*Denotes President’s Choice winner
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RADIO/PODCAST  
CONTEST

HUNTING/SHOOTING SPORTS 
1st place: Ty Stockton, “Lock ‘em Up”
2nd place: John Kruse, “Hunting for the 500 Year Old Man”
3rd place: Charlie Burchfield, “Talking Flintlock Rifles with Mr. 
Blackpowder”

OUTDOOR FUN/ADVENTURE 
* 1st place: Ty Stockton, “The Pack With Legs”
2nd place: John Kruse, “Riding the Rails in Wallowa County”
3rd place: Ty Stockton, “Summer’s Nighttime Light Shows are 
Spectacular”

MAGAZINE

HUNTING/SHOOTING SPORTS
1st place: David Sikes, “Hunting Heritage on RRR Ranch”
2nd place: David Sikes, “A Hunters Better Half”
3rd place: Tim Flanigan, “The Approved Manner”

FISHING
1st place: Christopher Batin, “Praise the Salmon”
2nd place: Michael Zlotnicki, “The Allure of Custom Baits”
3rd place: Jack Ballard, “Panfish on the Prairie”

CONSERVATION/NATURE
* 1st place: Ellen Horowitz, “Where Have All the Porcupines 
Gone?”
2nd place: David Zoby, “Losing the Land”
3rd place: Michael Zlotnicki, “Trout by the Pound”

HUMOR
1st place: Tim Flanigan, “The Talking Dog”
2nd place: Pat Wray, “The Existential Bootist”
3rd place: Christopher Batin, “Cold Case”

GEAR/TECHNICAL
1st place: Christopher Batin, “DEET: The Four Letter Word”
2nd place: Michael Zlotnicki, “The Allure of Custom Baits”
3rd place: Lisa Ballard, “Substitutions”

OUTDOOR FUN/ADVENTURE
1st place: Russell Roe, “Trekking Across the Top of Texas”
2nd place: Emily Stone, “Skiing in Yellowstone - Naturally”
3rd place: Lisa Ballard, “Rafting the Grand Canyon”

FAMILY PARTICPATION/YOUTH OUTDOOR EDUCATION
1st place: Christopher Batin, “Through the Ages”
2nd place: Jonathan Olivier, “Outdoor Medicine”
3rd place: Tom Keer, “Calling All Grouse Hunters”

 

2016 Excellence in Craft Winners

David Sikes’ image “Hobie in Fog” won second place in the scenic category in the photography contest. 
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2016 Excellence in Craft Winners

NEWSPAPER

HUNTING/SHOOTING SPORTS
1st place: Bob Frye, “One final 
adventure”
2nd place: Bob Frye, “Rise of the 
coyotes”
3rd place: Christine Peterson, 
“Field to fork”

FISHING
*1st place: Pat Wray, “Albacore 
Fishing with Madison”
2nd place: Bob Frye, “Red’s 
Secret”
3rd place: Mark Freeman, “The 
Club”

CONSERVATION/NATURE
1st place: David Sikes, “Whoops and 
Troops”
2nd place: Gail Jokerst, “Frank Vitale 
Gives a Voice to Wild Places”
3rd place: Emily Stone, “The Wolves of 
Isle Royal and  
Michipicoten Island”

HUMOR
1st place: Marc Folco, “What’s on an 
animal’s bucket list?”
2nd place: Pat Wray, “Getting sleep in the 
outdoors - or not”
3rd place: Steven Kendus, “When the en-
tomophobic hunter becomes the hunted”

GEAR/TECHNICAL
1st place: Bob Frye, “Big fish, little 
boats”
2nd place: Gail Jokerst, “The Bandana: 
More Than Just a Hiker’s Hankerchief”
3rd place: Brent Frazee, “Device helps 
find shot deer”

OUTDOOR FUN/ADVENTURE
1st place: Brent Frazee, “Wood really 
floats his boat”
2nd place: Risa Wyatt, “Slopes Without 
Borders--Portes du Soleil”
3rd place: Marty Basch, “At Killington, if 
you ski 100 days you’re in the club”

