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An Alaskan brown bears gnaws on a bone near the Kenai Peninsula in 
Alaska. Cole captured the image during a pre-conference trip, before 
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Evolving Journalism, Adapting OWAA

OWAA’s future is similar to the 
entire journalism field – it’s 
changing, but it still serves an 

important purpose.
Words and images that entertain and 

inform with credibility will survive in the 
consumer market place. The dull, unimagi-
native and inaccurate creators of media for 
public consumption will eventually wilt 
away. OWAA is many things, but one of 
its crucial offerings is ways members can 
improve professional skills and thrive in 
today’s media world.

Journalism and public relations work are 
in a seismic shake. Yet the days of newspa-
pers, books, magazines, television and radio 
are not yet behind us. In fact, long-time 
OWAA members Jay Strangis started a 
print magazine, American Waterfowler, al-
most from scratch within the past few years. 
But those old reliable forms of media now 
compete with various instant social media 
services and websites. It startles me a bit to 
realize that I consider websites as old hat in 
that mix.

Discussions about changes are starting to 
seem like echoes in a canyon. A new editor 
took over the helm of Time Magazine this 
year. She admitted in her first column that 
splintered media markets make successful 
journalism difficult today. My local paper 
ran several stories recently about young 
people leaving once-hot social media outlets 
for newer ones. One story outlined how col-
lege professors trying to distribute assign-
ments via email have students crying that 
they never use that dinosaur.

You youngsters will laugh, but I can 
remember letters to the editor in Outdoors 

Unlimited from those passionately saying 
they would never give up their trusty type-
writers for a computer. That was followed 
by stories in OU giving helpful hints about 
how to buy a first computer. Then the next 
wave was tips on how to upgrade computers 
and discussions about hardware capabilities. 
Any type of computer that could be carried 
on a trip was cutting edge, and I guarantee 
you that they were primitive by today’s 
tablet and laptop standards. Through this 

change, members 
helped members 
adjust.

Digital cameras 
also greatly changed 
the outdoor com-
munications game. I 
was a reluctant 
convert, partially 
because my tight fi-
nances forced me to 
scrape and scratch 

to acquire quality film cameras and lenses, 
only to have the field shift. Now I shoot 
both still photos and video with a digital 
single-lens reflex camera similar in shape to 
my reliable old brass-bodied Canon for film. 
But dealing with computer software and 
photo storage is as challenging as evaluat-
ing exposure settings used to be. Things are 
more complex. How-to sessions at OWAA 
conferences and in OU have helped me 
adapt and succeed. 

What people are willing to look at, or 
listen to, and perhaps even pay for, is an 
uncertain cloud hanging over our future as 
communicators. 

But what still is required for employment 

or profit is well-crafted words or thought-
provoking images that carry truth, verified 
facts or humor. The vehicle for delivering 
information matters. Yet quality of what is 
expressed matters more. That’s why one of 
OWAA’s primary missions is to be a “how-
to” organization. We show people how 
to get started and we also offer ways for 
veterans to get better and adapt to industry 
changes.

But keeping up with technology alone 
won’t bring enduring success in the outdoor 
communications field. Whether it’s a blog, 
podcast, webcast or traditional media – the 
messages must be credible.

Easy access to potential readers or 
viewers is exciting. So are fresh voices. 
New media allows both. But easy entry has 
also flooded the public with poor writing, 
misinformation, needless negativity and 
heaping helpings of the same old same old. 
The night prior to my writing this, I was at 
an outdoor event where a citizen lamented 
journalism’s future due to free information 
pushing paid professionals aside. 

The public craves credible truth among 
the confused media barrage. Our outdoor 
viewers, listeners and readers won’t pay at-
tention unless a professional product of very 
high standard is delivered. OWAA offers 
pathways to professionalism. 

The industry is changing and with it 
OWAA must change too. But one thing 
that will stay the same is our organization’s 
high craft and ethical standards, which are 
needed now more than ever. n

—  OWAA President Bill Graham,
plattefalls@centurylink.net

BILL GRAHAM

Seven candidates chosen to run for OWAA board
Board Nominating Commit-

tee Chair Kevin Rhoades an-
nounced seven candidates who 
will compete for three seats on 
the OWAA Board of Direc-
tors. Candidate profiles and 
responses to questions will be 
published in the April/May 
issue of Outdoors Unlimited, 
and an online election will 

take place in April. 
Active, senior-active and 

life members are strongly 
encouraged to vote. Three 
elected candidates will begin 
serving three-year terms on 
OWAA’s board starting on 
May 25, 2014.  
The slate, in alphabetical 
order:

Phil Bloom
Fort Wayne, Ind.

Sam Caldwell
Kingwood, Texas

PJ DelHomme
Missoula, Mont.

Dawn Faught 
Amenia, N.D.

Becky Jones Mahlum
Bismarck, N.D.

Drew Lanham
Seneca, S.C.

Kris Millgate
Idaho Falls, Idaho

President’s Message
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Letter from the Executive Director

What can OWAA do for you? 
By the time you read this, many of 

you will have renewed your dues 
or support for OWAA. Thank you, 

OWAA continues to be The Voice of the Out-
doors because of your support. 

You, our members and supporters, are 
critical to making OWAA the best it can 
be. Yours is the voice of the outdoors and 
what you think, say and do help define 
OWAA and make it bigger, better and 
stronger.

Will you do me a favor? Will you take 
a moment right now to think about what 
OWAA can do for you?

When you have an idea or two, jot 
them down in an email with the subject 
“What OWAA can do for me” and email it 
to me at tsadler@owaa.org. I can’t prom-
ise to do everything you suggest but I will 
promise to read it and respond to you with 
my thoughts.

To help get you started here are a few 
things to think about.
n Why did you join OWAA in the first 

place? Did it meet your expectations? Does 
it continue to meet your expectations?

n What do you use the website for the 
most? How often to do you visit it? 
n Where should we hold our confer-

ences? Urban or rural areas? Resorts?
n What time of year is best to hold the 

conference? Why?
n What do you like 

best about OWAA? Least?
n If we provided one 

additional service what 
would you like it to be?
n What is the future of 

the communications busi-
ness?
n When you think 

about OWAA what is the 
first thing that pops into 
your head?

n What will OWAA look like in five 
years? 10?
n What would you say is the most impor-

tant part of the OWAA mission?
n If you left OWAA what would you miss 

most?
n Does anyone read this column?

In talking to you, our members and sup-
porters, I learned how important to OWAA is 
to you. You take great pride in your member-
ship and support and have been good enough 
to share some of your stories about the orga-
nization with me.

Hearing from you is what makes the orga-
nization stronger and more successful.

Knowing how creative our members and 
supporters are, I’m sure you have a number 
of good ideas to share.

By the way, if you have not renewed 
your membership or support please do. Your 
voice is important to us. If you don’t plan to 
renew, I would like to hear from you as well. 
Your “why” may be something we can fix 
and learn from.

Thanks for being a part of OWAA. I look 
forward to hearing from you.

—  OWAA Executive Director Tom Sadler,
               tsadler@owaa.org

TOM SADLER

NEW MEMBERS CAUSE FOR CONCERN
  

I read the latest list of new members with both satisfaction 
and concern. Included are journalists who truly have earned 
their credentials. However, it appears that OWAA may be ac-
cepting members who hardly can be described as professional 
communicators. Are all new members paid for their work by 
legitimate outlets or, instead, blogging and writing for free? 
Do they write or otherwise communicate as a vocation or 
avocation? Are their books sold to a traditional publisher or  
produced by what we used to call “vanity presses?” From my 
standpoint, a real author is one who has the talent and persis-
tence to earn legitimate book contracts. When organizations 
such as OWAA make no distinction between writing books 
under contract and so-called “self publishing,” professionalism 

suffers. Anyone can “publish” a book. Not everyone can get a 
book published. There is a big difference.

— Ed Ricciuti
Killingsworth, Conn.

Feedback guidelines
Members are encouraged to write about issues and topics. The 
executive director and editor will decide whether opinions are ap-
propriate for debate or if the comments promote a personal cause; if 
the “cause” is unrelated to OWAA’s mission and potentially damaging 
to the membership, the letter might not be printed. Word limit: 400. 
Longer letters will be returned for revision. Send letters to editor@
owaa.org.

LETTER TO THE EDITOR
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Character Sketch

Growing up, John Robinson 
didn’t like to read. As a sixth-
grader in Pittsburgh, Robinson 

preferred chasing butterflies instead of 
planting himself in front of a book on an 
uninteresting subject. When he told his 
teacher, she smiled and handed him some-
thing different: Jack London’s “Call of the 
Wild.”

Robinson couldn’t put it down.
When he finished he went back for more 

and with each new London book he read, 
his vision of his future became more com-
plete— Robinson wanted to be a biologist 
when he grew up.

Robinson was on his way to becoming 
a wolf biologist, studying at Iowa State 
University, when his advisor reminded him 
a class in ornithology was mandatory. He 
reluctantly enrolled. 

A month later he walked out of the first 
class with a new realization. He wanted to 
study birds.

The class exposed him to birds he’d 
never seen before and ignited a desire to 
find them. The professor noticed Robin-
son was unusually talented at recognizing 
birds and their calls. He fostered Robin-
son’s interest, even allowing him to teach 
ornithology labs— a rare opportunity for an 
undergraduate. Robinson graduated in 1982 
with a bachelor’s degree in fisheries and 
wildlife biology. 

Over the next few decades he worked 
as a professional ornithologist and wildlife 
biologist for agencies like the U.S. Fish and 
Wildlife Service and the U.S. Department of 
Agriculture.

Robinson realized early in his career that 
he not only wanted to study birds, but he 
wanted to involve inner city kids— espe-
cially minorities—  in hopes of inspiring in 
them an interest in the outdoors. He tried to 
involve more young people through writing 
books and speaking about his work.

Paul Baicich, a birding consultant, editor 
and writer met Robinson in the early 1990s. 

Robinson’s devotion to bird-
ing and minority involvement 
resounded with Baicich. 

“He’s outspoken and con-
sistent,” Baicich said. “He’s a 
persistent advocate for getting 
minorities in the outdoors in a 
non-consumptive manner.” 

Baicich and Robinson 
would go onto serve on mul-
tiple panels together on birding 
and Baicich even contributed 
a chapter in Robinson’s book 
“Birding for Everyone.”

The book is only one that 
Robinson would write.

In 1993 Robinson created 
software to catalogue birds and 
their calls. 

The software was initially 
for personal use, but after a 
friend expressed interest, Rob-
inson realized he could create 
a commercial product. In 1994 
he created the first version 
of the “North American Bird 
Reference Book” which today 
contains entries for every bird 
in North America.  

The kid who didn’t want to 
read became an author, writing 
one of the definitive books on 
birding in North America. Yet 
his work wasn’t—and isn’t 
— finished. A book publisher and business 
coach for other writers, Robinson hasn’t 
forgotten his mission to connect minorities 
to the outdoors.

“It’s so meaningful and powerful to con-
nect kids to nature,” he said.

In 2011 the National Audubon Society 
and Toyota awarded Robinson a Together 
Green Fellowship meant to provide outdoor 
leaders with tools and funding for their 
work. Robinson’s fellowship included a 
grant to help him with his mission to get 
inner city kids outside. 

Later that year Robinson spoke at the 
Missouri Department of Conservation 
about using birding to introduce young 

people to nature. The speech was part of 
his effort to get 1,000 underprivileged kids 
involved in the outdoors. 

