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Travel Tips  
 In her latest blog post, Conference Coor-
dinator Jessica Pollett says, “I keep telling 
Robin that I have a lost calling as a travel 
agent. While I have no plans for a career 
change any time soon, I certainly enjoy my 
task of coordinating all travel for our office 
(and occasional family members who ask). 
And since last week we just booked our 
transportation up to Alaska, let me share 
some tips on finding the best prices on 
airfare ... ”
 Point your Internet browser to www.
owaa.org/2012conference/2012/04/02/
travel-tips-how-to-find-the-best-prices-on-
airfare to find out what Pollett has to say 
about finding affordable airfare.

Member News  
 Congrats to OWAA members who have 
recently won awards from regional writers 
groups. Visit OU Online’s Outdoor Alerts 
news feed for details. Find the latest news 
on the homepage of OU Online at www.
owaa.org/ou.

Association Update  
 When we’re not printing issues of Out-
doors Unlimited, we’re posting content to 
OU Online during those “off months.” Find 
out more about proposed members and sup-
porters in the online monthly updates.

“ ”Welcome to OU’s Online Exclusives! This page features a sneak peek of all the extras we just 
couldn’t fit into the print publication. To check out these bonus features, refer to the website 
links mentioned below. –ASHLEY SCHROEDER, OU EDITOR

  Sign up to receive periodic updates about new Outdoor Market listings so that you don’t miss 
another opportunity get your byline published or land that perfect job. Plus, we promise to not 
bombard your inbox; we’ll only email you when new listings are added to the Outdoor Market 
section of Outdoors Unlimited Online.
 Not interested in Outdoor Market updates? Don’t worry, you’ll still receive other email news 
and alerts from OWAA.
  To get on the list, go to www.owaa.org/ou/about/contact-us/outdoor-market-alerts-signup.

TAKE A RIDE ON THE

A L A S K A 
RAILROAD

New service for members: Outdoor Market email updates

In the April update to OU Online, 
we featured an article and photo 
slideshow from Bill Graham, the 
2012 conference program chair. 
Check it out at www.owaa.org/
ou/2012/04/major-sensory-upload-
while-riding-the-alaska-railroad.

PHOTOS BY BILL GRAHAM

Online Exclusives
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WHAT MAKES SOMEONE A ‘PRO’ 
 I write occasional free blogs and plan on doing more. I hope someday to earn 
money from blogging. That said, I believe that blogging for free in itself should not 
qualify someone for membership in OWAA. A pro, by my definition, is someone good 
enough to be paid for his or her work.

— Ed Ricciuti, 
Killingworth, Conn.

President’s Message

Sometimes members wonder how to get the most out of 
their membership in OWAA. 

The opportunity to get involved has always been there. 
Those actively engaged find their time well spent. For those who 
want to get involved, there is an answer. A list of detailed oppor-
tunities is now available on OWAA’s website at http://owaa.org/
members-area/how-to-get-involved.

One of the subjects addressed is about vol-
unteering to sit on committees. There is more 
to the page, of course, but committees are very 
important to the success of OWAA. Here are 
some of the opportunities that are highlighted 
on the page.

Leadership opportunities: Serve on the 
Board of Directors or Executive Committee. 
Members are elected to serve three-year terms. 
The Executive Committee is made up of trea-
surer, secretary, legal counsel, first and second 
vice president and board president.

Join a committee: Committees are formed annually to assist 
headquarters with critical tasks and make decisions for the associa-
tion’s functioning. Most committee work, if not all, is carried out 
by email or phone, so no travel is required. Tasks can range from 
choosing scholarship and fellowship recipients, to assisting with ac-
quiring content for Outdoors Unlimited, to helping plan the annual 
conference. Committee terms are for one year, with specific charges 
given by the president. The  Board president also names new com-
mittee chairs annually. 

To serve on a specific committee, send your name and desired 

committees and role to headquarters.
Volunteers within a section: In contrast to the committees, the 

definition of sections’ duties is broader. OWAA has five sections: 
Magazine, Newspaper, Photography, Radio and TV/Video. Any-
one can join as many sections as they want. Core charges include 
providing content for OU and session suggestions for conference. 
Sections are free to take on additional tasks as they set fit, such as 
surveying members to discuss section-specific issues, etc.

Host a local event: Host an informal gathering of outdoor 
communicators in your area. Outdoor communicators in Missoula, 
Mont., for example, meet monthly to relax, talk shop and do a little 
recruiting. Students are excellent prospects. So far, OWAA has 
student chapters in Missouri and Montana.

Contribute to Outdoors Unlimited: Write an article on such 
topics as craft improvement, outdoor and conservation news, busi-
ness tips and more. Submit photos for Portfolio. Write a letter to the 
editor. Submit a bookshelf listing to announce your newest work.

Share your latest adventure, awards, job changes and more in the 
Member News portion of the Outdoor Alerts news feed on the OU 
Online homepage. For submission instructions, review the editorial 
guidelines at www.owaa.org/ou/about/editorial-guidelines.

As you can see, there are plenty of opportunities for personal and 
professional gain while helping the association. Take the time to get 
involved; OWAA needs your help and expertise. You’ll gain much 
satisfaction from what you put into the group. n

— OWAA President Mike Walker

Making the most of your membership

MIKE WALKER

Feedback guidelines
Members are encouraged to write about issues and topics. The executive director and edi-
tor will decide whether opinions are appropriate for debate or if the comments promote 
a personal cause; if the “cause” is unrelated to OWAA’s mission and potentially damaging 
to the membership, the letter might not be printed. Word limit: 400. Longer letters will be 
returned for revision. Send letters to editor@owaa.org.

Jobs and editorial-needs lisitings  
are updated throughout the month!

www.owaa.org/ou/ 
category/market

LETTERS
TO THE EDITOR

Correction
Tim Mead’s state of residence was misiden-
tified in the board candidate profiles in the 
Spring issue of Outdoors Unlimited. Mead 
lives in North Carolina.
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From the Executive Director’s Desk

I’d like to express my sincere appreci-
ation to all those who have responded 
in earnest to our 85th anniversary 

“$85 for 85” fundraising campaign. It’s nev-
er easy to ask for money, but I strongly be-
lieve in the mission of OWAA and I can tell 
you the funds are going to a great cause: A 
long-lived organization 
dedicated to the benefit 
of outdoor communica-
tors. In addition to the 
list printed on page 21, 
donors are also being 
listed on the OWAA 
website at www.owaa.
org/85-for-85. Although 
the goal is high, I know 
that the goodwill of our 
members makes it fully 
achievable. Please contribute to the cause 
and add your name to the quickly growing 
list of contributors. As of press time, the 
fundraising campaign has raised almost 
$5,300. Donations are split evenly between 
the Managed Operating Fund and the 
Restricted Endowment Fund. All funds are 
being deposited into investment accounts 
until such time as they are needed.

I’d also like to thank the 252 people who 
took the initiative this year to return elec-
tronic ballots for the 2012 OWAA elections. 
We took a chance with the new platform 
— online balloting — in hopes that more 
voting-eligible members would participate. 
And they did! The official results of the 
election were announced via email press re-
lease on May 7. My March column detailed 
some numbers I dug up from past studies 
on increased responses using electronic 
balloting and our results reflected those 
studies pretty accurately. Thirty-five percent 
of eligible members participated in this 
year’s election — up from an average of 15 
percent over the past decade. Although I un-
derstand that some people have an aversion 
to the switch of doing everything online, I 
hope you found this year’s election process 
easier and more convenient. 

Speaking of the switch to online — what 
do you think about our “switch back?” By 

this, I mean the move back to more print 
issues of Outdoors Unlimited. This is the 
second issue of a new bimonthly printing 
schedule and I believe this to be a good 
move on the association’s part. It had 
become clear that not many members were 
reading the online editions of OU, which 
many people list as the No. 1 benefit to 
membership in OWAA. Seaber Turner As-
sociates, a decade-long supporting group, 
extended a hand to OWAA by sponsoring 
some of the printing costs associated with 
bringing OU back to a full-color publica-
tion, and increasing the print schedule 
from four issues annually to six. What do 
you think? Please share your thoughts and 
opinions via Letters to the Editor and let us 
know how we’re doing.  

EIC CONTESTS: 
 CALL FOR COMMENTS

The returns for the 2012 EIC contest 
submissions were very encouraging! Head-
quarters received more entries per contest 
this year than the past few years on aver-
age. Winners will be announced this month, 
with awards distributed at our 2012 annual 
conference at Chena Hot Springs Resort this 
September. 

We recognize that changes are best 
addressed over time, and the increase in 
entries this year is proof that the new format 
and rules are beginning to take hold. That 
said, we also recognize that the new rules 
are a work in progress. We’ve received 
feedback on this year’s rules and are look-
ing to make some minor refinements to 
reflect the needs of our members in time for 
the 2013 contests. 

Send your suggestions and feedback to 
eicfeedback@owaa.org. The deadline for 
input is June 30. The rules for the 2013 
contests will be published in the October/
November issue of Outdoors Unlimited and 
will also be also be posted online this fall.

Thank you for taking the time to com-
ment. Your input is important! n

— OWAA Executive Director Robin Giner, 
rginer@owaa.org

Forward progress

ROBIN GINER

The OWAA membership elected 
three members to the board of 
directors: Chris Hunt (Idaho), Tim 
Mead (North Carolina) and Peter 
Schroeder (Washington). All three 
Active members will take their 
board seats on Sept. 6, in conjunc-
tion with the 2012 OWAA annual 
conference in Fairbanks, Alaska.

Hunt is a free lance writer and 
blog ger, the conservation editor for 
Southwest Fly Fishing magazine, 
and the national com munications 
director for Trout Unlimited. Hunt 
is a former newspaper edi tor and 
reporter, and the winner of numer-
ous journalism awards, including 
the 2004 Dolly Connelly Award 
for Excellence in Environ mental 
Journalism. He lives in Idaho Falls, 
Idaho, with his wife, Liza, and their 
two chil dren, Delaney, 13, and 
Cameron, 9.

Mead is a free lance journalist, 
with credits in Boundary Waters 
Journal, North Carolina Sportsman, 
Fly Fishing and Tying Journal, Fish 
Alaska, and Midwest Outdoors. He 
is a past presi dent of Southeastern 
Outdoor Press Associa tion and has 
received Excellence in Craft contest 
awards from OWAA and SEOPA.

Schroeder writes outdoor adven-
ture travel articles fo cusing on 
cruising un der sail, scuba diving, 
and winter recreation. He an-
nually writes the Western Snow 
Sports Guide, which reviews 100 
ski resorts in the western U.S. and 
Canada. He has been a speaker at 
numerous regional writers confer-
ences. He is a former OWAA board 
member and treasurer and was twice 
voted Outstanding Board Member. 
He and his wife, Risa Wyatt, also 
a writer, divide their time between 
homes in Seattle and Sonoma, Calif.

In addition, three bylaws amend-
ments and revised membership 
criteria were also approved. Turn to 
page 30 for more details. n

2012 OWAA 
election results
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OWAA’s 85th Anniversary

Through the years
PART TWO

What started as a two-part series has 
turned into a series of three articles. 
This is the second piece focusing on 
a sampling of OWAA’s history, this 
time from 1963 to 1971, taken from 
“Sixty-Five Years of OWAA: A Histori-
cal Summary of the Outdoor Writers 
Association of America,” edited by Don 
G. Cullimore and Edwin W. Hanson.