FAMILY PARTICIPATION/YOUTH  
OUTDOOR EDUCATION
*1st place: Pat Wray, “Albacore Fishing 
with Madison”
2nd place: Pat Wray, “Getting Kids Started 

in the Outdoors”
3rd place: Bob Frye, “Mentor hunt about 
getting kids outdoors”

BLOG

HUNTING/SHOOTING SPORTS
1st place: Jodi Stemler, “Colorado’s Big 
Secret”
2nd place: Ty Stockton, “Vegetarians Kill 

More Animals than Hunters Do”
3rd place: Laura Lundquist, “Why 
I’m apprehensive about hunter-
apprentice programs”

FISHING
* 1st place: Ben Moyer, “Into the 
Youghiogheny Gorge in search of 
native trout”
2nd place: Matthew Miller, “Ob-
sessed by Nature: The World of 
Fishy Life Listing”
3rd place: Matthew Miller, “A 
Sucker (Myth) is Born Every 
Minute”

CONSERVATION/NATURE
1st place: Andy Whitcomb,
“It’s Not Easy Being Green”
2nd place: Matthew Miller, “You Won’t 
Believe What Porcupines Eat (And No, 
Not Bigfoot Bones)”
3rd place: Candice Andrews, “One Bear’s 
Bad, Last Human Encounter”

HUMOR
1st place: Bob Ford, “Santa’s Helper”
2nd place: Bob Ford, “Big Boy and Min-
now”
3rd place: Marshall Nych, “A New 
Brother”

GEAR/TECHNICAL
1st place: Bob Ford, “Luxurious Living”
2nd place: Tom Keer, “Why it’s Important 
to Check on your Boat this Winter”
3rd place: Andy Whitcomb, “Physics of 
Fishing”

OUTDOOR FUN/ADVENTURE
1st place: Bill Monroe, “Shake N Bake 
sets sail from Cabo into dark, unsettled 
waters”
2nd place: Bill Monroe, “Oregonians race 
hurricane to Cabo San Lucas”
3rd place: Ty Stockton, “The Great Sand 

Dunes are More than Just Sand”

FAMILY PARTICIPATION/YOUTH OUT-
DOOR EDUCATION
1st place: Tom Keer, “Holding Your Kids’ 
Attention When They Are Young”
2nd place: David Barus, “Magical Fishing 
Moments for 241 Learning To Fish!”
3rd place: Michael McKenna, “Fred Hall 
Father’s Day Fishing Derby”

“Red tail blue edge” by Lefty Ray Chapa won third place in the fauna category in the 
photography contest. 

“Sailor’s Delight at West Pond Cove, Acadia National Park” by 
Colleen Miniuk-Sperry won first place for scenic images in the 
photography contest. 
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COLUMN

OVERALL

1st place: Christopher Batin, “Praise the 
Salmon;” “Through the Ages;” “Family 
First”
2nd place: Emily Stone, “What is lovely 
and will not last;” “Return of the ruby 
throated hummers;” “Complex sundew’s 
charm belies its perils”
3rd place: Thomas Stienstra
“Cliff’s collapse shows it’s best to heed na-
ture’s warnings;” “Nature often catches up 
with people who are unaware;” “Low snow 
makes this the best year to hike Pacific 
Crest Trail” 

BOOK

GENERAL AUDIENCE

1st place: Todd Wilkinson, “Grizzlies of 
Pilgrim Creek: An Intimate Portrait of 399, 
The Most Famous Bear of Greater  
Yellowstone”
2nd place: Colleen Miniuk-Sperry, “Wild in 
Arizona: Photographing Arizona’s  
Wildflowers”
3rd place: Ann and Rob Simpson, “Nature 
Guide to Yellowstone National Park”

YOUTH AUDIENCE

1st place: Gene Hester, “My Friend Hootie”
2nd place: Laurel Neme, “Orangutan 
Houdini”
3rd place: Ken Keffer, “The Secret Lives of 
Animals”

ILLUSTRATION/GRAPHIC

GENERAL OUTDOOR

1st place: Gerald Putt, “Hoodie Haven”
2nd place: Gerald Putt “Meeting the Chal-
lenge”
3rd place: Sam Caldwell, “Santa Takes a 
Break”

2016 Excellence in Craft Winners

(Above) Colleen Miniuk-Sperry’s “Single Triumph of  
Summer” won second in the flora category. (Right)  Bill 
Monroe’s “On the net” placed first in the family  
participation/youth outdoor education category in the 
photo contest.