In the audience was Bill Graham, a 
media specialist for the Missouri Depart-
ment of Conservation, and at the time, vice 
president of OWAA. Graham approached 
Robinson after his talk, and asked if he’d 
like to speak about his work at the upcom-
ing OWAA conference in Fairbanks, Alaska. 
Robinson agreed and in September 2012 he 
spoke on the importance of role models in 
outdoor communication. He also joined the 

BY PETER VAN HORN

Driving for Diversity 
John Robinson works to open outdoors to all

CONTINUED ON PAGE 26

John Robinson is dedicated to getting more minority kids outside and 
passionate about the outdoors.
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Craft Improvement

National Hunting and Fishing Day 
was coming up and I had a news-
paper column due. I didn’t want 

to pass up the chance to promote the best 
public relations opportunity of the year for 
hunting and angling, but I needed to find a 
way to take a national celebration and make 
it a local story. I checked the event website 
for history and statistics on sportsmen’s eco-
nomic and conservation contributions and 
learned where celebrations were happening 
in my paper’s coverage area. I then called a 
local contact who was organizing one of the 
events. With national information, quotes 
from an area sportsman and a preview of 
two local events that were planned for the 
September weekend, the story wrote itself.

Soon after filing the article I arrived 
in Lake Placid, N.Y., for OWAA’s annual 
conference — apparently just in time to 
miss a session I didn’t even know had been 
scheduled, “Taking a Local Story National, 
Taking a National Story Local.” It proves 
that while my suggestion for a craft im-
provement article on the topic might not be 
original, it’s certainly important. 

Localizing stories can mean taking 
national issues and events and boiling them 
down to show readers in your area how they 
are impacted or why they should care. It can 
also mean finding stories with direct con-
nections to your community even when you 
are far from home.

I’ve written an outdoor column for a 
large Gannett suburban daily since 1989. 
Here are a few tips I’ve discovered.

n National studies and reports can 
often be broken down into state components 
(and state reports into county components). 
I know that is the case at the National 
Shooting Sports Foundation, where I work 
as director, editorial services. Contact the 
source of the research and find out about the 
specific information regarding your state. If 

the report involves a ranking of states, use 
that as the news hook of your article. If your 
state is near the top, you can find sources to 
boast about it; if it is near the bottom, you 
can find sources calling for improvement. 

n Get local reactions to national issues. 
Think about why a story interested you. 
If you care, who else in your community 
cares? Who might be impacted or inter-
ested?

n Ask questions about people’s 
background. Find out where they are from. 
It is amazing how often I’ve gotten lucky 
by traveling to other parts of the state and 
country and discovered a person or story 
with a connection to my readership area. In 
Washington, on a waterfowl hunt, I discov-
ered my guide and the part-owner of the 
resort where we were staying had been a 
minor league baseball player for our local 
team back home. I tied in his experiences 
with one of my favorite guides, another 
former minor leaguer, who fishes about 
an hour or so west of the ballpark where 
my waterfowl guide had played to create a 
story about two men who gave up on their 
dreams to become major league ballplayers 
to instead, hunt and fish for a living.

When my wife and I headed down to 
Captiva Island in Lee County, Fla., to vaca-
tion, the resort set up a fishing outing and a 
nature hike. I learned the resort’s naturalist 
had grown up in the town where my wife 
and I live. I was able to tie in his birding ex-
periences in my home area with what he is 
doing now, and I had another good column.

When fellow OWAA and New York 
State Outdoor Writers Association member 
Bill Hollister and I signed up for a fall 
turkey hunt when the NYSOWA had its 
fall conference at Lake Placid in October 
2009, we learned our guide was the local 
NWTF chapter honcho and the town’s chief 
of police. I learned through my “Where 
did you grow up?” and “Where did you 
go to school?” get-to-know-him questions 

that he was raised in Croton-on-Hudson in 
Westchester County, one of the three coun-
ties in my readership. The rest was easy. I 
wrote about his background, what he does 
now, and brought fall turkey hunting tips 
into the article that would work as well in 
my “downstate” woods as his “upstate” 
environs.

n Look for celebrities from other 
parts of the country, especially if they are 
visiting, and find out what they know about 
your area. Cash in on the appeal of their 
celebrity and bring their knowledge home 
to your readers. I’ve done that with turkey 
pros from Missouri and Alabama by getting 
them to discuss their New York experiences 
and advice. When attending the Bassmaster 
Classic, I always requested being paired 
with the entrants who came from my region. 
Getting hooked up with New Jersey and 
Pennsylvania anglers, we could discuss 
their New York fishing experiences. The 
Hudson River is in my readership area, and 
even anglers from far reaches of the country 
had fished national tournaments on the river, 
so I would ask them, too, about their experi-
ences and advice.

n Tell the celebrities about the condi-
tions of your local fishing, hunting or your 
specific outdoor activity. Perhaps they can 
compare them to similar conditions they’ve 
encountered, even if they have not been to 
your area. Generic similarities can lead to 
helpful tips and a good article. n

Write local
How to find stories in national issues and far from home 

BY GLENN SAPIR

Glenn Sapir is the outdoors 
correspondent for Gannett’s 
Journal News and the director 
of editorial services for the 
National Shooting Sports 
Foundation. He is a past 
president of OWAA and the 
organization’s most recent 
recipient of the Excellence in 
Craft Award.
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Over the past few years I have increasingly felt the need to 
rock myself out of my writing comfort zone and stretch 
myself professionally. In particular, I wanted to learn 

to incorporate creative nonfiction storytelling strategies into my 
magazine and newspapers articles to make them more engaging. I 
also wanted to identify any bad habits I had unknowingly acquired 
and pinpoint the areas where my writing was weakest. Based on my 
remote Montana location, an online course that included critiques 
from a qualified instructor appeared to be my ticket. I trolled the 
Internet until I found a spot-on description for a creative nonfiction 
workshop offered by the Extension Program at the University of 
California at Berkeley. 

Thanks to funding from the 2013 John Madson Fellowship, I 
participated in this demanding six-month course with its medley of 
reading and writing assignments covering memoirs, essays, reviews 
and interviews. Most of the readings introduced me to the work of 
talented authors with whom I was unfamiliar. The writing assign-
ments challenged me to experiment with a more personal style of 
writing than I was accustomed to using and required excavating my 
own life for long-ago experiences that still loitered in memory. And 
the feedback I received from the instructor was invaluable. Here are 
just three of the many lessons I learned: 

1. Use Sentence Fragments Sparingly
Most writing gurus allow occasional well-placed sentence frag-

ments when you want to emphasize a point, with occasional being 
the operative word. However, if utilized too frequently, my instruc-
tor informed me, “they become annoying.” Ouch. I was unaware I 
had slid so deeply into this questionable realm until my instructor 
called it to my attention. Recasting several sentence fragments with 
both a subject and predicate clarified the statement’s meaning. My 
longest essay originally housed five of these undesirable fragments. 

For example, in my final-project essay, “The Road to Becoming 
the Lincoln Lawyer,” I originally wrote:  “For Ogden, it was all part 
of a normal day or night’s work. Though some first-calls remain 
more vivid than others to him.”

I rewrote it: “For Ogden, it was all part of a normal day or 
night’s work, though some first-calls remain more vivid than others 
to him.”

Once I revised the piece I retained only the most compelling 
fragments, leaving a not-so-grand total of one.

2. Avoid Long Quotes
We all know quotes make our stories sparkle and add the dimen-

sion of sound so critical to readers. However, readers don’t always 
need to be given those sentences in the same sequence we acquire 
them through interviews. Replicating an entire portion of conversa-
tion can be overkill, as I discovered. One profile I wrote included 
a 10-line quote split by one attribution. The instructor told me to 
break it up to draw attention to specific parts of it. The ideas within 
the quote were worth communicating but not all in the same para-

graph. When editing the piece I found places which would other-
wise have gone quoteless, where many of those lines fit perfectly. 

I also noticed from the course reading that the tightest quotes 
were often the most effective. For instance, in the essay “Beekeep-
er,” Sue Hubbell deftly employs a minimalist approach with snip-
pets such as, “Shore am” and “You the sweetest thing in Missouri?” 
I have to admit in my 20-plus years of writing I have rarely used a 
pithy two- or six-word quote. Now I look for them.

3. Don’t Rush Your Endings
The instructor liked my leads, hooks and the bodies of my sto-

ries, but she consistently found fault with the endings. Some came 
across like I was “trying too hard,” while others “lacked closure,” 
she told me.  When I stopped to analyze why this problem kept oc-
curring, I realized I start over from the beginning whenever I work 
on a story. That means I’m constantly tweaking leads along with 
what comes next – good thing I don’t write novels. By the time the 
finish line becomes visible, I’m typically focused more on wrapping 
things up quickly than in wrapping them up rightly with a seam-
less transition followed by one or two artfully crafted paragraphs. 
Although I have always tinkered with conclusions to try and make 
them memorable, it’s been years since they received the same 
careful attention bestowed on the previous sections of each story. 
Consequently, I spent untold hours polishing the ending of my 
2700-word final project until it reflected the humor and insight for 
which I was aiming. My efforts were rewarded with, “Great quote; 
good placement. An excellent piece!”

 Other Tips from Class
n Read more and read more widely to be inspired by the work 

of other writers.
n Read more critically and consider why you like or don’t like 

a piece.
n Give yourself lots of time to complete assignments.
n Take some risks and have confidence in the ideas that come 

to you.
n Don’t hesitate to start over if you aren’t passionate about 

your subject. As my instructor said, “Good writing tends to come 
from intense personal interest.” n

Editors note: You can apply for the 2014 John Madson Fellowship. Applications 
must be sent to the OWAA headquarters, postmarked no later than March 1, 2014. 
For more information visit www.owaa.org/programs/scholarshipsfellowships/
madson-fellowship.

Craft Improvement

BY GAIL JOKERST

Lessons learned from an online writing class
Back to School

Gail Jokerst lives within sight of Glacier National Park’s 
mountains, where she spends as much time as possible 
hiking and photographing. Aside from writing for publica-
tions such as The Christian Science Monitor, The Spokes-
man-Review, and Montana Magazine, Jokerst has taught 
nonfiction workshops at Principia College and Flathead 
Valley Community College. www.gailjokerst.com.
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Craft Improvement

I’m always amazed when OWAA members say they don’t 
enter the Excellence in Craft contests. You won’t get rich 
by winning contests, but you can pick up some extra cash— 

sometimes even enough to have to report it to the IRS. 
But what surprises me even more than hearing about writers who 

don’t enter their work, is hearing about people who do enter, but 
don’t win, but also don’t go to OWAA’s annual conference.

I entered OWAA’s contests for years before I finally won an 
award. That win came the year after I attended my first conference. 

It wasn’t a coincidence. At conference I took advantage of infor-
mation shared by legends in the outdoor communication world and 
picked up tips from colleagues who seem to sweep every contest 
category they enter.

During that first conference I attended in Spokane, Wash., I sat in 
on a session presented by the great Patrick F. McManus about writ-
ing with humor. At the time, I was writing a weekly column for my 
city’s newspaper and I tried to make it funny as often as possible. 
McManus urged us to never force it, to use real-world examples 
when possible, to master the art of exaggerating those examples 
and to not be afraid to use humor, even on straight news stories. His 
advice greatly improved my writing. 

In the three months following the conference, I received more 
positive letters from readers than I had in my previous two years of 
writing for the paper combined. 

And that was just one of the sessions that helped me improve. I’d 
mention several other examples, but I’m under an 800-word limit 
(and one of the other tips I picked up from that conference was to 
always give an editor what he or she asks for).

Outside the conference sessions I introduced myself to several 
of the people whose names I recognized from bylines– and from 
the OU listings of contest winners. I read the winning entries that 
were set out on display. I talked to the winners about specific pieces 

and, by sheer luck, I happened to find one of the people who judged 
one of the categories I entered. I was able to pick his brain about 
the category, what he looked for and what it was about the winning 
entries that made them shine.

The judge, the speakers and other contest winners opened my 
eyes to mistakes I hadn’t realized I was making and things I could 
do better.

After attending that first conference, I kicked myself for not at-
tending one sooner. 

I had thought I couldn’t afford to go to a conference– in terms of 
finances and time. However, I spent $150 that year in conference 
fees and another $600 for a hotel room and travel. In the following 
year, I got a raise from the newspaper for improving my writing 
(worth roughly $800 a year); I sold three freelance stories as a 
direct result of the contacts I made at conference (for another $800); 
and I won several EIC awards the following year (another $600, 
though I spent $125 on entry fees). My return on investment came 
out to about $1,325, or $525, if you don’t count the raise. 

