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ON THE COVER
By Gerald W. Putt
On the cover of this issue of OU is a painting of Gerald Putt and his grand-
daughter. Putt is a wildlife and nature artist who grew up in the small, quiet, 
rural south-central Pennsylvania town of Boiling Springs where a picturesque 
log building is now home to Putt’s studio and wildlife art gallery. The ducks 
on the lake in his hometown inspired him at a young age and later became 
one of his first subjects. View more of Putt’s work at www.geraldputt.com.
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From the Executive Director’s Desk

From the time I was young, raised by my parents on a 
homestead in rural northern Wisconsin, my life has been 
influenced by the lessons and values of what is now called 

the voluntary simplicity movement. Taking the slow way through 
life. Simplifying whenever and wherever possible, in order to have 
the time and energy to enjoy those things that may seem insignifi-
cant in passing but turn out to define your life in the end.  

But every once in a while something happens that makes you 
take a step back and reassess your priorities. Sometimes the events 
that change your perspective are life-altering experiences. Other 
times, they’re simple realizations and changes in thought processes. 
I’ve experienced both of these. 

The first was a head-on collision with an 18-wheeler when I 
was in my mid-20s. At the time, I was working 60-plus hours a 
week as a staff accountant for a multi-national conglomerate, and 
unconsciously letting my life slip through my fingers in exchange 
for stress and a paycheck. As I headed to work early one morning, 
my truck hit a patch of black ice on a hill and sent me careening 
across a four-lane highway into the front end of an oncoming semi. 
I will forever recall that split-second before I hit the front end of 
that truck going 45 miles an hour, thinking “So this is what it’s like 
to die.”  

I didn’t die that day. I quit my job instead, moved to Montana a 
few months later and started living my life.

I’ve experienced some changes in thought processes lately, and 
had some rather profound realizations as I would lie awake through 
the night, worrying about things I couldn’t control or change. I’ve 
watched my health and happiness deteriorate, and often wondered, 
“Is there more to life?” I just turned 40 and I’m nowhere near done 
living yet. So instead, I’m quitting my job. I’ve been offered an 
opportunity to return to my agricultural roots, to focus on my long-
term goals, and to once again start living my life.

For a significant part of the past 13 years I’ve been attached 
to OWAA in some way — either through direct employment, 
or through friendships that I’ve maintained across the miles. I 
wouldn’t exchange one day of those years for anything. I’ve learned 
many lessons, both good and bad, and forged relationships that I 
hope will stand the test of time.

It is with both sadness and exhilaration that I bid adieu to an or-
ganization that introduced me to the world of nonprofits, put a gun 
and a fly rod in my hands for the first time, offered me experiences 
I would never have found anywhere else in this world, and provided 
me with a vehicle in which to realize what it is truly important in 
life. I stepped down as executive director of OWAA, effective Dec. 
31, 2012, to pursue a more simple life — which will certainly not 
be an easier one. But it will be an experience that is motivated by 
creating a life and not simply making a living.

I’m grateful to OWAA, the board, and most definitely those 
members who have taken me under their wing over the years. I 
hope to see you again along the trail. n

 Warmest wishes,
  Robin Giner

A fond farewell

Jessica Pollett, Robin Giner and Ashley Schroeder at Demo Day during the 2012 OWAA 
conference at Chena Hot Springs Resort in Alaska.
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President’s Message

OWAA announces 
search for new director

I   make my mother-in-law a little jumpy.
“There are no flies on you,” she likes 

to say as she watches me stay in pretty 
much constant motion.

Yet there is one place where I am able to 
pretty much shut it down: when I am sitting 15 
feet up a tree.

For some reason, when 
I am bowhunting white-
tails I can be content just 
sitting for hours. If you are 
a deer hunter you get this, 
knowing that the woods 
are alive even when deer 
aren’t moving.

In recent years I’ve 
started cheating a little bit. 
I carry my smartphone. 
It’s there for emergencies 
— such as the time I had to call a landowner 
to have him pull my stuck truck out of the mud 
with his tractor! — but also so I can keep tabs 
on emails and the like.

When the phone buzzes with an incoming 
call, I almost never answer it.

But when it buzzed at 5 p.m. on a Friday in 
late November, I knew it was a call I’d have to 
take.

The caller ID said the call was from OWAA 
Executive Director Robin Giner.

Robin and I are in touch often, but usually 
by email. She doesn’t call unless it’s important.

Even though answering would alert any 
wary whitetails within earshot, I took the call.

Robin filled me in on a couple administra-
tive issues, then got to the biggie: She had 
decided to leave OWAA.

I was surprised, but not shocked.
People move on.
Just a little less than three years prior, the 

members of OWAA’s executive committee got 
a similar pronouncement from then-director 
Kevin Rhoades.

Kevin’s departure had opened the door for 
Robin, who had been working as OWAA’s 
conference planner and membership services 
director.

Losing a key member of the team is rarely 
easy, and it can be especially daunting when 

the team is only three strong at full comple-
ment.

Although Robin was offering her resignation 
well in advance of her planned departure date, 
I knew there was no way OWAA would have a 
new executive director in place by the time she 
left. The process of filling the position would 
take at least a couple of months, time during 
which staffers Ashley Schroeder and Jessica 
Pollett would have to absorb more duties.

Members of the board and committees also 
would need to commit even more volunteer 
hours to their duties.

While it can be tempting to focus on chal-
lenges that a leadership transition can create, 
the key is to focus on the opportunities.

The OWAA executive director has some 
firmly established duties, some even mandated 
by our organization’s bylaws. But there is some 
flexibility.

As the board undertakes the hiring mission, 
we have the advantage of not only looking for 
a candidate whose skill set matches the job’s 
requirements, but we can tailor the job to match 
special skills that the next OWAA executive 
director possesses.

What are those key skills?
Clearly, the executive director must be able 

to handle necessary administrative duties. I 
think it can be easy to take for granted all the 
work that goes into managing OWAA’s vast 
and varied programs and offerings.

Recruiting and retention, as well as fundrais-
ing, will remain critical. The executive director 
must be an active ambassador for the organiza-
tion.

With clear goals established by OWAA’s 
strategic plan, the executive director’s perfor-
mance is measurable.

As we move through this transition, I am 
confident we will find a new leader who not 
only will meet those specific goals, but will 
possess the kind of enthusiasm about outdoors 
communication that will further contribute to 
making OWAA stronger. n

—  OWAA President Mark Taylor,
mtaylor@owaa.org

MARK TAYLOR

Seven candidates 
chosen to run 
for OWAA board
 Board Nominating 
Committee Chair Phil 
Bloom has announced 
seven candidates who will 
compete for three seats 
on the OWAA Board of 
Directors.
 Candidate profiles and 
responses to questions 
will be published in the 
April/May issue of Out-
doors Unlimited, and an 
online election will take 
place the month of April. 
 Active, senior-active 
and life members are 
strongly encouraged 
to vote. Three elected 
candidates will begin 
serving three-year terms 
on OWAA’s board starting 
on Sept. 16, 2013.
 The slate, in alphabeti-
cal order:

RORY AIKENS
Phoenix, Ariz.

BRENT FRAZEE
Kansas City, Mo.

DREW LANHAM
Seneca, S.C.

COLLEEN MINIUK- 
SPERRY

Chandler, Ariz.

BILL PARKER 
Lake Orion, Mich.

PAUL SMITH
Wauwatosa, Wis.

JACOB VANHOUTEN
Midland, Mich.

BRIEFLY...
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2013 Conference Preview: Lake Placid, N.Y.

“Had I my way, I would mark out a circle 
of a hundred miles in diameter, and throw 
around it the protecting aegis of the con-
stitution. I would make it a forest forever. 
It would be a misdemeanor to chop down a 
tree and a felony to clear an acre within its 
boundaries.”

— S.H. Hammond, “Wild Northern 
Scenes; or Sporting Adventures with the 
Rifle and the Rod” (1857).

Happy New Year! As you make 
plans to explore Lake Placid 
and the Adirondacks this year in 

conjunction with the 2013 OWAA annual 
conference, I thought I would offer this 
short primer on the history of the Adiron-
dack Park to better ground you in the place 
where I grew up and where my great-grand-
father was an early settler. The following 
is an excerpt from my book, “Hiking the 
Adirondacks”:

The commonly accepted origin of the 
name, “Adirondack,” is from the Iroquois 
word, “ha-de-ron-dah,” which means “bark 
eater.” The Iroquois who traveled into 
the Adirondacks in late pre-historic times 
to hunt, fish and gather plants, called the 
Algonquins “bark eaters” as an insult. The 
Mohawk, one of the six Iroquios nations, 
had a similar word, “ratirondacks,” which 
also translated to “they eat trees.” The 
Algonquins and the Mohawks were likely 
the first to live in the region shortly after the 
last ice age, about 10,000 years ago, on the 
west side of Lake Champlain.

The first European to see the Adiron-
dacks was likely Samuel de Champlain. 
In 1609, de Champlain sailed up the Saint 
Lawrence River to the north of today’s Ad-
irondack Park and the “Riviere de Iroquois” 
near what would become the location of 
Ticonderoga on the northern tip of Lake 
George. By the mid-1700s, Ticonderoga and 
the eastern edge of the Adirondacks were of 

strategic military importance. In 1758, 
the British captured “Carillon,” a fort 
built by the French, and renamed it 
Fort Ticonderoga in an important battle 
during the French and Indian War. 
Seventeen years later, the Americans 
claimed an early victory during the 
Revolutionary War, capturing Fort Ti-
conderoga and Crown Point. Cannons 
from here were then used to drive the 
British out of Boston.

By the late 1700s, opportunities for 
iron ore and logging enticed people into 
the interior of the Adirondacks, though 

BY LISA DENSMORE

HISTORY AND HOMEWORK

Visitors can hike to fire towers that dot the mountain-
tops throughout the Adirondacks. Some of  the best 
views of  the park are from these historic lookouts.

Wedgebrook Falls along one of  the main hiking 
routes toward the Adirondack Great Range. It is one 
of  thousands of  waterfalls in the Adirondack Park 
which flow year-round to the delight of  hikers, not to 
mention painters and photographers.

CONTINUED ON PAGE 15

Lake Placid:
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Craft Improvement: General

As a veteran (victim? survivor?) of more than 50 years of 
communicating via the written word, I testify that there 
is no thing you can write that won’t tick someone off 

and that will generate a vitriolic response claiming you are the evil 
spawn of a gerbil and a cottonmouth moccasin.

Deal with it — you are going to get feedback that will incline 
you to load a shotgun and go critic hunting. 

The prime requisite for a writer is not 
talent or experience; it is a skin thick 
enough to deflect Teflon bullets. Not only 
do you need to deal effectively with crit-
ics, but also with the rejection of the finest 
prose ever written by editors who are af-
flicted with terminal idiocy. 

It’s a dirty job but someone has to do it.
In 21 years with the Missouri Depart-

ment of Conservation, I got plenty of irate 
letters. Once I wrote a lighthearted piece 
about how my long-suffering wife had to 
put up with a hunt-and-fish husband who 
was gone during almost every family emer-
gency. I thought it was a tribute to Marty’s 
infinite patience with a ne’er-do-well like me.

But a reader chewed me up and spit me out for being a chauvinist 
pig who deserved a thick winter coat of tar and feathers. So much 
for a sense of humor. 

