
FOREST FIRES, 
GRIZZLY BEARS 
AND MURDER
CHRISTINE CARBO MELDS MYSTERY 
AND THE OUTDOORS | p. 10

Excellence in Craft contest rules, 
a slice of southwest Louisiana 
AND MORE.&

OCTOBER/NOVEMBER 2017



CONTENTS

6

8

14

OCTOBER/NOVEMBER 2017  |  VOL. 78, NO. 5

p.6 |  SO YOU WANT TO BE A FISHING 
PHOTOGRAPHER?
By Jess McGlothlin

p.7  |  EARN AN EMMY EVEN WHEN 
THINGS GO WRONG
By Lisa Ballard

p.8  |  A SLICE OF SOUTHWEST 
LOUISIANA
By Jess McGlothlin

p.10  |  FOREST FIRES, GRIZZLY BEARS 
AND MURDER
By Courtney Brockman

p.12  |  NAVIGATING UNDEFINED 
WATERS
By Kris Thoemke

p.14  |  PORTFOLIO
By Ray Rychnovsky

p.24  |  HOOSIER HOSPITALITY 
AWAITS
By Phil Bloom

p.25  |  FISHING FORT WAYNE
By Phil Bloom

ALSO IN THIS ISSUE
PRESIDENT’S MESSAGE p.4 
EXCELLENCE IN CRAFT CONTEST 
RULES  p.17
NEW MEMBERS p.23
SUPPORTER SPOTLIGHT  p.26
ASSOCIATION UPDATE p.27

ON THE COVER
BY LYNN STARNES |  “Rising Hen.” Brian Hendon hunts with Ruf-Fun, a dog Starnes later adopted, in 
Yerington, Nevada in December 2016. Starnes retired from the U.S. Fish and Wildlife Service in 2006 
and is now a freelance photographer who focuses on wildlife. She recently released the book “Fang, Hoof and 
Claw: Wildlife through a Biologist’s Lens.” See more of Starnes’ work at http://www.greatwildlifephotos.com.

2   OUTDOORS UNLIMITED | OCTOBER/NOVEMBER 2017



Our mission: improve 
the professional skills 
of our members, set 
the highest ethical 
and communications 
standards, encourage 
public enjoyment 
and conservation 
of natural resources 
and mentor the next 
generation of profes-
sional outdoor communicators.

NATIONAL HEADQUARTERS
615 Oak St., Ste. 201
Missoula, MT 59801
406-728-7434, Fax: 406-728-7445
info@owaa.org, owaa.org

STAFF
Executive Director: Brandon Shuler
Membership & Conference Services  
Director: Jessica Seitz
Outdoors Unlimited Editor: Kelsey Dayton
Copy Editor: Bill Bowers

PRESIDENT
Phil Bloom, Indiana

OFFICERS
1st Vice President: Paul Queneau,  
Montana
2nd Vice President: Tim Mead, North 
Carolina
Secretary: Colleen Miniuk-Sperry, Arizona
Treasurer: Tom Sadler, Virginia

BOARD MEMBERS
Bob Ford, Pennsylvania
Karen Loke, Texas
Becky Jones Mahlum, North Dakota
Vicki J. Mountz, South Carolina
Christine Peterson, Wyoming
Ann Simpson, Virginia
Matt Soberg, Minnesota
Danielle Taylor, Pennsylvania
Paul Vang, Montana

COUNSELS
Attorney: William Jay Powell, Missouri
Medical: William W. Forgey, Indiana

Copyright October/November 2017 by Outdoor 
Writers Association of America Inc. Reproduction in 
whole or in part without permission is prohibited. The 
contents of Outdoors Unlimited do not necessarily 
represent the opinion or endorsement of OWAA, 
its staff, officers, directors or members. Outdoors 
Unlimited (ISSN 0030-7181) is published bimonthly 
by Outdoor Writers Association of America Inc., 615 
Oak St., Ste. 201, Missoula, MT 59801. Periodicals 
postage paid at Missoula, MT, and additional mailing 
offices. POSTMASTER: Send address changes to 
Outdoors Unlimited, Outdoor Writers Association of 
America Inc., 615 Oak St., Ste. 201, Missoula, MT 
59801.

THE 2017 CONFERENCE 
in Duluth, Minnesota, is 
now behind us and I have to 

acknowledge three things I appreciated 
while overseeing my first annual gath-
ering as executive director (of which I 
take no credit for, those kudos solidly 
go to Colleen Minuik-Sperry as interim 
director and the inimitable energizer, 
Jessica Seitz, who is OWAA’s all things 
conference).

First, besides our staff, we have a 
vibrant and dedicated group of vol-
unteers. Paul Queneau, as conference 
chair, was absolutely phenomenal and 
stood up to the challenge of planning 
conference with grace and verve. The 
Duluth ground team of Gene Shaw, 
Michael Furtman and so many others 
gave the conference the feeling of a 
homecoming to friends rather than a 
distant trip to an exotic land. I know 
many of us got to check out the sites, 
and having locals steer us in the right 
directions made it even more enjoyable. 
I have to admit some of the views on 
Lake Superior left my heart pounding, 
and the morning light on the Palisades 
was some of the most arresting imagery 
I have ever witnessed. 

Next, if I did not thank Visit Duluth 
— and I would encourage each of 
you to drop an email or old-fashioned 
thank you letter — I would be remiss. 
Bob Gustafson and Stacy Oltmanns 
rolled out the red carpet for us, as did 
the entire city. I cannot tell you exactly 
how many media hits we received from 
television and radio interviews, and 
print stories and online articles, but it 
appeared that OWAA 2017 was every-
where in Duluth. The city welcomed us 
with open arms, and I can’t wait to get 
back. This time with a mountain bike.

Third, I have to take the time to 
thank our board, and pass on a few ob-
servations that leave me ecstatic about 
the organization’s future. For what 
we believe is the first time in OWAA’s 
history, our board is equally split with 
men and women. This gender parity 
bodes well for us and it bodes well for 
the outdoors industry at large. 

We also have a mix of, let’s say “sea-
soned” board members who measure 
their membership in decades, and oth-
ers who were still in short pants when 
many of our vets were taking their first 
professional pens to paper. This age 
range is exciting and proves our older 
generation is passing down our history 
to the open arms of the next. This 
continuity is a godsend for any organi-
zation, but it is also emblematic of the 
willingness of our members to share our 
stories, a trait that is written deep in our 
DNA.

And finally, as many of you have 
known, we have had an interesting ride 
with the OWAA website. As of early 
August, our resource problems and 
access should be fixed. Jessica Seitz and 
Ashley Chadwick did a great job of 
transferring over a sizeable and complex 
website to a new host. This will get rid 
of our site’s memory issues and down-
time. It also trimmed some fat off our 
technology costs. Thanks for all of your 
patience during the transition. 

I am still excited about this en-
deavor as I begin moving into the 
forward-looking stages of my tenure as 
executive director. Thank you for your 
faith in me.

None of these initiatives, however, 
are achievable without your support. I 
welcome input from the general mem-
bership and our supporting groups, and 
I beg for increased participation. The 
health of the organization rests within 
your passions and your dedication as 
communicators. We are storytellers and 
create things that inspire and transform 
our audiences. This organization is our 
greatest story and the legacy that is this 
nation’s outdoors heritage. I plan to be 
here a while, and am excited to work 
with and meet all of my coauthors in 
this story.   •

 
 —  Brandon Shuler 

is the executive director 
of the Outdoor Writers 
Association of America.

Starting the next chapter
FROM THE EXECUTIVE DIRECTOR

Outdoor Writers  
Association of America

OWAA.ORG/OU | OUTDOORS UNLIMITED   3



YOU CAN HELP OWAA get 
better, and it’s easy.

Join a committee. It is the 
perfect way to dabble in getting more 
involved with the organization. Volun-
teer contributions of time and talent 
are the lifeblood of OWAA’s governance 
structure. Although the board of direc-
tors makes most of the organization’s 
decisions, initiatives often begin with 
committees.

OWAA’s bylaws list 17 committees for 
the organization, from awards to strategic 
planning. The president can set ad hoc 
committees as needed.

Committee chairs are established in the 
bylaws, through board policy or appoint-
ed by the president, who also populates 
committees with OWAA members who 
either volunteer or are persuaded to serve.

The easiest ones to fill are those chis-
eled in stone, such as the past presidents’ 
council, which acts as an advisory council 
to the board of directors and is auto-
matically chaired by the immediate past 
president. This year it’s Brett Prettyman.

Another bylaws assignment is the 
conference program committee, chaired 
by the new second vice president, Tim 
Mead, who is also overseeing the sections 
committee this year. Mead will work with 
OWAA’s conference planner, Jessica Seitz, 
to create the program filled with news-
makers and craft improvement sessions 
for the 2018 conference. He’ll also work 
with the section leaders to help identify 
topics for craft improvement sessions at 
conference or webinars throughout the 
year.

Paul Queneau, our first vice president, 
chairs the strategic planning committee, 
which includes the entire board and a 
handful of others. A strengths, weak-
nesses, opportunities and threats analysis 
done by last year’s committee laid the 
groundwork for putting together short-
term and long-term strategic plans for the 
organization.

Newly elected treasurer and former 
OWAA executive director Tom Sadler 
chairs the finance committee, which has 
the longest job description in the bylaws. 

Look it up.
Bylaws also require second-year board 

members to comprise the officer nomi-
nating committee. Bob Ford, Karen Loke 
and Christine Peterson, who will chair 
the committee, will present at least two 
second vice president candidates for the 
board to vote upon. Our second vice 
president helps plan the annual confer-
ence and eventually ascends to president 
of the organization. If you’re interested in 
the job, let them know.

Likewise, if you’re interested in a seat 
on the board of directors, contact board 
nominating committee chair Ty Stock-
ton, or one of his team — Bill Graham, 
Marion Patterson, Ann Simpson, Dan 
Small or Risa Wyatt — as they evaluate 
potential candidates and select a slate of 
six for next year’s election.

Back to Bob Ford and Christine Peter-
son for a moment. They are pulling extra 
duty by respectively chairing develop-
ment and national affairs and environ-
ment committees for the second year in 
a row. Bob’s committee will flesh out a 
recent fundraising proposal as a run-up 
to OWAA’s 100th anniversary in 2027. 
Christine’s committee provides articles 
to Outdoors Unlimited on outdoor and 
recreation issues.

Four other committees also have the 
same chairs as last year — contest (Mary 
Nickum and Mark Taylor), craft improve-
ment (Linda Water Nelson), ethics (Terry 
Brady) and member services (Colleen 
Miniuk-Sperry) — and the same assign-
ments.

Mary and Mark have the most 
labor-intensive challenge — find chief 
judges for each Excellence In Craft 
Contest category and dozens of sub-judg-
es to review and score entries. It takes a 
workforce of about 100 to pull it off.

Linda’s committee is charged with 
soliciting craft improvement articles for 
Outdoors Unlimited. If you have a story 
you’d like to write or a topic you want 
to learn more about, seek out the craft 
improvement committee.

Terry’s committee will review any ethics 
complaints against an OWAA member. 

Committees offer easy way to get involved 
PRESIDENT’S MESSAGE

Phil Bloom is the former communica-
tions director for the Indiana Depart-
ment of Natural Resources and former 
outdoors editor at the Fort Wayne 
Journal Gazette. 

Phil Bloom
OWAA president
philbloom.owaa@frontier.com
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PRESIDENT’S MESSAGE

And Colleen’s committee will work to make sure members are 
getting what they need out of the organization.

Thanks to Lisa Ballard for taking the reins of the education 
committee, which selects the John Madson Fellowship recipients 
and winners of the Norm Strung Youth Writing Contest.

Rather than saddle the marketing committee with a nebulous 
charge of promoting OWAA programs and products to uniden-
tified target audiences, chair Brent Wheat has accepted a more 
focused initiative — promote the 2018 Fort Wayne, Indiana, 
conference. 