I’ve had even better returns from each conference I’ve attended 
since then. In fact, in Roanoke, Va., I learned how to produce my 
own radio show, which is where I make the bulk of my freelance 
money now – and it’s also where I win most of my EIC awards. 

Come to McAllen, Texas, this year. I’ll be there, and I’d be 
happy to talk to you about what works for me. And I’ll probably ask 
you questions about what works for you— I can’t afford not to. n

BY TY STOCKTON

Ty Stockton is a freelance writer, photographer and radio 
host who lives in Cheyenne, Wyo. Stockton has been a mem-
ber of OWAA since 1999.

Come to Conference, Win Contests

The OWAA Board of Direc-
tors on Dec. 12 elected Paul 
Queneau of Missoula, Mont., to 
serve as secretary. 

Queneau grew up hunting, 
fishing and backpacking in 
Colorado. He is conservation 
editor for Bugle, the official 
magazine of the Rocky Moun-
tain Elk Foundation. 

Queneau served a recent term 
on the board and was voted by 
his fellow members as “Out-
standing Board Member” at 
OWAA’s annual conference this 
past September in Lake Placid, 
N.Y.

This election fills a post 
left open by the resignation as 
secretary of Mark Herwig, who 

encountered conflicts between 
upcoming board meeting dates 
and travel scheduled for his job.

“I think OWAA does a lot 
for people in our field of work,” 
Queneau said. “I enjoyed my 
previous time on the board. I’m 
happy to take a more intensive 
role.”

Queneau elected to OWAA executive committee

PAUL QUENEAU
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If you’ve been roped into judging 
a photo contest, the person who 
wrangled your participation may 

have promised that, for someone of your 
tremendous skill and unerring taste in fine 
art, the task couldn’t be simpler. 

Don’t let the promises or the flattery 
fool you. Judging a photo contest is hard. 
It provides plenty of opportunities to miss 
deadlines, offend colleagues and irritate 
fellow judges. 

To avoid these pitfalls, it’s important to 
be the type of judge you hope will sit on the 
panel for the next photo contest you enter. 
Here are a few tips to help you accomplish 
that goal.

1. Review the rules and make sure 
they are compatible with your ethics 

before agreeing to judge. Some contests 
(not OWAA’s, of course) are designed 
specifically for collecting a cache of photos 
for unspecified future use without payment. 
Sponsors rarely spell that out in the rules. If 
you wouldn’t feel comfortable entering your 
own work, either talk with the sponsors 
about rules that make you squeamish, or 
reconsider judging. As a judge, you become 
affiliated with the contest and your reputa-
tion is precious.

2. Make sure you can judge without 
bias. Many contests claim they are 

judged “blind.” If you’re seeing identify-
ing information, raise a red flag before you 
continue judging. If identities have been 
obscured but you know the personalities, 
locations or subject matter so well that you 
can easily tell who took what, it could be 
time to recuse yourself. You want to be able 
to look any photographer in the eye after 
the contest, whether you’re congratulating a 
winner or consoling an also-ran.

3. Use the process as an opportunity to 
recharge your fascination with pho-

tography. If you are a photographer, photo 
editor or photo librarian, you’ve already 
looked at thousands of excellent images. It 
can be tough, under those circumstances, 
not to see every photo in the contest as just 
a slight variation on something you’ve seen 
before. Boredom can lead to bad judg-
ment. Open your mind to the possibility of 
being surprised all over again, despite your 
experience.

4. Pay close attention to the judging 
criteria. Your sponsor did provide 

criteria, right? That score sheet, with its 
carefully arranged list of items to consider 
and the total points awarded for each, is not 
merely a guideline prepared by eggheads. 
It’s meant to provide structure and support 
for thoughtful consideration. You can still 
listen to your gut instinct, and you should. 
But keep an eye on the criteria, too.

5. Give photographers their due. Sure, 
everybody carries a camera in his or 

her pocket these days, but to make excel-
lent images still requires a huge investment 
of time and money. The learning curve is 
steep, and the patience required to capture 
just the right moment is legendary. To judge 
a photo contest is to be reminded of the skill 
and thought necessary for good work, not 
to mention that elusive quality we all crave: 
Talent. An appreciative attitude also comes 
in handy if you’re asked to provide con-
structive criticism. 

6. Let’s be honest: Judging a contest is 
not just an opportunity to come face 

to face with the new and surprising. You’ll 
also see the banal, the blurred and the badly 
composed. Some entries may make you 
wonder what the photographer was drink-
ing when he or she submitted them. Keep 
in mind that photography is a skill that 
develops over time. Challenge yourself to 
think critically and identify specific flaws in 

bad photos. If the contest allows it, provide 
constructive feedback on how the entrant 
could improve the work.

7. Listen to your fellow judges and try 
to see their vision. When judges get 

together as a panel to view and rate images, 
you soon learn that everyone has a different 
idea of what constitutes a winning photo. 
Training and experience in the room may 
vary. You may think your fellow judges are 
not only misguided but just plain wrong in 
their assessments. Be prepared to provide 
criteria-based reasons to support your 
position. Keep an open mind; it is possible 
someone else may be right. 

8. Use as much of the scoring range 
as you can— even go beyond your 

comfort level a little. I’ve seen judges 
deliver a set of scores that all range from the 
equivalent of A- to B+. Judges who score 
in such a narrow range aren’t making their 
true opinions known. If your scores will be 
added to those of other judges, confining 
yourself to a tight range is like saying all the 
photos are “not bad.” Your opinion won’t 
make much difference, once all the scores 
are combined. Don’t waste your own time. 
You were invited to judge because you are 
capable of more nuanced distinctions. Take 
a stand! 

9. Here’s a final guideline, guaranteed 
to make you so popular with contest 

sponsors that you’ll be invited back to judge 
again, even if you’ve broken a few of the 
other rules: Hit your deadlines. n

Craft Improvement

BY JULIE HAMMONDS 

Passing Judgement

The associate editor of  
Arizona Wildlife Views maga-
zine, Julie Hammonds has ed-
ited thousands of photos and 
judged and chaired several 
photo contests, from which 
these guidelines are drawn.

Making the most of judging photo contests



10  OUTDOORS UNLIMITED February/March 2014

Craft Improvement

Getting enough b-roll to cover an interview can be a 
challenge, especially if you are trying to cover a person 
or an event in the past and no one filmed it. I use the 

term “filmed” purposefully, as old tape won’t cut it in the modern 
1080-format, HD world. At best it looks jittery and blurry. Old film, 
even 8mm home movies, can be digitized, however it is a highly 
specialized process only a couple of labs in the United States can 
do and few television producers can afford. If you need additional 
visuals, consider using photographs.

I realize this sounds peculiar as photographs don’t move. That is, 
they don’t move without a little help. Actually, you’re the one that 
technically makes the move.

There are two ways to give motion to otherwise inert photo-
graphs. The first is to shoot them with your video camera. Or, you 
can scan them as high resolution JPEGs or PDFs then simulate a 
camera move during the editing process. The latter is preferable if 
you can get the photo to your edit suite, but that isn’t always pos-
sible. The image might be in a museum or in a private home framed 
on a wall where your only chance to capture it is at that moment.

Two years ago I shot an interview with Johannes von Trapp, 
founder of Trapp Family Lodge in Stowe, Vt., for the documen-
tary film, “Passion for Snow.” I needed visuals to show the von 
Trapp family’s famous escape from Nazi Austria as portrayed in 
the Broadway musical and movie “The Sound of Music.” I also 
needed to show the von Trapps during their early days in Vermont, 
at first struggling to farm the thin soil and then starting their lodge 
which eventually became the first destination Nordic ski resort in 
the United States. The long-winded interview would require lots of 
editing, and thus lots of clips to cover the numerous cuts within the 
two-minute segment.

While exploring the Trapp Family Lodge, I noticed lots of family 
memorabilia on some of the upper floors and in a library, including 
family portraits of Maria and George von Trapp, a giant family tree 
painted on a wall, vintage photos of the family singing on various 
stages around the world, a movie poster and some historical images 
of the original lodge which had greatly expanded since the 1940s. I 
got to work with my camera-person.

For each wall hanging, I shot a “safety,” about 20 seconds of 
static b-roll. Then I tried several other camera moves, zooming 
from the full photo to a particular person or object, pulling out from 
a person or object to the full picture, panning left to right and then 
right to left across the image, racking focus, and any other camera 
move to which the image lent itself. I wanted as much variety as I 
could muster. n

Making Still Photos Move
BY LISA DENSMORE Things to keep in mind if you 

need to make a still photo move:
1. If you can scan the photo, make it as high resolution 

as possible— at least 300 dpi—and as large as possible— 
at least 8 inches by 10 inches.

2. Avoid showing mattes, frames, walls or anything 
that’s not the photo in the frame.

3. Remove photos from glass frames to prevent glare or 
reflections. If you can’t, find an angle that eliminates it or 
start your shot zoomed in enough to avoid seeing it.

4. Cue each visual on the camera mic to help you re-
member what it is and the correct spelling.

5. Watch for hot spots from other sources. You might 
have to shoot slightly to the side or from below to avoid it.

6. Hold the shot for a few seconds at the beginning and 
at the end of your camera move.

7. Don’t keep a photo on screen more than five seconds. 
After five seconds, the camera may still be moving on the 
photo, but your segment won’t be any more.

8. If you have more than one photo, use creative dis-
solves or montaging effects to add visual interest.

9. Mix it up. If you need to use multiple photos in a row, 
avoid making the same camera move for each of them. 
Your piece will stop if you have three slow zooms in a 
row.

A three-time Emmy winning television producer and host, 
look for Lisa Densmore’s latest award-winning documenta-
ry film, “Passion for Snow,” on PBS. Densmore is OWAA’s 
Second Vice President in charge of programing at the 2014 
conference in McAllen, Texas. If you have suggestions for 
conference topics and/or speakers, or to learn more about 
her television, photography and writing, contact her at 
Densmore1@aol.com.
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National Affairs

Anybody who has hunted pheasants— or sharptails, Huns, 
prairie ducks, and whitetails in the upper Midwest— 
knows the importance of farm bill programs for wildlife 

in farm country. During the past 30 years, the conservation title of 
the farm bill has provided the lion’s share of habitat in the corn and 
wheat belts, and the most important part of the conservation title 
has always been the Conservation Reserve Program (CRP). It’s an 
important program that protects cropland and also, as a fringe ben-
efit, creates cover for wildlife and it’s at risk from rising commodity 
prices and the current political climate.  

CRP’s primary purpose is to protect highly erodible cropland, a 
goal it achieves by paying farmers to establish a mix of grass and 
broad-leafed plants on fields that are susceptible to the effects of 
wind or water. The contracts that establish these plantings typically 
last 10 years or more, and they have the pleasant side effect of pro-
viding millions of acres of permanent cover on some of the world’s 
most intensively farmed landscapes. 

As I write this, Congress is wrangling over the details of the 
new farm bill. The national target for CRP acreage will probably be 
reduced by 10 million acres or more, which is bad news for anyone 

who cares about wildlife, but in the current political climate, it’s 
probably as much as we can expect. Unfortunately, there are other 
pressures on CRP that bring into question whether we can reach 
even the modest targets Congress may finally adopt.

As much as I would like to believe that the typical American 
farmer’s first concern is the long-term health of his land, I’m afraid 
most of his decisions are driven by the price of grain. An acre of 
good corn ground yields 185 bushels of corn or more, depending on 
the year.  At $7 a bushel, that’s nearly $1,300 an acre— meanwhile, 
CRP payments in corn country are running about $140 per acre, 
give or take.