“Monsoon Surprise” by Colleen Miniuk-Sperry won third 
place in the scenic category of  the photo contest.

(Top) Tim Roman’s “Brown Trout” won second in the outdoor 
fun/adventure category of  the photography contest.

“Green-crowned Brilliant Hummingbird in the Rain” by Joe 
McDonald won second in the fauna category of  the photography 
contest. 
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2016 Excellence in Craft Winners

 
 

PHOTOGRAPHY

ACTION

* 1st place: Joe McDonald, “Pallas long-tongued bat”
2nd place: Gary Kramer, “Pintail taking off”
3rd place: Timothy Flanigan, “Water Walking Red-breasted Mer-
ganser”

PEOPLE

1st place: Gary Kramer, “Fishing Sunrise/Sunset”
2nd place: Jess McGlothlin, “Duck”
3rd place: Gary Kramer, “Shooting Sunrise/Sunset”

SCENIC

1st place: Colleen Miniuk-Sperry, “Sailor’s Delight at West Pond 
Cove, Acadia National Park”
2nd place: David Sikes, “Hobie in Fog”
3rd place: Colleen Miniuk-Sperry, “Monsoon Surprise”

FLORA

1st place: Colleen Miniuk-Sperry, “Joy in the Little Things (Yellow 
Salsify Seed Head)”
2nd place: Colleen Miniuk-Sperry, “Single Triumph of Summer”
3rd place: Ann and Rob Simpson, “Yellow Columbine”

FAUNA

1st place: Michael Furtman, “Down on the Farm - Snowy Owl on 
Tractor”
2nd place: Joe McDonald, “Green-crowned Brilliant Hummingbird 
in the rain”
3rd place: Lefty Ray Chapa, “Red tail blue edge”

OUTDOOR FUN/ADVENTURE

1st place: Ann and Rob Simpson, “Wildlife Watching Fun at Any 
Age”
2nd place: Tim Romano, “Brown Trout”
3rd place: Joseph Dits, “The wonders of Rum Village Park in South 
Bend”

FAMILY PARTICIPATION/YOUTH OUTDOOR EDUCATION

1st place: Bill Monroe, “On the net”
2nd place: Tim Romano, “Little Rower”
3rd place: James Smedley, “Father and Son”

“Wildlife Watching Fun at Any Age” by Ann and Rob Simpson won first place in the outdoor 
fun/adventure category of  the photography contest.

Gary Kramer‘s “Pintail taking off” placed second  in the action category.

 “Water Walking Red-breasted Merganser” by Timothy Flanigan placed third in the action 
category of  the photography contest.
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2016 Excellence in Craft Winners

Michael Furtman’s “Down on the Farm - Snowy Owl on Tractor” won the fauna 
category in the photo contest.

“The wonders of  Rum Village Park in South Bend” by Joseph Dits placed third in 
the outdoor fun/adventure category. 

“Pallas long-tongued bat” by Joe McDonald won first place in the action category in the photo 
contest. 

“Fishing Sunrise/Sunset” by Gary Kramer won the people category in the photo contest.

“Yellow Columbine” by Ann and Rob Simpson placed third in 
the flora category in the photography contest. 
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2016 Excellence in Craft Winners

Gary Kramer’s “Shooting Sunrise/Sunset” placed third in the people category of  the photo contest.

“Father and Son” by James Smedley placed third in the family participation/youth outdoor 
education category in the photo contest.