Two documentary-type publica-
tions were introduced at the 1962 
OWAA meeting. One was the inno-

vative Membership Directory, detailing who 
and what; the other was a 68-page report, 
A Study of Outdoor Writers Association of 
America with Recommendations for Future 
Programs of Services to Its Membership.

The title being somewhat ponderous, the 
latter became known as the Johnson Study 
after its listed author, Albert G. Johnson of 
the Professional Trade Association Counsel 
of Chicago.

Purposes of the study were: To determine 
if there was a need for an OWAA; if so, 
what services should it provide; through 
what short- and long-range programs; 
should administration remain on a volun-
tary basis or be professionally staffed with 
a full-time manager; and, if the latter, how 
may it be financed?

The basic result: “Overwhelming senti-
ment for continuing OWAA ... but they also 
want services expanded, new services cre-
ated and present services improved.”

On the query as to main reasons for 
continuing, two phases predominated: (1) 
cross-contact with other writers, source 
of information and ideas, and craft skill 
improvement in writing, photography, etc.; 
and (2) conservation and protection of natu-
ral resources.

As to administration, the report stressed 
the need for a distinction between policy-
setting and management: 

“The functions of the Board of Directors 
are to determine policies. The task of carry-

ing out these policies is then the function of 
management...”

In 1963, Headquarters would be moved 
to Columbia, Mo., a university city with 
adequate facilities. Don Cullimore accepted 
the position executive director.

The key to recognition and prestige as a 
professional organization was in member-
ship quality.

A proposal at the June 1964 convention 
... listed specific published (broadcast, etc.) 
production minimums per year in the vari-
ous media ... It was approved by the Board 
of Directors and placed in immediate effect.

The one remaining obstacle, then, was 
the grandfather clause (of the 1957 meet-
ing). This was a diminishing problem; 
many of these members had dropped out. 
The time was approaching when the clause 
could be eliminated. (It was eliminated, in 
1966, without a dissenting vote.)

OWAA’s original Bill of Organization 
on the 1927 banquet menu, long lost in the 
files of George Robey Sr., was presented 
at the 1966 conference to the organization 
on behalf of his also outdoor-writing sons, 
George Jr. and Jim.

In 1967, the conference site was Wask-
esiu, in Price Albert National Park, Sas-
katchewan, Canada. Housing was scattered 
in small motels, plus a very considerable 
segment living in their recreational vehicles 
at the park’s campground. A truly “outdoor” 
conference, in atmosphere and events, it 
exceeded anything OWAA had past experi-
enced since the 1943 sleeping-bag session 
in Tennessee. Outdoor workshops, with on-
the-job photography, were extensive; field 
trips, plentiful.

Homer Circle, elected board chairman 
when his presidential term expired at the 
[1968] meeting, recalled the Five-year Pro-
gram of objectives, established in 1963 with 
the implementation of the Johnson Study. 
That, said Homer, had been accomplished.

By the end of 1968 OWAA’s basic 
organizational framework and professional 
philosophy was well established. There 

would be progressive changes within that 
framework, new ideas and new programs as 
incoming younger and enthusiastic mem-
bers mingled with the old pros.

Fiscal year 1969-70 saw the rise of major 
national concern about the environment, 
something conservation minded OWAA 
members had been writing and talking 
about for years.

Though there was an apparent healthy 
balance at the end of the fiscal year, there 
was an air of uncertainty about the asso-
ciation’s financial position. Increasing the 
expenditures as services were expanded  
had not been accompanied by an increase 
in membership dues. It became evident 
that unless corrective measures were taken, 
OWAA could find itself in a financial crisis 
within a short time.

A committee of representatives from 
supporting members ... [proposed] to try to 
convince 12 current supporting members to 
increase their dues from $100 to $1,000 on 
a one-year basis.

Early in 1971 the industrially sponsored 
television film, “Say Goodbye,” created a 
denunciatory furor among wildlife agencies 
and outdoor writers for reported misrepre-
sentation in various scenes.

It occupied most of the discussion dur-
ing the members’ meeting at the Chicago 
National Sporting Goods Association show, 
and several pages of angry comment in OU.

New projects launched included a “Code 
of Ethics and Standards,” a radio-TV survey 
of outdoor coverage (similar to the 1968 
survey of newspapers); and comprehensive 
resurvey of members, similar to the Johnson 
Survey of 1962, for future programming 
purposes.

The new code of ethics resulted from 
an 18-month study of ethics under Chair-
man Wilbur Stites. Included a statement of 
purpose, a segment on use of the OWAA 
insigne, relationships with the outdoor 
industry (including industry obligations), 
and relationships with magazines (including 
obligations of publications). n
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One of the most overlooked tools in a photographers bag 
is your tripod head. You have the perfect camera, the 
right lens for the job and a steady tripod. But what are 

you using to move and position your shot when your camera is on 
your tripod? That is where the right tripod head factors in. Your 
tripod head is the one piece you will move and maneuver to get the 
right shot. There is nothing more frustrating than not being able to 
move and position your shot comfortably and precisely.

This is where the Induro PHQ1 5-Way Panhead comes into play. 
It’s a beautifully-designed head with precise movements and ac-
curate levels. When you first look at the PHQ1, you will notice how 
well it is designed. The PHQ1 has two side handles that are just the 
right length and fold down without having to unscrew them. This 
makes it very convenient for traveling. Like the name suggests, this 
tripod head pans in five different directions for the most complete 
control. You can pan sideways from the base, but also have a 
smooth base, as the top the pans independently. This ensures you 
are level when panning or doing a panoramic. There are spirit levels 
on each plane, so you can keep horizontal and vertical movements 
straight. The Induro PHQ1 supports up to 25.3 pounds, making it 
useful for a wide range of camera-and-lens combinations. It comes 
with and supports all Arca Swiss-style plates.

I found that one very useful part of the PHQ1 Head is that the 
top knob allows you to easily and smoothly pan. Your horizon will 
stay level and makes it easy to take multiple images for panoramic 
shots. It also works great when taking a video clip and panning. 

While this head may have more than every user needs, you will 
find it a joy to work with. It makes it easy to set up your shots with 
accurate control. 

The PHQ1 retails at $315. You can contact me at patankar@
wbhunt.com for 15 percent off. n

Keith Patankar works in outside sales, marketing and specialty market at Hunts 
Photo & Video in Melrose, Mass. Please feel free to contact Patankar directly at 
781-462-2340 with any related questions.

Induro PHQ1 5-Way Panhead
PRODUCT REVIEW

BY KEITH PATANKAR

Product Review

Improve your writing and 
photography skills July 22-28 
at the 2012 Goldenrod Writing 
Workshop in Missoula, Mont.
n Creating a text-photo 

package for publication:
Lisa Densmore teaches 

how to create a combination 
article and photo submission 
for publication in magazines, 
newspapers, e-zines and blogs. 
Writers: Learn how to add pho-

tography to articles. Photogra-
phers: Learn how to add prose 
to images.
n Selling and reselling and 

reselling some more:
Alan Liere will lead attend-

ees through “the evolution of a 
story:” condensing and expand-
ing the essay; capturing the au-
dience; and pleasing the editor 
with humor and dialogue.
n Travel writing:

Workshop leader Jeff Hull 
says, “Whether you choose 
to write narratives of high 
adventure or quiet reflection — 
amusing or profound — your 
experiences traveling across the 
landscape can be rendered in a 
way that elevates them beyond 
mere travelogue.”
n Small is beautiful – 

 Nature in a nutshell: 
This workshop will focus on 

short forms in environmental 
writing. Instructor Jeff Lock-
wood says, “The problem with 
writers is that ... their love of 
words entices them into writing 
too much. Short forms remind 
us of the power of silence, the 
unsaid which invites reader to 
co-create.” 

More information available 
at www.owaa.org/goldenrod-
writing-workshop. n

GOLDENROD WORKSHOP DEADLINE EXTENDED TO JUNE 15
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Diversity Committee

There are two key words for this 
article: recruit and diversity  — 
my version of R&D. Definitions 

of the word recruit include “to restore or 
increase the health, vigor, or intensity of,” 
and “to enlist new members.” One defini-
tion of the word diversity is “the inclusion 
of different types of people (as people of 
different races or cultures) in a group or 
organization.” 

My personal opinion is that the major-
ity of people involved in outdoor activities 
live fairly fast-paced lives. To actively go 
out and recruit people to go with you on an 
outdoor adventure takes time  — and first 
you have to find a group that is willing to 
hear your offer! Add in potentially recruit-
ing from groups with a background totally 
different than your norm and the workload 
increases but it is NOT insurmountable. If 
you’re reading this and shaking your head, 
thinking, “Just no time, not my thing,” 
know that that is a defense mechanism 
many of us share. As an experiment, stop 
shaking your head from side to side and 
instead take 30 seconds to think of civic 
or religious groups where you might offer 
to be a speaker on your topic of outdoor 
expertise. 

I actively recruit inexperienced women to 
the gun range. As the co-founder of Babes 
with Bullets, women’s action shooting 
camps held across the United States, I’m 
asked to speak at a variety of events. Most 
of these events are for pro-gun groups, 
like Friends of the NRA, or programs at 
Cabela’s. 

But I also seek out speaking opportuni-
ties at group events that might be a bit more 
anti-gun in nature and often those requests 
are granted, probably more out of curios-
ity than anything else. These groups aren’t 
quite sure what to think of a woman who 
shot a gun for the first time at age 45, has a 
master’s degree in business administration, 

plus a white collar career — someone who 
was basically a soccer mom for many years. 
During the first few minutes of our time 
together, I explain that fortunately I am not 
a product of some horrific event; rather, I’m 
determined not to believe everything I see 
on television or read in a newspaper or on-
line. I don’t get into pro-gun versus anti-gun 
statistics (BORING) and instead I relate a 
personal story about my on-going education. 
The story is short; if I’m not educated about 
firearms or hunting or fishing, then how can 
I make a decision about whether it’s right 
for me? 

I reiterate several times that any tool, 
whether it’s a car, a gun, or a golf club, for 
that matter, is a learned skill. You have to 
become educated about it because most 
likely you didn’t arrive here on Earth 
already equipped as Annie Oakley. Willing-
ness to share your skill and to help educate 
people about the outdoors is part of the 
recruiting effort. Deliberately approaching  
groups of people who are from a different 
background than your own adds an element 
of diversity to your recruiting efforts. It all 
takes time but the outcome can be nothing 
short of startling. 

For instance, in looking back at the 
2,200-plus alum from Babes with Bullets, 

I saw areas of the country where women of 
color came to camp a few years ago. They 
went back to their hometowns, became 
NRA handgun instructors and the follow-
ing year came back to our firearms training 
camp with four additional women of color. 
This group of women have sent additional 
women from a variety of ethnic back-
grounds on to camp. The popular phrase of 
“build it and they will come” has merit to it! 

I’m often asked why my recruiting ef-
forts are strong even in non-gun environ-
ments. It comes down to being authentic 
in my passion for our Second Amendment 
rights. As a mom of two daughters, along 
with eight years of experience with our 
camps, I believe that American women from 
every walk of life can be empowered a bit 
more if they are properly introduced to fire-
arms. I believe God gives each of us special 
blessings that we can share and I already 
know that being born a woman in America 
is one of those blessings.  