Not too surprisingly, the difference between these two numbers 
has been driving a lot of land management decisions. Recently, I 
took a look at the Farm Service Administration’s CRP statistics for 
the states that I consider to constitute the core of pheasant range: 
Iowa, Kansas, Nebraska, North Dakota and South Dakota. Between 
2007 and 2013, the CRP acreage in those states dropped from 11.5 
million acres to 5.4 million acres, a 52 percent decline. Corn price 
jumped from a little more than $2 a bushel to above $7 a bushel 
in that same period. Wheat price rose from about $4 a bushel to 

Birds vs. Bushels
How ag commodity prices are impacting hunting in the heartland

BY CHRIS MADSON

Fog hovers over cover in western Iowa created by the Conservation Reserve Program. The program, which retires 
cropland from production, is threatened by rising prices of  agriculture commodities. Photo by Chris Madson.

CONTINUED ON PAGE 26
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2014 Discounts and Deals

Boat Owners Association of the 
United States (BoatU.S.) would like 
to offer OWAA members a discount 
on BoatU.S. membership dues. Use 
the code “GA00004F” to receive 
annual membership dues for $15, 
reduced from $30. This discount 
is available to new and existing 
BoatU.S. members.

Bushnell has made its VIP program 
available to OWAA members. The 
VIP program is available online at 
www.bushnell.com/vipprogram. 
Each VIP order requires a unique 
redemption code, so please contact 
Paul Arnhold, parnhold@bushnell.
com, 913-752-6105, to obtain a code 
,or if you have any questions.

The Coleman Company offers 
discount prices on most of its catalog 
items to members of OWAA. For 
more information, please visit the 
member discounts page at www.
owaa.org, or contact Josh Ward at 
Blue Heron Communications, 800-
654-3766, josh@blueheroncomm.
com.

Environ-Metal Inc., makers of 
non-toxic shot developed to replace 
steel in waterfowl hunting, offers 
a discount on the entire family of 
HEVI-Shot products. They ship 
in full cases only and will pick up 
the freight for you. They accept all 
major credit cards.

For Hunt’s Photo & Video dis-
counts, contact Keith Patankar, 781-
462-2340, patankar@wbhunt.com. 
Watch for its direct mail and email 
specials throughout the year, or visit 
our Hunt’s blog at www.wbhunt.
com/blog for product reviews and 
our latest news.

L.L.Bean is pleased to offer OWAA 
members a discount of up to 20 
percent on all sporting goods, ap-
parel and footwear (not included are 
items from the home, travel or kids 
catalogs). To receive the discount, 
members can call 800-458-3058, 
ext. 38136 (M-F only) and identify 
themselves as OWAA members. The 
discount is not available online or at 
L.L.Bean retail or factory stores and 

is intended for the individual OWAA 
member’s use only.

Martin Flory Group’s public 
relations services include a variety 
of manufacturers in the outdoors 
market. Many of these companies 
work with writers on discounts 
and product review projects. For a 
complete list of clients, go to www.
martinflory.com and then contact 
Martin Flory Group about your spe-
cific projects at news@martinflory.
com or 847-662-9070.

Mepps and Mister Twister (Shel-
don’s Inc.) offers a 50 percent 
writer’s discount on all lures and lure 
kits. For more information, contact 
Jim Martinsen, 800-237-9877.

MyTopo, A Trimble Company, is 
pleased to provide OWAA members 
with free products for evaluation 
or discounted products for personal 
use. MyTopo’s suite of products 
includes SD Cards with topographic 
maps + private land data for smart 
phones; professional GIS mapping 

Member discounts and deals
Check out the 2014 courtesy discounts offered by OWAA Supporting Groups, Agencies and Businesses

Suppporting group access to OWAA is open to groups, agencies and businesses with an interest in the outdoor 
field and a desire to support OWAA programs — for expanded public information on outdoor recreation and 
conservation, professional craft improvement and recognition of outdoor writing as a specialized field.

Traditionally, many OWAA supporters have extended courtesy discounts to OWAA members to help build relation-
ships with individual members, allowing for increased access to products and services. This past fall, OWAA head-
quarters staff contacted supporters, and as a service to supporters and individual members alike, compiled a list of 
courtesy discounts. This list is posted in the members-only section of www.owaa.org.

If you offer a benefit or discount to members that is not included on this list, please contact OWAA headquaters at 
membership@owaa.org or 406-728-7434. 

n n n
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2014 Discount and Deals

software— Terrain Navigator Pro, 
a suite of mapping apps for hunt-
ing, fishing and general outdoor use; 
subscription-based mapping services 
for desktop and tablet mapping, and 
a wide array of printed map products 
the company prints and ships within 
24 hours, including:
 
• USGS topographic maps sold 
via the traditional USGS quad or 
custom-centered any place in the 
U.S. or Canada
• USDA aerial imagery custom-
centered in the US 
• Digital Globe premium satellite 
imagery for the U.S. and Canada
• Eastern Public Land maps pre-
centered and outlined for WMAs and 
federal, state and local public land 
areas
• Game Management Unit maps for 
the western U.S. 
• Game Management Unit boundary 
overlay for USGS topographic maps 
or aerial imagery maps
• Maps with option to overlay U.S. 
Forest Service roads, snowmobile 
trails, lake contours and public land 
boundaries 
 
New in 2014, MyTopo has added 
the option to add parcel boundaries 
and property ownership names on 
its custom-designed topographic and 
aerial imagery maps. For more than 
a decade, MyTopo has generously 
provided one complimentary map a 
year to every OWAA member. Use 
the promotional code “OWAA” dur-
ing checkout at www.mytopo.com to 
order your free map at the company’s 
website, www.mytopo.com, or con-
tact Paige Darden, paige@mytopo.
com, or 877-587-9004 to take advan-
tage of this offer.

Nighthawk Lights would like 
to offer current OWAA members 
our “Preferred Member” status 
for discounts on our products line. 

Discounts require a coupon code 
unique to that member to be applied 
at checkout. Please contact Keith Lu-
cas, 803-271-0588, KLucas@Night-
hawkLights.com, Skype: Nighthawk-
Lights, to obtain your code or if you 
have any questions.

PhotoShelter is pleased to offer a 
discount to OWAA members on both 
standard and pro annual accounts 
at www.photoshelter.com. OWAA 
members can save $55/year on 
standard accounts and $70/year on 
pro accounts using the promo code 
“OWAA_2014.” PhotoShelter is the 
leader in photography portfolio web-
sites. Their websites are different be-
cause they’re packed with powerful 
tools that make doing business easier 
and help photographers generate 
more income from their work. More 
than 70,000 professional and serious 
amateur photographers around the 
world use their complete solution 
to display, market, sell, deliver and 
manage their photography online.

Porta-Bote Folding Boats offers 
OWAA writers a 50 percent discount 
and free delivery to the lower 48 
states for their unique line of folding 
boats. Available in 8-, 10-, 12- and 
14-foot lengths. All fold to 4 inches 
flat. Colors include olive drab, alumi-
num and pacific pearl. This includes 
the brand new ALPHA 1 Series with 
newly patented folding transom. For 

more information, call 800-227-8882 
or email info@portaboat.com. Porta-
Bote folding boats has also been 
awarded a sales franchise by Suzuki 
Outboard Engines. This means they 
can offer very low OWAA prices 
to writers for these outboards up to 
20hp.

Seaguar has extended their VIP pro-
gram to OWAA members. Seaguar’s 
VIP program entitles you to purchase 
Seaguar products directly at a dis-
counted price. Of course, these prod-
ucts must be for your own personal 
use. Send an email to info@seaguar.
com with the subject line “Seaguar 
VIP Request - OWAA Member.” A 
Seaguar VIP Rep will then contact 
you to verify your membership and 
provide you the instructions to regis-
ter. Once you’re registered, you can 
begin purchasing Seaguar products 
and dream of the big ones that won’t 
get away. Whether you are battling a 
blue fin tuna or a perch, Seaguar has 
the best lines and leaders to fit your 
needs.

SportDOG Brand offers an outdoor 
writers purchase program, through 
which OWAA members can purchase 
any desired SportDOG Brand ® dog 
training products at a substantial 
discount. They do not publish an out-
door writers’ price list; however, if 
a member would like to obtain price 
quotes or place an order, contact Vic-
tor Noe at vnoe@sportdog.com.

Yo-Zuri America Inc. is pleased to 
offer OWAA members dealer pric-
ing on all products that they offer in 
the U.S.– a substantial savings over 
retail pricing. For price inquiries and 
orders, please contact George Large, 
772-336-2280, George@yo-zuri.
com.

Additional discounts are 
being added all the time! 
Be sure to check out the 
members-only section of 
the OWAA website at www.
owaa.org/members-area for 
member discounts including 
car rentals, hotel accomoda-
tions and health insurance.
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Bookshelf

The Shooter’s Bible Guide to Home De-
fense: A Comprehensive Handbook on How 
to Protect Your Property from Intrusion 
and Invasion

By Roger Eckstine, Skyhorse Publish-
ing, Inc., 307 West 36th St., 11th Floor, 
New York, NY 10018, contact Oleg Lyub-
ner, 212-643-68`6 ext. 229 or olyubner@
skyhorsepublishing.
com; paperback, 208 
pp., 100 color photo-
graphs; $19.95.

If the current 
climate leaves you 
feeling abandoned 
and defenseless, 
the “Shooters Bible 
Guide to Home De-
fense” can put you on 
the path to becoming a proud sentry at the 
gates of your castle. Firearm expert Roger 
Eckstine examines how to evaluate the 
premises, how to choose various security 
systems and how to safely interact with ag-
gressors should someone invade your home.

Upland Alleghenies, The Sixteen Years 
of West Virginia Woodcock and Grouse 
Coverts

By Bob Fala, published by McClain 
Printing Company, http://www. 
mcclainprinting.com; paperback, 168 pp., 
$21.95.

From walking 
smack dab into a ma-
jor pot patch to sepa-
rating a bird dog from 
a poisonous snake to 
even its random battle 
with a wild beaver as 
well as other harrow-
ing and “dog gone” 
encounters, this is 
just a small sampling 
of the tales in Bob Fala’s book. These and 
other events are straight out of the actual 
field journals of the past “sweet” 16 hunting 
seasons (1998-2013) in the Mountain State 
uplands.

Encounters With Great White Sharks: 
Florida and the Gulf of Mexico

By John Hairr,  Coachwhip Publica-
tions, Landisville, PA., contact Chad 
Arment, coachwhip.books@gmail.com,  
http://www.coachwhipbooks.com/titles/
great-white-sharks-florida.html;softcover, 
108 pp., 20 black and white photos, maps; 
$7.95.

 No marine predator receives as much 
popular attention as the great white shark, 
yet this fascinating 
creature is still not 
well-known in all 
parts of its range. 
Through examination 
of historical records 
and interviews with 
those divers, fisher-
men, and marine bi-
ologists, author John 
Hairr brings some 
light to the travels of 
this species along the Florida coastline and 
in the Gulf of Mexico.  Hairr documents the 
pioneering efforts to keep great white sharks 
in captivity at Marineland of Florida in the 
1950’s and 1960’s.  Several photos of sharks 
captured by marine scientists and fishermen 
in southeastern waters are included.  

Texas West of 35
By Larry D. Hodge, self-published, con-

tact Larry Hodge, larrydale14@yahoo.com,  
http://www.amazon.com/Texas-
West-35-Larry-Hodge-ebook/dp/
B00FA43FPS/ref=sr_1_1?s=digital-
text&ie=UTF8&qid=1389067969&sr=1-
1&keywords=Texas+West+of+35; e-book, 
286 p.p.; $5.

This book is 
a collection of 
31 articles Lar-
ry Hodge wrote 
for Texas High-
ways magazine 
in the 1980s 
and 1990s, 
with a new  
introduction 

for each. Hodge’s favorite part of Texas lies 
west of Interstate 35, hence the title. From 
windmills to barbed wire to the Rio Grande 
to spurs and tiny oaks, Hodge’s stories paint 
a picture of Texas as it was a quarter-centu-
ry ago. The introductions to the articles give 
insight into the author’s writing process, not 
to mention his love of doughnuts. 