Another time I wrote about the difficulty of carrying the mak-
ings for Manhattans and other accoutrements of the Good Life on a 
backpacking trip. It was, I thought, funny stuff.

Somehow a reader missed the joke and flayed me for being so 
dumb as to carry canned goods and cocktail shakers in my back-
pack.

Then there was the guy who disagreed with me when I wrote that 
I wouldn’t tell people where my quail hunting honey hole was, but 
I’d instead tell them how to find their own. 

“You work for the state!” he snarled in print. “You work for me! 
You have a duty to tell me where you hunt.”

After I cooled off and tore up the response that ended with “…
and the horse you rode in on!” I explained as calmly as I could that 
I was not going to expose a small area to exploitation, that I felt my 
first duty was to the resource, and that I was sure he’d appreciate 
a honey hole more if he had to work for it — and that I was sorry 
he was upset. He called my boss, demanding that I be fired, but the 
boss diplomatically (and fortunately for me) told both him and his 
horse to lope into the sunset.

There are two types of criticism: justified and unjustified. If you 
screwed up, admit it and defuse the critic’s anger with an apology: 
“You’re right and I’m sorry that I was wrong. Thanks for pointing 
out the error and let’s both hope I don’t do it again.”

Nine times out of 10 that will take care of it. The tenth guy wants 
a pen pal and will keep after you until you simply ignore him. This 
happened with a fellow outdoor writer who also happens to be a re-
ligious fanatic and who kept gnawing on me for what he perceived 
as my endorsement of abortion. He was reading into what I wrote 

to see what he wanted to hear, not what was 
there.

He wouldn’t go away, so I stopped feeding 
his outrage by not replying and he finally left 
me alone. No doubt I made an enemy for life, 
but that’s another aspect of the writing life — 
if you actually are saying things, expressing 
opinions, you will make enemies. You can 
only strive to be accurate and comprehensive 
in those opinions and be prepared to live with 
them.

Realize that usually only the offended folks 
write. Those who are happy, don’t. So don’t 
let one nasty letter become the rotten apple 
that taints the barrel. Just look past the vitriol 
to see if there’s justification for the critic’s ire. 

If the critic is simply a whack job, resist the impulse to write 
back that if you ever catch him alone, you’re going to chop him in 
chunks and feed him through a wood chipper.      

If he’s so far off base that reason is not an option, then humor 
usually works: “Sorry you have such an irritating burr under your 
saddle. Maybe next time I’ll write about burrs and tell you how to 
get rid of them.”

Most critics deserve a measured and respectful reply. Give them 
one and then move on. You have better things to do than write for 
free to folks who don’t want to listen. n

BY JOEL VANCE

Dealing with criticism

Joel M. Vance is a past president of OWAA. A member since 
1968, he is a book author and full-time freelancer. Contact 
Vance at jvance@socket.net.

”“... don’t let one nasty letter 
become the rotten apple that 
taints the barrel. Just look 
past the vitriol to see if  there’s 
justification for the critic’s ire. 

— JOEL VANCE
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Freelance writers who have tapped their newspaper’s out-
doors budget still have other larger and more prominent 
sections to mine — all by taking advantage of the most 

desperate person in every newsroom.
Newspaper city editors are always seeking an extra story-photo 

package to fill the news sections. Even those who have no interest 
in outdoor pursuits will become fans of yours if you can fashion 
story packages that fill their needs.

Stories like newly created urban trails, 
cute kids catching big fish in city limits and 
senior snowboarders all fit the bill for the A 
and B sections of your newspaper, provided 
you pitch the story right and meet their 
standards.

First, don’t diss your outdoor editor. Don’t 
offer the city editor stories that your regular 
contact at the paper might want. It’s not only 
bad form to go around your regular editor 
but it doesn’t help you sell more stories and 
make more money.

For story ideas you think might be news-
worthy, first pitch them to your outdoors 
editor as a story for him or her, then perhaps 
for the news pages if the outdoors editor passes. The outdoors editor 
will be far more likely to steer you toward the news pages if he or 
she already has enough material for the outdoor section. Make sure 
it’s pitched as an additional option to go with your regular assign-
ment for that week.

Figure that the city editor probably has never read you and quite 
likely doesn’t even know your name. Ask the outdoors editor to put 
in a word for you and say that you’ll be pitching a piece to him or 
her.

Then call the city editor in late morning or early afternoon. Early 
mornings are spent talking with staff writers about their upcoming 
stories and mid-afternoon on is crunch time when all focus is on 
putting out tomorrow’s paper. In the early afternoon, the city editor 
is more likely to have a conversation with you while staring at a 
weekly budget with some holes in it ready for anything to fill.

Pitch stories that don’t have to run right away. That new urban 
trail story, photo and map you pitch can plug whatever hole the city 
editor finds in the newspaper that week.

Remember, city editors use freelancers to compliment what 
their staffers do. So focus on the stories the staffers aren’t doing. 
And don’t be surprised or offended if the city editor says his or her 
staffer is already aware of that story and working it. That’s a polite 

poach on the editor’s part.
Newspaper work is, after all, quite predatory.
When the editor bites, ask for the same rate the city editor pays 

other, steady news freelancers. News freelancers typically earn 
more than sports freelancers, so stick up for yourself.

But the higher pay comes with higher expectations. Adhering to 
Associated Press style is a must. Crisp leads and concise nut graphs 
are adored by city editors, so spend more time piecing your story 
together.

Pay very close attention to facts and be precise. While the out-
door editor might let you slide with phrases 
like “a dozen or so nearby trails,” the city 
editor will want “11 trails currently within 
city limits” if that, indeed, is the case.

And you better be right. Mistakes in news 
pages almost always require corrections. 
They also get you kicked back to Sports.

Also, if your assignment is for 500 words 
or 15 inches due Thursday at noon, consider 
that a one-way demand. Don’t write 400 
words or 700 words because city editors de-
test spending extra time on freelance pieces 
that need to be puffed up or hacked down.

And remember, it’s their story. They 
bought it. They can do whatever they want 
with it.

Get the reputation for being easy to work with, which also 
includes no complaints when the 700-word piece you were told 
would run on 1A on Monday ends up at 450 words on the bottom of 
1B on Tuesday.

Where the piece runs and how big it gets played is not an anoint-
ment or indictment of your story; rather, it’s simply how good and 
interesting your story is compared to what else runs that day. 

Over time, you might become a regular in the city editor’s 
freelance stable, which means more work and extra paychecks. 
You’ve broadened your readership beyond your traditional ilk and 
positioned yourself as a small but vital cog in your newspapers’ 
coverage. n

Craft Improvement: Newspaper

BY MARK FREEMAN

Writing for 1A
FOR  FREELANCERS

A member since 1993, Mark Freeman is OWAA’s second 
vice president. Freeman is a staff writer and columnist for 
the (Medford) Mail Tribune. He is also an adjunct profes-
sion of journalism at Southern Oregon University. Contact 
him at mfreeman@mailtribune.com.

”“Remember, city editors use 
freelancers to compliment 
what their staffers do.  
So focus on the stories the 
staffers aren’t doing.

— MARK FREEMAN
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This is the first article of a two-part 
series about apps — what they are, 
how they work and how they can make 
you money. Part two by Natalie Bartley 
will talk about the creative process and 
challenges of creating an app, which 
will run in the April/May issue of OU.

What the heck is an app, any-
way? Should you be creating 
one? Can it make you money?

The word app is short for “application.” 
It’s a software program that works on 
devices from smartphones (like an iPhone 
or an Android) to tablets (like an iPad or 
Nook) and sometimes even computers. An 
app can be anything — a book, a game, a 
how-to or a travel guide — and it can do 
almost everything. For example, I have apps 
that can track airline schedules or replay 
recordings of bird songs. 

Why did I start creating apps? Like many 
of you, I found that my writing markets 
started dwindling about five years ago when 
newspapers and magazines cut back their 
freelance budgets, or worse, went out of 
business.

I decided to give apps a try. The app I 
created is Seattle Essential, a travel guide to 
the city covering attractions and restaurants. 
I’m also now working on travel guides to 
Napa and Sonoma wine country.

Just like the need for a publishing 
company to turn your manuscript into a 
printed book, you need someone to develop 
software to turn your words into an app. To 
create your app, one approach is to “rent a 
geek,” to hire a software designer to create 
the necessary program. That costs about 
$10,000 to $100,000. 

Alternatively, you can deal with a mobile 
app publishing company such as Sutro 
Media (www.sutromedia.com), with which 
I work. Natalie Bartley, who is writing  a 

follow-up article to this piece, also did her 
Boise’s Best Outdoor Adventures app with 
Sutro.  The world’s largest platform for in-
die travel writers, Sutro has more than 350 
apps with another 300 apps in the pipeline. 

So, how much money can you make? 
According to Sutro, the average app author 
earns — net — about $650 a year. But don’t 
stop reading now.

I’ve done better than that. I’ve sold 
nearly 5,000 apps in less than two years 
and expect to make about $2,000 a year. In 
comparison, I earned zilch from the various 
Frommer’s guidebooks I have written. All 
the advances went to my research costs and 
I never saw a penny in royalties.

Here’s how the profits for an Apple app 
are divided with Sutro Media:
n Apple gets 30 percent 
n Sutro gets 40 percent (software design-

ers and editor)
n Author gets 30 percent
My app sells for $1.99 — which means 

I get about 60 cents for each sale. Does this 
sound like chicken feed? My writer/photog-
rapher friend, Lee Foster, who has written 
several guidebooks as well as apps, has 
analyzed how the two compare. Basically, 
he earns about as much when he sells two 
apps at $1.99 each, compared to when his 
publisher sells one of his books for $14.95. 

Creating a travel or how-to app is like 
writing a print book. The Sutro software 
uses a database format. You cut-and-paste 
details such as addresses and phone num-
bers. For each listing (such as an attraction, 
tour operator, or restaurant), you write a 
description, which runs about 150 words. 
Long copy doesn’t work on the small screen 
of a smartphone.

It takes me about 45 minutes to 1 hour 
and 15 minutes to complete each listing. 
Seattle has about 170 listings at this point, 
so it took me roughly 200 hours to complete 
— about 6-8 weeks of work.

Photos are a very important part of each 
listing. You can either shoot your own or 
get open source photos through a group 

such as the Flickr Creative Commons group 
(http://www.flickr.com/creativecommons/). 
And, with larger screens and vibrant display 
screens on iPad, videos are now crucial ad-
ditions to app content. But you don’t have to 
be a film director like Francis Ford Coppola, 
you can just link to already-existing videos.

How do you make money? Here’s the 
secret of success and it’s quite simple: the 
amount you make is directly proportional 
to the popularity of your subject matter. For 
example, the travel guide app to Las Vegas. 
Las Vegas gets nearly 40 million visitors 
a year. The city has 150,000 hotel rooms 
occupied 85 percent of the time. Guests in 
those rooms want to know about the best 
restaurants and the latest shows. 

So, if you’re in it for the money, rather 
than to get exposure or express yourself, 
why should you do an app? 

Do it if you have:
n App-titude: If you’re an expert about 

something …
n App-eal: … and that something is very, 

very popular …
n App-etite: … and you can (hopefully) 

cannibalize previous work you’ve done.
Then go ahead — APP-ly yourself! n

Craft Improvement

BY RISA WYATT

A member since 2004, Risa 
Wyatt has been a travel writer 
for more than 20 years cover-
ing adventure travel, food, and 
wine. In 2010, she created her 
travel app “Seattle Essential,” 
a guide to top attractions in 
the city. The app is now the 
number-one bestselling mobile 
guide to Seattle. Contact her 
at words@risawyatt.com.