Here is my challenge to you: Prepare a 
short bullet point presentation on your area 
of expertise and offer it at least twice this 
year to a different club or group. From your 
short interfacing with new groups and clubs, 
you will — over time (nothing happens 
instantly) — get new people to go outdoors 
with you. Can you make that one event 
special for someone new or different to your 
normal group? That’s how diversity begins; 
one new outdoor enthusiast at a time! n 
 

BY DEB FERNS

R&D

Deb Ferns is co-founder of 
the women’s action shooting 
camps, Babes with Bullets, 
held across the country. 
She also writes a column, 
“Outside My Comfort Zone,” 
and is the executive producer 
of the Babes with Bullets 
webisodes hosted at Outdoor-
Channel.com. Contact her at 
dferns@earthlink.net.

“
”

Deliberately approaching  groups 
of  people who are from a differ-
ent background than your own 
adds an element of  diversity 
to your recruiting efforts. It all 
takes time but the outcome can 
be nothing short of  startling. 

— DEB FERNS

Outdoors
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During the past few months, I’ve been 
inundated with questions about Alaska trip 
planning. My suggestions below might also 

be of help to other members thinking along these lines. 

How do I ship home any fish I caught?
The best way if you are flying commercially is to pack it in a fish 

box or cooler. I use coolers several times a year to transport fish 
to and from the lower 48. You’ll need to place the vacuum-packed 
fish in a large, plastic bag (I use a heavy-duty contractor trash bag). 
The fish will stay frozen for most trips to the East Coast if you use a 
quality Coleman or other cooler.  

Check the cooler as one of your checked bags. If you have too 
many bags, rather than paying $125 in excess baggage fees, it is 
often cheaper to instead ship home the clothes and items you won’t 
need during your return trip. Shipping fish Federal Express from 
Alaska costs a minimum of $4 per pound, with a typical 50-pound 
box going for $200 to $300, depending on where you live. 

Will I need fishing waders or will hip boots be enough? Do I 
even need waders?

Waders are required to effectively fish most of Alaska. If you are 
a fishing professional, forget old-fashioned neoprene waders that are 
bulky and heavy. Go with the new lightweight models that compress 
well for travel. Add Polarfleece undergarments to your fishing ward-
robe and you’ll stay warm in the water. Keep in mind that any type 
of wading boot with felt or absorbent soles is illegal in Alaska. Not 
all camps or guides will have waders though many have hip boots. 
On most ocean charters, only deck shoes are required. 

But to truly capture great Alaska photography, you’ll need to get 
out into the water and that requires wading gear. Waders help keep 
you dry should you be fishing in one of our September typhoons. 

Some other items of you might consider packing include polar-
ized sunglasses for pinpointing salmon in the water, a collapsible 
walking stick or trekking pole, and a small backpack to carry gear. 
Ensure you have a smaller waterproof bag inside the backpack to 
safeguard your mobile phone, camera gear and other electronics.

I’ll be bird hunt-
ing. What do you recommend?

Lightweight hiking or hunting boots and a 
GPS. It is easy to get turned around in the Alaska North Woods, 

even in the high country, where there are no distinguishing features 
or landmarks. 

Also, a small backpack is a necessity. In Alaska, you don’t carry 
birds hanging from your belt like they do in the lower 48, unless you 
wish to become a grouse and writer burrito for a hungry brown bear. 

In thick vegetation, flagging tape helps mark your stand so that 
after locating downed birds, you can again find your stand. Just be 
sure to remove the tape when you are finished. 

And bring lots of shells. Early September offers a lot of grouse 
for the hunter — from spruce, to ruffed and sharp-tailed grouse. If 
you’re shipping up firearms, contact the airline you’ll be flying to 
confirm the type of gun case you will be using meets current regula-
tions. I recall once trying to use a gun case with only one lock and 
I had to buy a $98 case from the airline because it had two locks, 
which was the requirement at the time. Also, if you are planning 
to drive the Alcan Highway, or travel through Canada, check their 
entry requirements before you depart. Pay close attention to the 
detailed firearm regulations so, if necessary, you can ship firearms in 
plenty of time to receive them upon your arrive in Alaska. n
EDITOR’S NOTE: Turn to pages 23-27 for more pre-conference 
coverage. 

BY CHRISTOPHER BATIN

2012 Conference Preview: Alaska

Chris Batin is editor and publisher of The Alaska Angler/
Alaska Hunter and is the 2012 OWAA conference local 
committee chair. For fishing and hunting assistance, con-
tact him at chrisbatin@alaskaangler.com.

Alaska FAQs

www.owaa.org/2012conference
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I’ve always been fascinated by the ancient sages of Eastern 
philosophy who gave special reverence to the elemental 
properties of sun, wind and fire. 

These powers are indeed special, especially when it comes to 
powering an Alaska homestead. 

Many of us have homes in remote locations or perhaps are plan-
ning a retirement hunting or fishing cabin where the traditional way 
of powering a home — being connected to the grid — is not feasible.

Several years ago when my wife, Deb, and I began building the 
BatinWoods homestead, we needed power and it was apparent the 
electric company was seeing nothing but dollar signs. They told us 
they could run a line back to our place from the main road for about 
$100,000. And that was if they didn’t run into any problems going 
through two marshes, not to mention the mountain foothill we 
chose for the home site. 

We opted for sun, wind and fire, and never looked back.
During Alaska summers, I watch our 12-array solar panel track 

the midnight sun around its circular route from west to northeast, 
converting sunlight into power well into the wee hours of the 
morning. The charging gauge pegs out to maximum charge even if 
I simultaneously turn on the dishwasher, run the washer and dryer, 
and vacuum the carpet. I rarely have to start the generator, and if I 
do, it’s usually after a week of heavy rain or cloud cover, and even 
then, it’s only on for a couple hours. 

If there is a slight breeze during the hours of darkness, the wind 
generator is charging our battery bank. I can always tell when the 
wind is blowing over 20 mph because of the wooshing sound of the 
blades. At times, the propellers get going so fast the blades go into 
safety mode and tilt horizontally, like helicopter blades. Plus there is 
an electric brake in case of typhoon-strength winds that would vibrate 
the wind generator to shreds. Otherwise, it’s as quiet as a whisper.

The 800-pound battery bank and inverter share a small shed 
near the house with the 9-kilowatt Northern Lights generator. Sure, 
there is some maintenance, such as keeping the battery levels full or 
equalizing them every month, but it’s a small price to pay know-
ing the electric company doesn’t have a stranglehold over me. If I 
was connected to the grid, I’d be selling power back to the utility, 
which is an amusing thought. But it’s like revenge: best buried and 
not acted out. Plus, it’s a hoot to watch the battery charge meter peg 
to full, knowing I’m not burning fossil fuels at that moment and 
instead utilizing the sun’s energy and wind power. 

Deb and I purchased BatinWoods because of its isolation, but be-
cause of my business dealings, we are connected to the road system. 
In about an hour, I can be driving through Wasilla on my way to 
Anchorage, waving at the tourists looking at Sarah Palin’s house on 

the lake. Yet, from our front deck, we can see Denali in all its glory, 
60 miles away, and not have our solitude shattered by barking dogs, 
the sound of traffic, or a generator starting up every couple hours. 

You may be wondering about how the Internet fits into this 
overview. Well, in this modern age, it’s as necessary as the basic el-
ements. Even in our remote location, I stay in touch with the world 
through satellite Internet. I can send stories to New York, make 
business deals in China, and read my email and news online each 
morning like most everyone else and at roughly the same price that 
others in Alaska are paying for wireless service. HughesNet installs 
a satellite dish and while the speed isn’t as fast as high-speed cable, 
it’s fast enough for my needs, especially when compared to some 
DSL lines I’ve had to use. And of course, we get cell phone recep-
tion in our location on the hillside even though there are dead spots 
in the surrounding areas. 

While there are many sources of green heat, we opted for the 
most basic because of the myriad stockpiles of firewood around us. 
I use wood to heat the main living area and efficient oil–burning 
Toyo and Monitor stoves for heating the guest cabin and garage. We 
also have two Toyos in the house as back-ups, just in case we get a 
cold snap of 50 below zero, which is rare. We go through about 250 
gallons of fuel a year and that includes generator use, which is quite 
economical. I remember going through that much in one month 
when living in the city. 

Plus, the biggest benefit of green power is it allows us to live the 
lifestyle we’ve all dreamed about — away from it all, in solitude, 
where you can hunt or fish right in your backyard, because as  
outdoor writers, this is what we do. And from the doomsday side 
of things, we are totally self-sufficient for at least a couple years, 

Business

BY CHRISTOPHER BATIN

Sun, Wind, Fire and Internet

CONTINUED ON PAGE 11

The BatinWoods homestead. Photo by Chris Batin.
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should the economy take a major nosedive 
or bioterrorism affect the way of life as we 
know it. 

So, if you have a hunting or fishing 
cabin or if you’re planning your retirement 
home in the outback and want to place 

your money in something better than the 
1 percent return from bank securities, try 
investing in the other “green.” Not only will 
you get a better rate of return, tax credits 
and more, but you’ll also be surprised at 
how moose, bears and other critters come 
right up to your home, without the noise of 
generators or fuel-hungry furnaces. It’s one 
small footprint I don’t mind leaving. n

Chris Batin is a 38-year resi-
dent of Alaska. When he is not 
hunting moose, salmon fishing 
or growing giant lupine on his 
property, he runs several busi-
nesses on “green power” from 
his BatinWoods homestead. 
Contact him at chrisbatin@
alaskaangler.com.

If walls could talk, how would they 
describe the history of a park’s CCC 
cabins?

If a Chinook salmon could pipe up at a 
fisheries management meeting, what would 
it add to the conversation? 

What does the world look — and smell 
and sound and taste — like through the eyes 
of a wolf?

Using a perspective fashioned from 
research and imagination can freshen a less-
than-fascinating story or enrich an already-
interesting one. While my examples come 
from outdoor writing, you could just as 
easily deploy the technique in other niches. 

Imagined perspectives work well as leads 
because they are intriguing. You can use 
second- or third-person point of view. For 
example, here’s the second-person begin-
ning of a story I did years ago for Minne-
sota Trails Magazine on plant restoration in 
Tettegouche State Park:

“The year is 1979. You are a plant, one 
of the many that cling to the top of a rocky 
headland called Shovel Point. Below you, 
cliffs of volcanic rhyolite plunge a hundred 
feet into Lake Superior.

“Life isn’t bad, all things considered. 
Sure, the icy wind, long winter and thin 
soil make things tough sometimes, but it’s 
nothing you aren’t genetically prepared to 
handle. Most other plants of your type live 
on the tundra. 

“Besides, the view is amazing.

“Unfortunately, that view poses a threat 
to you and your clifftop companions. Your 
genes are no match for the camera-wielding 
hordes that will soon invade your home. 

“This year — 1979 — legislation creates 
a new state park from 9,346 acres of land, 
including Shovel Point. The new park is 
called Tettegouche, after the Tettegouche 
Club, a businessman’s association that had 
previously owned and protected the land ... ”

Now, the tone here is more playful than 
many publications prefer. Sometimes light-
heartedness isn’t appropriate, either because 
of the publication or the subject. You can 
still use this technique. 

I was captivated by the following passage 
from “The Beast in the Garden” by David 
Baron. The book tells the story of the return 
of mountain lions to the Boulder, Colo., 
area. (If you haven’t read this impressive, 

poetic piece of outdoor journalism, do your-
self a favor and buy it.)