Whitetail Savvy: New Research and Obser-
vations About America’s Most Popular Big 
Game Animal

By Dr. Leonard Lee Rue III, Skyhorse 
Publishing, Inc., 307 West 36th St., 11th 
Floor, New York, NY 10018, contact Oleg 
Lyubner, 212-643-68`6 ext. 229 or  
olyubner@skyhorsepublishing.com; 
hardcover and e-book, 311 pp., 220 color 
photographs and 
charts; $29.95.

Dr. Leonard 
Lee Rue III 
provides the most 
comprehensive 
reference on 
whitetails ever 
published with 
details on the 
complete life 
history of the 
animals, new facts and research and more 
than 200 stunning color images, some never 
seen before. 

BOOKSHELF

Have you written a 
book? Let us know so 
we can share it with 
OWAA members. 
Email editor@owaa.
org with a cover photo 
and information on the 
book. 
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In Memory

Our thoughts are with the fam-
ily of Lonnie Williamson, an 
award-winning OWAA legend 

who died Dec. 18. 
Williamson was born in Jackson County 

Georgia and graduated 
from the University of 
Georgia with a bach-
elor’s of science degree 
in journalism and 
literature and a master’s 
degree in wildlife man-
agement. He performed 
post-graduate work in 
economics at the Uni-
versity of Maryland.

His professional 
writing career began 
in 1958 when he took a 
reporting job with the Athens Banner Her-
ald newspaper in Athens, Ga. He eventually 
joined the Wildlife Management Institute 
in Washington D.C. as the editor of the 
Outdoor News Bulletin in 1970. He retired 
30 years later in the role of vice president of 
the organization.

Williamson, an accomplished writer con-
tributing to magazine such as Outdoor Life, 
joined OWAA in December 1970.

“Lonnie Williamson was a great man and 
a great member of OWAA,” said member 
Glenn Sapir. “He brought a unique com-
bination of qualities to our organization: 
expertise in wildlife management, journal-
ism and finance, along with a loveable dose 
of wit, humor and level-headedness. … He 
always brought a respected perspective to 
any issue under discussion … Lonnie was 
candid and outspoken in his opinions, but 
he was always the epitome of the Southern 
gentleman that he was.”

Member Bill Powell met Wil-
liamson at a winter OWAA board 
meeting in 1993 when Williamson 
was board chairman and had just fin-
ished a term as OWAA president. At 

that meeting Williamson obtained 
board approval for the creation of 
OWAA’s restricted endowment 
fund, an important sustaining 
influence for the organization 
today.

“Besides being a dedicated 
worker over many years for the 
long-term good of OWAA, in 
his sometimes gruff and blunt 
way, he was a delight to have as 
a friend,” Powell said. “It’s rare 
to find someone with his mix of 

intelligence, directness and ability to 
see and shape the future for good.”

Throughout his membership Wil-
liamson continuously stepped up to 
serve, joining many committees and 
taking on leadership roles, including 
serving as the organization’s presi-
dent from 1991-1992. He also was 
one of the first members appointed 
as trustee of OWAA’s endowment 
trust, managing OWAA’s permanent 
funds.

“Lonnie ranked as one of 
OWAA’s strongest and most 
thoughtful leaders,” said member Mark 
Sosin. “Beyond his service as president and 
chairman, Lonnie served on strategic com-
mittees of major importance and once could 
always count on him to suggest solutions to 
the most pressing problems.”

Throughout his career Williamson won 
numerous awards including OWAA’s Jade 
of Chiefs Award in 1983 and the Ham 

Brown Award for outstanding service in 
2000.

“Lonnie Williamson was one of the finest 
human beings I have ever known,” said 
member Bill Hilts Sr. who wrote an OWAA 
legends piece on Williamson. “Lonnie’s 
relaxed demeanor and friendly attitude was 
his hallmark and we all learned so much 
from that truly great, but quiet, philosopher 
from Georgia.” n

OWAA Legend Lonnie Williamson dies at 74

LONNIE WILLIAMSON

OWAA member Lonnie Williamson is remembered for his contribu-
tions to the organization by serving on various committees and creat-
ing the restricted endowment fund.  

Tom Fegely, a former OWAA member who served on 
the Board of Directors, died Dec. 17 in his home-state 
of Pennsylvania after a long illness. He and his wife 

Betty Lou Fegely (also a former member and a past president) 
were joint recipients of OWAA’s Ham Brown award in 2001. 

Tom Fegely was a prolific freelance writer and photographer 
and book author, winning many awards for his work.  Our 
thoughts are with the Fegelys’ family and friends.  A full obitu-
ary may be found at http://www.legacy.com/obituaries/mcall/
obituary.aspx?n=thomas-fegely&pid=168658041. n

Former OWAA member Tom Fegely dies
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Portfolio
by  Jim Foster

Portfolio

Jim Foster’s portfolio contains more than 100,000 
bird images. The ones on these pages come from 
his first two books on birding in Texas: “Birding 
Trails Texas: Prairies and Pineywoods” and his 
most recent book, published in January, “Birding 
Trails Texas – The Gulf Coast.” He has a third book 
planned covering birding in the heart of Texas and 
west Texas.  (Clockwise from above) Pine siskins look for food. A great gray owl 

sits in a tree. A rufous hummingbird flies through the air. 
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A white Ibis.

An American avocet stands near the water in Texas. Foster has spent years photographing the birds of  Texas and has already published two books on the subject.

A black-billed magpie.

A whooping crane stretches its wings.

Portfolio
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A reddish egret blends into the background. 

(Left) An American avocet stands among other birds. (Above) A red-shafted flicker takes in its surroundings. 

Portfolio
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New Members

Michael A. Kallok is an editor at Minnesota Conservation Volunteer magazine, the official publication of the Minne-
sota Department of Natural Resources, where he crafts stories about environmental issues, natural resource manage-
ment, and outdoor recreation. Kallok previously was a staff writer at Minnesota Outdoor News and editor of the Mille 
Lacs Messenger, a weekly newspaper in central Minnesota near the famed walleye, muskie, and smallmouth bass 
waters of Lake Mille Lacs. Kallok enjoys paddling rivers with his wife, Kelly, casting flies on Driftless area trout 
streams, and following his setter through the north woods in search of ruffed grouse.

Jeffrey Isenhart was born and raised in the farmlands, north woods, rivers and lakes of northwest Michigan. He is 
a service-connected disabled veteran and a full-time student at the College of Lake County in Grayslake, Ill. He is 
studying Earth science and creative writing. He is a semi-finalist for the Norman Mailer  Community College Cre-
ative Non-Fiction Writing Award Competition for his creative writing memoir “Serenity from Night.” He served as 
a paratrooper in the 82nd and as a light infantry soldier and advisor in Central and South America. He is an avid out-
doorsman, hiking, canoeing, fishing, hunting, or camping. He lives in Ingleside, Ill., nestled around the land o’lakes 
area of northern Illinois.

John Paul Harris Jr. (“Jack” to most people) is the author of the book and video “Beyond My Wildest Dreams.” He 
was a videographer long before he ever thought about writing his book. The video proves that the book is more than 
words on paper. He always reached for his dreams and he hopes to leave the world a better place because he lived. 
He is now trying to make that happen in many ways, including writing conservation oriented poetry, writing the song 
“America and Peace,” creating his Team Earth initiative and Jack’s International Litter-up Hiker’s Bag. You can see 
more on his website http://www.jackswildlifedreams.com.

From a very early age, Josh Honeycutt was involved in hunting and fishing. He often spends long hours afield chas-
ing whitetails, turkeys and other game. A resident of Glasgow, Ky., Honeycutt lives in the outdoors. Honeycutt is 
majoring in journalism at Western Kentucky University and pursuing a lasting profession in the outdoor industry. As 
an outdoor writer and photographer since 2011, he has been published in 20 outdoor related magazines and web-
sites. Some of these include: North American Whitetail, Whitetail Journal, JAKES Country magazine, Game & Fish, 
Antler Geeks, MidWest Outdoors magazine, Wiredtohunt.com and Realtree.com. Honeycutt is also a member of the 
Kentucky Outdoor Press Association, Southeastern Outdoor Press Association and Professional Outdoor Media As-
sociation. His goals are to graduate from WKU, continue working in the outdoor industry, inspire in others what the 
outdoors has inspired in him and to promote godliness in his words and actions while doing so.

WELCOME TO OWAA

Judy Benson covers health and the environment at The Day in New London, Conn., a foundation-owned indepen-
dent daily newspaper. In 2013 she received the Publick Occurrences Award from the New England Newspaper and 
Press Association and was named Journalist of the Year in 2006 by the New England Press Association. She has won 
numerous other awards. She attended a Knight Science Journalism Fellowship on medical evidence at MIT and the 
New York Times Institute on Environmental Reporting, and is a member of the Society of Environmental Journalists 
and the Association of Health Care Journalists. Currently she is enrolled as a part-time student in a master’s degree 
program in natural resources and water resources at the University of Connecticut. When not working or studying, she 
enjoys hiking and kayaking.
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New Members

A full-time police officer for more than 25 years, Brent Wheat is also an award-winning freelance writer, photogra-
pher and Web developer based in Lebanon, Ind. With more than 1,000 published stories to his credit, he has experi-
ence with virtually every form of print and electronic media ranging from the local newspaper to ABC News. Having 
served as a police sniper, diver, canine handler and police department spokesperson during his career, he specializes 
in tactical shooting, law enforcement and personal safety topics and has been on the editorial staff of SWAT Maga-
zine for the past decade. Away from the keyboard, he works as a defensive shooting instructor and lectures on a 
variety of outdoor and personal safety subjects.  When not on duty or facing a deadline, Brent enjoys pestering small-
mouth bass in local streams, a sip of Kentucky Holy Water, a good cigar and tinkering with his orchid collection.

Vivian Wagner is a writer and photographer who lives in New Concord, Ohio. An avid rafter, kayaker, hiker, and 
sailor, she has published work in a number of magazines and literary journals, including Blue Water Sailing maga-
zine, Caribbean Compass, O, The Oprah Magazine, American Profile, American Way, TechNewsWorld, The Kenyon 
Review, Zone 3, and many others. She is also the author of “Fiddle: One Woman, Four Strings, and 8,000 Miles of 
Music,” and she teaches writing, literature, and journalism at Muskingum University. For more information about 
her, visit her website at www.vivianwagner.net.

Stephen Kirkpatrick has been chased by grizzly bears, attacked by alligators, and nibbled by piranha. In the process, 
he’s captured some of the world’s most beautiful and exciting nature and wildlife photography. Kirkpatrick’s work has 
appeared in hundreds of books and magazines worldwide. He has also published 11 solo pictorial coffee table books. 
Kirkpatrick’s work has earned international acclaim, including the “Writer’s Digest” International Self-Published 
Book Award, the National Outdoor Book Award, the Benjamin Franklin Award, and three Southeastern Outdoor Press 
Association Book of the Year Awards. He has twice been named a winner in the prestigious International Wildlife 
Photographer of the Year and speaks at national conferences and conventions. He has appeared on televisions shows, 
including ABC’s “Shark Tank,” the Christian Broadcasting Network’s “The 700 Club.” To see Kirkpatrick’s  work, 
visit www.kirkpatrickwildlife.com.

WELCOME TO OWAA

A former editor and reporter for the Casper Star-Tribune in Wyoming, Nadia White’s writing focuses on outdoor ad-
venture, environmental policy and journalism education. She lives in Missoula, Mont., where she hunts, fishes, canoes 
and trail runs when she’s not teaching reporting at The University of Montana School of Journalism. Her work has 
appeared in many daily newspapers as well as magazines including, recently, High Country News and Headwall.