For more info about Sutro Media, 
contact their editor, Kim Grant,  

at kim@kimgrant.com.

Short (and multiple) queries are fine.  

Points to cover:
1. Here’s my idea

2. Who I am
3. Sample 150-word write-up on the subject

APPly yourself
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National Affairs and Environment Committee

“Beau, we’re simply not going to run this conservation piece 
you’ve sent us. Furthermore, if the editor ever offers to run 
anything like this from you again, I’ve told him he’ll be 

fired.”
 I’d written for a certain fly-fishing magazine several times dur-

ing the past decade and had an excellent relationship with its staff, 
so the publisher’s words floored me. I liked the magazine. I knew 
its readers would eat up my article. I worked hard on this piece and 
did my homework. And yet it was clear that the publisher would 
not run my well-researched and balanced article now or ever. What 
went wrong?

I’d been working for months on a piece about menhaden, an 
imperiled baitfish. The menhaden issue was politically charged up 
and down the East Coast and especially in my home state of Vir-
ginia, where conservationists and recreational anglers believed an 
industrial fishing fleet was jeopardizing the future of the small but 
crucial menhaden. I had already sent the piece to another magazine 
I frequently write for, but when I received a proof, I found that the 
editor had deleted the name of the commercial fishing company 
every time I used it. In the end I pulled the piece myself rather than 
let it run watered down. Publication after publication subsequently 
turned the piece down, and I had to ask myself, “Why won’t anyone 
run this piece?” 

Very few outdoor magazines actually want to run well-re-
searched, evenhanded conservation articles. Why is this? I think 
there are several reasons. First, their readers don’t want to read 
them. So much of our culture has become politicized, and our 
politics are now highly polarized. As a result, we find that even 
something as innocuous as a baitfish becomes a political foot-
ball, with stakeholders lining up on either side of the field to hurl 
epithets at one another. Our polarized politics mean that instead of 
sitting down to discuss an issue with folks we disagree with but to 
whom we ascribe the best motives, we automatically assume the 
worst about our opponents. They aren’t just wrong — they’re mali-
cious, corrupt and self-serving. (Think I’m wrong? Try this: When 
you’re next surrounded by a group of conservationists, tell them 
that you’re not convinced that the projected benefits of “fighting” 
anthropogenic global warming justify its astronomical costs. Then 
sit back and watch what happens. You’ll soon find yourself all alone 
at the bar.) Needless to say, this kind of thinking makes dialogue 
and compromise nearly impossible.

Writers are not immune to this demonizing. On the contrary, 
we tend to feed it. It is, after all, much easier to write a red-meat 
advocacy piece to throw to a sympathetic readership than it is to do 

the yeoman’s work of researching not just the positions of all sides 
but the studies that undergird those positions. It’s harder work and 
it’s thankless, too. People prefer to read that which reinforces their 
biases and not that which forces them to question those biases. So 
readers don’t want to read questions, they want to read answers: 
This is right, that is wrong, this is good, that is bad. The reality, 
however, is that few things in life are that simple. 

Second, outdoor magazines are businesses and must make 
money. They cannot afford to publish what they believe, rightly or 
wrongly, will antagonize their advertisers. And these days, as we’ve 
just seen, nearly everything offends someone. 

Finally, serious research takes a great deal of time — and time is 
money. Writing a piece about a local Trout Unlimited club dropping 
a few trout in the water or planting some trees near a local creek 
is infinitely easier than digging deeper into a story about a manu-
facturer who may or may not be dumping something harmful into 
a local stream. Publishers are rarely in a position to remunerate an 
investigative writer with a figure that is commensurate to his labor. 
Publishers, too, are hesitant to run a piece that might land them in 
court. As a result, investigative journalists and the papers that love 
them are both dying breeds.               

Despite one editor after another turning it down after six months 
of searching, “Where Have All the Menhaden Gone?” ran in the 
May/June issue 2009 of Fly Fish America. I’m pleased to say the 
article was extremely well received on both sides of the issue. The 
piece won the Mason-Dixon Outdoor Writers Association’s award 
for conservation writing, though I was sorry that the various editors 
who turned me down weren’t in the audience to watch me receive 
the award. As outdoor writers, we’re constantly torn between the 
desire to give the publisher what he or she wants so we get the 
paycheck we want, and the desire to tell a really compelling story 
that educates our readers and challenges their assumptions. It’s a 
fine line to walk, but if we don’t dig deeper and tell the great stories 
of our day, who will? n

BY BEAU BEASLEY

Conservation writing:
The outdoor media’s dirty little secret 

A member since 2008, Beau Beasley an award- 
winning conservation writer. He lives with his wife and chil-
dren in Warrenton, Va. You can contact find out more about 
Beasley at www.beaubeasley.com.
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Craft Improvement

As outdoor writers, seldom do we pen hard-hitting, 
investigative-type stories. Rather, what most of us write 
are “feel-good” pieces: how-to, where-to, personality 

profile, nostalgia, humor, etc. These are the kinds of stories I prefer 
to write, and I’m guessing you do, too.  

That said, there is something I do with my magazine articles 
that probably not too many other writers do. If time permits, I 
send a draft of the story to the person who was my main source of 
information and ask him to check it for accuracy and any pertinent 
information that may need added. 

For example, I recently received a magazine assignment to 
write a 1,000-word story about camping at a certain national park. 
I hadn’t visited that particular park in quite a while, so I first did 
some research homework — both online and off — then reviewed 
my notes and photos from my last trip to the park. After that, I 
wrote the initial draft of the story.

I then contacted the media-relations person at the park and asked 
if she would like to review the story before I sent it to my editor. 
She was more than willing, and what I received in return a few days 
later was a half dozen edits that not only increased the accuracy of 
my story, but updated it as well.

I also do this with personality profiles. After interviewing a per-
son and writing the story, I email the person a draft and ask him to 
please check his quotes for accuracy and context. Again, the people 
I interview are more than willing to help. In fact, I’ve never had 
anyone turn me down. 

No one wants to be misquoted, particularly government types. 

Biologists are especially appreciative of the opportunity to check 
their quotes and the other technical information contained in a story. 
It helps put them at ease as to what to expect when the story finally 
appears in print or online.

All of this takes time, of course, so I like to get started on a 
magazine assignment as soon as I receive it. That gives me plenty 
of extra time to send the story out for review, receive a reply, and 
incorporate the suggested changes. The end result is always win-
win. The person who was the information source for the story wins 
because he or she knows they won’t be misquoted; and I, as the 
writer, win because I’m producing a better product. Ultimately, the 
magazine’s readers win, too.

When the story is finally published, I always try to remember to 
send a copy to my sources. It’s a simple thank-you gesture, showing 
them that their time and effort really did result in a finished story. 
I’ve found that little extra touch goes a long way in fostering good-
will. People remember how they were treated by you as a writer, 
and if you ever have to return to them for information help in the 
future, they’ll be more than happy to work with you again. n

After further review ...
BY W.H. “CHIP” GROSS

Freelance writer and photographer W. H. “Chip” Gross 
(www.chipgross.com) has been an OWAA member since 
1986. He served a three-year term on the board of directors 
from 2004 to 2007, and is a member of the magazine and 
photography sections. He’s also been the winner of many 
EIC awards through the years. 
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BOX
We all have our special markets 

for our articles and photos. 
Yours may center on hunting, 

fishing or hiking publications. I focus on 
boating magazines. I write about cruising 
under sail, sailing regattas, boat designs, 
motor yachts, dinghies, rowing shells, ca-
noes, and anything else that floats on water. 
I’ve written for all the major North Ameri-
can boating publications as well as those in 
Europe, Asia, and Australia-New Zealand. 
For years I did well, but I was stuck in a 
box.

So I got to thinking about developing 
new markets. But where? How could I use 
my boating skills to approach a different 
type of publication? I started by reflect-
ing on the issues that boaters face. How to 
stow equipment and supplies when space is 
limited? How to secure items that may be 
tossed about when underway? What emer-
gency equipment might be needed? How to 
navigate?

TIP ONE: Take your skill set out of 
the context of your existing markets and 
investigate where else your knowledge 
might apply. 

I soon recognized that these same issues 
confront people who operate motor homes, 
campers, and RVs. So I went online to look 
for publications dedicated to these markets. 
Up popped RV Life, where coincidentally I 
knew the editor. After explaining the cross-
over parallels between cruising yachts and 
RVs in my query letter, the editor assigned 
me an article to write about exploring 
Idaho’s Panhandle by RV. The subsequent 
article, “Exploring Idaho’s Northern Expo-
sure,” was well received and led to another 
piece, “Seeing London’s Olympics by RV.” 
Since RVs are essentially cruising yachts on 
wheels, the articles practically wrote them-
selves. (Both pieces were award winners in 
the OWAA and NOWA EIC contests.) 

TIP TWO: Any outdoor pursuit 
involves travel, so write about the area’s 
unique food, drink and accommodations.

Another market opened when I reflected 
that when cruising afloat, I would frequently 
pull into marinas hungry for a good meal 
and bottle of wine. Since boat owners tend 
to be high net-wealth individuals, they typi-
cally seek out fine dining and good wines. 
Putting these ideas together, my wife, Risa 
Wyatt, and I have written about cruising to 
destinations that offer local foods, wines 
and beers in the San Juan Islands. The ar-
ticle appears in the September/October 2012 
issue of BoatUS magazine. We’re currently 

working on a similar article about the island 
wineries in the Canadian Gulf Islands. 

TIP THREE: Break out of the geog-
raphy box, and apply your expertise to 
foreign markets. 

During my early years as a freelance 
boating writer, I stuck mainly to events 
in the U.S. But soon I realized that I had 
confined myself to another box. American 
boaters face the same issues as sailors and 
yachtsmen all over the world. That’s when 
I began my international travels to cover 
nautical themes. After writing many years 
about regattas in the US, I covered similar 
races in Japan, New Zealand, Australia, 
Antigua, and Europe. Having written about 
cruising destinations in the U.S., I wrote 
similar articles about Tahiti, Fiji, Australia, 
Turkey, Denmark, Sweden and elsewhere. 
My feature article about sailing in Palau in 
Micronesia appeared in the October 2012 
issue of Yachting magazine. 

Now I’m looking to identify other areas 
where I have unknowingly boxed myself in, 
and how to break out of these confinements 
as well. n

Craft Improvement

BY PETER SCHROEDER

Get out of your box

A member since 1994, Peter 
Schroeder currently serves on 
the OWAA Board of Direc-
tors. He is a freelance writer 
and photographer. Schroeder 
specializes in recreational 
boating, cruising under sail, 
scuba diving, snow skiing and 
worldwide adventure travel. 
Contact him at ptrschrdr@
aol.com.

Stuck in a writing rut? 
Follow these tips 
to find new markets 
for your work

Jobs and editorial-needs listings are updated frequently.
Don’t miss an opportunity; sign up for daily updates!

www.owaa.org/ou/category/market
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Diversity Committee

Creating diversity within OWAA 
is a classic chicken-and-egg situ-
ation. Outdoor communicators 

grow out of outdoor participants, in general. 
Outdoor participants must be mentored or 
lured into participation, often by parents, 
friends, or, perhaps outdoor communicators, 
especially those with whom they can relate. 