Matt Soberg brings insights to the membership recruitment 
committee drawn from experience with membership campaigns 
for his employer, the Ruffed Grouse Society. His committee will 
work to bolster our membership.

Two ad hoc committees are in place for the coming year. One 
is the supporter relations committee, which aims to keep sup-

porting groups informed about OWAA initiatives and programs. 
It is ably chaired by Katie McKalip. The other is the diversity 
committee, which Danielle Taylor has agreed to chair. She’ll lead 
efforts to foster diversity in outdoor recreation and communica-
tion.

While every effort is made to lock down the committees at the 
summer conference, there’s always room to help somewhere.

A frequently asked question is how much time is required. 
The truth is, it depends.

What’s also true is committee work is the doorway to being 
part of OWAA beyond just paying your annual dues. By taking 
part in OWAA’s governance, even by the smallest measure, you 
gain an enhanced stake in our organization’s success, both pres-
ent and future. 

If you want to help, give me a call at 260-804-6829. I promise 
to find you a spot. •

OWAA COMMITTEES, 
CHAIRS AND CONTACT 
INFORMATION

AWARDS
Brett Prettyman 

brettoutdoors@yahoo.com

BOARD NOMINATING
Ty Stockton 

stockyty@gmail.com

CONFERENCE PROGRAM
Tim Mead

ancientanglertim@aol.com

CONTEST
Mary Nickum and Mark Taylor

mjnickum@hotmail.com and  
mtaylor@tu.org

CRAFT IMPROVEMENT
Linda Water Nelson

waternelso@aol.com

DEVELOPMENT
Bob Ford

beaglebard@gmail.com

DIVERSITY
Danielle Taylor

danielle.r.taylor@gmail.com

EDUCATION
Lisa Ballard

lisaballardoutdoors@gmail.com

ETHICS
Terry Brady

tbrady@pa.gov

FINANCE
Tom Sadler

tom@middlerivergroup.com

MARKETING
Brent Wheat

btwheat@wildindiana.com

MEMBERSHIP RECRUITMENT
Matt Soberg

matts@ruffedgrousesociety.org

MEMBER SERVICES
Colleen Miniuk-Sperry

cms@cms-photo.com

NATIONAL AFFAIRS AND ENVI-
RONMENT
Christine Peterson

christine.peterson@trib.com

OFFICER NOMINATING
Christine Peterson

christine.peterson@trib.com

PAST PRESIDENTS
Brett Prettyman 

brettoutdoors@yahoo.com

SECTIONS
Tim Mead

ancientanglertim@aol.com

STRATEGIC PLANNING
Paul Queneau

pqueneau@rmef.org

SUPPORTER RELATIONS
Katie McKalip

mckalip@backcountryhunters.org
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CRAFT IMPROVEMENT

So you want to be a fishing photographer?

BY JESS MCGLOTHLIN  
BOZEMAN, MONTANA

I GET AT LEAST TWO emails or 
social media messages a week: “Hey, 
what you’re doing looks like a lot of 

fun. I’m A) about to graduate or B) look-
ing to leave my corporate job and want to 
travel the world to shoot photographs of 
people fishing. How can I get your job?”

It’s always flattering to have the public 
view one as an expert in, well… anything. 
And I’m more than happy to share the 
path that led to me to where I am now. 
It’s an ever-evolving proposition, and I’m 
sure as hell learning something new every 
day.

Every conversation, be it a phone call, 
in-person, or via email, however, begins 
with this simple warning: it’s not as glam-
orous as it looks. In between the monster 
fish, beautiful locations and far-flung 
locales, there’s plenty of sleeping on grimy 
airport floors, getting tested for tropical 
diseases and eating whatever food might 
be on hand, readily identifiable or not. 
When in Rome, and all that.

There are also the 3 a.m. work sessions, 
glazed eyes from photo editing days and 
exhausted writing stints where I stare 
vacantly at a blank sheet of paper until 
I just decide to start writing gibberish. 
Stability is a forgotten thing, I keep a “go 
bag” packed for last-minute trips, and 
keeping a steady relationship is chal-
lenging to say the least. I pay rent even 
though I’m gone anywhere from four to 
six months of the year.

So, yes, while it may look glamorous 
and exciting — and it can be both, 
though glamorous isn’t often the adjective 
I’d use — realize there’s a cost to those 
good moments.

Still thinking about becoming an 
outdoor/fishing photographer or writer? 
Read on; here are five tips to help you on 
your way.

1. Most important of all, be willing 
to put the work in. In my early years, I 

worked three jobs while teaching myself 
how to shoot. There’s no way to gain 
an instant skill set in this world. To be 
a professional it takes long hours in the 
field, plenty of research and learning on 
your own and a willingness to set aside 
other aspects of your life in order to make 
it work.

Put the ego aside and realize you’ve got 
a lot to learn. We all do.

2.  Develop your own style. The end 
goal is for someone to be flipping through 
the latest fishing magazine, lay eyes on 
one of your images and immediately 
know who shot it. A distinct shooting 
style sets you apart from your peers, and 
it’s something editors and commercial 
clients will look for. I’ve gotten some jobs 
because of my style, and had clients turn 
me down for others for the same reason. 
Sometimes it’s a good fit, other times it’s 
not, and that’s okay.

Your own style is a personal decision. 
Don’t just copy how someone else shoots. 
Experiment, see what feels right and 
make it your own.

3. Learn other aspects of the industry. 
This is especially true if you are inter-
ested in fly-fishing-specific media. You 
need to know what life on the other 

side of the lens is like. Some of the best 
moves I made early on in my career were 
working in international lodges and fly 
shops around the U.S. This helped me 
understand the challenges on the other 
side of the lens and also helped establish 
credibility. Now, I can arrive at a lodge 
for a shoot and honestly say, “Hey, I’ve 
been in your shoes. We’re good.” Every-
one relaxes.

Also, do yourself a favor and learn how 
to cast. It’s hard to look like a professional 
in the industry — in any matter — if you 
can’t fish yourself. The first day out with 
a new guide on location, we’ll chat about 
the battle plan and expectations, and then 
I’ll casually pick up the rod for a little 
bit. I’m by no means a rock star caster, 
but I can get it done. When a guide sees 
that he’s with someone who knows what 
they’re doing, the day mellows indescrib-
ably. Learn to fish; you don’t have to be 
the best in the world, but at least cover 
your basics. You won’t be respected it you 
don’t put in the effort.

4. Take notes. So, you only want to be 
a photographer and forget all that writing 
stuff? You should still pack a notebook 
and pen (or a phone with note-taking 

Moving gear to a float plane while on a shoot with Bristol Bay Lodge in Alaska. Outdoor photogra-
phy can you take you amazing places, but it’s also a lot of work. Photo: Jess McGlothlin

Prepare for more grit 
than glamour. 

Continued on page 11
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CRAFT IMPROVEMENT

Earn an Emmy even when things go wrong

IN PART ONE OF “Road to an Emmy,” I covered how the 
Emmy Awards work. In Part 2, I covered pre-production — 
everything you need to do before showing up on location. 

Now let’s roll the cameras.
Outdoor shoots rarely go as planned because we deal with 

both natural and man-induced elements. Here’s how to handle 
the common challenges on a shoot to end up with an Em-
my-quality production.

WANING WEATHER 
If the weather deteriorates and you can’t change the shoot 

date, reach for raingear for both your personnel and your camera 
gear. In addition, bring a large, sturdy umbrella to hold over the 
videographer and camera. Be diligent about keeping the lens 
clean. If the weather really goes to bad, find shelter, but don’t 
give up. 

Did you remember a light kit? The story 
may take place outdoors, but a light kit 
should always be on the gear list. You might 
be able to get interviews or voice-overs done 
indoors while you’re waiting for the sky to 
clear.

TOUGH TALENT 
When it’s take No. 14 and your host still 

can’t spit the words out, it’s time for Plan B. 
Be encouraging. Offer something to eat and 
drink. Change things up. Instead of walking 
from left to right, have him walk from right 
to left. Let him put the stand-up in his own 
words. If none of this works, shoot the stand-
up in parts, with different camera angles so 
you can easily edit it together.

 AN UNINTERESTING INTERVIEW 
A good interview starts before the cameras roll. Contact your 

guest before you arrive to go over what she’ll be asked, what she 
should wear and what the shooting situation will be. She’s the 
expert and might have some good ideas, too.

On location, take whatever time you’ve got before you shoot 
to strike up a conversation and set her at ease. If she’s still a dud 
when the camera’s on, shoot what you can, then get the infor-
mation so you can recraft the segment using narration, visuals or 
subtitles.

SOUND INTERFERENCE 
Sound quality is one of the key aspects of a production that 

wins Emmys. Wind, running water, a closing car door, a sneeze, 
a distant siren, crashing waves, airplanes, a squawking bird, 
random frequency interference and more can all waylay audio 
quality. Bring along a separate sound technician if you can, so 
the videographer can concentrate on the visuals. Or at least 
check audio after something important is said. And always shoot 
at least two good takes because sometimes you can’t pick up a 
sound hit until you’re editing.

GEAR FAILURE 
Always bring at least two cameras, an extra mic and extra 

batteries on location.

NO FISH
I once shot a segment about fishing on the Upper Connecti-

cut River in New Hampshire. We spent 14 hours on the water 
and never saw a trout. You can’t cue wildlife. If 
none cooperate, you have two choices: try again 
another day or change the focus of the piece to 
the place, a conservation challenge, the experi-
ence, the humor of the situation or anything but 
the fishing. You don’t need to catch fish to win 
an Emmy, but you need to tell a good story that’s 
beautifully produced.

 That’s what production is really about — 
getting the material to tell a good story. It takes 
at least double the normal time for any activity. 
So when I’m shooting a hike that normally 
takes four hours, I assume the shoot will take at 
least eight hours. That allows me to get lots of 
footage from wide shots and cutaways to scenic 
and close-ups, as well as any other creative angle 

I can imagine. More than one interview? Remember to switch 
sides. Most importantly, be flexible. Things rarely go as planned. 
Sometimes a better segment or show is there for you, but you’ve 
got to be open-minded and prepared enough to see it. •

—  Lisa Ballard, an OWAA past president, has 
won three Emmy awards and received five oth-
er Emmy nominations in the categories of Field 
Producer, On-Camera Host – Interviewer and 
Documentary Producer. To learn more about her 
television, photography and writing, go to http://
lisaballardoutdoors.com/.

BY LISA BALLARD  | RED LODGE, MONTANA

Preparation can help you overcome bad weather and a even a lack of fish.

YOU DON’T NEED 
TO CATCH FISH 

TO WIN AN EMMY, 
BUT YOU NEED 

TO TELL A GOOD 
STORY THAT’S 
BEAUTIFULLY 
PRODUCED.
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TRAVEL

WITHIN A DAY OF landing 
in southwest Louisiana, I’d 
visited the local tackle shop, 

passed a variety of drive-through daiqui-
ri huts and been inundated with local 
cuisine, including gumbo, boudin balls, 
pistolettes, crawfish and enough fried sea-
food to feed a small army. The air was hot 
and heavy; comfortable in that way that 
makes me yearn for a glass of sweet tea.

Sitting at the aptly named Seafood Pal-
ace, wrist-deep in crawfish and other local 
delicacies, I mulled over the coming few 
days and how to best taste the full flavor 
of the region.This corner of the Pelican 
State is sometimes referred to as “the 
sportsman’s paradise,” a perfect name for 
a land that’s home to plentiful hunting 
and fishing opportunities, and plenty of 
distinctive vittles to refuel after a long day 
in the field.

As I discovered, it’s possible to experi-
ence Lake Charles’ culture and offerings 
with even a short stay. Here’s what should 
be on any visitor’s hit list:

WILDLIFE WATCHING AND 
BIRDING

The region is known for its hunting 
and fishing, and birders and wildlife lov-
ers will find plenty to occupy themselves 
as well.