Robert (Rob) F. Kay began his journalism career with the San Francisco Chronicle Foreign Service in 1975. He has 
worked as a radio journalist in California and has written award winning adventure travel guides on Fiji and Tahiti for 
the Lonely Planet series. A past contributor to newspapers such as the Wall Street Journal, USA Today, Newsday, San 
Jose Mercury and Los Angeles Times, he is currently editor of On Target Hawaii, a regular series on firearms in the 
Hawaii Reporter, Hawaii’s leading online news journal. Kay manages a three-person staff which turns out news and 
reviews on all manner of guns and accessories. His topics include handguns, rifles, optics, cleaning equipment, storage 
gear and other topics germane to the AR 15 and AK platforms. An avid bullseye competitor, Kay began shooting at the 
age of 12 during family outings in the Sierra Nevada. He resides in Honolulu, Hawaii.
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2014 Conference: McAllen, Texas

One of the side benefits of attending an OWAA conference 
is the opportunity to explore the area. That is what pre- 
and post- conference trips are all about. For those who 

have the time, a week or more is most desirable. Others on a tighter 
schedule may have to settle for a day or two. In either event there 
is a lot to see and write about in the Lower Rio Grande Valley and 
Laguna Madre.

Over the past quarter century I have attended 21 conferences. On 
eight of those occasions I took advantage of a pre or post confer-
ence trip offerings. On other occasions I made my own arrange-
ments or relied on areas of interest suggested by contacts I had 
in the region.  Story material was everywhere and like my Grand 
Pappy used to say, “You got to dig where there’s taters.” 

A sample of available opportunities are on the next page. And for 
more information specifically on birding, be sure to read Ann and 
Rob Simpson’s article that follows. See all of the opportunities at 
http://owaa.org/2014conference/pre-post-conference-trips/. In all 
cases, fees need to be discussed on an individual basis.

I will keep you posted.  Winter well my friends. n

Texas Adventures
Make the most of McAllen

Most of  us became outdoor communicators because we love moments like the one pictured above. Coming to the annual conference 
in Texas in May will provide professional skills training, but also chance for fishing, wildlife viewing and spending time outside. Photo 
by Jim Foster.

BY MARTY MALIN

A former OWAA board member and president and an 
award-winning television producer, writer and photogra-
pher, Marty Malin is local chair of the 2014 OWAA confer-
ence that will take place May 23-25 in McAllen, Texas. 
Contact him at mmalin@stx.rr.com or at 956-717-1377.
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2014 Conference: McAllen, Texas

Photo Ranches
Thanks to the efforts of John Martin, 

founder of Images for Conservation 
Fund, there are three Texas Rio Grande 
Valley Ranches within a 45 minute 
drive of McAllen, Texas that would 
welcome OWAA members. Two of the 
three have overnight accommodations 
and all have photo ops for up to eight 
photographers.

Tacubaya Ranch is a 3,200 acre 
ranch located near Encino, Texas. 
Encino is just a short distance north 
of McAllen. Tacubaya Ranch has 
wonderful accommodations and is rich 
in wildlife photography opportunities.  
For more information visit 
www.Tacubayarwl.com or email tacu-
bayawl@gmail.com.

Santa Clara Ranch is one of the most 
desirable wildlife photography ranches 
in the United States. This 300 acre 
ranch, although small by Texas stan-

dards, has hosted more than 200 wildlife photographers in a single 
year. The ranch has wonderful photography settings and accommo-
dations for up to eight people per night.  The ranch is located west 
of McCook, Texas, about 45 minutes from McAllen. Check out the 
photography blinds by visiting their website at  
www.santaclararanch.com. Your contact is Dr. Beto Gutierrez at 
956 787-6808 or drbeto@yahoo.com.

Martin Refuge is a 300 acre photography ranch located within 
20 minutes of the McAllen Convention center and 30 minutes 
from the McAllen Airport. Martin Refuge is known throughout 
the United States for its great raptor setting. Our conference dates 
coincide with traditional raptor migratory activity. Caracaras, Har-
ris’s hawk, black and turkey vultures and white tailed hawks are 
not uncommon at the ranch. Visit www.martinrefuge.com or call 
956 381-1264.

Bring your Binoculars
(and don’t forget your camera and fishing pole)

Photo ranches in Texas provide numerous opportunities for catching glimpses of  wildlife. If  you are lucky, you might spot a bobcat 
like the one pictured above. Photos by Jim Foster. 

If  you like wildlife and you are coming to OWAA’s annual conference in Texas, you are in 
luck. Take advantage of  pre- and post- conference trips to photo ranches to capture images 
of  animals like this coyote. CONTINUED ON PAGE 23
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In addition, nearby Bentsen-Rio 
Grande Valley State Park serves as 
the headquarters of the World Birding 
Center network. Guided tour rides 
and endless walking trails are avail-
able. Bordering the park is the Na-
tional Butterfly Center. More than 210 
species of butterflies have been spot-
ted at this 100- acre wildlife center 
and native species botanical garden. 
Both the park and the center are open 
to visitors seven days a week.

Saltwater Fishing
April and May are excellent months 

for fishing the Texas Gulf Coast and 
calendar dates are being booked by 
area guides quicker than a minnow 
can out swim a dipper.

Captain Eric Glass has agreed to 
keep an open date for a visiting out-
door writer. Glass has been a full-time flats 
fly-fishing guide on the Lower Laguna 
Madre for the past 18 years. His website is 
www.captainericglass.com.

Captain Ben Paschal of Laguna Madre 
Outfitters has two pre- conference days 
open on his calendar and has agreed to put 
a hold on them for visiting outdoor writers 
if you sign up by the end of February. His 
website is   

www.lagunamadreoutfitters.com. His 
email address is 
Lagunamadreoutfitters@gmail.com. 

John Pilmer will keep some pre- and 
post- conferences dates open for visiting 
fly-fishermen. His website is  
http://goodeatsflyfishing.co. Pilmer has 
also agreed to provide the names of a 
couple of guides who fish bait and lures 
for you non-fly anglers. You can contact 
Pilmer at 210 410-3881 to set-up your trip.

Additional guided trips
Longtime Valley resident and OWAA 

member Jim Foster will also be lining up 
some additional birding ops and fishing 
guides when he gets back into the area 
after the first of the year. Information on 
these trips and others should be available 
online at http://owaa.org/2014conference/
pre-post-conference-trips/.

2014 Conference: McAllen, Texas

MCALLEN
CONTINUED FROM PAGE 22

Come to conference for the chance to improve your skills as an outdoor communicator. When not networking and learning, plan on 
spending a little bit of  time outside. Pre and post conference trips allow you experience all McAllen has to offer in terms of  outdoor 
recreation.  Photo by Jim Foster.

Please send in your contracts for free legal advice. Bill Powell, OWAA’s Legal Counsel, will host 
a session during the McAllen conference giving advice about freelance contracts for publications 
ranging from print to electronic, as well as for books, photos, blogs, etc. Both writers and pho-
tographers are encouraged to send contract samples. Your identity and other personal details will 
be omitted and held in confidence. Powell is seeking as many examples of contracts from OWAA 
members as possible by March 1. Please send PDFs or hard copies to powell@smithlewis.com or 
PO Box 918, Columbia, MO 65205.  Then come to McAllen for this and the other craft and busi-
ness improvement sessions.

FREELANCE CONTRACTS SOUGHT FOR LEGAL SEMINAR
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2014 Conference: McAllen, Texas

Our kids stopped asking. They don't invite us on vaca-
tions anymore nor do they ask us what our plans are for 
the summer. We tried, but for some reason they don't 

enjoy holidays at the swamp and they can't understand why we look 
forward to a trip to the dump. 

They perked up when we told then we had been looking at TVs 
but when they realized we meant turkey vultures they seemed sad. 
They explain to their friends that we are "different." We are birders. 
And, even worse (according to them), we are bird photographers. 

When we told our kids we were going to a writers conference 
in Texas, that seemed to be OK. What we didn't tell them is that 
McAllen, Texas and the Lower Rio Grande Valley is in the same 
category of fantastic destinations as Pt. Pelee, Pt. Reyes, and Cape 
May — all meccas for birders. Armed with binoculars, a field guide 
and the longest camera lens we can carry, we can't wait to begin 
the hunt for some of the 500 species of birds that have been spotted 

here. The land of LBJs ("little brown jobs"— not the former Presi-
dent), chachalacas, kiskadees, and pyrrhuloxias is calling our name 
— and no, it is not "crazy bird person." 

Perhaps at one time, bird watching was considered a pastime 
of shuffling people with floppy hats, but today, of the 22.5 million 
people who travel to enjoy nature and to see wildlife, 18.9 million 
(84 percent), travel to destinations specifically to view birds. 

If you happen to know what a hummer, a lister, a twitcher, and 
a butterbutt are, if your favorite app is Sibley Birds, and if pishing 
and squeaking are everyday words in your vocabulary then you 
may be a birder too. If you are not familiar with the lingo then we 
need to get you up to speed, as surprisingly, wildlife watching is the 
No. 1 outdoor recreation pastime in the United States. 

According to a recent US Fish & Wildlife Service survey, during 
2011, 33.1 million people fished and 13.7 million hunted — a total 
of 37.4 million hunters and anglers. However, nearly doubling that 

Eye on the Sky
McAllen a bird watcher’s paradise

BY ANN AND ROB SIMPSON

CONTINUED ON PAGE 25

If  you come to the annual conference in Texas, don’t forget your 
binoculars and camera. You might see a chacalaca. 

There are plenty of  opportunities to see birds like this green Jay 
when in Texas.  Photos by Ann and Rob Simpson.
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number, an astounding 71.8 million people 
participated in observing, feeding, or pho-
tographing wildlife. 

Wildlife watchers spent $420 million 
on magazines, books, and DVDs while 
hunters spent $100 million on these items. 
With nearly a third of the U.S. population 
enjoying wildlife watching, this may be an 
area that OWAA members and magazine 
editors want to take note of as a writers 
marketing strategy. By combining outdoor 
sports such as hunting and fishing with 
natural history and nature photography, 
you may be able to find ways to connect 
people with nature in novel ways. 

Besides, birding and photography are 
fun. As anglers, we already know how to 
read the water and we are able to discern 
intimate details about fish spe-
cies. Hunters are keenly aware of 
habitats and animal behavior. The 
OWAA conference is a great place 
to broaden your horizons and per-
haps hook another reader for your 
column. If you don't know "which 
button to push on your camera" 
consider attending one of a talks 
on photography and make sure 
to join us for the informative and 
highly entertaining Photo Scaven-
ger Hunt session. To start learning 
birds, grab a field guide and hang 
around with a birder. By the way, 
if you hear someone talking about 
watching boobies while they are 
snook fishing it is OK …probably.  

A hot spot of biodiversity, 
McAllen is strategically located 
near many parks, preserves, and 
refuges that attract a large number 
of birds and butterflies. Two 
outstanding establishments in the 
area are the World Birding Center 
and the National Butterfly Center. 
Located only five miles west of 
McAllen, in Mission, Texas, the 
succulent gardens at the National 
Butterfly Center have attracted 
more than 300 species of butter-
flies and 90 species of dragonflies 
and damselflies. Mission is also 
the headquarters for the World 
Birding Center. Along with the 
main headquarters in the Bent-

sen-Rio Grande Valley State Park, eight 
other sites connect strategic habitats from 
Roma to South Padre Island. Stretching 
120 miles, this network of sites provides 
visitors ample opportunities to view and 
photograph birds and other wildlife. Many 
of these nine sites offer viewing stations, 
watchtowers, and trails through varied 
habitats. Sabal Palm Audubon Sanctuary 
in Brownsville is also fantastic for shots of 
colorful green jays and noisy chachalacas. 
Also in Brownsville, the Gladys Porter 
Zoo provides habitat for nesting wild birds 
and has a splendid orangutan exhibit. 