“As Boulderites trimmed trees and 
wrapped gifts on the weekend before Christ-
mas in 1987, a pair of unseen eyes watched 
the city from above. The eys glowed bright 
amber, but they saw the world in subdued 
and impoverished color. Through them, 
the rolling hills of ponderosa pine looked 
more buttermilk than olive, the sky more 
robin’s egg than cerulean. The creature was 
red-green color-blind, its eyes designed for 
night vision. To the animal, the scene looked 
grainy and muted, like an antique photo-
graph of the Rockies hand-tinted in pastel 
shades of blue and yellow … ”

Note the depth of Baron’s research and 
the precision of his word choices. He goes 
on to describe the animal’s path — his 
mention of the animal passing “a knob 
of weather-worn granite” reinforces my 
impression that this man did his homework 
— tracks, scat, claws, view from Eldorado 
Canyon, and ways of marking its territory. 
Talk about looking through someone else’s 
eyes! n

Craft Improvement

BY SHELBY GONZALEZ

Change your perspective
Research and imagination can let the walls — and animals and plants — talk 

How to use 
imagined perspectives:

1. Choose your subject. Mountain, 
mouse, fog bank, lake—the subjects 
you can give voice to are limited only 
by your imagination (and your assign-
ment).

2. Research its perspective. Depend-
ing upon the subject and the article, 
you may wish to research the subject’s 
history, sensory capacities, feeding 
habits or life cycle. 

3. Start writing. Remember to use 
more than just the sense of sight.

Shelby Gonzalez recently 
joined the Cook County Visi-
tors Bureau staff as marketing 
manager. An OWAA member 
and former rock climbing 
instructor, her work has been 
featured in the book “Chicken 
Soup for the Soul: Runners” 
and dozens of publications. 
This article originally ap-
peared on her blog, found at 
www.shelbygonzalez.com.

SUN, WIND, FIRE
CONTINUED FROM PAGE 10
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Business

These days it is rapidly becoming more common for au-
thors, photographers and other media types to find their 
work published electronically without their permission. 

I have fielded several questions and given advice to a number of 
OWAA members about how to handle this. Here’s a summary.

First, determine if the published work is truly yours in a legal 
sense.

Although the default rule under the Copyright Act is that the 
creator of an original work owns the copyright (the right to copy it 
and profit from it) from the moment of creation, several exceptions 
to this exist.

One exception is that if you created the work as part of your em-
ployment, the work is probably a “work made for hire” and under 
the Act, the copyright belongs to your employer, not you, unless 
you and your employer agreed otherwise in writing.

Another exception is if you created the work as a freelancer but 
signed an “all rights” or “work for hire” contract. The same legal 
conclusion applies: copyright belongs to the publisher, not you.

Also, certain creative works are beyond the scope of copyright 
law protection, such as titles to works and government documents. 
No one may claim copyright protection for them.

With books in particular, limited revisions generally are permit-
ted without being infringement.

Second, register your copyright for the work if you have not 
already done so.

Do this only if you are certain that you own the copyright. 
Claiming something you don’t own is infringement and there may 
be worse consequences.

Registering your copyright is simple and relatively inexpensive, 
especially if you do it electronically.

A suit against someone for infringing your copyright is not 
possible unless you registered your copyright first. The damages 
you are entitled to recover for infringement are greater the earlier 
you register, especially if registration is accomplished before the 
infringement occurs. Also, the fact of having obtained registration is 
useful as leverage when approaching an infringer.

Third, determine if the work you created and own the right 
to copy is really reproduced without legal authority.

These days, this can be a tricky and difficult step.
Most authors know of the “fair use” doctrine, under which limited 

use of others’ works is permitted without constituting infringement.
Similar non-infringing use is permitted for parodies of an origi-

nal work.
Contracts signed by authors/creators under which they retain 

the copyright often contain terms permitting more uses than the 

creators realize, even if they are not “all rights” or “work for hire” 
contracts. If you find a piece you created and had sold rights to, you 
should find the agreement under which rights were sold and review 
it carefully to see if the current use might have been encompassed 
by the licensing or other rights you granted originally.

Some case law over the last few years has created serious prob-
lems for copyright owners because, by court rulings, uses beyond 
what the creators intended or contemplated have been approved as 
non-infringing. Two cases involving National Geographic maga-
zine’s DVD collection both ultimately reached the nonsensical 
conclusion that digital reproduction of exact images of articles and 
photographs from the original periodical for which one-time rights 
were acquired from freelancers was not an infringing use, but in 
fact was a “revision” permitted by the Copyright Act. These cases, 
Greenberg v. National Geographic and Faulkner v. National Geo-
graphic, both of which the Supreme Court declined to review, are 
the authority being relied upon when publishers make their periodi-
cal archives available online and profit from them in various ways 
without passing along any more money to the authors. I have some 
reports suggesting that this same reasoning may be being used by 
book publishers in making older books available electronically.

In addition, class action suits, and specifically court-approved 
settlement of those suits, may create different ways under which 
publishers obtain rights to profit from works without explicit con-
sent from the copyright owners. The major cases of this type are 
the Authors Guild v. Google Books litigation involving some 12 
million books that already have been digitized by Google with-
out even attempting to obtain permission from copyright owners; 
and the case called “In re: Literary Works in Electronic Databases 
Copyright Litigation,” which involves a large class of freelancers 
suing a large number of publishers, seeking compensation for the 
behavior of publishers found to be infringing of authors’ copyrights 
in the U.S. Supreme Court’s 2001 Tasini v. New York Times case. 
The Tasini case involved profiteering via databases from freelancer 
works included in periodicals under one-time rights. 

However, despite years of litigation and multiple settlement 
agreements initially approved by the courts and then ultimately 
rejected, with some appeals along the way, including one appeal to 
the Supreme Court in the latter case, as of this writing no approved 
settlement in either case stands. It is reasonable to expect that if 
any settlement in either case wins final court approval, it likely will 
involve payment by the publishers into a pool to be divided among 
authors, and grant of some rights to the publishers, with exculpa-
tion for past acts, as well as an option for authors to opt out of the 
settlement terms and go on their own with regard to their individual 
works being infringed. If an author or photographer receives a notice 
about any class action suit or proposed settlement, choosing among 
the options offered can make an enormous difference and even 

BY BILL POWELL

What to do if you think your stuff is being

STOLEN
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doing nothing in such circumstances always 
amounts to a choice having legal and financial 
consequences.

A 1996 federal law insulates certain 
electronic postings from creating copyright 
infringement liability. The Digital Millennium 
Copyright Act, and in particular the portion 
of it called the Online Copyright Infringe-
ment Liability Limitation Act, protects online 
service providers, including social media and 
similar providers as well as Internet service 
providers, from incurring liability if the 
infringing material is posted by a user rather 
than the service provider, but the service pro-
vider must promptly take down the infringing 
material when the copyright holder informs 
the provider of the infringement. Failure to 
comply with the Act renders the provider li-
able for the infringement. The user who posts 
infringing material has no protection from 
such liability.

OWAA members have told me of multiple 
instances in which they have discovered their 
works being used for profit: as sign adver-
tising, on T-shirts, posted for downloading 
from a variety of websites, and in electronic 
archives of various types from which copies 
may be purchased or to which access may be 
gained upon payment. All such uses, unless 
they fit within those uses described in this sec-
tion that have been ruled non-infringing, prob-
ably constitute infringement of your copyright.

Fourth, demand a takedown and, where 
appropriate, compensation for the infringe-
ment of your copyright.

Some OWAA members have had success 
with this. The chance of success is probably 
enhanced if your copyright is registered with 
the Copyright Office. A matter-of-fact letter 
with return receipt, informing the infringer of 
the facts, including your registration, and stat-
ing a realistic demand supported by the Copy-
right Act’s principles, may both educate and 
produce compliance. Copyright infringement 
renders the infringer liable to the copyright 
owner for all of the infringer’s earnings from 
the work, and in some circumstances, more 
may be recovered.

Some members have had demands for ces-
sation and compensation met with refusal and 
entrenchment. One even received a counter 
threat from the infringer’s attorney that the 
author would be sued if he didn’t stop harassing 
the infringer.

On the other hand, some such demands 
have produced cessation of the infringement or 
compensation or both. Some have resulted in 
an agreement under which the continued use is 

licensed for compensation.
Be aware that if you are addressing a ser-

vice provider protected by the Online Copy-
right Infringement Liability Limitation Act, 
all you’re really entitled to from that provider 
is a prompt takedown. Reiterating, be sure it’s 
yours if you are demanding a takedown. There 
is recent litigation over misuse of takedown 
requests by those incorrectly alleging owner-
ship of posted material. Don’t do something 
that turns you into a defendant in a lawsuit.

Fifth, in some circumstances, sue.
Only this fifth step actually requires the 

services of an attorney. You should carefully 
consider the costs of this step, in terms of 
time, psychological trauma and money.

The attorney selected for this step must be 
a specialist in copyright law. It’s exclusively 
federal law. The requirement of prior registra-
tion of the copyright serves as a toll booth 
for pursuing this option, but that will be an 
insignificant part of the costs for going down 
this road. If your damages are high, or if you 
can align with others and produce a number of 
similarly situated people who have been dam-
aged by the same infringer in the same way, 
your case might be more worthwhile and more 
attractive to a copyright attorney, and you and 
your attorney might even have your own class 
action to pursue.

More detail on most of these topics appears 
in articles I’ve written for Outdoors Unlim-
ited, and may be found in the archives. These 
topics also are addressed at somewhat greater 
length in the “Legal Handbook for Freelanc-
ers,” which I authored in 2009, the copyright 
of which is co-owned by OWAA and me. It’s 
available from OWAA headquarters. I’m also 
available via email and telephone to address 
particular situations members encounter. n

 EDITOR’S NOTE: 
The “Legal Handbook for Freelancers” is 

available for purchase at www.owaa.org/store/ 
product/legal-handbook.

Visit the Outdoors Unlimited archives at 
www.owaa.org/ou/category/departments/table-
of-contents.

Business

Michigan wildlife  
journalist and wife  
die in house fire

BALDWIN, Mich. — 
Northern Michigan wildlife 
journalist and jazz musician 
Don Ingle and his wife, Jean, 
died in a fire at their Lake 
County home this March 
9, according to local media 
reports.

The Associated Press 
reported that a fire broke out 
at the couple’s home at 310 
Washington Street in Bald-
win about 3 a.m. March 9.

Firefighters, many who 
knew the Ingles, found 
the home fully engulfed in 
flames when they arrived. 
Investigators believe a wood-
burning stove used in lieu of 
a broken furnace may have 
started the blaze.

The bodies were found 
amid the ashes of the de-
stroyed home after the fire.

An OWAA member since 
1972, Don Ingle was editor 
of Michigan Forests Maga-
zine and a columnist for 
various local publications, 
including the Big Rapids 
Pioneer. He was also a con-
tributing writer for Woods 
‘N’ Water and Country Lines 
Magazine.

His wife, Jean, worked for 
Child Protective Services in 
Lake County.

He studied music and his-
tory at Colorado College and 
Michigan State University. 
Before becoming an outdoors 
journalist, Don Ingle was a 
trombone player in a jazz 
band called Sons of Bix.

He was the son of jazz 
legend Ernest “Red” Ingle. n

BRIEFLY...