• The Cameron Prairie National Wild-
life Refuge boasts an informative visitors 
center with plenty of information on 
local birds, including what birds to look 
for and where to spot them. Animated 
characters Tante Marie and T’Maurice 
are unexpectedly entertaining, and give 
a solid feel for the region’s culture and 
heritage.

• Grosse Savanne Eco-tours offer boat 
tours on 50,000 acres of private lands. 
Visitors can explore bird rookeries while 
spotting lurking alligators and a wide 
variety of local plants in private marshes. 
A comfortable, informative tour with 
friendly guides offers a relaxed introduc-
tion to the local flora and fauna.

• The Creole Nature Trail All-Ameri-
can Road is one of only 43 All-American 
Roads in the United States. Bring the 

camera, as there’s no shortage of things 
to photograph on the drive, including 
world-class bird and alligator populations. 
One stop along the trail, Rutherford 
Beach, is a relatively untouched section of 
beach that’s prime for seashell collecting.

• Pintail Wildlife Drive is a three-mile 
driving loop with plenty of opportunity 
to eye alligators and birds. A half-mile 
boardwalk is well worth the time for 
birders or photographers.

• Birders will find a stop at Peveto 

Woods Migratory Bird Sanctuary well 
worth their time; and taking the Cam-
eron Ferry across the ship channel offers 
an opportunity to spot dolphins (local 
rumor is a pink dolphin lives in the area) 
and plenty of pelicans.

• For those who are fishing-inclined, 
Big Lake Guide Service offers both in-
shore and Gulf oil rig fishing excursions. 
Anglers can catch flounder, speckled 
trout, redfish and more while experi-
encing a different view of the region’s 

A slice of southwest Louisiana
BY JESS MCGLOTHLIN  
BOZEMAN, MONTANA

Nick Poe of Big Lake Guide Service reels in a speckled trout 
caught off an oil rig in the Gulf of Mexico. Photos: Jess McGlothlin

Grosse Savanne Eco-tours has access 
to over 50,000 acres of private lands, 
including impressive bird rookeries. 

8   OUTDOORS UNLIMITED | OCTOBER/NOVEMBER 2017



TRAVEL

saltwater world.

DINING
• Mentioned above, the Seafood Palace  

is home to the true Louisiana experience. 

Sit at checkered-cloth-covered tables and 
delve into immense quantities of craw-
fish, fried seafood, gumbo and more. It’s 
the perfect experience to kick off a stay in 
Louisiana.

• Rikenjaks Brewing Company boasts 
a wide variety of local brews teamed 
with well-presented food offerings. Dine 
outside on the spacious patio and enjoy a 
few games of post-meal cornhole, or giant 
Jenga.

• Jack Daniel’s Bar and Grill, located at 
the L’Auberge Casino Resort, is home to 
chef Lyle Broussard, who creates a variety 
of unique dishes with local ingredients. 
(The gator bites and grilled redfish on the 
half shell are not to be missed.)

• Loggerheads, a relaxed favorite of 
Lake Charles locals, is nestled against 
the Calcasieu River. A large porch with 
outdoor dining offers a relaxing view 
of the river while simple but well-done 
Louisiana fare is served.

• For those looking for something a 
bit more refined, the posh yet comfort-
able Restaurant Calla offers a tempting 
modern tapas menu paired with craft 
cocktails and a well-curated wine list. 
Sustainable local ingredients are utilized 

in the ever-changing, seasonal menu.

DRINKING
Louisiana locals work hard and play 

harder, so it’s no surprise the area sup-
ports several craft distilleries and brew-
eries. 

• Louisiana Spirits, home of Bayou 
Rum, is the largest private rum distillery 
in the U.S. Set on 22 acres, the South-
ern-style building hosted more than 
30,000 tourists last year. Following an 
old-school authentic “sugar house” recipe, 
the team uses raw, unrefined sugar cane 
and molasses from seventh-generation 
M.A. Patout & Sons Enterprise Factory 
in nearby Patoutville. Both the cane sugar 
and molasses come from fresh sugar cane 
harvested in Louisiana fields. The facility 
offers free tours, rum tasting and a gift 
shop.

• Crying Eagle Brewing celebrated its 
first anniversary in July, but has already 
made its mark on the Louisiana beer 
market. Crying Eagle has a simple con-
cept: celebrate being outdoors in Louisi-
ana. They know that beer brings people 

Continued on page 26

It’s hard to miss the presence of alligators in south-
western Louisiana; they can often be seen milling 
about in roadside ditches and irrigation areas. 

One of the best parts of visiting the Lake 
Charles, Louisiana, area is the crawfish and 
other local cuisine.
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Q What elements does writing 
settings in the outdoors add to 
your stories? 

A When you can draw from the 
wild ruggedness of a place 
like northwest Montana, 

it tends to add a level of stark 
reality, or the sense that people 
cannot control everything sim-
ply by having a social compact 
or laws in place.
I like how the wilderness 
provides an uncertainty against 
the backdrop of crime fiction, 
where detectives are investi-
gating a segment of society that 
is not following its own rules 
anyway. 
Of course, since I live in north-
west Montana, I am partial to Glacier 
National Park, not only because it’s in my 
backyard — and where I spent a signifi-
cant amount of time growing up — but 
because it has, indeed, lived up to its label 
as the Crown Jewel of the Continent. I 
have hiked many miles of its gorgeous 
terrain, which includes high-elevation 

panoramas, glaciers, tundra, wildflowers, 
wild berries, waterfalls, rushing streams, 

talus slopes, huge boulders, avalanche 
chutes and spectacular gorges that cut 
through intricate gray and wine-colored 

rocks. 
But, in spite of the Northwest’s 

stunning terrain, some of the area 
can be haunting at times. Some 
places are desolate with wind-
swept terrain, allowing very 
little foliage to grow. A sense 
of danger lurks — that things 
could take a turn for the worse 
quite easily, either from bears, 
inclement weather, falling 

rock, steep ridgelines or forces 
you can’t predict. That alone 

is a spectacular backdrop for an 
author to work with. 

Q How many times did you visit 
Glacier for scene setting in 
“The Weight of Night?”  

A Maybe once or twice. Luckily, 
I’ve kind of spent a lot of time in 
Glacier in my life, so I’ve got a lot 

of stuff logged in categories in my mind. 
But sometimes I find, “Oh, I don’t really 

Forest fires, grizzly bears and murder

The firefighters worked frantically to clear a fuel break in Glacier National Park as a forest 
fire engulfed the area around them. They’d recently discovered a human skull in the ground 
near where they were digging, and the race to remove it and the buried skeleton it accom-
panied before the fire consumed them intensified.

 “This was no campfire with steady, lulling pops and crackles,” said Monty Harris, a Gla-
cier Park police officer on scene. “We were talking about the kind of roaring giant that 
presses in on you, fills your head with its freight train of noise and makes your gut vibrate.” 

Although this is a fictional scene from Christine Carbo’s third and most recently released 
novel, “The Weight of Night,” the landscape could be real. 

The OWAA member uses the outdoor landscape she knows near her home by Glacier 
National Park as settings for her crime novels.

Outdoors Unlimited sat down with Carbo to ask about how the outdoors inspires her to 
create her stories. 

BY COURTNEY BROCKMAN  | MISSOULA, MONTANA

Carbo weaves her knowledge and love of the outdoors into crime fiction.

ASK AN EXPERT

Photo courtesy Christine Carbo
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ASK AN EXPERT

remember how this works. I should take a 
drive up there and check it out.”

QHow much research goes into 
writing your novels?

A  I usually try to find some 
experts to talk to — it’s 
just a matter of finding 

those connections. If you go to con-
ferences where you meet a lot of other 
authors, and then you ask, “Well, how 
did you handle this?” they’ll say, “Well, I 
know someone in the FBI …” And then, 
I also have a friend who is so helpful and 
wonderful. She used to be a librarian in 
New York, and she will literally research 
anything that I might need research on 
if I’m having trouble finding it myself 
online.

Q How important is accuracy when 
describing certain locations and 
creating a believable landscape?

A  It’s important to me to be accu-
rate about physical locations for 
the most part in Montana — 

landscape, geology, geography. In fact, 
when I take liberties with that, I actually 
mention it in the back of my book. At 
the end of “The Weight of Night,” I put 
that the Sheep Fire was real, but I had 
made up the Ole Fire and the Trail Creek 
Fire and the Columbia Mountain Fire. I 
don’t want readers to go, “Wow, is this ac-
curate? Were there all these fires actually 
going on at the time?”

Q What is an example of something 
you’ve read that sparked an idea?

A  There’s been a lot of crazy 
crimes in Montana, so 
you just get a lot of ideas 

running through your head as you read 
the paper. I save clippings from the paper 
sometimes that I find are fascinating. A 
lot of them have to do with grizzly bears 
or stuff like that, or local crimes that I 
may want to think about for the future. 

QAre there any specific scenes from 
“The Weight of Night” that were 
inspired by visiting a certain 

place? 

A  It’s more that I get in my head that 
I need to write a scene, and where 
would be an interesting place or a 

powerful place to set that scene?
Many of the small rural towns in my area 
are sometimes economically depressed, 
which tends to lead to crime, often born 
from illegal drug use and production. The 
small towns outside the park definitely 
have their share of lawbreaking, which 
makes the park’s setting and its surround-
ings that much riper for crime fiction.
Just driving to Glacier includes going 
through areas such as Hungry Horse or 
Coram, or the Blackfeet Indian Reser-
vation, where opportunities for employ-
ment and economic security are rare. 
Glacier National Park can be a joyous, 
happy place where people from all over 
the world come to visit, but it can also be 

an unforgiving, rugged place where many 
of its surrounding communities struggle 
for survival.
I do use actual places and landmarks, but 
in terms of local businesses, I try not to 
mess with that too much. 

Q Why did you decide to write in 
the first person?

A  You know, it just kind of 
came to me that way. And 
I don’t really have a good 

sense of why. The first two novels are 
male voices completely. The first novel’s 
a lead detective from the Department of 
the Interior who comes into Glacier to 
investigate a crime, and Glacier’s kind of 
the last place he wants to be because he 
witnessed his father get mauled and killed 
by a grizzly bear when he was young. And 
so, I just knew that he was going to be 
riddled with emotion about coming back 
to this place that took his father, and that 
it was going to be a conflict and experi-
ence for him to be in this gorgeous place, 
but to know it was so haunting to him. I 
just wanted to be in his head in the most 
up-close way possible

 — Courtney  
Brockman is an OWAA 

intern and  a senior 
studying journalism at the 
University of Montana. 

capabilities). Take notes — names, places, distances, fish habitat, 
funny phrases, etc. Good, complete captions are key. Editors will 
appreciate if you have the correct information, and plenty of it.

5. Just shoot. So, you’re not flying halfway around the world 
to cover an exotic fishery. Grab a friend and head to your neigh-
borhood river. Learn how to use your camera — get it the hell 
off auto. 

Play with light, play with fish, play with moving your feet and 
capturing different angles. Just play. Shoot subjects other than 
just fishing. You’ll be amazed at some of the images that you 
come away with.

Perhaps the biggest rule of all is to do what feels creatively 
right. I don’t know how many times I’ve been out shooting and 
seen something spectacular through the lens, then felt a goofy 
smile cross my lips. You’ll know when it feels right. Sometimes 

those shots take a lot of effort — technical setup, lighting, 
hiking in long distances, wading deeper than your comfort level, 
ignoring that pesky little blacktip shark that keeps cruising by. 
Other times it will be so easy it feels like magic, and for a mo-
ment you’ll forget all the work that got you to that image. But if 
you want to make good images, you have to put in the work.

— Editor’s note: A version of this article originally appeared on 
http://firegirlphotographyblog.com. 

— Working as a freelance photographer and 
writer in the outdoor industry, while on assign-
ment in the past few years Jess McGlothlin has 
learned how to throw spears at coconuts in French 
Polynesia, dodge saltwater crocodiles in Cuba and 
ride stand-up paddleboards down jungle rivers in 
Peru. She’s based out of Bozeman, Montana. See more of her work 
at www.JessMcGlothlinMedia.com.