Tim Romano’s “Little Rower” placed second in the family particpation/youth outdoor educa-
tion category in the photo contest.
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THE VOICE OF THE OUTDOORS®

“  ”— BRENT FRAZEE ,  Kansas City, Missouri, member since 1980

OWAA inspires and keeps my fire for outdoors writing burning. It provides a chance to interact with 
and exchange ideas/problems with the most talented outdoors communicators in the nation. It has taken 
me to conferences in beautiful locations across the country. It has expanded my horizons through seminars 
at those conferences. It has given me a chance to see how my work stacks up in Excellence in Craft con-
tests. And it has helped me form new friendships with communicators across the country.  
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Honorary Award Recipients

J.  HAMMOND BROWN MEMORIAL AWARD 
OWAA’s most prestigious recognition of a member for devoted past service to the organization over a period of continuous years.

Recipient: Tom Wharton, West Jordan, Utah
Tom Wharton, a writer at the Salt Lake City Tribune, joined OWAA in 1981 and his talent earned him a string of awards in the Excel-

lence in Craft contests. 
Wharton revved up his OWAA involvement in 1988 and didn’t slow down for more than 20 years, serving on at least one committee 

each year and more than 50 overall, said Phil Bloom, a past Ham Brown award recipient. 
Wharton served on OWAA’s board in 1992. He climbed the ladder to president in 1998.
He acted as local chair of two OWAA conferences in Utah — Salt Lake City in 1990 and St. George in 2001. He also helped with the 

2011 conference at Snowbird in Utah.
He guided OWAA’s headquarters move from Pennsylvania to Montana, and played a key role in forming OWAA’s Newspaper section in 

1991.
Along the way, his work inspired others, including OWAA’s newest president, Brett Prettyman, who recalls reading Wharton as a 

youngster and then joining him at the Tribune as a sports writer.
 “Tom knew I wanted to be an outdoor writer,” Prettyman said. “He immediately took me under his wing and told me if I wanted to join 

the ranks I had to do two things — read ‘A Sand County Almanac’ and join OWAA.”

JADE OF CHIEFS AWARD
Nominated, voted on and presented by past award winners, known as the “Circle of Chiefs.”

Recipient: Larry Stone, Elkader, Iowa
For more than 30 years as an outdoor reporter for the Des Moines Register, and later as a freelance writer, Larry Stone championed 

clean water, good fishing, beautiful landscapes and enhanced wildlife habitat, said Rich Patterson, a past award recipient. Stone is a 
dedicated member of OWAA, regularly attending conferences and even recruiting his daughter, Emily Stone, to join. He is completely 
dedicated to conservation and unafraid to cover contentious issues in his region.

“He has been utterly courageous in voicing the truth in a state and region where agribusiness dominates politics and finance,” Patterson 
said. “For decades his communications showcased his passion for the land and his great courage revealing to his audiences land abuse 
often caused by industrial agriculture. He is a quiet and modest man who has devoted his life to making ours a better world.”

EXCELLENCE IN CRAFT AWARD
For outstanding effort in upholding the OWAA Creed and continued excellence in craft.
Recipient: Glenn Titus, Troy, Montana

Glenn Titus honed his skills on a typewriter and with still and motion-picture cameras before taking a job as a cinematographer and 
still photographer with the South Dakota Game, Fish and Parks Department. If you’ve seen film of the rare South Dakota black-footed 
ferrets, you’ve seen Titus’ work, said Tim Christie, last year’s recipient. Titus moved on to lead the information-education division with 
the Oklahoma Department of Wildlife Conservation in 1964. A few years later he left the job to become the outdoor editor with Oklahoma 
City’s Daily Oklahoman, where he gave outdoorsmen a prominent voice in sports coverage and kept them abreast of the tangled politics 
surrounding wildlife management in the state. He went on to spend much of his career as a freelance writer and editor. 

“For more than 40 years, Glenn spoke up for professional wildlife management and ethical use of the outdoors,” Christie said. 
He also dedicated his time to OWAA. Titus joined OWAA in 1962 and has served two terms on the Board of Directors. He won Out-

standing Board Member in 1977. He won the J. Hammond Brown Memorial Award in 1985.

 JACKIE PFEIFFER MEMORIAL AWARD
Awarded for exemplifying warmth and radiance, goodwill, helpfulness, generosity and kindness to others. Members and their spouses are 
eligible for the award.