It is frustrating to try to fit diversity into 
that equation. Where do minority outdoor 
participants and communicators come 
from? Do they exist now?

At the National Shooting Sports Founda-
tion, our research department has reached 
out to other experts in outdoor research 
regarding minority participation in outdoor 
recreation. Studies and statistics are scarce.

So, I can at best offer gut feelings based 
on my experience.

Cultural traditions are hard to overcome, 
and there may be a lack of outdoor recre-
ation, especially hunting and, to a lesser ex-
tent, fishing, in many peoples’ backgrounds. 

I am Jewish. Some may refer to the Old 
Testament and point out that it says people 
aren’t supposed to kill for pleasure. Also, an 
important part of an observant Jew’s reli-
gious and secular life is obeying the Jewish 
dietary laws. In part, that means animals 
must be slaughtered in a prescribed fashion 
to be kosher, and killing them with bullet, 
shot or arrow is not allowed. Throughout 
the medieval and more modern times, Jew-
ish people were less tied to the land and 
were more likely to earn their livelihood as 
merchants, bankers and other traders, losing 
a connection with killing for their food. 

Even without a reliable collection of 
statistics, I would venture a guess that the 
percentage of Jewish people who hunt and 
fish is far less than the percentage of the 
general white population in America.

Now, let’s look beyond minorities within 
our white population, which itself is quickly 
approaching minority status in the United 

States. Is sport hunting historically part of 
the Asian or Hispanic culture? The Minne-
sota Department of Natural Resources hired 
personnel who spoke Asian languages to 
administer hunter education courses and to 
emphasize the existence and need to follow 
hunting and fishing regulations. For cultures 
that have long subsisted on fish, livestock 
and wildlife, a minimum size or bag limit is 
incomprehensible.

I’ve seen little evidence of active sport 
fishing or hunting participation in Latin 
American countries, except for among the 
very wealthy, or where it exists as part of 
the economy in order to draw in tourists. 

Blacks have been stereotyped as anglers 
who sat on the bank with cane poles and 
baitfished. They were not the target of lure 
manufactures, for example. Most non-white 
ethnic groups have had to fight their way up 
the socioeconomic ladder, with limited dis-
cretionary income for equipment and travel 
for outdoor recreation. 

I have sat in meetings where people of 
these ethnic backgrounds are referred to as 
the fruit at the top of the tree, meaning that 
they would be the hardest to pick and put 
into the basket — in this case, the basket of 
hunters and anglers. 

I have been sensitive to the lack of 
diversity in our own organization, but when 
looking about during a dinner at an OWAA 
conference, it is quickly obvious that neither 
I nor anyone else has done much to diver-
sify the composition of our membership. 
And I still don’t have any magic solution to 
do so, but I do have some suggestions:
n Encourage our membership to find 

subjects of ethnic minorities for their arti-
cles and broadcasts and show these minority 
participants in magazine cover photographs 
and photos that run with articles. My kudos 
to the Missouri Department of Conserva-
tion, for being one of the first to feature 
minority sportsmen on the covers of their 
publications. This is a way to create role 
models.
n Use our Excellence in Craft contests to 

create a category for published writing and 
photography where minorities must be the 
subjects. Blatant? You bet. But it could help 
as much as anything I can think of to get 
our members to write about and photograph 
these subjects, thus creating more exposure 
and role models.
n Have panels at conference sessions 

that intentionally include members of 
minorities, allowing them, again, to become 
subjects of our coverage. 
n Identify existing minority outdoor 

communicators and make a special effort to 
recruit them into OWAA membership.
n Be mindful of all significant religious 

and/or ethnic celebrations and observations 
when planning organizational events.
n Though I am not advocating special 

consideration in the evaluation of scholar-
ship applications submitted by minority 
students, I am advocating a special effort 
to promote our scholarship program to 
colleges and universities with a particularly 
significant minority student body. I would 
also make a special effort to promote our 
student membership availability at these 
institutions.
n Consider holding Becoming an Out-

door Communicator seminars at colleges 
with a significant minority component.
n When I proposed what became the 

Norm Strung Youth Writing Awards com-
petition, my hope was to get young people 
writing about the outdoors in communica-
tion with their peers. Such support of the 
writing competition needs to be directed at 
more communities through our HQ staff and 
our members. n

BY GLENN SAPIR

An OWAA member since 1975, 
Glenn Sapir is from Putnam, 
N.Y. He is the director of edito-
rial services for the national 
Shooting Sports Foundation. 
Contact him at gsapir@
earthlink.net.

& DIVERSITY OWAA
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Members are encouraged to write about issues and 
topics. Views expressed do not represent the opinion or 
endorsement of OWAA, its staff, officers, directors or 
members. Opposing views are encouraged, as OWAA 
desires to create a forum for the exchange of ideas. Send 
commentary to editor@owaa.org.

Mass murderers never ask themselves, “And after I kill 
all these innocent people, how will I escape?” 

Rather, that “escape” is often a pre-planned suicide 
— whether delivered by one’s own hand or by a police sharpshoot-
er. 

Reducing access to firearms will surely save lives, but such mea-
sures fail to address the source code in all these terrible tragedies: 
the disordered brain of an utterly hopeless, mentally ill and suicidal 
person whose reasons for releasing hell on others die with him. 

The vast majority of the mentally ill are not violent, but those 
who become suicidal represent a special threat to themselves, and 
sometimes others. The so-called suicide “contagion effect” travels 
like a virus from one suicidal mind to another suicidal mind via 
the media, and most mass murders follow another event previously 
publicized where a “like me” suicidal, rage-filled young man kills 
others and then himself. 

Only through the detection, assessment and treatment of his 
emergent suicidal planning, and through frustration of his attempt to 
acquire the firearms for mass murder that his rage requires, can we 
hope to find a compassionate and sustainable solution. 

Persistent suicidal thoughts and feelings are markers for personal 
psychological pain, pain which is at once exquisite and unbearable. 
If we are thinking about killing ourselves or others, something is 
terribly wrong and what’s wrong needs immediate attention and 
balm. 

Psychological pain is one term that covers distress, despair, 
depression, rage, anxiety, isolation or hopelessness. More than 
90 percent of suicide deaths are by people suffering from serious 
mental illnesses or substance abuse problems, the majority of which 
remain untreated, but all of which can cause unremitting psycho-
logical pain.

According to a 2008 federal survey, in one year the adult Ameri-
can psychological pain index was as follows:
n 8.3 million of us seriously considered suicide
n 2.2 million of us made a plan to kill ourselves
n 1 million of us made an actual suicide attempt

In 2010, acute and severe psychological pain contributed to 
38,364 completed suicides. That’s 105 Americans a day. Imagine 
what Congress and the president would do if a commercial airplane 
loaded with 100+ Americans crashed not once a year, not once a 
month, not once a week, but every single day, day after day after 
day?

While broad mental health reform is needed, bringing a laser 
focus to the prevention of suicide is the top priority. As former Sur-
geon General of the United States, Dr. David Satcher, said, “Suicide 
is our most preventable death.” Then, so too, is related violence 
toward others.

Rather than arming our teachers, we should ask: What actionable 
public health knowledge do we have to reduce violence toward self 
and others?

Answer: we have a lot of actionable knowledge. Published this 
past September, the “2012 National Strategy for Suicide Preven-
tion” represents our best scientific thinking on how to prevent 
suicidal self-directed violence. The plan includes achievable goals, 
objectives and action steps. 

Will it help?
Yes!
Need proof?
In 2003 our own U.S. Air Force published a multi-year study in 

the prestigious British Medical Journal, clearly demonstrating that 
a robust, mandatory, suicide prevention/mental health promotion 
program dramatically reduced violence of all kinds. Findings:
n 33 percent drop in suicides
n 18 percent drop in homicides
n 54 percent drop in serious family violence
n 30 percent drop in moderate family violence. 
n 18 percent drop in accidental deaths (some of which were 

likely disguised suicides)
Several large-means restriction efforts to prevent suicide have 

proven successful in other countries; and in the Air Force study, 
reductions in other-directed violence were a happy and unexpected 
byproduct. 

So let’s focus on what will work. Let’s implement our new Na-
tional Strategy for Suicide Prevention 2012 now to produce wide, 
generalized harm-reduction effects throughout our nation. Remem-
ber that calm, happy, mentally healthy people – including millions 
of American gun owners – do not kill themselves or others. 

As the gun debate unfolds, let’s not get lost in the bushes of how 
many bullets a Bushmaster holds, but view it through this lens:
n Almost all mass murderers die by suicide.
n Suicide is preventable.
n Prevent suicide and you prevent violence.

BY PAUL QUINNETT, PH.D.

It’s about suicide, guns not so much

Commentary

CONTINUED ON THE NEXT PAGE
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serious exploration of the region did not occur for another 100 years. 
In 1883, the state of New York commissioned Verplanck Colvin to 
survey and map the Adirondack wilderness. Around this same time, 
the public began to romanticize wilderness areas. Writers such as 
Henry David Thoreau and Ralph Waldo Emerson, and painters such 
as Frederic Remington who canoed the Oswegatchie River and Wil-
liam James Stillman who spent the summer of 1857 near Raquette 
Lake, portrayed the region as one of untouched beauty and serenity, 
which in turn triggered an influx of tourism. Over 200 hotels sprang 
up and the wealthiest built many of the Adirondack “Great Camps” 
during this heyday.

Also in the latter half of the 19th century, Dr. Edward Livingston 
Trudeau, ill with tuberculosis, moved to Saranac Lake. In 1884, he 
founded a sanatorium and laboratory for the study and treatment of 
the disease, which attracted tuberculosis patients from all over the 
world in need of “fresh air and complete bed rest.” Today, the “cure 
cottages” still remain, though now as private homes in this part of 
the High Peaks region.

Dismayed by over-logging and intense human intrusion into the 
pristine Adirondacks, Colvin urged the state of New York to create 
a forest preserve to protect the area as a water source for the Erie 
Canal, which was an important part of the state’s economy at the 
time. In 1885, the state created the Adirondack Forest Preserve, fol-
lowed in 1892 by the Adirondack Park, which was integrated into 
New York’s constitution, which states:

“The lands of the State … shall forever be kept as wild forest 
lands. They shall not be leased, sold or exchanged, nor shall timber 
thereon be sold, removed or destroyed.”

The Adirondack Forest Preserve and Park were later used as a 
model for the National Wilderness Act of 1964.

Though there are expansive tracts of designated wilderness 
within the Adirondacks, it is really a patchwork of public and pri-
vate lands. The economy of the Adirondacks remains dependent on 
tourism, logging and mining… About 52 percent of the land is pri-
vately owned, though the Adirondack Park Agency (APA) controls 
the extent to which humans can modify even private land within 
the park. Growth is allowed primarily within existing communities 
and where roads, utilities and other services already exist, leaving 
wilderness areas forever wild.

Some of the most influential people in the world of environmen-
tal conservation have spent time in the Adirondacks. The forester-
wilderness activist Bob Marshall visited the Adirondacks frequently 
in his youth in the early 1900s. In 1924, Marshall, along with his 
brother and a guide from Saranac Lake, became the first to climb 

all 46 peaks in the park over 4,000 feet. Mount Marshall, one of the 
most remote mountains in the High Peaks Region of the park, was 
named in his honor.