Continued from page 6
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THE HEADLINES ABOUT PRESIDENT Donald 
Trump’s executive order to reexamine how we define 
“waters of the United States,” read “Trump will try to 

sidestep science in rolling back clean water rule” (E & E news); 
“Trump aims to eliminate clean water rule” (National Public 
Radio); “EPA and Army Corps seek to rescind clean water rule” 
(Reuters); “Trump administration moves to withdraw clean-wa-
ter rule” (The Spokesman-Review); and “Trump Signs Executive 
Order to Begin Water Rule Rollback” (NBC /News). 

These headlines give the impression our nation’s waters won’t 
be protected if the Clean Water Rule is rescinded. What is left 
out is the fact that for decades the government has struggled 
with defining the term “waters of the United States,” and this 
new executive order is an effort for clarity and consistency once 
and for all. 

The country’s waters and wetlands are protected under the 
Federal Water Pollution Control Act, commonly called the 
Clean Water Act of 1972. This law made it illegal, without a 
permit, to discharge pollution into navigable waters and charged 
the Environmental Protection Agency with regulating it. 

The controversy primarily focuses on which waters and wet-
lands are included.

Typically, laws do not provide the level of specificity necessary 
to be effectively implemented. Agencies develop regulations that 
provide specific guidance on how to uphold the law. The EPA 
regulation that defines “waters of the United States” says, among 
a long list of definitions, it includes waters used, now or in the 
past for interstate or foreign commerce, including all waters 
subject to the ebb and flow of the tide; all interstate waters in-
cluding wetlands, waters such as intrastate lakes, rivers, streams, 
wetlands, prairie potholes, natural ponds and other bodies of 
water where degradation would impact interstate or foreign 
commerce, including recreation, or fish or shellfish that could be 
sold; tributaries of the above waters; the territorial sea; wetlands 
adjacent to waters above; waste treatment systems including 
ponds or lagoons designed to meet Clean Water Act require-
ments. The EPA also retains final authority for Clean Water Act 
jurisdiction. 

Landowners believed the agencies overextended the definition 
of “waters of the United States.” When the EPA or the Army 
Corps of Engineers claimed jurisdiction over a parcel of land 
using its definition, it gave the government the right to regulate 
the land development under the Clean Water Act. The ability 
of the federal government to regulate private land has long been 
something that strikes fear into the souls of private landowners, 
and they took their grievances to court.  

Two Supreme Court decisions shaped the current interpre-
tation on what constitutes “waters of the United States.”  In 

2001 the U.S. Supreme Court issued its ruling on the Solid 
Waste Agency of Northern Cook County v. the United States 
Army Corps of Engineers. The agency contended that isolated 
intrastate, non-navigable waters on its property should not be 
considered “waters of the United States.” The Corps contended 
that the lands were, in large part because there were manmade 
ponds on the property being used by migrating birds. 

At issue was whether these wetland areas are considered navi-
gable waters under the Clean Water Act. The Court determined 
that these wetlands were not connected to “waters of the United 
States” and thus not subject to regulation by the Corps and the 
Clean Water Act. 

 The second Supreme Court decision came in the 2006 Ra-
panos vs. United States when John Rapanos sought to fill three 
wetlands on his property to build a shopping center, despite 
warning from the Michigan Department of Environmental 
Quality that the area was protected under the Clean Water 
Act. The Environmental Protection Agency brought a civil suit 
against him. Rapanos argued the Clean Water Act gave the gov-
ernment jurisdiction only on traditional navigable waters. The 
government countered his lands were covered because they were 
adjacent wetlands and eventually drained into navigable rivers 
and lakes. 

When the case reached the Supreme Court, the decision was 
a rare 4 -1- 4 split decision.  Four justices, led by the late Justice 
Antonin Scalia concluded, “The phrase ‘the waters of the United 
States’ includes only those relatively permanent, standing or con-
tinuously flowing bodies of water ‘forming geographic features’ 
that are described in ordinary parlance as ‘streams, oceans, rivers, 
(and) lakes ...’”. It did not include “channels through which 
water flows intermittently or ephemerally, or channels that pe-
riodically provide drainage for rainfall.” The justices also stated, 
“A wetland may not be considered ‘adjacent to’ remote ‘waters of 
the United States’ based on a mere hydrologic connection.”

The dissenting opinion argued the Corps’ regulations should 
be upheld as a reasonable interpretation of the Clean Water Act, 
and including adjacent tributaries was consistent with eliminat-
ing pollution in the nation’s waters.

Justice Anthony Kennedy agreed with Scalia, but stated a wet-
land does not need to have a continuous surface connection to a 
continuously flowing body of water to be considered a wetland 
under the Clean Water act. He opined a wetland not adjacent to 
a navigable water had to have a “significant nexus,” meaning it 
had to have a significant effect on the water quality of navigable 
waters, to be classified a wetland. 

The decision of these cases resulted in considerable confusion 
about the definition of “waters of the United States.” The uncer-
tainty that evolved from interpretation of the decisions created 
challenges for businesses and regulators. 

The Obama administration directed the EPA and the Corps 

Navigating undefined waters
BY KRIS THOEMKE  | NAPLES, FLORIDA

Executive order means to define terms in Clean Water Act. 

CIRCLE OF CHIEFS
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to prepare a rule to resolve the ambi-
guities created by the Supreme Court 
decisions and other guidance documents. 
The result was the 2015 Clean Water 
Rule, also known as the Waters of the 
US Rule. As stated on the EPA website, 
the rule was intended to “provide clearer, 
more predictable guidelines for determin-
ing which water bodies are protected by 
the Clean Water Act” and also reaffirm 
protections for small streams that feed 
into larger waters and wetlands that filter 
pollution. 

Some of the country’s leading sports-
men’s and conservation groups including 
the American Fly Fishing Trade Associa-
tion, Berkley Conservation Institute, Iza-
ak Walton League of America, National 
Wildlife Federation, Theodore Roosevelt 
Conservation Partnership, Trout Unlim-
ited and Wildlife Management Institute 
supported the rule. 

The agriculture sector and numer-
ous county governments opposed it. 
The American Farm Bureau Federation 
claimed the rule expanded federal juris-
diction and resulted in the “imposition of 
burdensome requirements on farmers and 
ranchers.” 

The National Association of Counties 
worried the rule would result in roadside 
ditches, flood control channels and storm 

water management structures owned and 
maintained by local governments falling 
under federal jurisdiction, which would 
mean lengthy and burdensome permit-
ting processes.

The rule was challenged in court, and 
the United States Court of Appeals for 
the Sixth Circuit issued a stay on imple-
mentation. As of this writing, the court 
has not issued an opinion on the legal 
challenge, thus the Clean Water Rule has 
yet to take effect. 

Trump promised during his campaign 
to order a review of the Clean Water 
Rule. His executive order, signed in Feb-
ruary, called for the EPA and the Corps 
to review the Clean Water Rule and begin 
the process to either rescind to revise the 
rule to make it consistent with Scalia’s 
opinion in Rapanos v. United States.  

The Executive Order set a clear path for 
what the president wants to accomplish. 
Section 1 states, “It is in the national 
interest to ensure that the Nation’s nav-
igable waters are kept free from pollu-
tion, while at the same time promoting 
economic growth minimizing regulatory 
uncertainty, ensuring due regard for the 
roles of Congress and the states under 
the Constitution.” It directs the EPA and 
Corps to review the Clean Water Rule, as 
well as other regulations and guidelines 

for consistency and to consider interpret-
ing “navigable waters” like Scalia did in 
the Rapanos case.

Rescinding the rule does not eliminate 
protection to the nation’s waters. No 
president or federal agency has the power 
to make such a unilateral decision. 

The next step will be to create a rule 
that redefines “waters of the United 
States.” That process will include public 
input. 

Expect this to be a lengthy and conten-
tious process. By lengthy, I predict two 
or more years, and that does not include 
the legal challenges that will likely surface 
once a new rule is developed.  Agreeing 
on definition of the innocuous-sounding 
term, “waters of the United States” will 
not be easy.  If it was, the issues could 
have been settled many years ago. Those 
involved will labor and argue over every 
word. In defining any term, words matter.  

The Obama version of the rule is 
dead. That leaves two options during 
the upcoming rulemaking. One is for a 
group of stakeholders representing the 
various views to work together to create a 
definition all sides can support. This is a 
challenge, but doable. The other option, 
identifying those with opposing views as 
“enemies” and fighting them over every 
detail, will never resolve the issue. Reality 
is a harsh teacher.  

 
 — Editor’s note: An extended version 

of this article can be read at http://owaa.
org/ou/2017/10/navigating-waters-conun-
drum/.

• Circle of Chiefs articles are written by 
those who have received the Jade of Chiefs 
Award for conservation reporting and 
coverage. The Jade of Chiefs honorees are 
considered OWAA’s conservation council. 
The article reflects the opinion of the author. 
If you’d like to add to the discussion, please 
send a letter to the editor. 

 — Kris Thoemke is 
a consulting marine 

ecologist and part-
time professor teaching 

environmental policy 
and management classes 

for American Public University. He is a 
member of the Circle of Chiefs. 

ernstseed.com
800-873-3321

There’s a Story Behind Our Seeds
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2017 EXCELLENCE IN CRAFT AWARD WINNERSPORTFOLIO

PHOTOGRAPHY  
BY RAY RYCHNOVSKY
A great blue heron shakes its catch and 
sends water flying through the air.

A hummingbird extends its wings just 
before it flies away. 

A red-tailed hawk 
sits still long 
enough for a 
portrait.
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PORTFOLIO

TOP: Great blue 
herons get roman-
tic in their nest.

RIGHT: A great 
egret catches a 
fish and prepares 
to turn it so it can 
swallow the fish 
headfirst, without 
its fins sticking in 
the bird’s throat.
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2017 EXCELLENCE IN CRAFT AWARD WINNERSPORTFOLIO

A great blue heron brings 
a stick to the nest.

ABOVE: A female mallard swims through water swirling with colors.

RIGHT: A great egret shows off its mating attire, including green in 
front of its eye and wispy feathers on its back. 
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2018 EXCELLENCE IN CRAFT CONTESTS AND RULES

2018 Excellence in Craft contests  

TELEVISION/VIDEO/WEBCAST CONTEST

The entrant must select one or more 
of the following roles on the entry form: 
Producer/Director, On-Camera Talent, 
Videographer, and/or Editor. The entry 
shall be judged only for the entrant’s 
role(s) in the production.

CATEGORIES: 
HUNTING OR SHOOTING 

SPORTS — This includes hunting for 
both large and small game, and com-
petitive or recreational shooting. This includes archery, firearms 
and other methods. Recreational shooting stories can be human 
interest stories or inspiring stories about a competition.

 FISHING — This includes freshwater and saltwater, any 
tackle. Emphasis should be on human interest or adventure 
within the sports. 
 CONSERVATION OR NATURE — Emphasis on success-
es or challenges within conservation; interesting new discoveries 
within nature; or a fascinating tale about a creature, plant or 
ecosystem. 

 HUMOR — Better be funny and outdoors oriented.
 GEAR/TECHNICAL — Must be informative about gear; 

or instructional in how to use outdoor equipment in an enter-
taining yet easy-to-understand manner.

 OUTDOOR FUN AND ADVENTURE — Best out-
door recreation story from the various non-consumptive sports. 
This includes, but is not limited to outdoor sports such as camp-
ing/backpacking, boating, hiking, birding, snow skiing, orienteer-
ing, mountain biking and general outdoor activities. 

FAMILY PARTICIPATION/YOUTH  
OUTDOOR EDUCATION — Recognizes excellence in 
communicating the value and enjoyment of family participation 
and youth education in the outdoors.

RADIO/PODCAST CONTEST
Encompasses all forms of audio-spe-

cific production. Entries must be 
submitted as originally produced for air, 
podcast or subscription.