Recipient: Thayne Smith, Claremore, Oklahoma
Every time Thayne Smith greeted Glenn Sapir at conference, he’d look him the eye and ask about Sapir’s wife, kids, health and job.
“And I knew he really cared about what I had to say,” said Sapir, a past recipient of the Jackie Pfeiffer Memorial Award. “I am sure 

Thayne did this not only to me, but also to many of our members, making them feel cared about and welcome.”
Smith is a longtime member, both as an individual and supporter, and past president of OWAA. 
For several years Smith missed conference as he tended to his sick wife.
“His absence was always missed by me,” Sapir said. “Conference was just a little bit cooler without the warmth of Thayne Smith.” n
  

2016 OWAA honorary award recipients
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Association Update

DONORS
April, May and June brought monetary 

gifts from generous donors. These tax-
deductible donations are dedicated to funds 
designed to boost OWAA efforts ranging 
from education programs to operational 
costs. For details about OWAA funds, con-
tact OWAA headquarters at 406-728-7434.

Bob Smith Fund
Lisa Ballard
Terrence J. Brady
Sharon and Bob Busch
George Harrison
Mark LaBarbera
Marty Malin
Bodie McDowell
Bill Monroe
Allan Moore
Rich Patterson
Halcyone E. Perlman
William & Jeanne Powell
Glenn Sapir
Mark & Susan Sosin
Sil Strung
Joel Vance
Pat Wray

Operating Fund
Sam Caldwell
Bill Thompson

Restricted Endowment
Paul Queneau 

NEW MEMBERS
New member listings include references 

to acronyms that relate to Skills, Subject 
Matter and Sections. A key for these acro-
nyms can be found at http://owaa.org/ou/
about-owaa-skills-subject-matter-sections/

Eric Chandler, 2816 Greysolon Rd., 
Duluth, MN 55812. (H) 218-728-4410, (C) 
218-213-5223, (W) 218-213-5223,  
fourchandlers@msn.com, https:/ 
/ericchandler.wordpress.com. Credits in 
Flying magazine, Silent Sports magazine, 
Northern Wilds, Minnesota Flyer and Lake 
Country Journal, to name a few. Literary 
journals like Grey Sparrow Journal, The 
Talking Stick and Sleetmagazine.com have 
published his fiction, creative nonfiction and 

poetry. Member of Lake Superior Writers 
and an associate member of the Military 
Writers Guild. Volunteers writing interviews 
with Duluth Cross Country Ski Clubmem-
bers to support its  capital campaign to raise 
money to build a $2 million new cross-
country ski facility in Duluth. He also helps 
with communications tasks with the Duluth 
Composite Team, a two-time state cham-
pion high school mountain bike team based 
in Duluth. He’s also an Air Force veteran 
with 20 years of experience flying the F-16. 
He served in Iraq and Afghanistan. He en-
joys cross-country ski racing and marathon 
running. He lives with his wife and two 
children in Duluth. (Shelley) Skills: BCO; 
Subject Matter: GLMNOS. Approved for 
Active membership; sponsored by Shawn 
Perich.

Norman R. Gardner, Florida by Water, 
6726 Newgate Circle E., Jacksonville, FL 
32244. (C) 904-866-6389, (W) 904-866-
6389, (F) 904-875-4794, rusty@florid-
abywater.com, http://floridabywater.com. 
Created and maintains the Florida By Water 
and Boat Florida websites as well as a boat-
ing social media network. Serves as a co-
host on the World of Boating radio network. 
President, Jacksonville Marine Association. 
Winner, 2011 Flagler Award to recognize 
outstanding tourism marketing in Florida. 
Skills: DILOQSV; Subject Matter: KL; Sec-
tions: CPR. Approved for Active member-
ship; sponsored by Vicki J. Mountz.

Tom Hazelton, 1418 Judith Ave.,  
Roseville, MN 55113. (H) 218-590-1761, 
(C) 218-590-1761, (W) 218-590-1761,  
tchazelton@gmail.com, http://www. 
voyageurpursuits.com. Monthly columnnist, 
midcurrent.com. Blogger at  
voyageurpursuits.com. Skills: EOS; Subject 
Matter: ACD; Sections: MP. Approved for 
Active membership; sponsored by Brandon 
Shuler.