Though they didn’t climb 46 peaks, other influential people 
have spent time in the Adirondacks over the years, including Henry 
Hudson, John Brown (the abolitionist), Wil Durant, Paul Smith, 
Robert Louis Stevenson, Thomas Edison, James Fenimore Cooper, 
Sigmund Freud, Carl Jung, and Presidents Harrison, Coolidge, 
Hoover, and both Roosevelts. You’re next!

Want to know more? Here’s a reading list to help ground you in 
the Adirondack’s history and heritage, to guide you where you want 
to go, and a couple of suggestions to simply amuse you. Happy 
researching!
n “Bob Marshall in the Adirondacks: Writings of a Pioneering 

Peak Bagger, Pond-Hopper and Wilderness Preservationist,” by Phil 
Brown (Lost Pond Printers, 2006)
n “The Adirondack Atlas: A Geographic Portrait of the Adiron-

dack Park,” by Jerry C. Jenkins, Andy Keal (Syracuse University 
Press, 2004)
n “Hiking the Adirondacks,” by Lisa Densmore (FalconGuides, 

2010)
n “Best Easy Day Hikes Adirondacks,” by Lisa Densmore (Fal-

conGuides, 2011)
n “The Adirondacks: A History of America’s First Wilderness,” 

by Paul Schneider (Holt Paperbacks, 1998)
n “Woodswoman: Living Alone in the Adirondack Wilderness,” 

by Anne LaBastille (Penguin Books, 1991)
n “Discover the Adirondacks: AMC’s guide to the best hiking, 

biking, and paddling,” by Peter Kick (Appalachian Mountain Club 
Books, 2012)
n “At the Mercy of the Mountains: True Stories of Survival and 

Tragedy in New York’s Adirondacks,” by Peter Bronski (The Lyons 
Press, 2008)
n “Loon Lake,” by E.L. Doctorow (Random House, 2007)
n “Lake Placid: Then and Now,” by Laura Russell Viscome 

(Arcadia Publishing Books, 2008) n

LAKE PLACID HISTORY
CONTINUED FROM PAGE 6

A former OWAA board member and an award-winning tele-
vision producer, writer and photographer, Lisa Densmore is 
local Chair of the 2013 OWAA conference in Lake Placid, 
N.Y. Contact her at densmore1@aol.com.

An estimated 39,000 Americans will die 
by suicide in 2013. Since each 1 percent  
rise in unemployment drives up the suicide 
rate by 1 percent, America’s psychological 
pain index stands at an all-time high. Thanks 
to improved safety engineering and fewer 
motor vehicle accident fatalities, suicide 
deaths now exceed those due to car crashes. 

So, let’s recalibrate and resource safety-
focused interventions that will not only 
lower our nation’s psychological pain index, 
but lead to broad reductions in self- and 
other-directed violence, including the risk of 
mass murders.

When our national grief work is done, let 
us memorialize our collective loss by taking 
bold, science-based positive actions. We 
have a plan. America, it is time! n

A clinical psychologist, Paul 
Quinnett, of Cheney, Wa., has 
been a member of OWAA since 
1983. He is a suicide preven-
tion expert and leads the 
QPR Institute. Contact him at 
pquinnett@mindspring.com.

SUICIDE, GUNS
CONTINUED FROM PAGE 14
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Portfolio
by  Paul Sharman

The rich fall colors of  western Bohemia in the Czech Republic mimic the warm tones of  the medieval town of  Loket which you may have spotted in the 2006 remake of  “Casino Royale.”

The chalk streams of  Southern England like the River Test pictured here are the birthplace of  
modern fly-fishing techniques.

Tailwalking tarpon. Large or small, tarpon love to take to the air when hooked.

Any wasp experts out there? This species was found in the Tijuana River Valley 
regional park butterfly garden in San Diego.
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The remote western highlands of  Scotland are one of  the most beautiful and unspoiled areas in Britain.

A silhouetted surfer wades through the surf  in Baja.

Female European Kestrel.

San Diego bay is a favorite mooring location for sailboats. These 
were anchored just off  of  Shelter Island and captured bobbing gently 
with the downtown skyline, mountains and a spectacular sunset as 
the backdrop.
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2013 Discounts and Deals

Barefoot Contessa Photo Adven-
tures offer discounts to certain 
associations, including ASMP and 
NANPA. They offer the same 10 
percent discount to OWAA members. 
Workshops are listed at www.BCpho-
toadventures.com. When you fill out 
an application and go to the PayPal/
payment schedule page, you’ll see 
OWAA listed among those qualified 
for a discount.

BoatU.S. would like to offer OWAA 
members a discount on BoatU.S. 
membership dues. Use the code 
“GA00004F” to receive their annual 
membership dues for $15, reduced 
from $30. This discount is available to 
new and existing BoatU.S. members.

Bushnell has made its VIP program 
available to OWAA members. The 
VIP program is available online at 
www.bushnell.com/vipprogram. Each 
VIP order requires a unique redemp-
tion code, so please contact Paul 
Arnhold, parnhold@bushnell.com, 
913-752-6105, to obtain a code or if 
you have any questions.

The Coleman Company offers 
discount prices on most of its catalog 
items to members of OWAA. For 

more information, please visit the 
member discounts page at www.owaa.
org, or contact Josh Ward at Blue 
Heron Communications, 800-654-
3766, josh@blueheroncomm.com.

CollegiateCamo offers an exclusive 
OWAA member discount of 15 per-
cent off all camouflage college decals 
and apparel at CollegiateCamo.com. 
OWAA members can enter the promo-
tional code “OWAA” at checkout to 
take 15 percent off the entire order. 
CollegiateCamo sells camouflage col-
lege decals and apparel, camouflage 
lingerie, license plate covers, fishing 
reels and other outdoor gear. Email 
sales@collegiatecamo.com for more 
information, or visit the website at 
www.collegiatecamo.com.

Environ-Metal, makers of non-toxic 
shot developed to replace steel in wa-
terfowl hunting, offers a discount on 
its Hevi-Shot line of hunting ammo. 
They ship in full cases only and will 
pick up the freight for you. They ac-
cept all major credit cards. For more 
information, please visit the member 
discounts page at www.owaa.org to 
download their discounts flyer, or 
contact sales@hevishot.com.

For Hunt’s Photo & Video discounts, 
contact Keith Patankar, 781-462-
2340, patankar@wbhunt.com. Watch 
for their direct mail and e-mail 
specials throughout the year, along 
with Patankar’s product reviews in 
Outdoors Unlimited.

L.L.Bean is pleased to offer OWAA 
members a discount of up to 20 
percent on all sporting goods, ap-
parel and footwear (not included are 
items from the Home, Travel or Kids 
catalogs). To receive the discount, 
members can call 800-458-3058, 
ext. 38136 (M-F only) and identify 
themselves as OWAA members. The 
discount is not available online or at 
L.L.Bean retail or factory stores and 
is intended for the individual OWAA 
member’s use only.

Martin Flory Group’s public rela-
tions services include a variety of 
manufacturers in the outdoors market. 
Many of these companies work with 
writers on discounts and product 
review projects. For a complete list of 
clients, go to www.martinflory.com 
and then contact Martin Flory Group 
about your specific projects at news@
martinflory.com or 847-662-9070.

Member discounts and deals
Check out the 2013 courtesy discounts offered by OWAA Supporting Groups, Agencies and Businesses

Suppporting group access to OWAA is open to groups, agencies and businesses with an interest in the outdoor 
field and a desire to support OWAA programs — for expanded public information on outdoor recreation and 
conservation, professional craft improvement and recognition of outdoor writing as a specialized field.

Traditionally, many OWAA supporters have extended courtesy discounts to to OWAA members to help build relation-
ships with individual members, allowing for increased access to products and services. This fall, OWAA headquarters 
staff contacted supporters, and as a service to supporters and individual members alike, compiled a list of courtesy 
discounts. This list is posted in the members-only section of www.owaa.org.

If you offer a benefit or discount to members that is not included on this list, please contact OWAA headquaters at 
membership@owaa.org or 406-728-7434. 

n n n
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2013 Discounts and Deals

Mepps and Mister Twister (Shel-
don’s Inc.) offers a 50 percent writer’s 
discount on all lures and lure kits. For 
more information, contact Jim Martin-
sen, 800-237-9877.

MyTopo.com is pleased to provide 
OWAA members with software at 
wholesale price, or free for product 
review evaluations. They also provide 
one free custom large-format map 
each year to every OWAA member. 
Use the code “OWAA” at www.my-
topo.com to order your free map, or 
contact Paige Darden, paige@mytopo.
com, to take advantage of this offer.

PhotoShelter is pleased to offer 
a discount to OWAA members on 
both standard and pro annual ac-
counts at www.photoshelter.com. 
OWAA members can save $55/year 
on standard accounts and $70/year 
on pro accounts. Use the promo code 
“PSOWAA2012”. [Editor’s note: This 
is not a typo; it remains the same from 
last year.] PhotoShelter is the leader 
in photography portfolio websites. 
Their websites are different because 
they’re packed with powerful tools 
that make doing business easier and 
help photographers generate more 
income from their work. More than 
70,000 professional and serious ama-
teur photographers around the world 
use their complete solution to display, 
market, sell, deliver and manage their 
photography online.

Porta-Bote Folding Boats offers 
OWAA writers a 50 percent discount 
and free delivery to the lower 48 
states for their unique line of folding 
boats. Available in 8-, 10-, 12- and 
14-foot lengths. All fold to 4 inches 
flat. Colors include olive drab, alumi-
num and pacific pearl. This includes 
the brand new ALPHA 1 Series with 
newly patented folding transom. For 
more information, call 800-227-8882 
or email info@portaboat.com. Porta-
Bote folding boats has also been 
awarded a sales franchise by Suzuki 
Outboard Engines. This means they  

can offer very low OWAA prices 
to writers for these outboards up to 
20hp.

Seaguar has extended their VIP pro-
gram to OWAA members. Seaguar’s 
VIP program entitles you to purchase 
Seaguar products directly at a dis-
counted price. Of course, these prod-
ucts must be for your own personal 
use. Send an email to info@seaguar.
com with the subject line “Seaguar 
VIP Request - OWAA Member.” A 
Seaguar VIP Rep will then contact you 
to verify your membership and pro-
vide you the instructions to register. 
Once you’re registered, you can begin 
purchasing Seaguar products and 
dream of the big ones that won’t get 
away. Whether you are battling a blue 
fin tuna or a perch, Seaguar has the 
best lines and leaders to fit your needs.

SportDOG Brand offers an outdoor 
writers purchase program, through 
which OWAA members can purchase 
any desired SportDOG Brand dog 
training products at a substantial dis-
count. They do not publish an outdoor 
writers’ price list; however, if a mem-
ber would like to obtain price quotes 
or place an order, contact Victor Noe 
at vnoe@sportdog.com.

Sportsman Channel offers a 20 
percent discount in their online store 
for OWAA members. Just enter the 
promo code “ELK” during checkout 
when visiting www.thesportsman 
channel.com/store/browse/index.php.

Tri-Tronics Inc. offers a 30 percent 
discount off manufacturers’ suggested 
retail prices on all of their products. 
Contact Warner Smith, 520-258-7729, 
warner.smith@garmin.com.