So, if we quietly slip out of one of the 
conference meetings it may mean that we 
saw on the birding hotline that a rare bird 
showed up at the Brownsville dump – 
please don't tell our kids. n

2014 Conference: McAllen, Texas

Not to be Missed*    
Site 

"World Birding Center (WBC) 
(9 sites)" 

Brief Description Texas 
Location 

Miles/Direction from 
McAllen Convention 

Center 
*Bentsen-Rio Grande 

Valley (WBC) 
Observation tower and 

decks, nature center 
Mission 12 m. W 

Edinburg Scenic Wetlands 
(WBC) 

Wetlands, waterfowl Edinburg 13 m. NE 

Estero Llano Grande 
(WBC) 

Wetlands, forests Westaco 23 m. E 

Harlingen Arroyo 
Colorado (WBC) 

Woodlands Harlingen 49 m. E 

Old Hidalgo Pumphouse 
(WBC) 

Floodplain woodlands McAllen 9 m. S 

*Quinta Mazatlan (WBC) Tropical hummingbird 
and butterfly gardens 

McAllen 4 m. SW 

Resaca de la Palma 
(WBC) 

Ponds Brownsville 55 m. SE 

Roma Bluffs (WBC) River woodlands Roma 52 m. W 
*South Padre Island 

Birding and Nature Center 
(WBC) 

Barrier Island 
specialties, nature 

center, boardwalk trail 
over wetlands 

Padre Island 80 m. E 

*Sabal Palm Audubon 
Sanctuary 

Feeding stations, trails Brownsville 69 m. SE 

*National Butterfly Center Butterfly gardens Mission 9 m. SW 
Laguna Atascosa National 

Wildlife Refuge 
45,000 acres, ocelot 

habitat 
Rio Hondo 68 m. W 

*Santa Ana National 
Wildlife Refuge 

2,000 acres, 12 miles 
of foot trails 

Alamo 19 m. SE 

 

Wildlife Viewing and Photography Sites in the Lower Rio Grande Valley 

BIRDING
CONTINUED FROM PAGE 24

Rob and Ann Simpson joined 
OWAA in 2012. They both 
teach biology and nature 
photography at a community 
college in Virginia. They have 
written numerous books and 
articles on national parks 
coast to coast that promote 
wise and proper use of natural 
habitats and environmen-
tal stewardship. Long time 
national park advocates, their 
recent work has been centered 
on providing informative and 
colorful nature guides on the 
wildlife and wildflowers of the 
major parks including Shenan-
doah, Blue Ridge Parkway, 
Rocky Mountain and Yosemite 
National Parks to be followed 
by Yellowstone. You can con-
tact them at annrobsimpson@
snphotos.com.
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Peter Van Horn gradu-
ated from the University of 
Montana School of Journal-
ism in December 2013. After 
growing up in the mountains 
he moved to Iowa to broaden 
his experience base. He is 
currently trying to capitalise 
on his outdoor experience 
while searching for work in 
Iowa city. 

Departments

between $7 and $10 a bushel.
Almost 60 percent of the 

CRP contracts that expired 
in that region between 2006 
and 2012 were not renewed. 
Another 945,000 acres in those 
states came out of CRP in the 
last year.

Explanations for the rise in 
commodity prices vary. It’s 
generally thought that part of 
the reason wheat prices went 
up was because farmers were 
planting more corn, which is 
bringing in premium prices.  
Fewer acres in wheat means 
less production and upward 
drift in price.

 Ethanol production is 
credited for driving up corn 
prices— some economists 
think it’s played a large role, 
increasing prices up to $2.35 a 
bush; others think the effect is 
smaller. 

Some of the rise in corn was probably due to commodity specu-
lation during the financial panic. Some was due to the ongoing 
increase in oil prices, which affects the cost of fertilizer and diesel 
for tractors and also drives changes in production and price of 
ethanol. Little, if any, of the rise was due to increased grain exports, 
particularly to the Far East.

Prices of farm commodities like corn, wheat, and soybeans have 
slipped from the broad highs they reached a year ago, but given 
the realities of politics and market forces that are still in play, it’s 
doubtful that they will continue to drop. If CRP has any hope of 
competing with production of grain and beans, rental payments will 
have to rise substantially. 

The benefits of CRP are undeniable. Since 1985, the program 
has saved trillions of tons of topsoil that would otherwise be on its 
way to the Gulf of Mexico. In a world with 9 billion hungry people, 
it’s likely that the productivity of American soil will be the nation’s 

most precious commodity, outstripping oil, natural gas, and miner-
als as even the wealthiest among us begin to realize that food and 
water are products we simply can’t do without.  

Seen in that light, CRP is worth nearly anything we have to 
pay to keep it. And if that CRP produces a few extra mallards and 
pheasants— well, my Brittany and I won’t object. n      

Chris Madson has spent much of his career covering con-
servation issues and wildlife management from the Rocky 
Mountains to corn country from his home in Cheyenne, 
Wyo.

CRP
CONTINUED FROM PAGE 11

Chris Madson hunts in western Iowa on land protected by the Conservation Reserve Program. Photo by Gary Smith.

organization. 
Robinson’s wide skill set impressed 

Graham, who said Robinson’s experience in 
management, communication and birding 
made him a valuable addition to OWAA.

 “He’s a consummate professional in 

birding and one of the most accomplished 
people we have in OWAA in that field,” 
Graham said.

Robinson viewed his new membership 
as another tool in his mission to involve 
minorities in the outdoors.

“We need,” Robinson said, “success sto-
ries from diverse members of the organiza-
tion.” n

ROBINSON
CONTINUED FROM PAGE 5
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Supporter Spotlights

There are some things you truly 
have to see to believe. Opening 
day of trout season at Missouri’s 

trout parks is among them.
“I’ve met people who have been at 

every opening Trout Day for the past 50 
years and families who pass down the 
tradition of fishing on opening [day] for 
generations,” says pro fisherman Scott 
Pauley, the Missouri Division of Tour-
ism’s outdoors expert.

Pauley has experienced opening day at 
several of Missouri’s trout-laden water-
ways, with Roaring River State Park in 
Cassville being one of the more memo-
rable stops.

Trout Day is so significant in that 
community that school stands in recess, a 
tradition dating to the 1980s. Before that, 
students who fished on opening day could 
submit their trout tag as an excuse for be-
ing tardy.

If you’d like to join the fun, the Mis-
souri Division of Tourism’s website, 
VisitMO.com, can help you plan your next 
fishing getaway. The site offers informa-
tion about lodging, dining and recreational 
options to enjoy while you’re in the Show-
Me State.

The season runs from March 1-Oct. 31 
at Missouri trout parks. Generally, those 

parks are teeming with 
anglers on opening day, 
while other trout-fishing 
spots are wide open.

Among them is Lake 
Taneycomo, one of Mis-
souri’s top fishing destina-
tions. The lake, located 
in the Branson area, is 
stocked annually with 
nearly 750,000 rainbows 
and browns and the water 
temperature averages 58 
degrees year-round.

“The bite is good any 
time of year,” says Brett 
Rader who operate Char-
tered Waters Trout Shop 
and Guide Service in 
nearby Hollister.

Although he’s partial 
to trout fishing on Taneycomo and nearby 
Crane Creek, Rader has been to Trout Day 
at the state parks and he understands why 
it’s a significant happening.

“It’s as much about getting together and 
having fun as it is fishing,” Rader says.

Angling for trout is just one way to have 
a memorable fishing experience in Mis-
souri. Year-round, Missouri offers excel-
lent bass and crappie fishing and is home 

to waterways where a variety of fish, in-
cluding walleye and muskie, are abundant.

Make fishing part of your next vaca-
tion to Missouri, and start planning your 
getaway today at VisitMO.com.

For more information about fishing in 
Missouri, contact Stephen Foutes, commu-
nications manager at the Missouri Division 
of Tourism. Reach him at stephen.foutes@
ded.mo.gov or 573-751-3208. n

Standing Room Only
Opening of trout season in Missouri draws anglers from all over

SUPPORTER SPOTLIGHT

Fishermen gather for opening day of  trout season at Bennett Springs State Park near 
Lebanon, Mo. Photo by Missouri Division of Tourism.

Lighting the Way
Nighhawk expands flashlight offerings, maintains high quality standards

Nighthawk has a long 
and steeped history 
in the LED Flash-

light market place. Originally 
founded in 1995, our mission 
today is the same as it has been 
since day one: Provide our 
customers exceptional products 
and experiences. We have had 
the honor and privilege to con-
tinually deliver on that mission 
since our inception.

We are a small company 
with a huge talent pool that 
keeps us on the leading edge 
of the marketplace. Our team 
is comprised of people who are 
exceptional within their disci-
plines. Each team, from prod-
uct design to supply chain, to 
marketing, have total autonomy 
with only one objective; to 
perform to the highest standard 
for the collective good of our 

customers and each other.
Nighthawk has evolved from 

producing a hands-free LED 
flashlight designed and devel-
oped for military pilots during 
Operation Desert Storm, into 
a specialty flashlight company 
that manufactures a variety of 
flashlights and now solar and 
battery charging devices and 
accessories. They are manufac-
tured to the highest standards 

by using only the best manu-
facturing processes, materials 
and components available, 
giving each of our products 
superior functionality and mak-
ing them easy to use, reliable 
and rugged. 

Our products are focused on 
individual and close proxim-
ity uses, where ease of use, 

CONTINUED ON PAGE 28
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Supporter Spotlight

Magnificent in its own right, 
the grizzly bear is nature’s 
barometer of a healthy and 

complete environment. Because a griz-
zly’s range includes more than hundreds 
of miles, from alpine meadows to valley 
bottoms, the animals are considered an 
“umbrella” species. And since its  foraging 
behavior creates a top-down effect on other 
animals lower in the food chain, such as 
deer, elk, rabbits, fish, insects or plants, it 
is also known as a “keystone” species. 

If the grizzly population is healthy and 
strong, so are other populations rang-
ing from large mammals to native fish. 
Conversely, a faltering, fragmented grizzly 
population spells certain hardship for 
other wildlife, many species of which are 
positively affected by and dependent on 
the bear’s activity. Protecting bears and 
their habitat benefit entire plant and animal 
communities in some of the wildest, most 
scenic places on earth. 

This is the cornerstone of Vital 
Ground’s work.

Working cooperatively with landowners, local communities, 
other conservation organizations, and state and federal agencies, 
Vital Ground addresses the issue of habitat fragmentation head-on 
by permanently protecting crucial lands for the benefit of grizzly 
bears and other wildlife.

Vital Ground places emphasis on protecting specific key land-
scapes. One is private lands where grizzly bears currently live or 
into which they could extend their range, especially in spring and 
fall when habitat requirements expand due to reproductive and 
pre-hibernation activities. A second is private lands located near 
public lands or already-protected private lands. And a third is lands 
connecting grizzly bear ecosystems. 

Because of the mounting threat rural development poses to 
habitat for grizzlies and other wildlife in the region, Vital Ground 

has teamed up with six landowners in northwest Montana to further 
its goals under the organization’s Swan Valley Grizzly Bear Habitat 
Conservation Initiative. Through a combination of five permanent 
conservation easements and one fee title acquisition, the effort aims 
to protect nearly 320 acres near Condon, Mont. 

Since the organization’s beginning in 1990, Vital Ground has 
helped protect and enhance nearly 600,000 acres of crucial wildlife 
habitat in Montana, Idaho, Wyoming, Alaska, and British Colum-
bia. The organization’s dedication to conserving grizzly bear range 
goes beyond saving a single species. When there is enough “vital 
ground” to sustain an umbrella species like the grizzly, a multitude 
of other animals, plants, and fragile ecosystems benefit as well.

Learn more about the Swan Valley Grizzly Bear Habitat Conser-
vation Initiative at http://www.vitalground.org/elk-flats-neighbors-
project/#.Up9ZB-Kma80.

Learn more about Vital Ground at http://www.vitalground.org/.n

SUPPORTER SPOTLIGHT

Vital Grounds works to protect grizzly bear habitat. Photo by Philip Demanczuk. 