CATEGORIES: 
HUNTING OR SHOOTING 

SPORTS — This includes hunting for 
both large and small game, and com-
petitive or recreational shooting. This 
includes archery, firearms and other 

methods. Recreational shooting stories can be human interest 
stories or inspiring stories about a competition.

 FISHING — This includes freshwater and saltwater, any 
tackle. Emphasis should be on human interest or adventure 
within the sports. 
 CONSERVATION OR NATURE — Emphasis on success-
es or challenges within conservation; interesting new discoveries 
within nature; or a fascinating tale about a creature, plant or 
ecosystem. 

 HUMOR — Better be funny and outdoors oriented.
 GEAR/TECHNICAL — Must be informative about gear; 

or instructional in how to use outdoor equipment in an enter-
taining yet easy-to-understand manner.

 OUTDOOR FUN AND ADVENTURE — Best out-
door recreation story from the various non-consumptive sports. 
This includes, but is not limited to outdoor sports such as camp-
ing/backpacking, boating, hiking, birding, snow skiing, orienteer-
ing, mountain biking and general outdoor activities. 

 FAMILY PARTICIPATION/YOUTH  
OUTDOOR EDUCATION — Recognizes excellence in 
communicating the value and enjoyment of family participation 
and youth education in the outdoors.

Categories, deadlines and everything you need to know to enter.

IMPORTANT EXCELLENCE IN CRAFT CONTEST INFORMATION
• Excellence in Craft contests open Oct. 1. 
• The OWAA Excellence in Craft contests recognize the best work of outdoors communicators during each year.
• The Excellence in Craft contests are open to all OWAA members.
• Contest descriptions and rules follow. Please pay close attention to deadlines and fee schedules. 
• “Published” shall be either in traditional media or on the Internet. All entries must be related to the outdoors and must 
be a professional effort, meaning the member has received direct payment or otherwise derived income through adver-
tising or other sponsorship related to the entry.
• Sponsors will be added in the coming months.
• If you have questions, email eic@owaa.org or call 406-552-4047. 

CONTESTS OPEN OCT. 1
 To enter the 2018 EIC contests, fill out 
entry forms and upload digital copies of 
your entries* at www.owaa.org/eic. 
*Television/Video/Webcast, Radio/Podcast and 
Book/E-Book contests require mail-in entries.
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 MAGAZINE/E-ZINE CONTEST
 

The entry must be published during the contest period in a 
printed magazine or on a website (e-zine).

CATEGORIES: 
HUNTING OR SHOOTING SPORTS — This includes 

hunting for both large and small game, and competitive or 
recreational shooting. This includes archery, firearms and other 
methods. Recreational shooting stories can be human interest 
stories or inspiring stories about a competition.

 FISHING — This includes freshwater and saltwater, any 
tackle. Emphasis should be on human interest or adventure 
within the sports. 
 CONSERVATION OR NATURE — Emphasis on success-
es or challenges within conservation; interesting new discoveries 
within nature; or a fascinating tale about a creature, plant or 
ecosystem. 

 HUMOR — Better be funny and outdoors oriented.
 GEAR/TECHNICAL — Must be informative about gear; 

or instructional in how to use outdoor equipment in an enter-
taining yet easy-to-understand manner.

 OUTDOOR FUN AND ADVENTURE — Best out-
door recreation story from the various non-consumptive sports. 
This includes, but is not limited to outdoor sports such as camp-
ing/backpacking, boating, hiking, birding, snow skiing, orienteer-
ing, mountain biking and general outdoor activities. 

 FAMILY PARTICIPATION/YOUTH OUTDOOR 
EDUCATION — Recognizes excellence in communicating the 
value and enjoyment of family participation and youth education 
in the outdoors.

NEWSPAPER/NEWS WEBSITE CONTEST
The entry must be published during the contest period in a 

printed newspaper or on a news website.

CATEGORIES: 
HUNTING OR SHOOTING SPORTS — This includes 

hunting for both large and small game, and competitive or 
recreational shooting. This includes archery, firearms and other 
methods. Recreational shooting stories can be human interest 
stories or inspiring stories about a competition.

 FISHING — This includes freshwater and saltwater, any 
tackle. Emphasis should be on human interest or adventure with-
in the sports. 
 CONSERVATION OR NATURE — Emphasis on success-
es or challenges within conservation; interesting new discoveries 
within nature; or a fascinating tale about a creature, plant or 
ecosystem. 

 HUMOR — Better be funny and outdoors oriented.
 GEAR/TECHNICAL — Must be informative about gear; 

or instructional in how to use outdoor equipment in an enter-
taining yet easy-to-understand manner.

OUTDOOR FUN AND ADVENTURE — Best out-
door recreation story from the various non-consumptive sports. 
This includes, but is not limited to outdoor sports such as camp-
ing/backpacking, boating, hiking, birding, snow skiing, orienteer-

ing, mountain biking and general outdoor activities.   
FAMILY PARTICIPATION/YOUTH OUTDOOR 

EDUCATION — Recognizes excellence in communicating the 
value and enjoyment of family participation and youth education 
in the outdoors.

BLOG CONTEST
 
The entry must be published during the contest period. 

CATEGORIES: 
HUNTING OR SHOOTING SPORTS — This includes 

hunting for both large and small game, and competitive or 
recreational shooting. This includes archery, firearms and other 
methods. Recreational shooting stories can be human interest 
stories or inspiring stories about a competition.

 FISHING — This includes freshwater and saltwater, any 
tackle. Emphasis should be on human interest or adventure 
within the sports. 
 CONSERVATION OR NATURE — Emphasis on success-
es or challenges within conservation; interesting new discoveries 
within nature; or a fascinating tale about a creature, plant or 
ecosystem. 

 HUMOR — Better be funny and outdoors oriented.
 GEAR/TECHNICAL — Must be informative about gear; 

or instructional in how to use outdoor equipment in an enter-
taining yet easy-to-understand manner.

 OUTDOOR FUN AND ADVENTURE — Best out-
door recreation story from the various non-consumptive sports. 
This includes, but is not limited to outdoor sports such as camp-
ing/backpacking, boating, hiking, birding, snow skiing, orienteer-
ing, mountain biking and general outdoor activities. 

 FAMILY PARTICIPATION/YOUTH OUTDOOR 
EDUCATION — Recognizes excellence in communicating the 
value and enjoyment of family participation and youth education 
in the outdoors.

COLUMN CONTEST
From newspaper, magazine, website or blog. Three samples 

required. This can be on any outdoor recreation, nature or con-
servation topic, but must be a regularly published, opinion-style 
column, not a general news or feature story.

CATEGORIES: 
OVERALL — 1st, 2nd, 3rd. No subject-based categories.

BOOK/E-BOOK
A work of 30 pages or more on any outdoor subject. A book 

can be entered in only one book category.

CATEGORIES: 
GENERAL AUDIENCE — Must be a factual and informa-

tive book about an outdoor recreation or conservation topic.
YOUTH AUDIENCE — Must be a factual and informa-

tive book about an outdoor recreation or conservation topic and 
written for a youth audience.
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CHILDREN’S STORY IN A 
NEWSPAPER,  
MAGAZINE OR WEB 
PRODUCT CONTEST

Can be a feature or informative story 
about outdoor recreation or conservation 
that is clearly aimed at a youth audience. 
(The only non-media-based contest.)

CATEGORIES: 
OVERALL — 1st, 2nd, 3rd. No sub-

ject-based categories.

ILLUSTRATION/GRAPHIC 
CONTEST

The entry must be published; sold as 
fine art in a gallery, on a website or other 
public display; or have otherwise created 
revenue for the artist or a nonprofit 
organization as a donation by the artist, 
during the contest year. Cartoon/cartoon 
strips accepted. (Excludes photographs.)

CATEGORIES: 
 GENERAL/OVERALL  

OUTDOOR — Based on outdoor 
recreation or nature.

OUTDOOR HUMOR — Better be 
funny and based on outdoor recreation 
or nature. 

PHOTOGRAPHY CONTEST

Black-and-white and color photos. The 
entry must be published; sold as fine art 
in a gallery, on a website or other public 
display; or have otherwise created reve-
nue for the photographer or a nonprofit 
organization as a donation by the photog-
rapher, during the contest year. 
CATEGORIES: 

 ACTION — Captures action (move-
ment, motion) in an outdoor subject.

PEOPLE — Primary subject is one or 
more people in an outdoor setting. 

SCENIC — Portrayal of a land-
scape or other outdoor scene in which 
the general view, rather than a specific 
person, animal or plant, is the theme of 
the image.

FLORA — Wild plant(s) is the main 
subject in its natural setting.

FAUNA — A wild animal, bird, fish, 
insect or other living creature is the main 
subject in its natural setting. Human 
beings are excluded from the subject 
matter.

OUTDOOR FUN AND  
ADVENTURE — Best outdoor rec-
reation story from the various non-con-
sumptive sports. This includes, but is not 
limited to outdoor sports such as camp-
ing/backpacking, boating, hiking, birding, 
snow skiing, orienteering, mountain biking 
and general outdoor activities. 

FAMILY PARTICIPATION/
YOUTH OUTDOOR  
EDUCATION — Recognizes excel-

lence in communicating the value and 
enjoyment of family participation and 
youth education in the outdoors.

PHOTOGRAPHY ESSAY 
CONTEST

A series of three to 20 photographs 
around a common theme or that tell 
a story through images related to the 
outdoors/nature. Black-and-white and/
or color photos. The photographs must 
be published together simultaneously 
in a printed newspaper, news website, 
magazine, online magazine (e-zine), blog; 
displayed as a cohesive collection as fine 
art in a gallery (e.g. exhibition where at 
least one print sold); or have otherwise 
created revenue for the photographer or 
a nonprofit organization as a donation 
by the photographer, during the contest 
year.
CATEGORIES: 

OVERALL — 1st, 2nd, 3rd. No sub-
ject-based categories.

DEADLINES:
CONTEST   DEADLINE EXTENDED
Television/video/webcast  Jan. 12, 2018 Feb. 1, 2018

Radio/podcast   Jan. 12, 2018 Feb. 1, 2018

Magazine/e-zine   Jan. 12, 2018 Feb. 1, 2018

Newspaper/website  Jan. 12, 2018 Feb. 1, 2018

Blog    Jan. 12, 2018 Feb. 1, 2018

Column    Jan. 12, 2018 Feb. 1, 2018

Book/e-book   Dec. 1, 2017 N/A

Children’s story   Jan. 12, 2018 Feb. 1, 2018

Illustration/graphic  Jan. 12, 2018 Feb. 1, 2018

Photography   Jan. 12, 2018 Feb. 1, 2018

Photography essay  Jan. 12, 2018 Feb. 1, 2018

ENTRY FEES
$10 per digital entry. $20 per entry sent via postal mail.*
*All CDs, DVDs and book entries are $10 per entry even though they are sent via postal mail.
Entry fees can be paid by individual or employer. Limit of two entries per category. All entries submitted electronically (or 

postmarked, if applicable) after Jan. 12, 2018, will be assessed a late fee of $5 per entry. Late fees must accompany entries 
submitted after Jan. 12, 2018. Entries received after Feb. 1, 2018, will be disqualified. Entry fees will not be returned in the 
event of disqualification. Entry fees will be refunded for those submitted to any category that did receive enough entries 
(minimum of three) to be judged. Electronic payment (credit card or PayPal) is encouraged. Personal checks will also be 
accepted. See the OWAA website for details.
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CONTEST RULES:
TELEVISION/VIDEO/WEBCAST

Television/video entries shall be submitted by DVD or via 
website link, accompanied by the entry form available on the 
OWAA website. All DVDs should be viewable using QuickTime 
and Windows Media Player. Entries submitted via website link 
must be viewable without password or subscription. One entry 
per website link or DVD.