Vanguard USA offers a writers and 
friends pricing program. For industry 
journalists, personalities, analysts 
and other professionals interested in 
evaluating Vanguard products, they 
are pleased to offer a special discount 
pricing program. You pay what Van-
guard employees pay: 25 percent off 
their lowest to-dealer pricing on all 
Vanguard products. You are respon-
sible for shipping charges, calculated 
at the time of order. Please visit the 
member discounts page at www.
owaa.org to download the discounts 
flyer. Please complete the credit card 
authorization form (available with 
the flyer) and return to Keith Woods, 
kwoods@vanguardusa.com, or via fax 
at 888-426-7008.

Wrangler Rugged Wear and 
Wrangler ProGear offer a 50 percent 
discount for apparel to OWAA active 
members, to support their work in the 
great outdoors. For test-and-review 
and other gear-oriented articles, 
there is generally no charge. Request 
the written policy from Ben Elliott, 
336.332.3431, Ben_Elliott@vfc.com.

Yo-Zuri America Inc. is pleased to 
offer OWAA members dealer pricing 
on all products that they offer in the 
U.S. – a substantial savings over retail 
pricing. For price inquiries and orders, 
please contact George Large, 772-
336-2280, George@yo-zuri.com.

ZipVac by CTI, manufacturer of the 
ZipVac portable food storage system, 
offers OWAA members a 35 percent 
discount on all products offered in the 
ZipVac product line. Use coupon code 
“OWAA” when placing your order 
to receive 35 percent off your total 
purchase. For more information or to 
place an order, visit www.zipvac.net.

Additional discounts are 
being added all the time! 
Be sure to check out the 
members-only section of the 
OWAA website at www.owaa.
org for member discounts 
including car rentals, hotel 
accomodations and health 
insurance.
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Nestled in the beautiful Bridger-Teton National Forest near Jack-
son, Wyo., the Safari Club International Foundation’s American 
Wilderness Leadership School provides the perfect atmosphere for 
educational programs. Established in 1976 
with the vision of providing educators with 
a useful hands-on experience that they can 
bring home to their classrooms, AWLS has 
provided an accredited wildlife management 
program for 5,473 teachers who reach more 
than a million students annually and a chal-
lenging experience for 1,338 students.

The school offers six teacher sessions and one student session for 
ages 16-18. The 2013 student session is July 1-7. The 2013 educa-
tor workshops are June 12-19 and 22-29; July 12-19 and 22-29; 
and Aug. 1-8. A registration fee of $900 covers meals, lodging, and 
round-trip ground transportation to and from the Jackson airport.

Student sponsorships are available; see application for details on 

how to apply. Funds for educator tuition are also available.
The AWLS’s seven-day student program presents a base knowl-

edge of wildlife ecology and conservation learning that becomes 
a central point around which leadership training is provided. This 
program offers recreational activities that include an overnight 
camping trip in the mountains, a whitewater raft trip on the Snake 
River, and more.

The educator program covers wildlife conservation and manage-
ment in the United States, land management issues, endangered 

species and outdoor ethics, Wyoming 
ecosystems, the economic contribution 
of sportsmen in conservation, as well as 
instructional materials and resources to use 
in outdoor education programs. Attendees 
will learn about shooting sports and obtain 
National Archery in the Schools instructor 

certification. Field trips include the Bureau of Land Management, 
Wyoming Game & Fish agencies, Grand Teton National Park, and 
National Elk Refuge, and a visit to natural gas fields to explore 
energy and conservation issues. 

Educator attendees will also enjoy a whitewater rafting trip on 
the Snake River and learn about stream ecology. n

Sponsorships offered for students, educators attending 2013 SCIF Wilderness Leadership School

n Student application: 
http://tinyurl.com/bmnqkun
n Educator application:
 http://tinyurl.com/c4663n5

Tony Dawson, 65, of Anchorage, Alaska, 
passed away in November 2012 due to com-
plications following serious cancer surgery.

My friend, valued contributor and mem-
ber of OWAA, deserves tribute, and so I 
wanted to pass along this remembrance.

I met Tony and his then-wife Kathy at 
the 1982 OWAA conference. They were a 
young couple in their 30s and 20s, respec-
tively, who had already amassed an impres-
sive portfolio of Alaskan wildlife photog-
raphy. As an editor at Field & Stream at the 
time, I was impressed by their brown and 
black bear photography especially, which in 
many cases was shot at very close distances. 
Their pictures captured the animals and 
their habitat in remarkable light, life and 
color. Their own Super Cub airplane on skis 
allowed them to travel across the state and 
get to where the fun and the photos were.

The OWAA conference became an annual 
event for the two; the financial sacrifice that 
I now better appreciate, having made the 
reverse trip to Alaska this past September. 
As is the case with many OWAA members, 
outdoor communication was an important 
secondary source of income for Tony. He 

was a veterinarian, and, from what I gather, 
a darn good one. Any medical discussions 
we ever held, regarding animals or people, 
demonstrated his knowledge of the field.

Appreciating Tony’s excellent verbal 
skills, I took a chance on assigning him an 
article for Field & Stream. With some trepi-
dation, a feeling that accompanied the open-
ing of any envelope containing the manu-
script from an author with whom I’d never 
worked, I pulled out the resulting article 
and read it. With each passing paragraph, 
my smile widened. I had found a writer that 
showed talent and promise.

Kathy often reminded me that her mother 
regretted the words I told Tony by phone 
after reading his article: “Put away the doc-
tor bag. You’re a writer.”

To a great extent, Tony did devote more 
time to writing, becoming a frequent con-
tributor to Field & Stream and other publi-
cations, including Audubon. In fact, when 
the oil tanker Valdez ran aground in Alaska, 
triggering one of the worst environmental 
disasters on record, Tony and Kathy became 
star contributors to Audubon. 

Tony and Kathy later divorced, as their 
goals in life differed. My communication 
with both, to my regret, fell off consider-
ably, though Tony and I did stay in touch, 

especially in the last year of his life. Kathy 
remarried and Tony got back into veterinary 
work. He also landed a job as a naturalist 
for one of the cruise lines, offering lectures 
and tours at various anchorages while con-
tinuing his photography and writing career.

He was an avid hunter and continued to 
do that often, sometimes with his nephew 
Tony Bynum of Montana. Bynum, named 
after his uncle, is an accomplished outdoor 
photographer and writer himself, surely 
inspired by the accomplishments of his 
uncle. Bynum’s comments in correspon-
dence reminded me that his uncle was from 
Walla Walla, Wash., where Dawson had 
been married and fathered two sons, David 
and Kelly. He divorced before moving to 
Alaska, where he met Kathy. 

Tony became incommunicado in the last 
few months of his life, when he traveled to 
California for serious surgery for his cancer. 
He chose not to reach out to family and 
friends at that time, or during his unsuccess-
ful recovery. The prognosis, however, was 
grim, and the inevitable word was relayed 
to me by Bynum from Tony Dawson’s sons. 
The end had come. We’d lost another friend 
and OWAA member.  

Remembering Tony Dawson

SUPPORTER SPOTLIGHT

BY GLENN SAPIR
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BAREBOW! e-book series
By Dennis Dunn; available from Amazon and 

Barnes & Noble; $3.99 each. 
The original hardcover 

book that was published in 
2008 has been divided into 
seven volumes. Several e-
books contain new material; 
especially The BAREBOW! 
Elk Book (volume two), 
which has been expanded by 
60 percent. 

Behind the Badge: True Stories  
of Indiana’s Conservation Officers

By Alan J. Garbers; http://tinyurl.com/ 
bjukmu7, 97 pages, e-book, $3.99.

These are the true stories of cases involving In-
diana’s conservation officers, 
told from their point of view. 
From poaching and rescues 
to stopping syndicated crime 
and body recovery, they 
stand tirelessly against those 
that would destroy historical 
sites or eradicate wild game. 
Laugh and cry with the of-
ficers involved as they relate 
the ups and downs of protect-
ing Indiana’s natural resources and citizens.
 

Poachers Were My Prey: Eighteen 
Years as an Undercover Wildlife Officer

By W. H. “Chip” Gross; Kent State University 
Press, www.kentstateuniversitypress.com, 202 
pages, paperback, $19.95. Review copies are avail-
able from Susan Cash (scash@kent.edu).

I looked [the poacher] straight in the eye and 
lied. “Game warden?  I ain’t no game warden!”

The poacher paused, 
mulling over my answer, and 
added quietly, “Then why you 
askin’ so many questions?” 

Thus begins the story of R. 
T. Stewart’s career as an un-
dercover wildlife law enforce-
ment officer. For nearly two 
decades, he infiltrated poach-
ing rings throughout Ohio, the 
Midwest and beyond.

  

The Horse in My Garage  
and Other Stories

By Patrick F. McManus; Skyhorse Publish-
ing, www.skyhorsepublishing.com, 206 pages, 
hardcover, $24.95. 

This book is a hilari-
ous addition to the author’s 
already impressive body of 
work. Read about Mc-
Manus’s friends Rancid 
Crabtree, an old woodsman 
who lived behind his house 
and taught him everything he 
knew about hunting and fish-
ing, and outdoor companion, 
Rich Sweeney. Not just for 
nature lovers, this is a true literary gem to be cher-
ished by readers and adventurists of all kinds.

 

The Mystery of Little Bear
By Bud Cole; 4006 Friars View Dr., 

Northampton, PA 18067; 610-767-4043; $15.95 
plus $3 S&H.  

Young Buddy Sterner uses 
his vivid imagination to en-
hance his many adventures. 
He lives in the suburbs with 
his mother, a nurse, and his 
father, a seventh-grade teach-
er. His three best friends, 
exclusive members of the 
Four Musketeer’s Club, are 
busy, so Buddy spends a cold 
February afternoon along 
exploring the expanses of the nearby Christmas 
tree farm. Join Buddy as his hike initiates a series 
of adventures that he could not have imagined.

The Way of the River
By Randy Kadish; Saw Mill River Press, 147 

pages, paperback, $10.95. 
The book is a collection 

of memoirs and autobio-
graphical stories that reflect 
the author’s long journey 
of fishing and spiritual 
recovery. As he struggled 
to come to terms with his 
past, and then the loss of 
his parents, he wrote about 
his journey of recovery, 
especially of how he was 
changed by many of the 
people he met along the way. Finally, after an 
unexpected crisis, he found a surprising way to 
forgive and to connect to the good in the world.

BOOKSHELF

Looking to get more out 
of your membership? Need 
to some talking points to 
“sell” OWAA to potential 
members or supporters?

This feature highlights 
some of the more than 50 
benefits OWAA provides to 
members and supporters.

n Off the Record: Take 
advantage of OWAA’s 
diverse network of media 
members year-round by 
getting together in person 
to talk shop, or even just 
make new friends. 

For information on how 
easy it is to start a group in 
your area, contact head-
quarters at info@owaa.org.
n Student chapters: 

Are you a university stu-
dent looking to learn more 
from experienced outdoor 
communicators? Student 
chapters work to foster the 
next generation of outdoor 
communicators through 
the use of guest speakers, 
peer critique, education 
events and more.  

If you would like to 
start chapter, check out 
www.owaa.org/how-
to-form-owaa-student-
chapter.
n Internships: A 

semester-long print/online 
journalism internship is 
available during the fall, 
spring or summer. While 
the intern typically works 
at the OWAA headquarters 
in Missoula, Mont., this 
position may be available 
as a remote internship to 
qualified candidates. 

Application info can be 
found at www.owaa.org/
contact/owaa-internships.