A member since 1994, Bill Powell 
is from Columbia, Mo. He is also 
OWAA’s legal counsel. Contact 
him at powell@smithlewis.com. 
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Craft Improvement

It’s often said that you can get statis-
tics to tell you anything you want to 
know. Survey results published in 

the Outdoor Foundation’s 2011 Outdoor 
Recreation Participation Report offer an 
in-depth look at the level of participation in 
the outdoors by a cross-segment of the U.S. 
population. 

The survey involved interviews with a 
nationwide sampling that included re-
sponses from more than 15,000 individu-
als and almost 24,000 households in early 
2010. While discouraging in several areas, 
the survey also indicates promising trends 
in others. Perhaps the most revealing and 
noteworthy figures to outdoor writers are 
those results from the youth (6 years old 
and above) and young adult segment of the 
survey base.

The survey polled participants on more 
than forty different outdoor activities, 
including: archery, backpacking, birding, 
camping, canoeing, fishing, hiking, hunting 
and wildlife viewing. In addition, interview-
ers sought out influencing factors that af-
fected the degree and frequency of participa-
tion across that broad spectrum of activities.

The overall good news/bad news statistic 
regarding participation in the outdoors by 
children ages 6-12 is that, for the first time, 
participation remained flat instead of falling. 
Plus, adolescent and young adult participa-
tion grew by one percent. 

 The most popular outdoor activities 
among those age 6 to 17 were: Road bik-
ing, mountain biking or BMX (27 percent 
of American youth); car, backyard or RV 
camping (23 percent); running, jogging and 
trail running (23 percent); freshwater, salt 
water and fly- fishing (20 percent); and hik-
ing (12 percent).

When looking at Americans ages 6 and 
older trying out new outdoor activities, 
stand up paddling, traditional/road triath-
lon and non-traditional/off road triathlon 

made the top three slots for activities with 
high percentages of first-time participants. 
Boardsailing/windsurfing and sea/touring 
kayaking were fourth and fifth in popular-
ity. Of the hunting and fishing activities 
listed among the top 42 activities, fly-fishing 
ranked 19th; bow hunting, 25th; handgun 
hunting, 27th; shotgun hunting, 35th; and 
rifle hunting came in at 38th.

The survey notes that, “[t]hough an indi-
cator of growth, the percentage of new par-
ticipants in an outdoor activity is dependent 
on an activity’s size and can also indicate 
activities with a high turnover in participants 
— activities that draw large number of new 
participants but also lose existing partici-
pants at the same time.”

Equally challenging and useful to outdoor 
writers may be the statistics summarizing 
the reasons people throughout all age groups 
are discouraged or motivated about partici-
pating in the outdoors. When comparing the 
change in response between those age 6-12 
and 18-24 who were asked what motivated 
them and kept them from participationg, the 
shifts and trends are subjectively revealing. 
And while the age 6-17 group has the high-
est participation rate, the frequency of their 
activities remains below standards as set by 
the U.S. Department of Health and Human 
Services.

“Outdoor activities are cool,” “My  

BY TOM WATSON

CONTINUED ON PAGE 15

Survey says ...
A look at the Outdoor Foundation’s 2011 Outdoor Recreation Participation Report

Snowshoe hiking along the Patterson Farm Trail in New Hampshire. Photo by Lisa Densmore.



www.owaa.org/ou  OUTDOORS UNLIMITED  15

Departments

[family] participates” and “Outdoor activi-
ties are a good way to get exercise/stay fit.” 
were the top three motivators in the age 6-12 
group. The age 18-24 group responded dif-
ferently: “Outdoor activities are a good way 
to get exercise/stay fit,” “Outdoor activi-
ties are cool” and “I want to relax/manage 
stress” were top motivators. These results 
and others suggest that as we grow older the 
need to reduce stress and strive for fitness 
become more important. Lack of time is a 
large reason why those surveyed aged 6-24 
don’t spend more time outdoors. 

Influences for participating covered a 
broad range of topics as well. The two top, 
equally popular responses for those age 6-12 
to “What keeps you from participating in 
outdoor activities more?” were related to 
time spent at school and undesirable weath-
er. For those age 13-17, time spent at school 
and not having the right gear were the most 
major inhibitors. And for those age 18-24, 
not having the right gear and a lack of vaca-

tion time were the two biggest reasons. The 
survey also reported that “[a]mong adults 
who are current outdoor participants, more 
than 79 percent reported having physical 
education classes between the ages of 6 and 
12. That compares to just 63 percent of non-
outdoor participants.” For those in the age 
6-24 group, more than half got involved in 
outdoor activities for the first time because 
“My friends and/or family participate in 
outdoor activities.” 

Camping, fishing and hiking — three 
getaway activities — rank among the top 
activities of children, just behind bicycling 
and running. These getaway activities are 
recognized as lead-ins to other outdoor inter-
ests. Getting and keeping children actively 
interested remains a challenge as participa-
tion in outdoor activities declines with age. 

So what might this all mean and how can 
we as outdoor writers use these figures to 
our professional and even ideological advan-
tage? Many of the responses bordered on the 
obvious or givens such as parental influence, 
gain of independence and, based on other 
data from the survey about buying habits, 

the state of the economy.
An interesting figure revealed by the 

survey says that of first-timers, 2 percent 
of those age 6-24 and 3 percent of the age 
25 and older saw an article, show or video 
that made them decide to participate in an 
outdoor activity for the first time. 

Articles conveying passion for a wide 
variety of outdoor activities beyond the stan-
dard hunting and fishing tales may be the en-
couragement needed to expand those ranks. 
Many more figures including economic and 
ethnic factors included in an expansive over-
view of the Outdoor Foundation study are 
available at www.outdoorfoundation.org. n

A member since 1988, Tom 
Watson is from Appleton, 
Minn. He is a freelance writer 
and photographer specializing 
in Alaska, tourism, outdoor 
destinations and product 
reviews. Watson is also a 
guidebook author. Contact him 
at tom@tomwatsonwrites.com.

ACTIVE IN THE OUTDOORS
CONTINUED FROM PAGE 14

Through a presidential proclamation, the past two presi-
dents and President Obama have acknowledged June as 
Great Outdoors Month. Several scheduled events across 

the country, such as National Get Outdoors Day, National Trails 
Day, National Marina Day, National Fishing and Boating Week, 
and the Great American Backyard Campout, provide a platform to 
connect youth and non-traditional visitors to the great outdoors.

In February 2011, the president launched the America’s Great 
Outdoors Initiative to develop a 21st-century conservation and rec-
reation agenda. The initiative called for the establishment of a Fed-
eral Interagency Council on Outdoor Recreation to support access 
and opportunities for outdoor recreation on federal public lands and 
waters. FICOR agencies include: Bureau of Land Management, 
Bureau of Reclamation, Fish and Wildlife Service, National Park 
Service, National Oceanic and Atmospheric Administration, U.S. 
Army Corps of Engineers, and U.S. Forest Service. 

With current economic recovery measures underway, the federal 
government is placing increased emphasis on enhancing both inter-
national and domestic tourism throughout the U.S. The abundance 
of public lands and waters and the variety of outdoor recreational 
opportunities across the country are key attractions for visitors. 

According the U.S. Travel Association, the travel and tourism  

industry is valued at approximately $700 billion dollars and sup-
ports an estimated 7.4 million American jobs. 

International travelers spend an estimated $4,000 dollars per visit 
to the U.S. However, since 2000, overseas travel to the U.S. has in-
creased by only one percent despite a significant increase in global 
travel during the same period. 

On Jan. 19, 2012, the president established a Task Force on 
Travel and Competitiveness that will explore strategies to promote 
visits to America’s public lands and waters and consider recommen-
dations for expand travel and tourism opportunities in America’s 
rural communities. Enriching and developing outdoor recreational 
opportunities and access on public lands and waters is a small 
investment capable of producing significant returns by contributing 
to economic growth and creating jobs. 

Over the past year, the FICOR has worked to provide a national 
forum for identifying public-private partnership opportunities asso-
ciated with outdoor recreation and for discussing potential barriers 
to increased travel and tourism. FICOR outreach efforts continue 
with federal and state agencies, professional organizations, and 
diverse outdoor recreation interests.

Currently the FICOR is coordinating major enhancement efforts 
for www.recreation.gov, which serves as the nation’s portal for out-
door recreational activities on public lands and waters. The FICOR 
is also working with partners to plan a series of outreach events 
in June to celebrate Great Outdoors Month. For more information 
please visit www.americasgreatoutdoors.gov. n

BY KEVIN CHESLEY
BUREAU OF LAND MANAGEMENT, DIVISION OF RECREATION

June is Great Outdoors Month
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Portfolio
by Ken Sullins

Horses coming in for the night 
in northwest Colorado.

A yellow-eyed penguin preening itself  in the South Otago area of  New Zealand.

A member since 2002, Ken Sullins is a Colo-
radoan transplanted to Leesburg, Va. He is a 
founding surgeon at the Marion duPont Scott 
Equine Medical Center. Sullins also enjoys 
spending time outdoors, photographing 
images of nature, wildlife, landscapes and 
horses. “An image freezes a moment and may 
evoke an emotion or a pause to remember ... 
or forget,” Sullins says.
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Coming in ahead of  the storm.

Banaquit stealing a sip of  water in Antigua, Wis. Barn owl in window.

PHOTOS BY KEN SULLINS
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Pictured are ducks coming in for the evening in Delaware’s Bombay Hook National Wildlife Refuge.

A woodpecker bores a hole into a tree for feeding on the Savannah River National 
Wildlife Refuge in South Carolina.

Sunrise on the horse track in Saratoga Springs, N.Y.
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Nesting egret preening in a tree by Lake Martin, La.

Grand Prix jumper.

PHOTOS BY KEN SULLINS

Rider heading back to camp in the White River National Forest, Colorado.
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DONORS
 February and March brought monetary gifts from generous 
donors. These tax-deductible donations are dedicated to funds 
designed to boost OWAA efforts ranging from education programs 
to operating costs. For details about OWAA funds, contact OWAA 
headquarters at 406-728-7434. 
Bodie McDowell Scholarship Fund
 Cody Ryan Bloomsburg
 Milt Rosko 
Madson Fellowship Fund
 Martin H. Garrell                               
 Larry L. Kruckenberg
Operating Fund
 Paula J. Del Giudice        
 Roy A. Welch  

NEW MEMBERS
 Kelly J. Bostian
 Hal Herring
 Paul G. Koenig
 Abe Moore
 Laurel Neme
 Daniel Newberry
 Bridger Pierce
 Christine Peterson
 Thomas B. Simonds
 Clay Smith
 Zac D. Stovall
 Aaron Teasdale
 Andy Whitcomb

REINSTATED MEMBERS
Alex Brant, (Active Member) Tressady, Rogart, Sutherland 

Scotland IV28 3UB. alex.brant@btconnect.com, www.driven 
shooting.com.

Alan C. Gregory, (Active Member) 222 Eastview Circle, Wil-
liston, VT 05495. (H) 802-878-5152, (W) 802-878-5152, meg5@
psu.edu.

Benjamin Hugh Long, (Active Member) 580 4th Ave. East 
North, Kalispell, MT 59901. (H) 406-756-5763, (W) 406-257-8302, 
karenben@montanasky.net.