A. Entries must have been broadcast between Jan. 1, 2017, 
and Dec. 31, 2017.

B. Submit entries either via a website link (e.g. YouTube, Vim-
eo) or three DVD copies via postal mail. On each DVD, include 
your name and your role(s) in the production. Proof (such as a 
letter from station manager) of broadcast date and byline can be 
uploaded to the online form or mailed with DVDs. DVDs or links 
may contain ONLY the segment to be judged. Any DVD or link 
that contains multiple entries will be disqualified.

C. Copies of entries will not be returned.

RADIO/PODCAST
Radio/podcast entries shall be submitted as mp3/mp4 files on 

CD or via website link, accompanied by the entry form available 
on the OWAA website. One entry per website link or CD.

A. Entries must have aired between Jan. 1, 2017, and Dec. 31, 
2017.

B. Submit either via website/electronic link showing byline or 
three CD copies via postal mail. Include title of program on each. 
Proof (such as a letter from station manager) of broadcast date 
and byline can be uploaded to the online form or mailed with 
CDs. CDs or links must contain ONLY the segment to be judged. 
Any CD or link that contains multiple entries will be disqualified.

C. Copies of entries will not be returned.

MAGAZINE/E-ZINE AND NEWSPAPER/
NEWS WEBSITE

Magazine/E-zine and Newspaper/News Website entries shall 
be submitted as PDF/JPEG files, accompanied by the entry form 
on the OWAA website.

A. Entries must have been published between Jan. 1, 2017, 
and Dec. 31, 2017.

B. Remove article from magazine or newspaper section.
C. A multi-part series may not be submitted as a single entry.
D. Submit two PDF/JPEGs: Submit one legible PDF/JPEG with 

publication name, date and byline included and one legible PDF/
JPEG for judges with bylines and photo credits rendered unread-
able. (If names and photo credits can still be seen through black 
marker, etc., entry will be disqualified.) Headlines, photos and 
graphics accompanying the article need not be removed.

BLOG
Blog entries shall be submitted as text-only PDFs along with 

a web address that links to the original source. If public access 
to the original source is not available, the entrant should provide 
an additional pdf or image of the blog which shows the original 

webpage. These files and links shall be accompanied by the 
entry form on the OWAA website. 

A. Entries must have been published between Jan. 1, 2017, 
and Dec. 31, 2017.

B. Submit one PDF: Submit one PDF with just the text of the 
article and no byline — this can be accomplished by copying and 
pasting the text if a text-only PDF cannot be generate from the 
website. A website link to the original posting containing byline 
and publish date should also be provided. If the content is only 
available by paid subscription or some other kind of restriction, 
the entrant should provide an additional PDF or image of the 
blog that shows the original webpage with byline and publish 
date.

COLUMN
Column entries shall be submitted as PDF/JPEG files, accom-

panied by the entry form on the OWAA website.
A. Entries must have been published between Jan. 1, 2017, 

and Dec. 31, 2017.
B. Three samples required. This can be on any outdoor rec-

reation, nature on conservation topic, but must be a regularly 
published, opinion-style column, not a general news or feature 
story.

C. Remove article from magazine or newspaper section.
D. Submit two PDF/JPEGs of each sample: Submit one legible 

PDF/JPEG with publication name, date and byline included and 
one legible PDF/JPEG for judges with bylines and photo credits 
rendered unreadable. (If names and photo credits can still be 
seen through black marker, etc., entry will be disqualified.) Head-
lines, photos and graphics accompanying the article need not be 
removed.

BOOK/E-BOOK
Book/e-book entries may be submitted hard-bound or paper-

back; e-books shall be submitted as PDF files on CDs.
A. Entries must have been published between Dec. 1, 2015 

and Nov. 30, 2017.
B. Submit via postal mail: Three CDs or three copies of each 

hardbound/paperback book. Entries will be donated to judges.
C. If your entry is a second edition, at least 20 percent of the 

book must be revised or contain new material.
D. Republished books may only be submitted if the republish 

date falls within the date range above AND the original pub-
lished version was never entered into a previous OWAA EIC 
contest.

E. Editor bylines are not acceptable. Entrant must be listed as 
the book author.

F. Copies of entries will not be returned.
Special deadline: Deadline for this contest is Dec. 1, 2017. No 

exceptions.

CHILDREN’S STORY
Children’s story entries shall be submitted following entry for-

mat guidelines for applicable written media as instructed in other 
contests. (For example, if submitting a magazine article, follow 
submission guidelines for Magazine/E-zine contest), accompa-
nied by website entry form.
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ILLUSTRATION/GRAPHIC
Illustration/graphic entries shall be submitted electronical-

ly (300 dpi, high-resolution PDF/JPEG at a maximum size of 
10MB), accompanied by the entry form on the OWAA website.

A. Entries must have been published between Jan. 1, 2017, 
and Dec. 31, 2017.

B. Submit two PDF/JPEGs: Submit one legible PDF/JPEG 
from magazine, newspaper, book, brochure or calendar/calendar 
page with publication name, date and photo credit included, and 
one legible PDF/JPEG for judges with photo credits, mug shots 
of yourself, and bylines rendered unreadable. (If names still can 
be seen through black marker, etc., entry will be disqualified.) 
Captions need not be blacked out. The judging copy may include 
only the entry to be judged. (Extraneous photos must be Xed 
out, covered or removed.) One image constitutes an entry; 
multiple images entered as a single entry will be disqualified 
(excluding comic strips).

C. Each entry must have a title.

PHOTOGRAPHY
Photography entries shall be submitted electronically (300 dpi, 

high-resolution JPEG at a maximum size of 10MB), accompanied 
by the entry form on the OWAA website.

A. Photos may have been taken at any time, but must have 
been published or sold as fine art between Jan. 1, 2017, and 
Dec. 31, 2017. Calendar entries must carry 2017 date.

B. Submit two PDF/JPEGs: (1) Submit one high-resolution 
JPEG as it was submitted for publication or display. (2) Each 
entry shall be accompanied by a JPEG or PDF of the image as 
it appeared in publication, if applicable. If a tear sheet or visual 

proof of display is not available, then proof of revenue to the 
photographer or to the charity to which the photographer do-
nated the photo art must be submitted. The proof of publication 
or display must include a photo credit or otherwise show the 
photographer’s name. The judges will receive only the original 
photograph (not the tear sheet) so they are not influenced by 
the quality of reproduction.

C. When naming files to be uploaded to EIC website, please 
include the category and entry name in the file name, e.g., 
“flora-new-england-aster.jpg” Please use hyphens to separate 
words; do not use spaces or periods.

D. Winning entries may comprise the OWAA traveling photo 
exhibit during 2017-2018 and will be displayed at the OWAA 
annual conference. Suitable prints of winning images will be 
made by OWAA and used for one year in the traveling photo 
exhibits. Winning entries may be reproduced for exhibitors to 
use for publicity purposes.

PHOTOGRAPHY ESSAY
Photography essay entries shall be submitted as PDF/JPEG 

files, accompanied by the entry form on the OWAA website.
A. The photos featured in the essay may have been taken at 

any time, but must have been published between Jan. 1, 2017, 
and Dec. 31, 2017.

B. A minimum of 3 and a maximum of 20 photographs may be 
submitted.

C. Photography entries shall be submitted electronically 
(recommended specs: 72 dpi JPEG sized to approximately 14 
inches on the longest side), accompanied by the entry form on 
the OWAA website.

PRIZES:
Prizes will be awarded to the top three entries in each category. Honorable mentions may also be awarded at the judges’ 

discretion. A minimum of three entries are required in a category; prizes will be awarded at the judges’ discretion. If no 
prizes are awarded in a category due to insufficient entries (minimum of three), then entry fees for that category shall be 
returned to participants. 

EXCLUSIVELY SPONSORED CATEGORY 
Value in cash plus prizes, distributed as follows:
First: $350 + plaque     Second: $200 + certificate 
Third: $125 + certificate     Honorable mention: Certificate only

SPONSORED AND UNSPONSORED CATEGORY 
All sponsorship proceeds plus portion of entry fees divided equally and distributed as follows:*

First: 50 percent (up to $500) + plaque   Third: percent (up to $100) + certificate
Second: 20 percent (up to $200) + certificate   Honorable mention: Certificate only
*Aside from disbursing monies to 1st, 2nd and 3rd place winners, 20 percent will go toward the price of plaques and ad-
ministrative costs.

In addition to cash prizes, prize packages may also include product prizes at the discretion of OWAA and category sponsors.
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D. Submit two sets of PDF/JPEGs: (1) Submit one JPEG for 
each photograph featured in the photographic essay.  (2) Each 
entry shall be accompanied by a JPEG or PDF of the images as 
they appeared in publication, if applicable. The proof of publi-
cation or display must include a photo credit or otherwise show 
the photographer’s name. If a tear sheet or visual proof of dis-
play is not available, then proof of revenue or exhibition must be 
submitted. The judges will receive only the original photographs 
(not the tear sheet) so they are not influenced by the quality of 
reproduction.

E. Individual photographs contained within the collection may 
be submitted to other EIC contest categories.

F. Winning entries may be displayed at the OWAA annual 
conference, the OWAA traveling photography exhibit and/or 
Outdoors Unlimited.

ADDITIONAL RULES:
All entries must be related to the outdoors and must be a 

professional effort, meaning the member has received direct 
payment or otherwise derived income through advertising or 
other sponsorship related to the entry.

• Members must pay 2018 dues prior to submitting entries.
• Letter of verification from editor/publisher must accompa-

ny newspaper and magazine entries not containing bylines or 
containing pen names.

• Co-authored, co-photographed and co-produced creations 
may be entered only once, regardless of how many people 

received bylines/credits. For co-authored, co-photographed and 
co-produced entries, all authors/photographers/producers must 
be OWAA members, with the exception of the book contest, in 
which only one author must be an OWAA member. The prize 
will be split among the co-authors/photographers/producers 
and one certificate will be awarded with all co-authors/photog-
raphers/producers’ names on it.

• Entries may be entered in multiple categories (eg. hunting 
or shooting sports, gear/technical, etc.) if the category descrip-
tion applies, but with the exception of the column and children’s 
story contests that span different media, an entry may only be 
entered in a single contest. For example, a single piece may not 
be considered both a blog and a new website piece. This would 
not prohibit portions of a text-photo package or other multime-
dia project from being entered separately into their respective 
contests.

• Entry constitutes a waiver of copyright restrictions on 
reprinting or reproducing entries by OWAA and the contest 
sponsor for the purpose of circulating entries between OWAA 
and other interested parties.

• Family or friends may enter deceased OWAA members’ 
works, published or broadcast during the contest year.

• Award certificates and checks are made out to individuals, 
not organizations, publications or broadcast stations.

• Entries submitted during a previous contest year, even 
though re-published or re-broadcast, may not be entered.

• For entries that are to be sent via postal mail, send to: 
Contest Coordinator, OWAA, 615 Oak St., Ste 201, Missoula, 
MT 59801.

• Entries will not be returned. •

Continued from previous page
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2017 Norm Strung Youth Writing Awards contest winners
OWAA awarded 12 prizes, totaling $1,400, in the annual Norm Strung Youth Writing Awards contest. Falcon Guides 

sponsored the contest, which awards prizes in poetry and prose in a junior division for students in sixth through eighth 
grade and a senior division for those in high school. 

Entries must be outdoors related, but do not have to have been previously published. 
First place winners received $200, second place winners took home $100 and third place winners collected $50. Out-

doors Unlimited will publish this year’s winning entries in the December/January issue. 
The deadline for next year’s entries is March 15, 2018. For complete contest rules and more information, visit http://

owaa.org/programs/contests/norm-strung-youth-writing-awards. 
Below are this year’s winners.