Hannah Kearse, 540 Water Turkey Re-
treat, Charleston, SC 29412. (C) 843-469-
1144, hdkearse@gmail.com. Skills: OQS; 
Subject Matter: GJLMORS; Sections: CP. 
Approved for Student membership; spon-
sored by Bridget Hawkins.

Dacia Meneguzzo, 40570 Reed Ave., 
North Branch, MN 55056. (H) 952-210-

5278, (C) 952-210-5278, (W) 651-649-
5129, daciameneguzzo@gmail.com, http://
www.nrs.fs.fed.us/people/Meneguzzo. 
Currently a research forester for the U.S. 
Forest Service. She publishes her findings 
in a variety of formats including reports, 
conference proceedings, research data 
sets and peer-reviewed scientific research 
articles. Currently a doctoral candidate in 
natural resources science and management 
at the University of Minnesota. Planning 
to start a blog with her photos and writings 
about her outdoor activities and adventures. 
She would also like to combine her research 
background with more creative writing to 
convey natural resource issues in a scientific 
manner that is easier to read and under-
stand for a broader audience. Her interests 
and hobbies include pretty much anything 
outdoorsy including hunting (primarily 
archery), fishing, hiking, snowshoeing, 
ATVing, outdoor photography and travel-
ing. Also enjoys writing, painting, drawing 
and reading. (Josh Kilanowski) Skills: O; 
Subject Matter: ACDFHOR; Sections: Pho-
tography. Approved for Associate member-
ship; sponsored by Katie McKalip.

Clay Newcomb, Bear Hunting magazine, 
P.O. Box 168, West Fork, AR 72774. (H) 
479-790-9362, (C) 479-790-9362, (W) 479-
790-9362, clay@bear-hunting.com, http://
www.bear-hunting.com. Owner, publisher 
and editor, Bear Hunting magazine. The 
publication has been in print for 16 years 
and he has owned the magazine for three 
years. Started and published Arkansas 
Bear and Buck Journal, a regional hunting 
publication, for five years. In addition to 
the hundreds of articles written for his own 
publications, he has contributed around 50 
freelance hunting articles over the past 10 
years to North American Whitetail, Bow-
hunter magazine, Bow and Arrow Maga-
zine, Bowhunting World, Traditional Bow-
hunter and the Arkansas Sportsman. (Misty) 
Skills: DENOPSVW; Subject Matter: CEF; 
Sections: M. Approved for Active member-
ship; sponsored by Randy Zellers.

Mike Rice, Mud Dog Saltwater Flies, 
886 Summer St., Marshfield, MA 02050. 
(H) 781-254-4533, (C) 781-254-4533,  
muddogflies@gmail.com,  

ASSOCIATION UPDATE
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Association Update

http://muddogflies.com, http:// 
backwaterflats.blogspot.com/. Fly tier and 
owner of Mud Dog Saltwater Flies, a small 
niche company focusing on Northeast 
saltwater since January 2000. Regal Vise 
endorsed fly tier. Blogger at http:// 
backwaterflats.blogspot.com. Skills: CI; 
Subject Matter: ABKL; Sections: C. Ap-
proved for Associate membership; spon-
sored by Tom Keer.

Kyle Sanson, 25 Wallace Ct., Brant-
ford, ON N3T5L7 Canada. (H) 226-750-
9054, k.pk.sanson@gmail.com. Avid 
Canadian angler and hunter looking to 
share his knowledge and experiences in 
the outdoors with people across North 
America. Approved for Student member-
ship; sponsored by Roger M. Brunt.