REINSTATED SUPPORTING GROUPS,  
AGENCIES AND BUSINESSES
 Big Bear Lake Resort Association, P.O. Box 1936, Big Bear 
Lake, CA 92315. Contact: Dan McKernan, manager of marketing 
and public relations. (W) 909-866-6190, ext. 235, (F) 909-866-
5671, dmckernan@bigbear.com, www.bigbear.com. Big Bear 
Lake Resort Association is a nonprofit corporation whose primary 
mission is to increase tourism in the Big Bear Valley. They inform 
the public about outdoor activities and experiences and work with 
outdoor writers and media.
 Horton Manufacturing, 4430 Crystal Parkway, Kent, OH 
44240-8006. Contact: Steve Graham. (W) 330-474-5710, ext. 123, 

(F) 330-673-1476, sgraham@wildcomm.com, www.hortonarchery.
com. Horton Manufacturing is the world leader in high-perfor-
mance hunting crossbows, still blending the latest technology with 
the needs of the modern hunter. Steeped in tradition and perfor-
mance, Horton proudly makes the finest crossbows on the planet.

NEW SUPPORTING GROUPS,  
AGENCIES AND BUSINESSES
 ATK/Federal Cartridge, 900 Ehlen Dr., Anoka, MN 55330. 
Contact: Tim Brandt, communications and events manager. (W) 
763-323-3833, (F) 763-323-2506, pressroom@atk.com, www.feder-
alpremium.com. Manufacturer of ammunition and related products
 FISHCAP – St. Lawrence County, 101 Main St., Canton, NY 

13617. Contact: Alison Power, tourism. 
(W) 315-386-4000, (F) 315-379-0134, 
apower@stlawrencecounty 
chamber.org, www.fishcap.net. Promotes 
the St. Lawrence River Valley as an an-
gler’s paradise.
       Franklin County Tourist Develop-
ment Council, P.O. Box 819, Apalachicola, 
FL 32329. Contact: Fran Edwards, admin-
istration. (W) 850-653-8678, (F) 850-653-
8319, info@anaturalescape.com, www.
anaturalescape.com. The Franklin County 
TDC’s mission is to promote Franklin 
County, Fla., as a tourist destination 

through natural resources, historic and cultural amenities.
    Kruger Optical LLC, P.O. Box 532, Sisters, OR 97759. Con-
tact: Kim Thomas, office manager. (W) 541-549-0770, (F) 541-549-
0769, kimt@krugeroptical.com, www.krugeroptical.com. Kruger 
Optical is a full-service provider of quality sports optics, creating 
binoculars, rifle scopes, spotting scopes and other products for the 
discerning customer.
 Morris Alaska/Alaska Magazine/The Milepost, 301 Arctic 
Slope, Ste. 350, Anchorage, AK 99518. Contact: Lee Leschper, 
Alaska regional vice president. (W) 907-275-2179, lee.leschper@
morris.com, http://alaskamagazine.com. Morris Alaska is the 
Alaska division of Morris Media Network and Morris Communica-
tions. They publish a broad portfolio of outdoor, travel and business 
publications focused on Alaska. These include Alaska Magazine, 
The Milepost, Where Alaska magazine, The Alaska Journal of 
Commerce, Alaskan Equipment and the Chugiak-Eagle River Star.
    National Sports Center, 1700 105th Ave. NE, Blaine, MN 
55449. Contact: Barclay Kruse, chief communications officer. (W) 
763-785-5634, bkruse@mnsports.org, www.nscsports.org. National 
Sports Center is a sports campus in the Twin Cities. NSC has an 
exhibition building that hosts consumer expos, including several 
outdoor shows.
 Navionics Inc., 12426 Cane River Ln., Humble, TX 77346. 
Contact: Art Wright, south central sales manager. (W) 508-273-
6217, awright@navionics.com, www.navionics.com. Developers of 
digital mapping products.
 Outdoor Hub, 30800 Telegraph Rd., Bingham Farms, MI 
48025. Contact: Colin Anthony, director of content. (W) 248-
663-4440, (F) 248-784-7070, canthony@outdoorhub.com, www.
outdoorhub.com. Outdoor Hub is the largest audience of outdoor 

ASSOCIATION
UPDATE

Vi s i t  OU On l i ne  fo r  comp le te 
mon th ly  As soc ia t i on  Update s , 

i n c l ud i ng  b io s  o f  p roposed  
member s  and  more .

Departments
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enthusiasts online. They deliver a meaning-
ful user experience, value to publishers and 
results to advertisers. There are more than 
370 websites in the Outdoor Hub network 
serving more than 12 million outdoor enthu-
siasts monthly. These individuals are pas-
sionate about numerous activities such as 
fishing, hunting, camping, hiking, boating, 
snow skiing, riding ATVs and much more.
    Umarex USA, 7700 Chad Colley Blvd., 
Ft. Smith, AZ 72916. Contact: Sarah Evans, 
marketing assistant. (W) 479-646-4210, 
(F) 479-646-4206, sarah@umarexusa.com, 
www.umarexusa.com. Umarex USA sells 
and services a broad line of recreational 
guns that represent a wide range of brands 
associated with the shooting sports.
     Vestergaard Frandsen, c/o Meryl 
Rader, 825 Sherbrooke Dr., Westfield, 

NJ 07090. Contact: Meryl Rader, public 
relations consultant. (W) 908-528-3826, 
meryl@raderpr.com, www.vestergaard-
frandsen.com. Vestergaard Frandsen is a 
European company that operates under a 
unique humanitarian entrepreneurship busi-
ness model, and is dedicated to creating and 
deploying technologies that improve the 
health of people in developing countries. 
Vestergaard Frandsen manufactures the 
LifeStraw portable water filter, which trans-
forms even the dirtiest water into safe, clean 
drinking water. For more information, visit 
www.vestergaard-frandsen.com/lifestraw.
 Western Powders Inc., P.O. Box 158, 
Miles City, MT 59301. Contact: Doug 
Phair, President. (W) 406-234-0422, (Toll 
Free) 800-497-1007, (F) 406-234-0430, 
powder@midriveers.com, www.ramshot.

com. Makers of reloading powders for mod-
ern firearms, muzzleloading powders, and 
gun care and cleaning products.

CONTACT UPDATES
   Idaho Travel Council now Idaho Division 
of Tourism. New contact: Laurie McDon-
nell, public relations-tourism specialist, 
208-334-2470, ext. 2144, laurie.mccon-
nell@tourism.idaho.gov.    
 Steven Pennaz: spennaz@frontier.com, 
612-810-5757, 2976 Lindgren Ln., Indepen-
dence MN 55359
    Tim Mead: ancientanglertim@aol.com

COLUMNIST LEVEL
Peter Anastasi
Steve Baker
Jack Ballard
David Barus
James Boyt
Homer Circle
Bruce Cochran
Rod Cochran
Judd Cooney

Lisa Densmore
Richard F. Dietz
Will Elliott
Holly Endersby  
 and Scott Stouder
Robert Fala
Peter Frederiksen
Mark Freeman
Bill Graham
Chip Gross

George Harrison
Kermit G. Henning
Eugene Hester
Tom Huggler
George Ingram
Jason Jenkins
Mark LaBarbara
Larry Larsen
Sheila Link
Bob Lollo
Jim Low
Ryck Lydecker
Marty Malin
Bodie McDowell
Brian McGrath
Katie McKalip
Tim McKillop
Richard Mermon
Kris Millgate
Colleen Miniuk-Sperry
Bob Mitchell
Rich Patterson
Mary Peachin
Boyd Pfeiffer
John Plowman

Bill Powell
Paul Queneau
Dave Richey
Glenn Sapir
Marcus Schneck
Craig Springer
Sil Strung  
 (IMO Norman Strung)
C. John Sullivan
John Swinton
Dan Thomas
Spencer Turner
Joel Vance
Mike Walker
Luann Sewell Waters
Tom Wharton
Lonnie Williamson

SCRIBE LEVEL
Ralph Cramm
Carol Lynde
Jack O’Hare
Milt Rosko
John Roush

OWAA thanks members who have contributed to its ‘$85 for 85’ campaign 
Many thanks to all those below who have invested in OWAA’s future. OWAA’s goal for this fundraiser is $25,500. All 
funds donated will be split equally between the OWAA’s Operating Fund for current, critical needs and the Restricted 
Endowment Fund for future needs. Suggested donation is $85, a dollar to commemorate each year of OWAA’s his-
tory, but of course any amount is welcome. Giving levels are split up into the following categories: Scribe, $8.50 to 
$84.99; Columnist, $85.00 to $849.99; Author, $850.00 to $8,499.99; and Pulitzer, $8,500 and above.

Departments
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Departments

In 1911, an avid outdoorsman named Leon Leonwood (L.L.) 
Bean returned from a hunting trip with cold, damp feet and 
a revolutionary idea. L.L. enlisted a local cobbler to stitch 

leather uppers to workmen’s rubber boots, creating a comfortable, 
functional boot for exploring the woods. This innovative boot — the 
Maine Hunting Shoe — changed outdoor footwear forever and be-
gan one of the most successful family-run businesses in the country.

L.L. began his business by working out of the basement of 
his brother’s apparel shop. In 1912, he obtained a mailing list of 
nonresident Maine hunting license holders and prepared a three-
page flyer that boldly proclaimed, “You cannot expect success 
hunting deer or moose if your feet are not properly dressed. The 
Maine Hunting Shoe is designed by a hunter who has tramped 
the Maine woods for the last 18 years. We guarantee them to give 
perfect satisfaction in every way.” One hundred orders came in for 
his new product. However, L.L. did not meet with immediate suc-
cess. The rubber bottoms separated from the leather tops and 90 of 
those first 100 pairs were returned. Although it nearly put him out 
of business, L.L. kept his word and refunded the purchase price. 
He borrowed more money, corrected the problem and, with undi-
minished confidence, mailed more brochures. L.L. had learned the 

value of personally testing his products, of honest advertising based 
on firm convictions, and of keeping the customer satisfied at any 
cost. L.L.Bean Inc. quickly established itself as a trusted source for 
reliable outdoor equipment and expert advice. The small company 
grew. Customers spread the word of L.L.Bean’s quality and service. 

L.L. focused on the essentials. Employees also understood that 
the business of L.L.Bean was to provide high-quality products 
backed by excellent service. When L.L. started his company, his 
view of serving the customer was as revolutionary as his product. 
L.L. said, “A customer is the most important person ever in this 
office – in person or by mail.” Whether seeking expert advice, pur-
chasing goods, returning or exchanging anything from L.L.Bean, 
customers quickly learned L.L.Bean wasn’t like other companies 
of the day. L.L. set the standard for customer service in 1912 and 
his service-based philosophy is a fundamental belief that resonates 
throughout the company today.

It’s been an amazing journey during the past 100 years and we 
are proud to have developed a reputation for being one of America’s 
most beloved brands, well-known for stellar products and a customer 
service ethos that has become the benchmark of the retail industry. 

And while we are indeed celebrating our 100th anniversary, we 
are not doing so by looking back, but rather facing the direction we 
always have: forward. And we look forward to another 100 years of 
ongoing product innovation, expertise and sharing our passion for 
the outdoors with future generations. n

L.L.Bean: Celebrating 100 years of  exploring the outdoors

A new fly-fishing tournament to be held on four trout-
stocked lakes is among this year’s competitive events for 
anglers in the central Canadian province of Manitoba.

The inaugural Bug Chucker Cup – Manitoba Stillwater is June 
1-2 in the western Manitoba town of Roblin and the neighbor-
ing area. The locally organized annual event is Manitoba’s only 
fly-fishing tournament. Roblin was the site of the 2010 Canadian 
National Fly Fishing Championships.