MEMBERSHIP
MATTERS

Departments
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DONORS
 November and December brought mon-
etary gifts from generous donors. These tax-
deductible donations are dedicated to funds 
designed to boost OWAA efforts ranging 
from education programs to operational 
costs. For details about OWAA funds, con-
tact OWAA headquarters at 406-728-7434.

“$85 for 85”
 Gerry Augustin
 Rev. Robert Ford
 Michael H. Francis
 Bill Kinney
 Chris Madson 
 Matthew L. Miller
 Bill Monroe
 John C. Moore
 John G. Nickum
 Shawn Perich
 John A. Punola
 Peter S. Schroeder
 Dan Small
 Jerry L. Smalley
 Risa Weinreb Wyatt
 Roy A. Welch
 Joan Salvato Wulff
 Henry F. Zeman
 
Operating Fund
 Celeste C. Baumgartner
 Beau Beasley
 William F. Hollister
 Joel Lucks
 Vicki J. Mountz 
 David O’Farrell

Madson Fellowship Fund
Chris Madson
Joel M. Vance
 

Restricted Endowment Fund
Spencer E. Turner

McDowell Scholarship Fund
Thomas M. Dillon
Nelson Sigelman

NEW MEMBERS
 Paul D. Atkins
 Tim Brass
 Tim Doud
 Raymond Hrynyk

REINSTATED MEMBERS
 
 Dan Brown, (Active) 767 River St., PO 
Box 154, Taylors Falls, MN 55084. (H) 
651-465-5407, (W) 651-257-6709, dan-
browntrout@msn.com, www.sevenpines-
lodge.com/flyfishing. Credits in Chisago 
County Press, Discovering the Outdoors, 
Minnesota Conservation Volunteer maga-
zine, and weekly column for Outdoors 
Weekly Magazine. Television, “Minnesota 
Bound.” “Backroads with Ron and Raven,” 
KSTP-5 morning radio.
 Darryl W. Choronzey, (Active) 1519 
Point Abino Rd. S., R.R. 1, Ridgeway, ON 
L0S1N0 Canada. (H) 905-894-9180, (W) 
905-894-9180, dcronzy@hotmail.com, 
www.goingfishingtv.com. Book author. 
Writer and photographer focusing on fish-
ing, boating, hunting. Lecturer, Great Lakes 
fishing, stream conservation. Executive pro-
ducer and host, “Going Fishing” TV series, 
Canada. Available for some assignments.
 P. J. DelHomme, Rocky Mountain Elk 
Foundation, (Active) 107 Terrace Way, Mis-
soula, MT 59803. (H) 406-240-8354, (W) 
406-523-4570, bugle@rmef.org. Hunting 
editor, Bugle Magazine. Freelance writer 
and photographer for regional and na-
tional publications including, Outdoor Life, 
Montana Magazine, Montana Outdoors and 
others.
 Bruce Matthews, North Country Trail 
Association, (Active) 326 Riverside Dr., 
Lowell, MI 49331. (H) 616-915-0729, (W) 
616-897-5987, ext. 4, bmatthews@north-
countrytrail.org, www.northcountrytrail.org. 
Executive Director, NCTA. Book author, 
“Fin-Nor: The Legacy Years.”
 Pat D. Murray, (Active Member) 6919 
Port West Dr., Ste. 100, Houston, TX 
77024. (W) 713-626-4222, pdmurray@
joincca.org. 
 

 Noppadol Paothong, Missouri Dept. of 
Conservation, (Active Member) 2012 Wyn-
field Dr., Columbia, MO 65203. (H) 573-
821-0276, (W) 573-522-4115, (F) 573-751-
2260, nop@nopnatureimages.com, www.
nopnatureimages.com. Staff photographer, 
Missouri Conservationist, the magazine of 
the Missouri Department of Conservation. 
Photos credits include Field & Stream, 
Colorado Outdoors, Shooting Sportsman, 
Montana Magazine, Bear Hunting, U.S. 
Fish & Wildlife, Idaho Forest Service.
 Jim Stabile, (Senior-Active) 320 South 
St., #12K, Morristown, NJ 7960. (H) 973-
401-9734, (W) 973-886-0739, jimvstabile@
aol.com. Sunday outdoor columnist, The 
Daily Record, The Courier-News, Home 
News-Tribune. Freelance writer and photog-
rapher, editor, PR consultant.
 Dale Wills, InTheBite.com, (Active 
Member) P.O. Box 32843, Palm Beach 
Gardens, FL 33420.  (F) 561-863-1363, 
dwills@inthebite.com, www.inthebite.com. 
Publisher, InTheBite.com online fishing 
magazine and InTheBite Magazine.

CREDENTIALS REVIEWS
 
 The following members have success-
fully passed the review of their member 
credentials:
 Ken Allen
 Jim Dean
 Lisa Densmore
 Susan L. Ebert
 Peter J. Frederiksen
 Alan M. Gottlieb
 Dan Hansen
 Nick Honachefsky
 Bob Jones
 Larry D. Larsen
 Ryck Lydecker
 Glen Lau
 Colleen J. Miniuk-Sperry
 Jeffrey S. Nedwick
 Mary J. Nickum
 James A. Niemiec
 Thomas R. Pero
 G. Sam Piatt
 William A. Semion
 Luann Sewell Waters
 Dan Small
 Paul A. Smith
 Nancy Sorrells
 Thomas Stienstra
 Shannon Tompkins
 Mike Strandlund
 Jacob VanHouten
 Robert E. Zaiglin

ASSOCIATION UPDATE
Visit OU Online for complete 

monthly Association Updates, 
including bios of  proposed 

members and more.
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Departments

NEW SUPPORTING GROUPS, 
AGENCIES AND BUSINESSES
 
 Aberdeen Convention & Visitors 
Bureau, 10 Railroad Ave. SW, Ste. 101, 
Aberdeen, SD 57401. Contact: Casey  
Weismantel, outdoor media representative. 
(W) 605-225-2414, (Toll Free) 800-645-
3851, (F) 605-225-3573, sales@aberde-
encvb.com, www.visitaberdeenSD.com, 
www.HuntFishSD.com. Works with outdoor 
writers, film crews and media to promote 
northeast South Dakota. Available to help 
with hunts, ice and freshwater fishing trips, 
Sand Lake National Wildlife Refuge tours, 
agritourism and conservation. Contact the 
Aberdeen CVB for all of your outdoor story 
ideas.
 Guides and Travel Marketing Ser-
vices, 3584 Twelve Oaks Ln., Grapevine, 
TX 76051. Contact: Richard Craft, owner. 
(W) 817-726-9187, (Toll Free) 866-258-
5875, crafty@guidesandtravel.com, http://
guidesandtravelmarketing.com. There are 
really only two ways to get the information 
you need to get the most out of the fishing 
trip experience. First, go back to the same 
place again and again, and through trial and 
error, and lots of money -- you finally “nail 
it.” Or, by word of mouth -- from somebody 
who’s already done all that trial and error 
for you. Guides and Travel Marketing Ser-
vices uses 30 years of marketing experience 
to help spread the word about the people 
and places that fishermen are looking for 
to create that “ultimate fishing trip experi-
ence!”
 IL2000, 4007 Atlantic Ave., Virginia 
Beach, VA 23451. Contact: Kraig Cesar, 
CEO. (W) 757-498-1895, (Toll free) 757-
498-1895, cesar@il2000.com, http://il2000.
com. IL2000 is a logistics management 
company that provides systems and services 
to help companies and organizations to 
reduce their shipments cost while providing 
visibility and control over the products they 
ship.
 State of Alaska Tourism Office, 600 
Barrow St., #440, Anchorage, AK 99501. 
Contact: Jennifer Thompson, media 
relations. (W) 907-561-4488, jennifer@
thompsonpr.com, www.travelalaska.com/
media. Provides media assistance, including 
photography, itinerary planning, fact check-
ing, etc., to national travel media.

REINSTATED SUPPORTING 
GROUPS, AGENCIES 
AND BUSINESSES
 
 Hi Mountain Jerky, 1000 College 
View Drive, Riverton, WY 82501. Contact: 
Karen Lutto. (W) 307-856-6626, (Toll free) 
800-829-2285, (F) 307-857-6657, karen@
hunteroc.com, www.himtnjerky.com. Hi 
Mountain’s sincere desire is for people to 
enjoy wholesome and delicious food that 
has the great flavor of the Old West, made 
in their own home. The ingredients are of 
the highest quality to ensure the best pos-
sible flavor.
 Missouri Division of Tourism, P.O. Box 
1055, Jefferson City, MO 65102. Contact: 
Stephen Foutes, communications manager. 
(W) 573-751-3208, (F) 573-751-5160, 
stephen.foutes@ded.mo.gov, www.visitmo.
com. Mission is to promote the attractions 
and activities of the state of Missouri, which 
includes state parks, conservation areas and 
other outdoor recreation.
 Pro-Ears/Altus Brands, 6893 Sul-
livan Rd., Grawn, MI 49637. Contact: 
Richard Walton. (W) 231-421-3810, (Toll 
free) 800-891-3660, (F) 231-421-3812, 
hawk60@comcast.net, www.proears.com. 
Only Pro Ears models of electronic hearing 
protection and amplification muffs feature 
dynamic level sound compression (DLSC) 
technology. This superior technology al-
lows the wearer to hear every sound, even 
during high-volume noise spikes. While 
other brands say they have compression 
technology, they do not. Only Ridgeline’s 
DLSC technology protects hearing while 
allowing the wearer to hear lower volume 
sounds such as normal conversation at the 
same time. DLSC technology works by 
instantly compressing all noises over the 
70-decible threshold by 50 percent, to a safe 
level, while amplifying all sounds below 
the threshold to 70 decibles. The result is 
the wearer will hear everything, including 
conversation, while simultaneously being 
protected from dangerous, high-volume 
sounds.

 San Diego Sportfishing Council, c/o 
Catherine Miller & Associates Inc., 2171 
India Street, Suite E, San Diego, CA 92101. 
Contact: Catherine Miller. (W) 619-234-
8791, (F) 619-234-8605, catherine@
catherinemiller.com; sdfish@sportfishing.
org, www.sportfishing.org. The San Diego 
Sportfishing Council is a nonprofit corpora-
tion which represents the sportfishing boats, 
landings and ancillary businesses operating 
from San Diego Bay. SDSC provides infor-
mation, access and assistance to members 
of the media interested in reporting on local 
and multi-day sportfishing opportunities 
from San Diego.
 Seal 1 LLC, 193 Davis St., Brownville, 
ME 4414. Contact: Scott Lee, President. 
(W) 207-465-8733, (F) 207-965-8773, 
slee@seal1.net, www.seal1.net. Develops 
and manufactures products for the shoot-
ing industry, military and police. Provides 
consulting services in sales, marketing and 
operations to the industry as well.
 Seminole County CVB, 1000 AAA 
Drive, #14-200, Heathrow, FL 32746-5060. 
Contact: Sharon Sears. (W) 407-665-2900, 
(Toll Free) 800-800-7832, (F) 407-665-
2920, ssears@seminolecountyfl.gov, www.
visitseminole.com. Seminole County offers 
easy access to Florida’s top attractions and 
beaches, yet an escape from the crowds and 
traffic. Superb accommodations including 
some of Florida’s newest hotels, but for up 
to about one-third the cost. Pristine nature 
and historic communities alongside the 
latest shopping, dining and spa sensations.  
Not to mention some of Florida’s best fish-
ing and golfing.
 W. R. Case & Sons Cutlery Co., P.O. 
Box 4000, Bradford, PA 16701. Contact: 
Fred Feightner, consumer marketing & 
communications manager, (W) 814-368-
4123, ext. 6105, (Toll Free) 800-523-6350, 
(F) 814-368-1736, casemedia@wrcase.com, 
www.wrcase.com. W.R. Case and Sons 
Cutlery Company is an American manufac-
turer of premium, hand-crafted knives that 
are passed down for generations. Based in 
Bradford, Pa., Case’s offerings include a 
wide variety of knives that fit virtually any 
need, from convenient folding pocketknives 
and fixed blade sporting knives to limited 
edition commemoratives and collectibles.
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New Members

Tim Doud is a staff writer for Mules and More Magazine as well as the founder of a custom mule and donkey pro-
gram. Tim will train your mule or donkey to your specifications - that is, exactly how you want your mule or donkey 
trained. Tim continues to accept outside mules into his nationally renowned training program. His patience and ability 
to bring out the best in his “students” is unprecedented. Tim’s knowledge and accolades speak for themselves: His 
award-winning breeding program, the first person to complete the John & Josh Lyons Certification program with two 
mules, and a NASMA Hall of Fame grand-champion herd sire, Diamond Creek Major.