JUNIOR POETRY
• First place: "The Forest," by Srikar Sagili, Corvallis, Oregon 
• Second place: "Haiku," by Christine F. O'Donnell, Saginaw, 
Michigan 
• Third place: "Row," by Poem Schway, San Jose, California 
JUNIOR PROSE
• First place: “Sharing the Heritage,” by Taylor Talley, Ed-
mond, Oklahoma 
• Second place: “Natural Nostalgia,” by Elijah Devin, Kir-
byville, Missouri 
• Third place: “Lone Wolf,” by Daryl Z. Bordelon, San Jose, 
California
 
 

SENIOR POETRY
• First place: "Wind Song," by Riley Levine, Blauvelt, New 
York 
• Second place: "Cross Country Girls," by Madison Janke, 
Spokane, Washington 
• Third place: "The King," by Max Hilker, Haslett, Michigan  
SENIOR PROSE
• First place: "Wave Upon Wave," by Alexander Bartone, 
Georgetown, Maine 
• Second place: "Two Birds with One Stone: A Lesson in 
Integrity," by Ben Olson, Stillwater, Minnesota 
• Third place: "Bay in the Balance," by Clara Benadon,  
Dickerson, Maryland
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NEW MEMBERS

TONY BONAVIST
Tony 
Bonavist was 
born, raised 
and lives in 
New York’s, 
Hudson
Valley. He 
earned a 
degree in 
aquatic biology from the University 
of Montana and upon graduation 
took a job as a fisheries biologist for 
the New York State Conservation 
Department, where he worked for 26 
years. On weekends he taught aquatic 
entomology at the Wulff School of Fly 
Fishing. He’s written for Fly Fisher-
man magazine, Trout magazine, Gray’s 
Sporting Journal and Angling Classics. 
He writes about fly-fishing for the 
River Reporter in Narrowsburg, New 
York. Bonavist is writing a book, called 
“What’s Wrong With My Fly.”

. 

LYNDA O’CONNOR
Lynda O’Connor is a co-owner of 
O’Connor Communications in Lake 
Forest, Illinois. She and her husband, 
Jim O’Connor, have represented 
more than 65 authors, organizing 
their national and regional book 
campaigns and tours, media inter-
views, speaking engagements and 
special events. The couple won three 
national awards for the best book publicity in the country. 
Authors describe O’Connor as knowledgeable, profession-
al, tireless, tenacious, creative, enthusiastic and dedicated. 
She works closely with her clients to make sure they get 
the attention that they deserve. She has spoken at writers’ 
conferences across the country on how authors can promote 
their books. Visit www.oconnorpr.com for information.

R.J. LONGWITZ
R.J. Longwitz 
is a wildlife 
and nature 
photog-
rapher, 
freelance 
writer, busi-
ness owner 
and song-
writer. He’s worked for the U.S. Fish 
and Wildlife Service, the Wisconsin 
Department of Natural Resources, the 
Department of Wildlife Ecology at the 
University of Wisconsin-Madison and 
for organizations. He’s written articles 
for Midwest Outdoors magazine, Wis-
consin Natural Resources magazine, 
The Ruffed Grouse Society magazine 
and Muskies, Inc. magazine. On any 
given October day, you’re likely to 
find him muskie and smallmouth bass 
fishing, ruffed grouse and ringneck 
pheasant hunting, or in an archery 
stand pursuing white-tailed deer. 

MICHAEL 
MCCARTY

Michael 
Patrick 
McCarty is a 
used and rare 
book dealer 
specializing in 
books about 
hunting, fish-
ing, shooting 
sports and natural history. McCarty 
has been a bowhunter for nearly five 
decades and has hunted throughout 
North America. He earned a degree 
in wildlife biology from Colorado 
State University, and has a variety of 
field experience in natural resource 
management. A writer and blogger, 
McCarty owns the website http://
throughahunterseyes.com, which is 
dedicated to promoting the ethical 
pursuit and wise use of wild game and 
fish, land stewardship and the preser-
vation of our outdoor heritage. 

DOUG O’NEILL
Freelance writer Doug O’Neill grew 
up in a small Canadian hamlet with 
a population of 154, surrounded by 
forests, fields and marshlands, but 
his love of nature and passion for 
hiking didn’t really take off until he 
moved to the metropolis of Toronto 
and felt something was missing from 
his life. After completing a degree in 
environmental studies, O’Neill earned a diploma in magazine 
journalism. He’s worked as an editor and writer for more than 
25 years. O’Neill volunteers with the Bruce Trail Conservancy 
and has a keen interest in land trusts. When not scribbling 
away, O’Neill hikes and treks. In 2016, he walked the 800-km 
Camino de Santiago de Compostela across northern Spain.
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OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA,  JUNE 2-4, 2018

FORT WAYNE, INDIANA, MAY NOT be the first 
place you think of as an outdoors destination.

If you’re a celebrity trivia buff, you’re more apt 
to think of it as the home of characters like Frank Burns 
(M*A*S*H), Faun Lebowitz (Animal House) and Col. George 
Taylor (Planet of the Apes).

Fort Wayne is an underappreciated gateway to the great out-
doors, as is Indiana. You’ll not find snow-capped mountains or a 
long list of blue-ribbon trout streams, but there is a solid portfo-
lio of opportunities to fish, hunt, camp, hike, paddle and ride. 

And if you’re looking for fresh story material, numerous out-
door recreation and environmental topics rich in detail, historic 
significance and texture await. 

OWAA’s 2018 conference unfolds June 2-4 in the “Summit 
City,” so named as the highest point above sea level on the 
Wabash & Erie Canal, an artificial shipping waterway that once 
connected the Great Lakes to the Gulf of Mexico.

But it was natural waterways that first drew people to the area.
Centuries ago, three rivers that now form the heart of Indi-

ana’s second-largest city — St. Joseph, St. Marys and Maumee 
— served as strategic link for Native Americans, fur traders, 
British and French armies, and European settlers.

People ignored the rivers as natural assets as Fort Wayne grew, 
but recently renewed interest sparked a multimillion dollar 
plan to bring an urban ecology center, a wetland park, piers 
and floating docks, an adventure park, a tree canopy trail and a 
promenade to the downtown riverfront.    

Adding to northeast Indiana’s outdoors allure are more than 
400 glacially formed lakes teeming with bass, bluegill, catfish, 
crappie, muskie, northern pike, trout, and walleye— all within 
an hour’s drive of the Fort Wayne area.

Wander northwest for two hours to South Bend, Indiana, to 
experience steelhead trout fishing just beyond the shadow of 
Notre Dame’s famed Golden Dome. Go a little farther to find 
world-class salmon and trout fishing on Lake Michigan.

And that’s just a start.
The Fort Wayne conference marks OWAA’s first visit to the 

Hoosier State.
What’s a Hoosier? Answers vary, but know this – Hoosier 

Hospitality is genuine and worthy of its worldwide reputation. 
Visit Fort Wayne and the Indiana Office of Tourism Devel-
opment are masters at making visitors feel welcome. Visit 
Fort Wayne has already tapped Indiana’s tourism network for 
pre- and post-conference trips. By the time you read this, you’ll 
be able to learn more about confirmed trips at http://owaa.
org/2018conference/pre-post-conference-trips/.

The 250-room downtown Courtyard by Marriott will be 

the headquarters hotel. Adjacent to the hotel is Parkview Field, 
home of the Class A Fort Wayne TinCaps and rated the top 
minor league baseball stadium in the country. We are planning 
the Excellence in Craft Awards dinner at the field.  

The Grand Wayne Convention Center, where most con-
ference sessions and workshops will take place, sits across the 
street from the hotel. Walk one block another direction to the 
Foellinger-Freimann Botanical Conservatory, which will host the 
Welcome Dinner the first night of conference.

For those arriving early, or staying late, dining opportunities 
abound. You’ll find unique options like Coney Island (a family 
operated hot dog stop for more than 100 years) and Powers 
Hamburgers (you’ll forget about White Castle). Farm-to-table 
and locally sourced foods shine at Tolons and The Golden. 

But back to the outdoors.
Fort Wayne is the hub for a regional trails program boasting 

nearly 100 miles of paved pathways that connect neighborhoods 
to some of the city’s 85 parks. Foot and bike traffic is growing 
annually and helped Fort Wayne maintain its designation as a 
Bike Friendly City since 2002.

Protection and restoration of unique natural sites is the 
hallmark of local land conservation groups like ACRES Land 
Trust and the Little River Wetlands Project. A member-driven 
organization, ACRES has acquired nearly 7,000 acres across 32 
counties while Little River focuses on restoring wetlands in an 
area that once encompassed 25,000 acres. Its centerpiece is Eagle 
Marsh, a 710-acre site that’s been a battlefront in preventing 
invasive Asian carp from reaching the Great Lakes.

And that’s just scratching the surface, proving once again 
there’s more than corn (and movie characters) in Indiana. •

 —  Phil Bloom is OWAA’s president and the 
local chair for the 2018 conference in his hometown 
of Fort Wayne, Indiana. Have conference questions? 
email him at philbloom.owaa@frontier.com.

BY PHIL BLOOM   | FORT WAYNE, INDIANA

Hoosier hospitality awaits
OWAA plans its first conference in 
Fort Wayne, Indiana.

Fort Wayne, Indiana, is an underappreciated gateway to the outdoors. 
You’ll find find fishing opportunities, miles of trails and endless story 
ideas at the 2018 conference. Photo: Visit Fort Wayne
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JED PEARSON HAS BEEN 
counting fish as an Indiana 
Department of Natural Resources 

biologist for nearly five decades. But don’t 
ask where among the hundreds of possi-
bilities he’d suggest someone go fishing 
near Fort Wayne, Indiana, if they had 
only one day. 

“That’s a tough one,” Pearson said. “It 
depends on what kind of fish you want 
to catch.”

Bass, bluegill, catfish, cisco, crappie, 
muskie, northern pike, sauger, sunfish, 
trout, walleye and yellow perch: you’ll 
find them all and a lot more in northeast 
Indiana lakes or streams.

 “I like to say we’re right in the heart of 
everything,” Pearson said.

Glaciers formed Indiana’s landscape. 
The Indiana Geological Survey estimates 
almost a dozen glacial events took place 
in the area. Meltwater-fed lakes scattered 
across four counties north and west of 
Fort Wayne remain from the most recent 
glacial advances and retreats. This is the 
same area OWAA will host its annual 
conference June 2-4. 

 “That will be a great time for fishing,” 
Pearson said.

Allen County is home to Fort Wayne 
and a few notable fishing locations. The 
Maumee River, which flows northeast 
from the city to Lake Erie, holds walleyes 
that migrated upstream, as well as catfish. 
Anglers can also find walleyes, catfish and 
smallmouth bass in the St. Joseph River. 

Hurshtown Reservoir is a 260-acre im-
poundment built to supply Fort Wayne 
water. The Fort Wayne Parks Department 
manages it and stocked the reservoir with 
walleyes and smallmouth bass. The agen-
cy also stocks Lake Everett, the county’s 
only natural lake, with muskies. Each 
spring it releases rainbow trout in Spy 

Run Creek at Franke Park as part of its 
urban fishing program.

Indiana’s largest natural lake is 
Wawasee (pronounced wa-wa-see) at just 
over 3,000 acres. Located an hour from 
Fort Wayne in Kosciusko County, the 
spring-fed lake is equally famous for the 
fishing and some of the notable historic 
figures who vacationed there, including 
Al Capone and Eli Lilly. You’ll find large-
mouth and smallmouth bass, along with 
northern pike, bluegill and crappie. The 
clear, deep waters also have been known 
to hold sturgeon.

A collection of nearby lakes — the Bar-
bee chain, Tippecanoe and the Webster 
chain — are noted for muskie fishing. 
Webster, which provides broodstock 
for the Indiana Department of Natural 

Resources’ muskie program, averages six 
muskies per acre at an average length of 
38 inches. Tiny James Lake, part of the 
Webster chain, has produced the last 
two state records, including the reigning 
champion (42 pounds, 8 ounces).