Robert Whitescarver, Whitescarver 
Natural Resource Management LLC, 120 
Trimbles Mill Rd., Swoope, VA 24479. 
(H) 540-280-7134, (C) 540-280-7134, (W) 
540-280-7134, (F) 540-280-7134, bobby.
whitescarver@gettingmoreontheground.
com, http://gettingmoreontheground.com. 
Contractor and writer for the Chesapeake 
Bay Foundation. Writer, Bay Journal 
News Service, Virginia Wildlife magazine. 
Active blogger. Author, ebook “Bobby’s 
7 Principles: Selling Riparian Forest Buf-
fers.” (Jeanne Hoffman) Skills: BCLNOW; 
Subject Matter: OQRSU; Sections: MN. 
Approved for Active membership; spon-
sored by Nancy Sorrells.

REINSTATED MEMBERS
Reinstated member listings include 

references to acronyms that relate to Skills, 
Subject Matter and Sections. A key for 
those acronyms can be found at http://
owaa.org/ou/about-owaa-skills-subject-
matter-sections/.

Jim Lynch, Jim Lynch Marine Art 
Studio, (Active) P.O. Box 986, Haiku, 
HI 96708-0986. (H) 808-344-4048, (F) 
808-661-3541, jimlynchart@me.com, 
www.jimlynchart.com. Plein air landscape 
painter and sculptor of wildlife and the 
outdoors. Teaches plein air painting and 
fly-fishing environmental workshops. Writ-
er, American Artist Magazine. Freelances 
outdoor articles with fine art illustrations 
and sculpture. Skills: A; Subject Matter: S. 

NEW SUPPORTING GROUPS,  
AGENCIES AND BUSINESSES
 Supporting Group listings include refer-
ences to acronyms that relate to resources 
they provide. A key for those acronyms 
can be found at http://.owaa.org/ou/about-
owaa-supporter-resources/.

CSL International, 520 Nicollet 
Mall, Ste. 450, Minneapolis, MN 55402. 
Contact: Kristoffar Nelson, senior associ-
ate. (W) 612-294-2005, (F) 612-294-2045, 
knelson@cslintl.com, http://www.cslintl.
com. Secondary contact: Lewis Wethall, 
analyst, 612-294-2009, lwethall@cslintl.
com. Consulting firm in the visitor and 
tourism industry.

Eders.com, 200 E. 89th St. #41D, New 
York, NY 10128. Contact: Dave Eder, 
founder. (W) 516-656-0808, dave@eders.
com, www.eders.com. Online retailer of 
archery and bowhunting equipment. Plans 
on getting into content as well. Supporter 
Resources: P.

Guidefitter, 4200 N. Lamar Blvd. Ste. 
250, Austin, TX 78756. Contact: Tyler 
Hock, creative director. (W) 717-448-
5663, tyler.hock@guidefitter.com, http://
www.guidefitter.com. Guidefitter repre-
sents the pulse of the guided hunting and 
fishing industry, connecting consumers, 
outfitters and brands through technol-
ogy and media. It is the destination for 
consumers seeking and sharing guided 
adventures of a lifetime, the platform for 
outfitters to save money and run a better 
business, and the influencer marketing and 
sales channel for outdoor gear manufactur-
ers. Supporter Resources: COP.

Stormy Kromer, 1238 Wal St., Iron-
wood, MI 49938. Contact: Gina Thorsen, 
president. (W) 906-932-1339, (Toll Free) 
888-455-2253, (F) 906-932-1579, gth-
orsen@stormykromer.com, http://www.
stormykromer.com. Established in 1903, 
Stormy Kromer is an outdoor apparel 
company comprised of genuine, hardwork-
ing artisans who strive to provide classic, 
yet contemporary products with the same 
passion, purity and practicality as the first 
Stormy Kromer cap over a century ago. 
Located in Michigan’s beautiful Up-
per Peninsula, Stormy Kromer proudly 
continues its tradition of hand-crafting 

American-made products and supporting 
American jobs. Supporter Resources: GIP.

Carson Optical, 2070 Fifth Ave., 
Ronkonkoma, NY 11779. Contact: Pam 
Hulbert, marketing and PR manager. 
(W) 631-963-5000, phulbert@carson.
com, http://carson.com. Carson Optical is 
known for product innovation, exceptional 
customer service and value. Carson is a 
leading supplier of consumer optics for 
all ages. Carson branded products include 
a wide range of binoculars, magnifiers, 
microscopes and related optical accesso-
ries. The people at Carson are marketing 
specialists, offering outstanding packag-
ing and strong advertising and editorial 
support. Their line of products was created 
with the user in mind. Supporter Resourc-
es: GIP.