Anglers will compete in two-person teams, fishing from boats  
for brook, brown, rainbow, and tiger trout on East Goose Lake, 
Persse Lake, Twin Lakes, and a fourth aerated lake yet to be an-
nounced. Each team will fish on two different lakes each day at 
assigned times. 

Anglers must supply their own watercraft. Tournament co-chair 
Bill Pollack expects most will fish from single-person inflatable 
devices such as float tubes or pontoon boats, with a few using 12- or 
14-foot aluminum boats. Gasoline engines are forbidden.

Prizes range from $50 to $100 per team member. First-, second- 
and third-prize winners receive free entry to the 2013 tournament. 
Merchandise prizes will be awarded in other categories.

Judging for the catch-and-release event is based on the total 

combined length of fish caught by each team. Each team member 
can register three fish per lake, or a total of 12 per person for the 
tournament. 

For information, call 204-937-8925 or 204-937-3324 or visit 
www.bugchuckercup.com.
n On June 30, the Great Northern Pike Live Release Fish Derby 

will be held on Berge Lake. Prizes range from $500 to $10,000 
Entry fee is $100. Information is available at www.lynnlake.ca and 
by calling 204-356-8017.
n On July 7, the southern Manitoba town of Gimli, cultural capi-

tal of the province’s Icelandic community, will hold its annual Kids 
Fishing Derby in its harbor on Lake Winnipeg. Kids catch white-
fish, walleye, perch, and other species. Fishing tackle is awarded 
to first-, second- and third-place winners. Admission is free and all 
participants receive a commemorative medal. Information is avail-
able at 204-642-7929 or www.gimli.ca.
n On Aug. 4-6, anglers will try to land specially tagged northern 

pike and smallmouth bass at the Bissett Fishing Derby on Rice Lake 
in the southeastern Manitoba town of Bissett. Tagged fish can bring 
prizes ranging from $50 to $1,500. The entry fee is $20 (Canadian). 
For information, call 204-277-5463.

For comprehensive information about sport fishing and hunting 
opportunities in Manitoba’s “accessible wilderness,” visit www.
manitobamonsters.com or call Travel Manitoba at 800-665-0040. n

New stillwater fly-fishing tournament in Manitoba

SUPPORTER SPOTLIGHT

SUPPORTER SPOTLIGHT
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Hear a panel of book publishers and acquisitions editors of 
outdoors publications discuss their editorial needs and how to sell 
your work.

Speakers include Mark Herwig, Pheasants Forever Journal, 
Quail Forever Journal; James Engelhart, University of Alaska 
Press; Lee Leschper, Alaska magazine; Kim Grant, Sutro Media; 
and others.

Then we will open the floor to questions from conference at-
tendees. This question-and-answer style session will be followed 
by a meet-and-greet time to provide more attendees with a chance 
to interact with editors and publishers face-to-face. 

This is a tremendous opportunity to meet face-to-face in a 

less formal environment, build relationships and sell yourself to 
prospective buyers. 

Clip boxes will be available for you to leave samples for any 
of our editors or publishers.

The ask-the-editors panel is at 7-8 p.m. on Wednesday, Sept. 5. 
The meet-and-greet will follow, from 8-9 p.m.

Are you an editor and interested in participating in this panel? 
Contact Jessica Pollett at jpollett@owaa.org.

For more information about this session and the rest of the 
conference agenda for OWAA’s 2012 annual conference, visit 
www.owaa.org/2012conference.

BRIEFLY...

New pre- and post-conference trips
Opportunities added after catalog mailed in February

For full opportunity details or to see additional opportuni-
ties, visit the “Pre/Post Trips” page on the 2012 conference 
website at www.owaa.org/2012conference/pre-and-post-

conference-trips.

American Airlines
Airfare discount of 5 percent. Travel to Anchorage, Alaska, only. 

Valid Sept. 1-9.

Discounted Lodging – Sheraton Anchorage
Rooms rate of $199 plus night plus tax. Available Sept. 1-3 and 

Sept. 6-9. Also offering a 15 percent discount on Ice Spa services. 
Retail value: $269 per night plus tax.

Alaska State Parks
Complimentary day tours and trips offered on Sept. 7 in and 

around the Chena River State Recreation Area. Activities include:
n ATV trail ride
n Van tour of Chena River State Recreation Area
n Guided hike of Angel Rocks Trail
n Chena River canoe float tour
n Ranger-led tour of Big Delta State Historical Area
Read more about these Alaska State Parks opportunities in “Alas-

ka state parks offer a variety of ‘can’t miss’ outdoor adventures,” 
featured in the April 2012 edition of Outdoors Unlimited. Point 
your browser to www.owaa.org/ou/2012/04/alaska-state-parks-
offer-a-variety-of-cant-miss-outdoor-adventures for the article and 
photo slideshow.

Kodiak Island, Alaska
n Complimentary lodging: Afognak Wilderness Lodge on Afog-

nak Island in the Kodiak Island Archipelago.
n Guided stream fish or photographic expedition, complimentary 

for OWAA member, 50 percent off for non-member companion. 
Offered by Memory Maker Tour and Guide Service.
n Discounted lodging: 20 percent off at Olds River Inn.
n Bear view and flightseeing tour to Kitoi Bay, Kodiak Island, 

complimentary for OWAA members. Offered by Kodiak Island Air.
n Backcountry ATV fishing on Kodiak Island, complimentary 

for one OWAA member. Offered by Can’t Get Enough Fishing.
n Discounted lodging: 10 percent off at A Smiling Bear B&B. n

Looking at Angel Rocks. Photo courtesy of  Alaska State Parks. 

Make connections with editors at OWAA conference in Alaska

2012 Conference Preview: Alaska
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President Mike Walker 
called the meeting to order at 
8:38 a.m. MST.

Secretary Katie McKalip 
called the roll. Present were 
Walker, Mark Taylor, Bill 
Graham, McKalip, Jack Bal-
lard, Jason Jenkins, Matt 
Miller, Ty Stockton, Mark 
Freeman, Brett Prettyman, 
Paul Queneau, Bruce Co-
chran, Mary Nickum, Randy 
Zellers, Bill Powell and Robin 
Giner. 

Powell described the ac-
tivities taken by the executive 
committee in connection with a 
possible copyright infringement 
regarding Outdoors Unlimited. 

Moved (McKalip/Freeman) 
to approve actions taken by the 
executive committee since the 
July board meetings. Motion 
carries.

Moved (McKalip/Graham) 
to approve the meeting minutes 
from the July 2011 board meet-
ing. Motion carries.

Walker gave President’s 
Report.

Giner briefly reviewed her 
Executive Director’s Report.

She mentioned that member-
ship renewals are up from last 
year, putting numbers ahead of 
where they were in 2011. She 
said that the topic of member 
numbers would be covered in 
more detail during the strategic 
planning discussion. 

Ballard asked about follow-up 
policy by headquarters to retain 
members. Giner responded that 
this currently is done via email 
and postal mail.

The status of follow-up 
to lapsed members by board 
members was raised. Giner 
responded that the board would 
receive their assignments for 
making those contacts in the 
coming week.

Zellers asked if an increase in 

online journalists and bloggers 
has occurred since the member-
ship criteria were adjusted in 
July 2011. Giner responded that 
two new members who fall into 
that category have joined since 
last summer. 

Giner referenced budget num-
bers and offered a preview of 
topics to be covered later under 
the treasurer’s report, includ-
ing OU advertising revenue, 
conference sponsors and contest 
sponsors. Safari Club Interna-
tional is interested in increasing 
its support of the Norm Strung 
Youth Writing Contest and ex-
ploring ways to raise the profile 
of this event. 

Dates have been set for the 
2012 Goldenrod Writing Work-
shop. Marketing is under way. 

Total Excellence in Craft 
contest entries have increased, 
including electronic submis-
sion of entries. While the rules 
require additional finessing, 
the program is sound overall. A 
profitable EIC contest is antici-
pated in 2012. Freeman asked if 
all contests drew enough entries 
to proceed; Giner responded 
that the children’s literature 
contest did not draw adequate 
participation.

Giner mentioned the new pro-
gram to enable recurring dues 
payments and headquarters’ 
plan to allow recurring dona-
tions, as well. The program will 
be launched this week. 

Website improvements on tap 
for this spring include improved 
navigation for the Join Us page 
and a more detailed application 
process. An expanded section 
outlining opportunities for in-
volvement by current members 
also is being developed. 

Publications Editor Ashley 
Schroeder would be joining the 
meeting after lunch to present 
ideas on some time-saving mea-

sures that will free additional 
time for her to focus on the 
OWAA website, Outdoor Mar-
ket listings and other member 
services. 

STANDING COMMITTEE 
REPORTS

Conference Program — 
Graham stated that most of the 
2012 conference program is in 
place and the agenda should be 
posted on the website imminent-
ly. He reviewed the schedule of 
events and key speakers, ses-
sions and activities. 

Taylor commented that Local 
Chair Chris Batin is an incred-
ible resource on Alaska out-
doors and hunting/angling and 
should be approached regarding 
set-up of tailor-made excursions 
and trips.

Ethics — Powell stated 
that the committee’s work has 
not proceeded in as a timely 
manner as had been hoped, as 
the members in question were 
receiving legal advice not to 
discuss the case. A final decision 
is expected well in advance of 
September 2012. 

Finance — Ballard cited in-
creased EIC entries as a positive 
and mentioned that Alaska con-
ference revenues will be a key 
component of the OWAA bud-
get in 2012. He briefly reviewed 
components of the budget, while 
acknowledging that certain 
aspects would be covered in 
more detail during the strategic 
planning discussion.

Moved (Graham/Queneau) 
to approve the 2012 budget as 
written. Motion carries.

Past Presidents — The past 
presidents submitted sugges-
tions for increasing member 
numbers; Graham recommend-
ed that these items be discussed 
during consideration of the 
strategic plan.

Strategic Planning — Jen-
kins summarized the commit-
tee’s work over the past several 
months. Taylor complimented 
the committee members for 
their efforts and remarked posi-
tively on a number of aspects of 
the new plan. He affirmed that 
implementation of the plan will 
be key to its success. 

Ballard said that a prevalent 
industry perception is that 
OWAA is not a sportsmen’s 
group and that extra effort 
to counteract that perception 
should be made, particularly 
to firearms manufacturers, 
hunting-oriented companies, 
etc. He also cited comments 
made by a number of angling 
friends that OWAA is a hunters’ 
group. He expressed concern 
about the strength of OWAA’s 
brand and advised that efforts be 
made both to clarify our brand 
and use the brand as a means to 
market and promote OWAA. 

Ballard further related a 
conversation he had with 
MyTopo’s Paige Darden, who 
finds the membership renewal 
process extremely cumbersome 
and would appreciate it being 
streamlined. Queneau respond-
ed that the Rocky Mountain 
Elk Foundation experienced a 
similar problem regarding deter-
mining its identity. Other board 
members weighed in, conceding 
that the marketing component of 
the strategic plan will be critical 
to OWAA’s success. 

Discussion continued regard-
ing OWAA publications and the 
possibility of compiling a col-
lection of notable EIC entries. 
Members weighed in regarding 
the feasibility and legality of 
undertaking this project. 

Moved (Freeman/Graham) 
to accept the strategic plan as 
written and as a planning docu-
ment for OWAA in the future. 

OWAA Board of Directors Meeting
Feb. 11, 2012
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Motion carries.