When it comes to walleyes, it’s hard to 
top Noble County’s Sylvan Lake, where 
the department has aggressively stocked 
the prized fish since 2001. On a recent 
electroshocking survey, Pearson collect-
ed walleyes at the rate of 60 per hour.  
An hour north of Fort Wayne, Steuben 
County boasts more than 100 lakes. Lake 
James is the largest at 1,200 acres, which 
qualifies as the fourth largest natural lake 
in the state. Nearby Clear Lake owns two 
state-record fish — a 30-pound, 2-ounce 
northern pike and an 18-pound, 8-ounce 
rainbow trout.

Toss in large reservoirs in the southern 
half of Indiana, quality trout and bass 
streams in central Indiana, and world-
class salmon and steelhead in Lake Mich-
igan and its tributaries, and the fishing 
options become endless.

So, if you’re thinking about fishing 
trips at next year’s OWAA conference, ask 
yourself these three questions:

What do I want to catch?
How do I want to fish?
Where do I want to fish?
“The bottom line is I don’t think there 

is one place that is the best,” Pearson said. 
“And while one might be the best for one 
fish species, it can be among the worst for 
others. That’s why picking one is hard. 
Maybe that’s why I have a hard time pick-
ing out what milk shake I want at Steak 
‘n Shake.” •

 —  Phil Bloom is 
OWAA’s president and the 
local chair for the 2018 
conference in his hometown 
of Fort Wayne, Indiana.

Fishing Fort Wayne
Variety and abundance define casting opportunities at conference site.

BY PHIL BLOOM 
 FORT WAYNE, INDIANA

OWAA’S ANNUAL CONFERENCE: KNOXVILLE, TENNESSEE, JUNE 26-28, 2017OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA, JUNE 2-4, 2018

Fishermen haul in largemouth bass on Clear 
Lake in Indiana. Fort Wayne, Indiana, the site 
of OWAA’s 2018 conference, offers access to 
a variety of fishing. Photo: Indiana Department 
of Natural Resources

OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA,  JUNE 2-4, 2018
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PHEASANTS FOREVER AND QUAIL FOREVER

THE CONSERVATION RESERVE PROGRAM HAS 
helped America’s farmers, ranchers, recreational land 
owners and forest owners conserve environmentally 

sensitive land since it was first introduced in the 1985 Farm 
Bill. The program once supported 37 million acres devoted to 
conserving soil, water and wildlife habitat, but Congress reduced 
it to 24 million acres. 

Habitat loss continues to be one of the greatest threats to 
hunting and fishing in this country. The loss of lands protected 
under the program reduces populations of upland birds, water-
fowl, deer, sage grouse, freshwater fish and nongame wildlife. 
Here is what Pheasants Forever and Quail Forever think needs 
to be done to preserve hunting and fishing access across rural 
America.

CONSERVATION RESERVE PROGRAM  
• Modernize the program application and signup processes. 

Future signups should target larger blocks of habitat and reflect 
the historic distribution of Conservation Reserve Program 
during 1990-2010 when more than 32 million acres were en-
rolled nationwide. 

• Implement dynamic transition strategies for expiring 
contracts under the program. Provisions supporting additional 
working lands programs focused on long-term and permanent 
natural resource protection should be developed. A strategy to 
assist farmers and ranchers with opportunities for grazing, cover 
crops, organics and other agriculture production systems should 
be considered. 

• Restore a Conservation Reserve Program authorization to 40 
million acres. 

• To improve bobwhite quail populations and associated 
habitat, prioritize planting and managing native vegetation. 
This includes expanding and creating conservation practices 
and programs that have frequent disturbance encouraging early 
successional habitats, increase incentives for pine tree thinning, 
and prescribed burning. 

ENVIRONMENTAL QUALITY INCENTIVES  
PROGRAM  

Expand funding for environmental quality incentives program 
and increase to 10 percent funds used for wildlife conservation 
practices. We strongly support the successful Working Lands for 
Wildlife Program. It showcases the successful sage grouse initia-
tive in the West, lesser prairie chicken initiative in the Southern 
Great Plains, and eastern forest initiatives focusing on improving 
habitat for the golden-winged warbler and bobwhite quail. 

AGRICULTURAL CONSERVATION EASEMENT 
PROGRAM 

We support funding of at least $500M per year. 

VOLUNTARY PUBLIC ACCESS AND HABITAT IN-
CENTIVES PROGRAM 

This program provides both habitat improvements and sup-
ports public access for America’s hunters and anglers and should 
be continued at no less than $150 million over 5 years. 

CONSERVATION TECHNICAL ASSISTANCE 
These funds are leveraged with local partner funds to deliver 

USDA conservation programs and provide technical support for 
farmers, ranchers and landowners. We support a robust funding 
level that ensures efficient and effective conservation program 
implementation that results in multiple benefits. 

SODSAVER AND CONSERVATION COMPLIANCE 
We support continuing these provisions to protect native 

habitats. The result is a balanced working lands ecosystem that 
consists of agricultural production systems and conservation. 

SPEAK UP NOW
Outdoorsmen and -women can now show their support for 

enhancing the program in the next Farm Bill. Visit CRPworks.
org for more information and to sign a petition supporting it. •

CRP helps conservation and wildlife

SUPPORTER SPOTLIGHT

together — who hasn’t enjoyed a cold brew out on the river, on 
the lake, or with a burger after a good day of outdoor adventure? 
Crying Eagle dedicates 6,000 square feet of its 10,000- square 
-foot facility to the brewery itself. The remaining 4,000 is an 
event, tasting and overall party space (with a killer outdoor 
porch and seating area).

Southwestern Louisiana is a relaxed, down-home world; argu-
ably a haven for outdoorsmen and -women. After a busy day of 
good food and outdoor adventure, visit Downtown at Sundown 
(held in the early summer months) for a street party of epic pro-
portions filled with local food vendors, artists showcasing their 

work and Zydeco music guaranteed to make toes tap. Bring your 
dancing shoes — plenty of locals are more than willing to take a 
spin on the impromptu dance floor in the middle of the street. 
It’s just one more example of the hospitality of southwestern 
Louisiana. •

— Jess McGlothlin has learned how to throw 
spears at coconuts in French Polynesia, dodge 
saltwater crocodiles in Cuba and ride stand-up 
paddleboards down jungle rivers in Peru as a 
freelance photographer and writer. See more of her 
work at www.JessMcGlothlinMedia.com.

Continued from page 9
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ASSOCIATION UPDATE

DONORS
June, July and August brought monetary 

gifts from generous donors. These tax-de-
ductible donations are dedicated to funds 
designed to boost OWAA efforts ranging 
from education programs to operational 
costs. For details about OWAA funds, con-
tact headquarters at 406-728-7434.

OPERATING FUND
Sam Caldwell
Bruce Cochran
Keith Crowley
Joe McDonald
Cameron Mortenson
Hank Shaw
Nelson Sigelman
Roy Welch

NEW MEMBERS
New member listings include references 

to acronyms that relate to Skills, Subject 
Matter and Sections. A key for those acro-
nyms can be found at http://owaa.org/ou/
about-owaa-skills-subject-matter-sections/.

ANTHONY J. BONAVIST, The River 
Reporter, P.O. Box 599, 177 Old Rte. 
209, Hurley, NY 12443. (H) 845-338-
2247, (C) 845-338-2247, (F) 845-338-
2247, tonybtoo@msn.com. Regular 
columnist, The River Reporter. Began his 
writing career in the 1970s with an article 
in Trout magazine and Fly Fisherman 
magazine. Received a degree in aquatic 
biology from the University of Montana 
in 1965 and spent 26 years with the De-
partment of Environmental Conservation 
in New York. Has worked as an instructor 
at the Wulff School of Fly Fishing on and 
off since 1979. Currently the fly-fishing 
instructor for the schools held at the 
East Valley Ranch in Claryville, NY. 
Skills: ILNOW; Subject Matter: ACO-
QRSTU; Sections: MNP. Approved for 
Active membership; sponsored by Angelo 
Peluso.

GRACE GILLIS, 16241 SW 46 Terrace, 

Miami, FL 33185. (H) 305-450-0413, 
(C) 305-450-0413, (W) 305-450-0413, 
curryfishingclub@gmail.com. High 
school student. Skills: LNOW; Subject 
Matter: ABGJKLORS; Sections: M. 
Approved for Student membership; spon-
sored by Anna Cardenas.

PAT HOGLUND, Brookwood Press 
Inc., 3439 NE Sandy Blvd., Ste. 108, 
Portland, OR 97232. (C) 503-702-1868, 
(W) 503-284-4383, pathoglund@ 
comcast.net, http://www.brookwood 
press.com. Editor and publisher, Salm-
on & Steelhead Journal, Steelheader’s 
Journal, Traveling Angler and Western 
Hunting Journal. Skills: E; Subject Mat-
ter: ABCDFL; Sections: M. Approved 
for Active membership; sponsored by Bill 
Monroe.

MICHAEL MCCARTY, P.O. Box 321, 
New Castle, CO 81647. (H) 970-984-
7025, (C) 970-309-3579, huntbook1@
gmail.com, http://www.throughahunt-
erseyes.com. Michael Patrick McCarty 
holds a bachelor’s degree in wildlife 
biology from Colorado State University 
and has a wide variety of field experience 
in fisheries and wildlife management, 
hydrology, environmental health and out-
door recreation. He has hunted extensive-
ly throughout North America for small 
and large game including mountain goat, 
bighorn sheep, brown bear and many 
others. He is a fisherman as well. He has 
dealt rare and used books for more than 
25 years, offering a catalog of fine titles 
in the fields of natural history, angling, 
shooting sports, farming and agriculture. 
As an outdoor blogger, he explores the 
mystery and magic of the natural world, 
as well as the ins and outs of survival 
preparation and animal husbandry. Skills: 
CDOP; Subject Matter: ABCDFQRST. 
Approved for Active membership; spon-
sored by Tim Brass.

KASEY RAHN, Rocky Mountain Elk 
Foundation, 908 Elm St. Upper, Mis-
soula, MT 59802. (C) 419-508-0921, 

kaseyrahn@gmail.com. Assistant editor, 
Bugle magazine. Skills: ENOW; Subject 
Matter: COQRS; Sections: CM. Ap-
proved for Active membership; sponsored 
by Paul Queneau.

NEW SUPPORTING GROUPS, 
AGENCIES AND BUSINESSES

Supporting Group listings include ref-
erences to acronyms that relate to resources 
they provide. A key for those acronyms 
can be found at http://.owaa.org/ou/
about-owaa-supporter-resources/.

CITIZENS CLIMATE LOBBY, 1701 K 
St. NW, #650, Washington, DC 20006. 
Contact: Andres Jimenez, senior director, 
government affairs. (W) 773-807-2181, 
andres.jimenez@ 
citizensclimatelobby.org, http://www.
citizensclimatelobby.org. Focused on 
what we see as the single most impactful 
solution to climate change — a national 
carbon fee. Supporter Resources: C.

WILDLIFE ACOUSTICS, 3 Mill and 
Main Place, Ste. 210, Maynard, MA 
01754-2657. Contact: Michael Collin, 
public relations representative. (W) 
802-496-6082, michael@palemorning.
com, http://www.wildlifeacoustics.com. 
Wildlife Acoustics Inc. creates ground-
breaking and affordable hardware and 
software tools for scientists, researchers 
and government agencies worldwide 
who monitor birds, frogs, bats, insects, 
fish, whales, elephants, rhinos and more. 
Wildlife Acoustics is the leading provider 
of monitoring systems that use bioacous-
tics, an emerging field of research that 
combines biology and acoustic data to 
gain insights into the natural world. They 
recently launched two mobile apps, Song 
Sleuth and Echo Meter Touch, that s. 
Supporter Resources: IO.

DECEASED MEMBERS

BUD COLE  •
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Final 
focus
A maple leaf rests in a pool of water 
along the Kane Path in Acadia National 
Park in Maine. We received so many 
amazing images for our cover call for 
this issue, we couldn’t resist sharing one 
more. Happy fall.
Photo: Colleen Miniuk-Sperry