Rio Ammunition, 433 E. Las Colinas 
Blvd. Ste. 900, Irving, TX 75039. Contact: 
Adam Reese, marketing manager. (W) 
217-389-1896, (Toll Free) 214-724-9536, 
areese@rioammo.com, http://www. 
rioammo.com. Manufacturer of shotgun 
shells for commercial, sporting and hunt-
ing uses. Supporter Resources: GIP.

REINSTATED SUPPORTING 
GROUPS
Reinstated Supporting Group listings 
include references to acronyms that relate 
to resources they provide. A key for those 
acronyms can be found at http://.owaa.org/
ou/about-owaa-supporter-resources/.

Wyoming Wildlife/Wyoming Game 
and Fish Department, 5400 Bishop 
Blvd., Cheyenne, WY 82009. Contact: 
Amy Bulger, editor. (W) 307-777-3543, 
amy.bulger@wyo.gov, https://wgfd.wyo.
gov/About-Us/Wyoming-Wildlife. Wyo-
ming Wildlife is published 12 times a year 
for hunters, anglers and wildlife enthu-
siasts. It explores state getaways as well 
as highlighting wildlife species and the 
science and management work Wyoming 
Game and Fish accomplishes to ensure 
the future of the state’s variety of wildlife. 
Supporter Resources: CO.

DECEASED MEMBERS
Richard “Dick” Nelson n

ASSOCIATION UPDATE
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Superior Printing 
of 

Heritage & Tradition

Whether you are putting thoughts and observations to paper, or capturing 
nature in all its glory through photography or painting, Seaber Turner  
Associates can provide the expertise to produce an original masterpiece  
that will be cherished by generations.

 Seaber Turner Associates specializes in the manufacturing  
 of books, magazines, calendars, and catalogs to look the  
 way you envision without compromise. Our state-of-the-art
  book manufacturing facilities enable self-publishers, non 
 profit organizations and corporations to cost-effectively   
 purchase printing of as little as 250 copies or as many 
 as desired.

We are PROUD to serve OWAA and MEMBERS as your printer.
Please call us at 610.944.6871 anytime to discuss your projects. 

Why Not Let Us Make 
Your Next Book?

610.944.6871
seabturner@aol.com

www.seaberturner.com

OWAA Member 
Benefit-Payment 
Terms: 1/3 Net 
30-60-90 days 
from delivery of 
finished product.
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Outdoor Writers Association
of America Inc.
615 Oak St., Ste. 201
Missoula, MT 59801
406-728-7434

Looking for more? Go online to read past issues of OU. PDFs are available for printing, too. 
Visit: www.owaa.org/ou/category/departments/table-of-contents. 

The Outdoor Writers Association of America would like to thank everyone involved in making the 2016 conference in 
Billings, Montana, a success. We appreciate all our attendees, speakers, booth and hospitality hosts, product donors, 
pre- and post-conference trip organizers, sponsors and committees. Specifically, we would like to thank:

Billings Planning Team
n Phil Bloom, conference program chair
n Jack Ballard, conference site local chair
n Alex Tyson, Visit Billings
n Alyssa Hall, Visit Billings
n Nick Mann, Visit Southeast Montana
n Randi Lovec, Radisson Hotel Billings
n Sherrill Morris, Radisson Hotel Billings
n Trinity Pierce, Montana Audubon Center
n Sherri Pallett and others, Blue Creek Sport Shooting Complex

Conference Sponsors 
n Hunt’s Photo & Video
n Migratory Bird Joint Ventures
n Mississippi Tourism
n National Shooting Sports Foundation
n Nissan North America
n Rocky Mountain Elk Foundation
n The Wilderness Society
n Toyota Motor Sales U.S.A.
n Visit Billings
n Visit Southeast Montana

We could not have done this without you, and hope to see you all in Duluth, Minnesota, next June. n

Thanks for making conference a success