Protecting Vital Ground
Group helps grizzlies by preserving habitat

convenience and reliability are 
key factors our users demand. 
Over the last 20 years not only 
have LED flashlights changed 
the way we live, work and play, 
LED performance, brightness, 

durability and cost have contin-
ued to change the LED flash-
light landscape. The energy 
sources and methods of keep-
ing our devices charged and 
readily available has undergone 
a major shift as well. Advances 
in solar technology have made 
it possible for individuals to 

carry personal devices to har-
ness the power of the sun just 
about anywhere. Now you can 
have peace of mind that not 
only can you have some of 
the most trusted flashlights in 
the world but you can power 
up your devices with energy – 
directly from the sun.

Nighthawk Lights— Next 
Generation Gear— it is not just 
what we do. It is who we are.

For more information con-
tact Keith Lucas at 803-271-
0588 or KLucas@ 
NighthawkLights.com, or visit 
http://NighthawkLights.com. n

NIGHT HAWK
CONTINUED FROM PAGE 27
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NEW MEMBERS
New OWAA members from August and 
September 2013:

    Jesse Bussard
    Andrew D. Chicone
    Jeffrey Isenhart
    Robert Kay
    Stephen Kirkpatrick
    Lee Lamb
    Chuck Lichon
    Scott Morrison
    Kristen Schmitt
    Emily Stone
    Vivian Wagner
    Todd Wilkinson
    Brent T. Wheat

PROPOSED NEW MEMBERS
 

To view this current list of proposed mem-
bers, login to OU Online and visit: http://
owaa.org/ou/category/departments/assoc-
update.

REINSTATED MEMBERS
 
Jerry Chiappetta, Chiappetta Produc-

tions Inc., (Senior-Active Member) 7402 
Heart Leaf Circle, Laurel, MD 20707. (H) 
301-210-0414, (C) 240-330-7459, (W) 
301-210-7459, jerrychiappetta@comcast.
net, www.wildharvestdvd.com. Winner of 
numerous awards as producer for ESPN 
Outdoors, Outdoor Life TV Network, Sports 
Afield TV, Michigan Sportsman, Michigan 
Outdoors and Jeep Outdoors TV programs 
and videos. (Rita) Skills: OT; Subject Mat-
ter: ABCDEFGHIJKLMNOPQRSTU; Sec-
tions: Magazine, Media/Communications, 
TV/Video.

Margie Goldsmith, (Active Member) 
301 E. 52nd St., Apt. 5-B, New York City, 
NY 10022. (H) 212-838-7058, (F) 212-838-
0314, mgoldsmith@mgproductions.com, 
www.mgproductions.com. Contributing 
writer for Elite Traveler and travel blogger 
for Huffingtonpost.com. Contributor, Robb 
Report, Travelandleisure.com, Business Jet 
Traveler, Back Card Mag, American Way, 
Delta Sky, Hemispheres, Lexus, Mariner, 
Affluent Traveler, Private Clubs, National 
Geographic Traveler, Wine Enthusiast, 
Islands, MORE, Business Traveler, O the 
Oprah Magazine,  Parade, Outside, New 
York Times, Washington Post, Dallas Morn-
ing News, Miami Herald, Christian Science 
Monitor and others. Author, “Screw Up,” 

Berkeley Press. Essays appear in Travel-
ers Tales, In Search of Adventure: A Wild 
Travel Anthology, and National Geograph-
ic’s Sacred Places. Winner of 19 national 
writing awards in the last three years. Skills: 
BCELNOSW; Subject Matter: JLMNOS; 
Sections: Magazine, Newspaper, Photogra-
phy, Radio, TV/Video.

William McRae, (Senior-Active Mem-
ber) P.O. Box 160, Choteau, MT 59422. 
(H) 406-466-5596, (W) 406-466-5596, 
bmcrae@3rivers.net. (Mary) Skills: SW; 
Subject Matter: CDG.

 
Andy Whitcomb, (Active) P.O. Box 

148, St. Petersburg, PA 16054. (H) 405-
385-0094, (W) 405-762-6754, (F) 405-377-
0131, andy@lacebarkinc.com,  
www.justkeepreeling.com. Freelance writer 
published in Oklahoma Today, Outdoor 
Oklahoma and Pennsylvania Boater and 
Angler. Blog weekly (Tues.) for www.take-
mefishing.org. Columnist for www.espnout-
doors.com. (2008-2011).

CREDENTIALS REVIEWS
 

 The following members have success-
fully passed the review of their member 
credentials:

    Wells Adams
    Sam Caldwell
    James Cummins
    Steven A. Griffin
    Patricia G. Stockdill
    Risa Weinreb Wyatt
    
  

NEW SUPPORTING GROUPS,  

AGENCIES AND BUSINESSES
 

Supporting Group listings include refer-
ences to acronyms that relate to resources 
they provide. A key for those acronyms can 
be found at www.owaa.org/ou/about-owaa-
supporter-resources/.

Backcountry Hunters and Anglers, 
P.O. Box 9257, Missoula, MT 59807. Con-
tact: Caitlin Twohig, executive assistant. 
(W) 406-370-4235, (Toll Free) 406-370-
4325, caitlin@backcountryhunters.org, 
www.backcountryhunters.org. Backcountry 
Hunters & Anglers seeks to ensure Ameri-
ca’s outdoor heritage of hunting and fishing 
in a natural setting, through education and 
work on behalf of wild public lands and 
waters. Supporter Resources: C.

Far Bank Enterprises (Sage, Redington, 
RIO products), 8500 NE Day Rd., Bain-
bridge Island, WA 98110. Contact: Simon 
Gawesworth, RIO products marketing 
manager. (W) 206-842-6608, (Toll Free) 
800-533-3004, (F) 206-842-6830,  
sgawesworth@rioproducts.com, www.
farbank.com. Far Banks is an integrated 
manufacturer and distributor of fly fishing 
products, including rods, fly reels, fly lines, 
leaders, tippets and performance outdoor 
apparel. Far Bank subsidiaries operate un-
der the brand names of Sage, Redington and 
RIO. Supporter Resources: GP.

Gogal Publishing Company, 2017 
Blackhorse Dr., Warrington, PA 18976. 
Contact: Mike Gogal, president. (W) 215-
491-4223, michael.gogal@gogalpublishing.
com, http://gogalpublishing.com. Gogal 
Publishing Company develops and markets 
GPS enabled smartphone apps for outdoor 
enthusiasts. Whether hiking, fishing, hunt-
ing or just sightseeing, our apps deliver 
quality navigation and mapping to guide 
users directly to their outdoor destinations. 
We’ve devised a unique mapping platform 
for our apps that delivers both automotive 
and handheld GPS functionality combined 
with user customizable waypoints, seam-
less USGS 7.5 minute topographic maps, 
street maps and satellite imagery. We then 
customize each mapping application with 
map overlays and points-of-interest specific 
to the outdoor theme being covered. Current 
projects include GPS National Parks USA, 
Topo Maps USA, Streams Guide USA, 

ASSOCIATION UPDATE
Visit OU Online for complete 

monthly Association Updates, 
including bios of  proposed 

members:
http://owaa.org/ou/category/ 
departments/assoc-update/

Association Update

CONTINUED ON PAGE 30
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GPS Fishing Guide to Penn-
sylvania, GPS Fishing Guide 
to New Jersey and Ballpark 
Digest. Gogal Publishing is 
also the official app developer 
of the Pennsylvania Game 
Commission. 

Midwest Hunting & Fish-
ing Guide Magazine, 4005 
S. Western Ave., P.O. Box 
5184, Sioux Falls, SD 57117. 
Contact: Jim Rogers, editor. 
(W) 605-274-2640, (F) 605-
335-6873, jim@huntdhg.com, 
http://midwesthuntfish.com. 
Bimonthly hunting & fish-
ing magazine focusing on the 
where, what, and what with 
to hunt & fish in the Midwest. 
We provide the Midwest 
guides and outfitters an adver-
tising media to attract sports-
man from around the world. 
We are on the newsstands in 
15 states and 4 provinces of 
Canada. Our digital version is 

available worldwide. 
 Supporter Resources: OP.

Mississippi Tourism, P.O. 
Box 849, Jackson, MS 39205. 
Contact: Michael Jones, pro-
gram manager - outdoor. (W) 
601-359-3603, (F) 601-359-
5757, mjones@mississippi.
org, www.visitmississippi.org. 
Offers press assistance relat-
ing to Mississippi outdoors, 
including hunting, fishing, 
biking, hiking, canoeing, 
etc. Assists with press tours, 
editorial research and special 
requests for outdoor writers 
and photographers. Organizes 
press trips and assists with 
story ideas.

Thomas Spinning Lures 
Inc., 316 Wayne Ave., Hawley, 
PA 18428. Contact: Peter Ridd, 
president. (W) 570-226-4011, 
(Toll Free) 800-724-6768, 
(F) 570-226-8518, pridd@
thomaslures.com, www.
thomaslures.com. Manufac-

tures freshwater spoons and 
spinners. Supporter Resources: 
GIP.

REINSTATED  
SUPPORTING GROUPS, 
AGENCIES AND  
BUSINESSES

 
Mule Deer Foundation, 

1939 S 4130 W, Suite H, Salt 
Lake City, UT 84104. Contact: 
Ray Crow, vice president of 
marketing. (W) 801-747-3344, 
(Toll Free) 1-888-375-DEER 
(3337), (F) 801-747-3345, 
ray@muledeer.org, www.
muledeer.org. The Mule Deer 
Foundation is dedicated to the 
following goals: to restore, 
improve and protect mule deer 
habitat (including land and 
easement acquisitions) result-
ing in self-sustaining, healthy, 
free-ranging and huntable deer 
populations; to encourage and 
support responsible wildlife 
management with government 

agencies, private organizations 
and landowners; to promote 
public education and scientific 
research related to mule deer 
and wildlife management; to 
support and encourage respon-
sible and ethical behavior and 
awareness of issues among 
those whose actions affect 
mule deer; and acknowledge 
regulated hunting as a viable 
component of mule and black-
tailed deer conservation.

Guns.com, 9 West Wash-
ington St, 4th Floor, Chicago, 
IL 60602. Contact: Chris J. 
Callahan, publisher. (W) 646-
789-2995, chris@guns.com, 
www.guns.com. Gun news, 
reviews and community site. 

DECEASED MEMBERS

Ed Stegner
Lonnie Williamson

Departments

    
   Lessons learned? 
    Unexpected success? 
     Unique experiences?

Inspire your peers by contributing to Outdoors Unlimited.
Send ideas to: editor@owaa.org

Jobs and editorial-needs listings are updated frequently.
Don’t miss an opportunity; sign up for daily updates!

www.owaa.org/ou/category/market

ASSOCIATION UPDATE
CONTINUED FROM PAGE 29
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Board Meeting Minutes
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Looking for more? Go online to read past issues of OU. PDFs are available for printing, too. 
Visit: www.owaa.org/ou/category/departments/table-of-contents. 

Copyright notice: Contributors 
grant rights for OWAA to publish 
once in Outdoors Unlimited, both 
the print and online versions,  
including archives, and on the 
OWAA website. 

February/March 2014

Outdoor Writers Association
of America Inc.
615 Oak St., Ste. 201
Missoula, MT 59801
406-728-7434

Don’t Miss Out!
This will be the last issue of Outdoors Unlimited delivered to members and supporters who do 
not renew by March 7, 2014. Don’t miss out on future issues of OU, inclusion in the 2014-2015 
Directory and many other benefits such as:

n Outdoor Market listings
n Outdoor Alerts 
n OWAA Member discounts on gear and services
n The OWAA membership mailing list to promote your latest projects
n Annual Membership Directory with personal listing
n Madson Fellowship and continuing education
n Press credentials

Renew today using any of these options:
n Online at www.owaa.org/store/renew-dues (renew in full, set-up automatic renewal or begin 
installment payments)
n Send a check or money order to OWAA, 615 Oak St., Ste. 201, Missoula, MT 59801
n Pay over the phone with a credit card by calling 406-728-7434