Al Cambronne is a freelance writer from northern Wisconsin. His next book, “DEERLAND,” is about the major 
role of deer in the environment and in American culture. Lyons Press will be releasing it on April 2. Al’s first book, 
co-authored with Eric Fromm, was “Gut It. Cut It. Cook It.: The Deer Hunter’s Guide to Processing and Preparing 
Venison” (Krause, 2009). He’s also written for magazines that include Canoe & Kayak, Cooking Wild, Deer & Deer 
Hunting, Deer Hunter’s Almanac, Meatpaper, Minnesota Paddler, and Sierra. You can visit him at www.alcam-
bronne.com and follow him on Twitter at @AlCambronne.

Born in Arkansas, but raised in Oklahoma, professional hunter and outdoor writer Paul D. Atkins now lives in Alaska 
where he has spent 15 years photographing and writing about his adventures. Atkins has been published more than 100 
times in various publications throughout the hunting industry and is the author of two books, one about his adventures, 
and another titled “The Ice Bear,” which deals with the great polar bear hunters of the past. As an avid bow hunter and 
pursuer of all species throughout North America and Africa, Atkins shares his knowledge of hunting big game either 
through how-to articles or the stories themselves. His specialty and emphasis is hunting Alaska and all that it involves. 
He’s currently one of the editors for Hunt Alaska magazine and an ongoing contributor to magazines such as Bow-
hunter and Bowhunting World. Atkins graduated with a degree in animal science from Oklahoma State University and 
master’s degree in education from the University of Alaska.

Tim Brass is an avid hunter and angler who grew up in Minnesota with a pole in his hand and a shotgun on his shoul-
der. He works as the Backcountry Hunters & Anglers’ Southern Rockies and Social Media Coordinator, where he 
manages BHA’s Backcountry Blog and the organization’s social media outlets. Brass has a degree in natural resource 
management and a master’s in environmental planning. He is a board member of the Conservation Hawks and he sits 
on his church’s mission board. He lives in Boulder, Colo., with his wife Megan. 

WELCOME TO OWAA

Wayne Hubbard is the host of the TV program, Urban American Outdoors. It was created in 1999 as the first multi-
cultural outdoors TV show in the country. UAO has aired nationally and internationally. The weekly audience includes 
a multicultural demographic, traditional outdoor enthusiasts, women and children. The show features hunting, fishing, 
outdoor lifestyle, conservation, and visiting historical and cultural locations. Viewers also learn how to prepare wild 
game dishes. Over the past decade he has been able to achieve much in the outdoor industry by creating this Emmy-
nominated TV program that has won more than 50 broadcast and cable awards as well as received proclamations, 
resolutions and recognitions from legislators, U.S. Congress and dignitaries. Hubbard also created the Urban Sports-
man Feeding the Hungry Program and the Urban Outdoor Experience Mentor Program. In the last seven years, UAO 
has had more than 55,000 urban youth and 35,000 adults go through its free programs.
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Eric Morris is an avid hunter, fisherman, outdoorsman, published writer, and founder of Black Wolf Hunting Club, 
a nonprofit organization that promotes the sport of hunting and the outdoors to the African-American community. He 
regularly hunts big game, small game, upland birds, turkey, and is a member of Ducks Unlimited. Born and raised in 
Talladega, Ala., he has written articles for the American Slug Shooting Association and was an associate writer for 
the Sentinel newspaper where he wrote several outdoor related articles for the military community.  He’s an active 
steward of the outdoors and spends much of his time introducing youth and adults to outdoor related activities. Eric 
has upcoming hunting trips to Suriname in 2013 and to Alaska in 2014 where he plans to publish informative articles 
about his adventures. Eric can be contacted at itisemmo@hotmail.com.

David Lien began fishing in northern Minnesota at the age of four, shot his first squirrel when he was eight, and his 
first deer when he was thirteen. These early hunting experiences laid the foundation for Lien’s later climbing and 
trekking in some of the world’s most remote and rugged regions, including South America’s Patagonia, Asia’s Hima-
layas, Australia’s Outback, and the interior of Antarctica. He has also been to the highest points in all 50 U.S. states, 
on the 54 highest peaks in Colorado (the 14ers), and climbed six of the Seven Summits (the highest points on each 
continent). His worldwide travels have taken him to 32 countries on each of the seven continents. Lien is a former 
Air Force officer and founder of the Minnesota Backcountry Hunters & Anglers. His third book, “Age-Old Quests: 
Hunting, Climbing & Trekking,” was published by Outskirts Press in December 2012.

Ben Leal resides in Norwalk, Iowa. He cut his fishing teeth while living in New Mexico, chasing after rainbow and 
brown trout in the cool mountain streams in the northern reaches of the Red River, San Juan River, Rio Grande River 
and many others. After moving to Iowa, Ben learned everything he could about warm water fishing. His outdoor 
pursuits have led him to writing articles for The Iowa Sportsman. He’s a published writer with more than three years 
of contributions to the magazine so far. Leal was also recently added to the list of writers for the Iowa Game & Fish 
Magazine. He loves the outdoors, loves to fish, and recently started to bowhunt for whitetail deer. Furthering his love 
of the outdoors, Leal started a small writing and photography business, Fin & Fur, Outdoor Writing & Photography, 
creating a professional profile for his writing and photography.

Candice Price is the CEO and executive producer of the Urban American Outdoors TV show created in 1999. Its 
target audience includes the multicultural demographic, traditional outdoor enthusiasts, women and children. UAO is 
Emmy-nominated and has won more than 50 broadcast and cable awards as well as received proclamations, reso-
lutions and recognitions from legislators, U.S. Congress and dignitaries. She has written about the outdoors for a 
variety of newspapers. Price also created outdoor events for urban youth, an annual summit to address outdoor issues, 
and an awards ceremony to celebrate people of color who participate in the outdoors. She has degrees in communi-
cations and in music. She worked for various media companies such as Scripps Howard, FOX and NBC. Recently, 
United States Secretary of Agriculture Tom Vilsack appointed Price to a federal advisory committee as the youth 
representative for the Forest Service Planning Rule.

New Members

Bob Redfern’s experience as an outdoor TV personality extends back over more than 30 years. Because of his 
lifelong devotion to promoting hunting, fishing, and conservation efforts, Redfern ventured out on his own in 2001 to 
begin the highly successful nationally-syndicated weekly outdoor series, “Bob Redfern’s Outdoor Magazine,” seen 
weekly on the Pursuit Channel and Fox Sports.
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Margaret Slayton is the outdoor writer for the St. Joseph News-Press. She is currently a student at Missouri Western 
State University and working toward a degree in wildlife conservation and management with a minor in journalism. 
She plans to graduate in December 2013. Slayton is a member of the MWSU student chapter of the Wildlife Society 
and the international English honor society, Sigma Tau Delta.

Mia Sheppard started fly-fishing in 1997 for trout on the Deschutes River in Oregon. On a fishing trip to Alaska 
in 2001, she caught her first glimpse of Marty Sheppard spey casting a double-handed rod. She admits that this is 
what won her heart -- her (soon-to-be) husband and the dance of spey casting and connecting with steelhead. Since 
then, Mia has become a proficient angler, teacher of spey casting, advocate for women in outdoor sports, blogger and 
amateur photographer. She resides in Oregon with her husband Marty, daughter Tegan, and her versatile bird hunting 
dogs. Together they own Little Creek Outfitters, a year-round guide service for steelhead and bass. Her passion for 
the outdoors has led her to a position at the Theodore Roosevelt Conservation Partnership, advocating for conser-
vation of public land for sportsmen/women. When she isn’t fishing for steelhead or trout she can be found chasing 
chukar or playing with her daughter. She is also a Simm’s Ambassador and Native Fish Society River Steward.

Spider Rybaak has spent the past 25 years writing about his favorite topic, the outdoors. In that time he’s published 
two books, “Fishing Eastern New York” and “Fishing Western New York,” and thousands of stories and photos in 
periodicals ranging from The American Legion Magazine, Log Home Living and Boating Magazine, to In-Fisherman, 
Outdoor Life, and Salmon Trout Steelheader. Currently he blogs for Oswego County Tourism (www.fishingandhunt-
inginoswego.blogspot.com); and is writing a book on fishing New York’s Great Lakes, their tributaries and the 1000 
Islands section of the St. Lawrence River, for Burford Books, scheduled for release in summer 2014.

A newspaper page designer and editor by day, Gillian Scott has been regularly writing and blogging about the out-
doors since 2009. A native New Yorker, she is an Adirondack 46er, a longtime member of the Adirondack Mountain 
Club (currently serving on the board of the Schenectady chapter), and the president of the Friends of the Mohawk-
Hudson Bike-Hike Trail. Her work has appeared in the Albany Times Union, Explore, Adirondack Sports and Fitness, 
Adirondack Explorer and Backpacker. She enjoys hiking, paddling, backpacking and cross-country skiing and is cur-
rently teaching the family’s newest canine member how to skijor.

Help us introduce you to the rest of the membership. 
Send your bio and photo to editor@owaa.org.

NEW
TO OWAA? 
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Looking for more? Go online to read past issues of OU. PDFs are available for printing, too. 
Visit: www.owaa.org/ou/category/departments/table-of-contents. 

Copyright notice: Contributors 
grant rights for OWAA to publish 
once in Outdoors Unlimited, both 
the print and online versions,  
including archives, and on the 
OWAA website. 

Februrary/March 2013

Outdoor Writers Association
of America Inc.
615 Oak St., Ste. 201
Missoula, MT 59801
406-728-7434

Don’t miss out on this magazine and more opportunities, including:
 n Outdoor Market listings
	n OWAA Member discounts on gear and services
	n The OWAA membership mailing list to help you promote your latest projects
 n Membership Directory
	n Madson Fellowshop and continuing education
	n Press credentials

Renew today with any of these options:
	n Online at www.owaa.org/store/renew-dues
	n Send a check or money order to OWAA, 615 Oak St., Suite 201, Missoula, MT 59801
	n Pay over the phone with a credit card by calling 406-728-7434

RENEW BY 
MARCH 15 
TO BE INCLUDED IN THE 
2013-2014 DIRECTORY
This will be the last issue of Outdoors 
Unlimited delivered to members who do not 
renew by the above deadline. 