AD HOC COMMITTEE 
REPORTS

Marketing/Advertising 
Review — Taylor stated that 
selling ads remains a challenge 
due to the limited distribu-
tion of most OWAA publica-
tions. He referred to the new 
strategic plan as the marketing 
roadmap for the future. 

McKalip suggested broad-
ening the list of supporter 
contacts who receive OWAA 
messages and materials. She 
mentioned that she does not 
receive any of these com-
munications on behalf of the 
Theodore Roosevelt Conserva-
tion Partnership, as she is not 
the official supporter contact in 
the TRCP’s directory listing, 
and might be better able to 
advocate for the TRCP sup-
porting OWAA if she was kept 
in the loop. She speculated that 
many of our supporters have 
a “team” of communications 
and marketing staff, many 
of whom might benefit from 
OWAA materials — and who 
also might qualify as individ-
ual members. Giner responded 
that while supporters can des-
ignate an “alternate” contact in 
their directory listings, an ef-
fort would be made to increase 
the list of contacts with this 
suggestion in mind.

Digital Media Journalist 
Recruitment — Miller related 
the leads and opportunities, 
including the Outdoor Blogger 
Network, being explored by 
this committee.

Diversity — Graham 
recounted the outreach efforts 
under way and the opportuni-
ties for new members that 
exist in this area. In summary, 
he feels that this new commit-
tee is making progress. 

Membership Criteria 
Review — Freeman sum-
marized activities undertaken 
by this committee. Discussion 
commenced regarding simpli-
fied member criteria submitted 

to the board by Miller. Miller 
posed the questions: How 
simple do we want to make 
it for people to join OWAA? 
And: Is the existing process 
cumbersome to the point 
of impeding expansion of 
member numbers? The board 
members conceded that the 
latter might be the case, which 
Giner confirmed. 

Powell stated that he already 
has prepared language for 
consideration by the board 
and for presentation to the 
membership reflecting earlier 
work done by this committee. 
He reviewed these materials 
with the board and summa-
rized parliamentary procedure 
regarding changes to any of 
the existing criteria.

Discussion continued re-
garding the viability of imple-
menting a highly simplified 
set of membership criteria and 
how the membership might 
be approached for their sup-
port of these changes. Miller 
suggested that key members 
be approached individually 
and personally to discuss the 
changes and to garner their 
support of the changes. Zellers 
suggested that the proposed 
changes be widely distributed 
to the membership via OU or 
a press release. Miller agreed 
to draft an article for OU that 
would serve this purpose. 
Giner stated that adequate time 
is available to notify mem-
bers of proposed changes in 
advance of the May vote. 

Moved (Freeman/Nickum) to 
delay submitting all changes 
in criteria for membership to 
the membership for formal 
balloting until the board takes 
further action within the next 
five weeks. Motion carries.

NEW BUSINESS
Endowment Trustees 

Report — Ballard presented a 
brief summary of his interac-
tions with the trustees in the 
preceding months.

Development of a Bylaws-

Mandated Membership 
Committee  — Powell pointed 
to wording already developed 
for this purpose, as well as 
for changes proposed to the 
OWAA mission statement. 

Moved (Graham/Jenkins) 
that the revised OWAA mis-
sion statement be adopted as 
submitted and that the revised 
language also be included 
in article 2.1 in the OWAA 
bylaws. Motion carries.

Moved (Graham/Nickum) to 
adopt the language as pro-
posed that modifies the Educa-
tion Committee and estab-
lishes a Marketing Committee 
and a Membership Committee. 
Motion carries.

Fundraising Efforts — 
Ballard stressed the impor-
tance of involvement by all 
members of the board in the 
“85 for 85” campaign and in 
contacting past presidents and 
others regarding the campaign. 
The campaign will launch on 
March 25.

Moved (Ballard/Freeman) to 
approve and endorse the “85 
for 85” fundraising campaign. 
Motion carries.

Committees Start Date — 
Graham suggested estab-

lishing new committees for 
2012-13 electronically by July 
1 (instead of at the confer-
ence as has been typical). The 
bylaws do not prohibit early 
establishment of committees 
by an incoming president. 
Discussion followed.  

2014 Annual Conference 
Site Selection Report — 

Birmingham, Ala.; Knox-
ville, Tenn.; and Houma, La., 
were contenders for the 2014 
conference. Ultimately, staff 
determined that Knoxville is 
the best location for OWAA’s 
annual meeting. 

Four-Day Conference 
Proposal — Pollett stated 
that members have not been 
taking advantage of pre- and 
post-conference trips at as high 
a level as host cities desire. 
Building in more time for trips 

(via an optional fourth day) 
could accomplish this goal. 
Discussion proceeded regard-
ing how this revised schedule 
might work and when the 
“excursion day” would take 
place. The point was made 
that the conference initially 
was shortened to three days to 
save the membership time and 
money; the extra day should 
be clearly designated as an 
optional activity. “Excursion 
day” will kick off at the 2014 
conference.

Moved (Graham/Queneau) 
that the board supports the ad-
dition of an optional “excur-
sion day” to the conference 
program. Motion carries.

Outdoors Unlimited: 
Analysis of OU Online Read-
ership  — Schroeder sum-
marized OU Online  analytics. 
Outdoor Market is one of the 
most-read sections of OU 
Online. However, Schroeder 
spends a “disproportionate” 
amount of time on the monthly 
magazine-style layout of OU, 
even during months when a 
print publication is not pro-
duced, she said.  

Moved (Taylor/Miller) to ap-
prove the revised plan for OU 
publication as submitted to the 
board. Motion carries. 

GOOD OF THE ORDER
Graham reported that 

sections activity has been 
nonexistent in recent months. 
He recommended that sections 
chairs be chosen carefully in 
consideration of their willing-
ness to be active leaders.

Ballard commended the 
work of Cochran, who 
took over as co-chair of the 
Contests Committee and has 
worked actively in this de-
manding role.

Moved (Ballard/Taylor) to 
adjourn. Motion carries.

Meeting was adjourned at 
1:08 MST.  
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In addition to electing Chris Hunt, Tim Mead and Peter 
Schroeder to the OWAA Board of Directors, OWAA mem-
bers approved three bylaws amendments and a revision to 

OWAA’s membership criteria.

APPROVED BYLAWS
 The first amendment reduces the number of members needed to 
constitute a quorum at annual membership meetings to 25.
 The second adds a Membership Committee and Marketing Com-
mittee to the list of mandated standing committees.
 And the third amendment was a minor alteration to the organiza-
tion’s mission statement to add the words “and opportunities” to the 
organization’s mission statement.

NEW MEMBERSHIP CRITERIA
Members also approved new criteria for OWAA individual 

membership. The membership criteria states that you qualify as an 
Active Member of OWAA if you meet one of the following:

1. You have sold and published — in any media — five stories, 
articles, photographs, videos or illustrations on outdoor-related top-
ics in the past year.

2. You have published a book or worked on an income-producing 
film on outdoor-related topics in the past five years.

3. You are a full-time outdoor communicator in any media. 
4. You are a citizen journalist who writes for a blog or other 

digital media that is updated with original content at least twice a 
month and receives 500 AUVs (Average Unique Views) per month 
over a 12-month period, or generates income.

If you do not qualify for Active Member status, you qualify as an 
Associate Member if you are paid for some work described above.  
A student enrolled at a college or university pursuing studies in-
volving outdoors or communications qualifies as a Student Member.

The complete criteria is available at www.owaa.org/join/ 
individual-member-eligibility and will be printed in the 2012-13 
Directory. n

Results of  2012 OWAA elections

OWAA ELECTIONS

Departments

DAY HIKES IN THE SANTA 
MONICA MOUNTAINS: FROM 
LAS ANGELES TO POINT MUGU, 
INCLUDING THE ENTIRE BACK-
BONE TRAIL, FIRST EDITION

By Robert Stone, 480 pages, 
174 maps, 
$21.95.

Included 
in this 
new guide 
are 138 
day hikes 
throughout 
the Santa 
Monica 
Range, with 
an additional section of 13 hikes 
that traverse the full length of 
the 68-mile Backbone Trail in 
day hike segments. Highlights 
include fantastic sandstone 
landscapes, cool retreats along 
stream-fed canyons, gorges, 
waterfalls, coastal bluffs, film-
ing locations, historic sites and 
numerous 360-degree overlooks. 
Several hikes are found in Los 
Angeles’ Griffith Park, including 
a hike up to the famous “HOL-
LYWOOD” sign. Extensive 

hiking options are included 
for the other major centerpiece 
parks within the Santa Monica 
Mountains — Topanga State 
Park, Malibu Creek State Park, 
and Point Mugu State Park. 

JOAN WULFF’S NEW FLY- 
CASTING TECHNIQUES
 By Joan Salvato Wulff, 
Lyons Press, www.lyonspress.
com, 224 pages; $24.95. 
 In its first edition, “Joan 
Wulff’s Fly-Casting Tech-
niques” became an instant clas-
sic, revolutionizing the art form 
of fly-casting and changing how 
an entire generation approached 
the sport. With improvments 
and refinements on her origi-
nal techniques, this is a richly 
illustrated 
guide that 
offers pre-
cise terms 
for every 
part of the 
cast, with 
sections 
on line 
speed, 
improv-
ing accuracy and distance, loop 
control, and much more. 

WILD IN ARIZONA: PHOTO-
GRAPHING ARIZONA’S  
WILDFLOWERS, A GUIDE TO 
WHEN, WHERE, AND HOW

By Paul Gill and Colleen 
Miniuk-Sperry, Analemma 
Press, www.wildinarizona.
com, 224 pages, 280 color 
photographs; soft cover, $24.95; 
e-book 
$9.95.

Filled 
with more 
than 280 
inspiration-
al photo-
graphs, this 
guidebook 
showcases 
60 of the 
most beautiful places to see 
wildflowers across Arizona. 
It features 60 different flower 
types, provides 17 instructional 
photography tips, and offers 
a bloom calendar to help plan 
your visit. Easy-to-follow maps 
and directions for each location 
ensure photographers, writers, 
hikers, and outdoor enthusiasts 
see the blooms in the right place 
at the right time. 

Professional outdoor photog-
raphers Samantha Chrysanthou 
and Darwin Wiggett  recently 

proclaimed, “Wild in Arizona 
is one of the best photography 
guide books we’ve seen pub-
lished in a long while.”

WOOD DUCK ADVENTURES
 By F. Eugene Hester, Five 
Valleys Press, www.FiveVal-
leysPress.com, 44 pages, 38 
color photos; hardcover, $19.99. 

The wood duck is our most 
beautiful of all waterfowl, and 
for fifty years F. Eugene Hester 
observed and recorded their 
exciting lives. He and his com-
panions erected wood duck nest 
boxes and 
observed 
nesting ac-
tivities. By 
banding the 
ducks and 
applying 
web tags to 
ducklings, 
they gained 
interesting and unexpected 
insight into the lives of these 
ducks. Excellent photography 
enhance the observations. F. 
Eugene Hester is a freelance 
writer, photographer, wood duck 
researcher and former professor 
at North Carolina State Univer-
sity. He lives in Springfield, Va.
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Looking for more? Go online to read past issues of OU. PDFs are available for printing, too. 
Visit: www.owaa.org/ou/category/departments/table-of-contents. 

Copyright notice: Contributors 
grant rights for OWAA to publish 
once in Outdoors Unlimited, both 
the print and online versions,  
including archives, and on the 
OWAA website. 
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